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Solution for problem floors . 


OUT WEARS SELF-POLISHING WAX « RESISTS DIRT 
* SCUFF RESISTANT + SELF-SHINING _ 10 


AN 


guaranteed” F QUICKLY WHEN NECESSARY BUFF IF SCUFED 
"ae ) 


ate call 


AS YOU FILL REORDERS FOR FUL-LIFE, YOU'LL BE GLAD 
@®FUL-LIFE applied for 
U. S. Pat. Of. YOU ANSWERED THIS AD. 


©1954. F.B.1. 


Write Fuld Brothers for literature and samples 
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CAND-DOX ics 


Originally offered as CANDY’S SUPREME 
Special WR-AS in July 1950 


CAND-DOX #28 


Originally offered as BRIGHT BEAUTY 
Special WR-AS in June 1951 


floor treatments represent the finest products available 
where a higher than minimum recognized standard of anti-slip 
quality is desired. The resultant films from the use of these products 
are HARD, non-tacky, and will withstand wear, dirt and discoloring 
traffic marks. 


DURABILITY arid ANTI-SLIP ... CAND-DOX products include a compensating 
factor—LUDOX*— in itself harder than wax. The addition of LUDOX* 
to the proper wax bases, perfected purposely to accomodate this ad- 
ditive, causes a greater coefficient of friction and therefore greater 
safety underfoot. 


WATER RESISTANCE and REMOVABILITY in proper balance are very 
important in every maintenance program. In the development of the wax 
emulsion bases that go into (AND-DOX floor treatments, the important all- 
around high qualities of our (Standard) CANDY'S SUPREME, BRIGHT 
BEAUTY and other well known and accepted waxes were taken into con- 
sideration and accomplished in the final CAND-DOX products containing 
the new bases plus additive. 


BEAUTY of floors maintained with (AND-DOX floor treatments, which are 
both hard and very anti-slip, is no less than remarkable and equal to the 
lustre for which our products have long been famed. The same buffing 
can be applied, if desired, and the same gloss will result. 





the new floor treatment for 


Increased Anti-Slip 











Lower Floor Maintenance Cost 





Greater Durability : 





CAND-DOX #CS and BB are made in any total 
percentage of solids 8% to 18% and in 24% 
concentrate. 


CAND-DOX #CS is slighty more durable and 
higher priced than CAND-DOX #BB in like per- 
centage of total solids. 


Our policy in regard to use of new additives to our 
floor waxes has always been clear-cut...if a 
definite improvement can be accomplished we 
endeavor to formulate and combine new ingre- 
dients in such a way as to conform to our very high 
standards of product function. These standards in 
no case are ever sacrificed to climb on any “band- 
wagon” of sales appeal. 


The laboratory work in ours or any organization 
is very important and the starting point for re- 
search and development of new useful products. 
However, FIELD TESTING is the real proof, of the 
real value of any floor treatment. (AND-DOX floor 
treatments have been thoroughly field tested and 
are now being sold in quantity by many of our 
distributors, with success—again proving merit in 
FIELD USE. 

** CAND-DOX contains CANDY'S wax emulsion with 
LUDOX®* colloidal silica in such proportion 
as to fully deliver the usefulness of this addi- 
tive to floor wax. *Trademark of E. |. du Pont 
de Nemours & Co., {inc.) Reg. U. S. Pat. Off. 
CAND-DOX jis available for private brand resale and 
is sold only through distributors except for experi- 
mental accounts in Chicago essential to research. 


Why not write us today for free samples and prices so that you can make your own FIELD TESTS? 
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When you 
need 





eee FROM A DRUM TO A TANK CAR 








your dependable 
source is 











oe AS CLOSE AS YOUR TELEPHONE 


See ee te 


ooo IN ALL MAJOR FORMULATIONS 


‘le SERVE YOU PROMPTLY, Shell Chemical has 
established complete denaturing plants in key 
industrial centers. 


Shell Chemical’s ethyl alcohol is of the highest 
quality, meeting or surpassing all Federal and 
commercial specifications for purity. It is avail- 
able as pure alcohol (190 proof), in specially and 
completely denatured grades, as well as in two 
proprietary solvents—Neosol® and Neosol A. 


Next time you need ethyl alcohol, remember 
that Shell Chemical bulk distribution facilities 


SHELL CHEMICAL CORPORATION 


CHEMICAL PARTNER OF INDUSTRY AND AGRICULTURE 
380 Madison Avenue, New York 17, New York 


Atlanta + Boston + Chicago + Cleveland + Detroit - Houston - Los Angeles - Newark » New York + San Francisco « Si. Louis 
IN CANADA: Chemical Division, Shell Oil Company of Canada, Limited + Montreal + Toronto * Vancouver 


are as close as your telephone . . . ready to make 
the fastest possible delivery ... in drums, tank 
trucks, compartment trucks, tank cars or com- 
partment tank cars. 


Your Shell Chemical representative will be 
glad to discuss your alcohol supply problem with 
you. Write or phone your nearest Shell Chemical 
office. Send for “Organic Chemicals,’’ SC :53-18, 
a catalog of our complete line of other solvents, 
intermediates and resins. 
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VYAIR-GLY 


ROOM SPRAY 


a definite and positive 
aid in the fight against 
airborne virus infection 


in homes, schools, factories, 
hospitals, institutions 








FIGHTS viRUSE By reducing the hazard of infection from 
AIRBORNE airborne viruses and bacteria, AIR-GLY 
Hae aerosol room spray has become the active 
ally of all who wish to keep illness and 


absenteeism at a minimum throughout 







: MAKES , 
INDOOR AIR PLEASAN / the long indoor season. AIR-GLY also 
MAKES INDOOR AIR PLEASANT by destroy- 


Air-Gly is @ definite and ing the very bacteria that cause so many 
Positive aid in the fight o9° odors. 


Sirborne virus infectio" 





Jobbers, send for case of 12 AIR-GLYs. Try one—if 


- = - ' 
' 

i 

° not thoroughly satisfied, return remaining 11 for full ' 

ree as rid case credit. NOTE: We will also include copies of ' 
laboratory reports on AIR-GLY’s germ killing value ' 

to show your customers. : 

' 

Myaiere Products Company . 932 W. 38th Place + Chicago 9, Ill. ; 
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_ Filtered, crystallized, 
pidried, and 
Screened, Monsanto 
jodium phosphates are 
ocessed for uniform 
igh quality during 
troduction. 























phosphates is another 










Sure-fire aid for building Purity 

ct greater performance into =m 

, a " our products, whether omy 4 

Men and Machines Team oye es Michi 


etergents, or industrial 


Together to Produce Phosphates 4 oe ae 
of Uniform High Quality 4 


osphates, 








Purity and uniform quality are assured by 
automatic equipment which is designed so that 
only 21 operators run this acres-big Trenton, 
Michigan plant of Monsanto. 


Made by Monsanto 


Sodium Phosphates a 
Calcium Phosphates 


Ammonium Phosphotes 





Potassium Phosphates CHEMICALS ano PLASTICS 


Phosphoric Acid 

and many other products 
derived from Elemental 

' Phosphorus. 
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ING INDUSTRY...WHICH SERVES MANKIND 
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SOAP SCENTS 


It is not easy to scent a soap. If the perfume oils are not absolutely compatible with the soap, gone is the life and freshness of the 
of the 


oils and the original perfume composition. Or, even should the oils be compatible, there is the danger of discoloration 


soap. A soap needs a scent. Perfumes successfully conceal any unpleasant odors in the basic soap ingredients; a scented soap 
will keep free from rancidity for a very long time, whereas unscented soap, on prolonged storage, tends to develop an objection- 


able fatty smell. Above all, a scented soap is a delight to the user and the better the scent the higher the price the soap can 


command. 
We shall gladly submit to you a finished cake of soap perfumed with the compound of your choice or we will perfume your own soap stock. 


ESSENTIAL OILS 
AROMATIC CHEMICALS o= . 
PERFUME BASES ue, 


General Offices: 366 Madison Avenue, New York 17, N. Y. 


Los Angeles Branch: 5517 Sunset Boulevard, Hollywood Chicago Branch: 510 North Dearborn Street 


” gy ony agen ROURE-BERTRAND FILS et JUSTIN DUPONT Grasse (A.M.) France, Argenteuil (S.&0.) France 
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ORDINARY 
SYNTHETIC 


© COLD ROLLED STEEL STRIPS 
—EACH IMMERSED IN 5% 
SOLUTION FOR 1 WEEK 


whoisn Age’ 








ORIGINAL 


Originators of the 
ALKYLOLAMIDE 
Detergents & Emulsifiers 





FOR 
BETTER 
SYNTHETIC 





FLOOR CLEANERS f 


0 Sd 

COMPARATIVE. — 

viscosities 

Ce OF: 7/2 
R CLEANERS — 


Foam stabilizers for alkyl 
aryl sulfonates to over- 
come the defoaming action 
of greasy soils. 


High foaming 60% active 
liquid detergent for dish- 
washing and carwashing. 


Sodium xylene sulfonate; 
used as coupling and solu- 
bilizing agent to help clarify 
solutions. 


Acid-stable nonionic ethyl- 
ene oxide type detergent 
for bowl cleaners, milkstone 
removers, etc. 











—————— 


























For Whiter, 
Brighter Washing 


THE KEY I$ GMC 


Dirt particles are always removed with the 
rinse water; never redeposited on the clothes 
when Hercules® CMC is included in a deter- 
gent or soap formulation. The unusual soil- 
suspending properties of CMC mean that a 
cleaning agent can concentrate on the job of 
loosening dirt; can count on CMC to see 
that the dirt stays out. 
Colgate-Palmolive’s new FAB, an all- 
purpose detergent, relies on CMC to help it 
fulfill its promise of ‘‘cleaner, whiter, bright- 
er clothes because FAB washes out dirt and 
leaves no dulling soap scum.” And when it 
comes to dishes, FAB can boast of shiny 
dishes, just by soaking, with “‘no washing, 
no hard scouring and no wiping needed.” 
Many commercial laundries and leading 
manufacturers of cleaning agents have dis- 
covered the value of economical CMC. To 
explore the possibilities CMC may hold for 
you, write for technical information and 
testing sample. 


‘ ES a. 


pastes 


wv: P 
CLES CLOTHES 
ne ashes 
WONDERFUL F , ChE ny Son? 
WONDERFUI " 


ee La Ee «=6WWONDER FOR DISHES TOO 





Cellulose Products Department 













NEW 
imProveod 
; Manufactured by Colgate-Palmolive Co., new FAB is available in 
y ¢ three convenient sizes. Mild to hands, it is recommended for every- 
2 thing from work clothes to fine washables. 
vu 


HERCULES POWDER COMPANY 


961 Market St., Wilmington 99, Del. 
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Chemical Service of Baltimore Announces 


LAB-COTE 


Clear, Hard, Scuffless, Resilient Floor Dressing 


SAFE, HIGH GLOSS FOR RUBBER, ASPHALT TILE, 
LINOLEUM, TERRAZZO, WOOD, CEMENT, OTHERS 
























BUF FABLE-REMOVABLE 


Dress any floor with Clear LAB-COTE . . . and you put down a 





transparent, tough, long-wearing, protective film of amazing 


lustre. It’s like covering your floors with the beauty of cellophane! 





Not a wax, LAB-COTE is easier to apply. Any unskilled person 
can do it. Moreover, LAB-COTE keeps floor upkeep down. It is 





a LAB Cost Control Chemical"for industrial sanitary maintenance. 
Clear LAB-COTE wears longer and is easy to maintain. It repels 
dirt. Damp mopping cleans it. Buffing restores its shine. When 
necessary, LAB-COTE is readily removable. This clear, resilient 


film provides sure-footed walking . . . dazzling beauty . . . and 











longer protection for ALL floor surfaces. 


© 1954 CS of B Inc. 


@ Stay competitively-ahead. Send for sample, prices and other 
profitable information. Phone, wire or write today. You'll be glad. 


Chemical Service of Baltimore, Inc. 


HOWARD AND WEST STREETS » BALTIMORE 30, MARYLAND 
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AS A’ PORTABLE 
SHOULDER VAC 


Moves air at 

speeds up to 

325 miles per 
hour 


A BLOWER AS A SPRAYER 


NEW J7oORNADO, VACUUM CLEANER 


offers More Versatile Cleaning from Floor to Ceiling 


Here’s a great New Tornado commercial vacuum cleaner with increased 
power that speeds-up cleaning while it does a better job. Pick up every- 
thing with your New Tornado—dirt, dust, liquids, oils, chips or debris 
without any bother of conversion. 
What’s more, your same Tornado can be used as: 
@ A portable shoulder type vac & A high capacity sprayer for 
insecticides 
A powerful portable electric @ A portable blower-sweeper 
blower for debris 


No matter what your cleaning problem is, if the job is being done with 
air, brushes, brooms or rags—you can do it faster and better with Tornado. 


The powerful new motor and other advanced design features ask no 
favors. Tornado is ready at all times to do the toughest, dirtiest jobs for 
hours and hours of constant duty. 

A quarter turn quickly re- Write for an on-the-spot demonstration by a Tornado cleaning 

moves the Tornado motor unit engineer. 

f th - All si A : F I 

pa picidlimaneiite. actin We can’t begin to tell you all of the new, improved features of the New 
Tornado—but Bulletin 660 will—Write for it today. 


OKEWER ELECTRIC MEG. CO. 


5082 North Ravenswood Avenue ° Chicago 40, Illinois 
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Pioneer manufacturer of low cost, high efficiency 
synthetic organic detergents, National Aniline offers a 
physical form to fit your every need. And you can 
FLAK © depend on Nacconol to make any mixture a better 
Nacconol NR Nacconol SX mixture, because it washes, wets, disperses, foams, 


Nacconol HG Nacconol Z ge 
Nacconol FSNO Nacconol NRSF 


Le LiaQquiop 


Nacconol SL 












Nacconol 60S 






BEAD [ 






Nacconol Beads 
Nacconol DB 







GRANULAR 





Nacconol MX Granular 
Nacconol MX Unimesh 






POWDER 









hg ey 
co - ° ee ee 


3 is still your best all-around money value. Get in 
touch with our nearest office for price and delivery 


quotation from nearby stocks. 


Nacconol SW 



















NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N.Y. * HAnover 2-7300 


































Reg. U.S. Pot. OF. 
Boston 14, Mass., 150 Causeway St. CApito! 7-0490 Charlotte 1, W.C., 201-203 West First St. CHerlotte 3-9221 
Providence 3, &.1., 15 Westminster St. DExter 1-3008 Richmond 19, Vo., 6 Werth Fifth St. Richmond 2-1930 
vw lied Philadelphia 6, Pa., 200-204 S. Front St. LOmbard 3-6382 Columbus, Ga., Columbus Interstate Bldg. Colombus 3-1029 
ya Los Angeles 58, Cal., 4814 Lome Vista Ave. LOgen 86-2257 Greensboro, N.C., Jefferson Stand. Bidg. GReensbore 2-2516 
Sen Francisco 5, Cal., 517 Howard St. SUtter 1-7507 Chattencoge 2, Tenn., James Bidg. CHattanooge 6-6347 
Portland 9, Ore., 730 West Burnside St. Beacon 1853 Atlenta, Ge., 1216 Spring St., H.W Elgin 0308 
Chicago 54, Ii., The Merchandise Mart SUperior 7-3387 New Orieons 12, Le., Corondelet Bidg Reymond 7228 






Toronto 2, Can., 137-143 Wellington St.W. Empire 4-6495 














SOAPS and DETERGENTS...one of 187 industries 
served by General Chemical 





hemical 














Basic Chemicals for American Industry 


88 ttenene se 
en 8 
"#228 & 
*@#tieseneuae 


General Chemical Quality Products 


For Soaps and Detergents 


BUILDERS & EXTENDERS 

Disodium Phosphate, Anhy. 

Trisodium Phosphate 

Tetrasodium Pyrophosphate, 
Anhydrous 

Sodium Tripolyphosphate 

Sodium Silicate 

Sodium Metasilicate 

Sodium Sulfate, Anhydrous 


SULFONATION 
Sulfuric Acid 


Oleum 
Sulfan® 


GLYCERINE PRODUCTION 
Sulfuric Acid 

Hydrochloric Acid (Muriatic) 
Aluminum Sulfate 

Aluminum Chloride, Solution 


(Stabilized Sulfuric Anhydride) 


ALKALI DETERGENTS 
Disodium Phosphate, Anhy. 
Trisodium Phosphate 
Tetrasodium Pyrophosphate 
Sodium Tripolyphosphate 
Sodium Metasilicate 


OIL REFINING 
Sulfuric Acid 
Trisodium Phosphate 


OTHER USES 

Sodium Bifluoride 

Sodium Fluoride 

Sodium Silicofluoride 
Sodium Thiosulfate 

Sodium Sulfite 

Sodium Bisulfite, Anhydrous 


For the Laboratory or Special Applications: 
Baker & Adamson.Reagents and Fine Chemicals 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Offices: Albany ¢ Atlanta © Baltimore * Birmingham ¢ Boston ¢ Bridgeport 
Buffalo * Charlotte ¢ Chicago ¢ Cleveland * Denver * Detroit ¢ Greenville (Miss.) 


‘Houston ¢ Jacksonville * Kalamazoo * Los Angeles * Minneapolis * New York 
Philadelphia ¢ Pittsburgh ¢ Providence © St. Louis * San Francisco © Seattle 
Yakima (Wash.) 





In Wisconsin: General Chemical Company, Inc., Milwaukee, Wis. 


In Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver 
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The scent of soap 
can be an impelling spur to sales 


Tell your story well through the selection of the 
proper perfume. For suggestions and recommendations, 
ask the advice of the van Ameringen-Haebler soap 
perfumers who are unmatched in skill and experience 


in this field of scent. 


VAN A MERINGEN-#+ AEBLER,| NC. 521 WEST 57th STREET, NEW YORK 19, N. Y- 
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Oronite Wetting Agents 


Detergent Alkane 
Basié Raw Material) 


Detergent Slurry 
Detergent D-40 
Detergent D-40 SF 
Detergent D-40 FG 
Detergent D-60 
Purified Sulfonates 
Purified Sulfonate “L” 
Sodium Sulfonate No. 5 
Wetting Agent 
Wetting Agent “S” 
Dispersant NI-W 
Dispersant NI-O 








Other Oronite Products 


Cresylic Acids 
Gas Odorants 
wees = Additives 
enol 

Naphthenic Acids 
Phthalic Anhydride 
Maleic Anhydride 
Para-Xylene 95% 

Ortho-Xylene 


ylo 
Aliphatic Acid 


Whether you require the basic raw material, wetting agents in 
intermediate form or finished products—it will pay you to inves- 
Acetone tigate the complete Oronite line. Oronite wetting agents are priced 


Hydroformer Catalyst he F - 
Dispersant FO competitively and have the high quality and uniformity you expect 


F Oil Inhibi ? ° a 
ose «ar aregoal from the world’s largest producer of synthetic detergent raw 
materials. 
Why not talk over your needs with an Oronite detergent 


, . specialist? Write or phone the Oronite office nearest you for 


technical bulletins or request a personal call. 
GRONITE 
CHEMICAL 


COMPANY 


ORONITE CHEMICAL COMPANY 


200 Bush St., San Francisco 20, Calif. « 714 W. Olympic Bivd., Los Angeles 15, Calif. 
30 Rockefeller Plaza, New York 20, N.Y. * 20 North Wacker Drive, Chicago 64, Ill. 
Mercantile Securities Building, Dallas 1, Texas 
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Monsanto Promotes Para 
A campaign to promote the use 
of paradichlorobenzene for house- 
hold moth control was undertaken 
recently in Minneapolis and St. 
Paul, Minn., by Monsanto Chemical 
Co,, St. 


and newspaper advertising, as well 


Louis. Radio, television 
as retail store tie-ins, were used to 
promote the use of para in moth 
control. It is believed this is the 
first time one of the basic para 
producers has undertaken such a 
campaign on behalf of a material 
of which it is not the exclusive pro- 
Also significant is the fact 
launched 


ducer. 
that the campaign was 
during what might be considered 
the “off-season.” Results of the 
campaign have not been revealed. 

The Chemical Specialties 
Manufacturers Association has ap- 
proved a plan for raising funds 
among moth products producers 
and distributors to support a cam- 
paign of publicity and public rela- 
tions program to increase sales of 
these products. 

— * —— 

Friday Joins Rohner 

Kurt U. Friday, formerly in- 
dustrial sales manager for R. M. 
Hollingshead Corp., Camden, N. J., 
recently joined Rohner Co., Akron, 
O., distributors of sanitary and jan- 
itorial supplies. The firm also 
handles paper products, paint and 
school equipment. 

— 

Dow Buys Versenes, Inc. 

Purchase of Versenes Inc., 
Framingham, Mass., manufacturer 
of chelating agents, was announced 
last month by Leland I. Doan, presi- 
dent of Dow Chemical Co., Mid- 
land, Mich. All outstanding stock 
of Versenes, Inc., formerly known 
as Bersworth Chemical Co., was 
acquired by Dow in a cash trans- 
action on December 1, 1954. F. C. 
Bersworth, president of Versenes, 
will become a Dow research consul- 
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The appointment of Edward V. Moritz 
as direct sales representative working 
out of its St. Louis headquarters was 
announced late in November by James 
Varley & Sons, Inc 
tant and Frank Kottek, Versenes 
treasurer and general manager, will 
continue as production manager at 
Framingham where manufacturing 
operations will be maintained. Ap- 
proximately 50 persons are employ- 
ed by the Framingham operation. 
a 

New Aerosol Container 

A seamless aluminum con- 
tainer for high fashion aerosol prod- 
ucts was announced last month by 
the Sunex Division of Sun Tube 


Hillside, N. J. The new 
which 


Corp., 
Sunex 
holds up to 2% ounces, can be litho- 


aerosol container, 
graphed in up to three colors on a 
base coat, or it may be gold lac- 
quered with silk screen imprint. 
Because of its slim design and small 
size this new aerosol container is 
said by its maker to lend itself to 
high style, cosmetic packaging. An 
impact extruded container, the new 
package may be either pressure or 
refrigeration filled. It has satin fin- 
ish shoulders and a non-corrosive 
nylon valve. The protective dome 
on the container is made of either 
polystyrene or polyethylene in a 
choice of colors. Samples are avail- 
able from the Hillside, N. J. office 
of Sun Tube Corp. 
—_—_—- & — 

Swift Offers New Syndet 

Swift & Co., Chicago, last 
month introduced a new household 
detergent in selected retail outlet 
stores in Chicago, a few surround- 
ing suburban communities, and sev- 
eral of the larger towns in northern 
Illinois. Trade-named “Rad,” the 
new product comes in 20-pound 
drums, 

It is being promoted on one 
popular radio program for home- 
makers, which supplies names and 
addresses of retailers where the de- 
tergent is available. The informa- 
tion is added that the name “Rad” 
is derived from the word “eradi- 


cate.” 


Soap Industry Meets Jan. 26-28 


lise on the program for 
the 28th annual convention of 
the Association of American Soap 
& Glycerine Producers, to be held 
at the Waldorf-Astoria Hotel, New 
York, Wednesday, Thursday and 
Friday, Jan. 26-28, 1955, were re- 
vealed late in November by Roy W. 
Peet, manager of the Soap Associa- 
tion. 

As in past years the three 
day meeting begins with an all-day 
session of the Fatty Acid Division, 
Wednesday, January 26. A group 
luncheon will be held that day. 


The official opening of the 


convention takes place Thursday 


morning, Jan. 27, with a general 
session featuring an address of wel- 
come and a review of the year by 
Soap Association officers. At this 
time also Philip Stomberg of A. C. 
Nielsen Co., Chicago, makes his re 
port on household soap sales. The 
economic outlook will be discussed 
by economist Leo Wolman. A 
luncheon on the first day of the 
meeting is scheduled with a post 
luncheon speaker, not announced as 


yet. Meetings of the Specialty Soap 














Division and the Glycerine Division 
follow the luncheon. That after- 
noon, too, the Maid of Cotton fash- 
ion show takes place. 

The final day of the meet- 
ing opens with the convention 
breakfast, with True Story maga- 
zine as host. Meeting highlights 
include a panel discussion of trends 
in synthetic detergents from mar- 
keting and technical points of view. 
Another panel will cover the subject 
of “Selection, Development and 
Testing of New Products.” Tenta- 
tively scheduled to participate are 
J. Kenneth Craver of Monsanto 
Chemical Co. St. Lous; Dr. 
Noland Summer of American Cyn- 
amid Co., New York, and Dr. Har- 
ry Wolf of Colgate-Palmolive Co., 
Jersey City, N. J. 

The Friday luncheon speak- 
er has not been announced as yet. 
Immediately following the luncheon 
will be the annual members meeting 
and election of officers. This will be 
followed by a meeting of the In- 
dustrial Soap Division, which will 
be addressed by Jack Lacy of the 
Lacy Sales Institute, Newton Cen- 
ter, Massachusetts. The Soap Asso- 
ciation board of directors meets Fri- 
day afternoon. The annual recep- 
tion and banquet Friday, Jan. 28, 
climax and conclude the convention. 

The chairman of the 1955 
convention committee is M. J. 
Roche of Lever Brothers Co., New 
York. Other members of the com- 
mittee include Earl Brenn of Hunt- 
ington Laboratories, Inc., Hunting- 
ton, Ind.; E. H. Faber, U. S. Sani- 
tary Specialties Co., Chicago ; Lawr- 
ence Flett of National Aniline Di- 
vision, Allied Chemical & Dye 
Corp., New York; Barney Flynn, 
Pacific Soap Co., San Francisco; 
K. E. Fulton, 
Lawrence, Mass.; W. C. Hardesty, 
Acme-Hardesty Co., New York; I. 
Hoff, Colgate-Palmolive Co., Jer- 
sey City, N. J.; V. F. Kavanagh, 
Continental Oil Co., Ponca City, 
Okla.; Ira P. MacNair, MacNair- 
Dorland Co., New York; William 
G. Werner, Procter & Gamble Co., 
Westering, 


Beach Soap Co., 


Cincinnati, and M. L. 
Swift & Co., Chicago. 


Givaudan Visits U. S. 
Andre Givaudan, a director 
of L. em Cte. SS. A. 


Geneva, Switzerland, and its asso- 


Givaudan 


ciate organizations including Givau- 
dan-Delawanna,: Inc., New York, 
left the United States on Nov. 20 
for Paris and Geneva following his 
semi-annual visit to the U. S. In 


Part of the group attending the annual 
Givaudan-Delawanna, Inc., at the University Club, New York, Nov. 18 


addition to discussing current. in- 
dustry problems, he was host for the 
annual Fall reception, cocktail party 
and buffet tendered by Givaudan- 
Delawanna at the University Club 
on Nov. 18. More than 300 mem- 
bers of the perfume, cosmetic, soap 
and detergent, aerosol and allied in- 


dustries were present for the affair. 


f 


Fall reception and cocktail party of 
Andre 


Givaudan is shown in right center foreground talking with two of the guests 


Second photo is of George Warren of Givaudan, A. Finkenstadt of Yardley of London 


Inc., New York, Leonard Schultes of Hewitt Soap Co., New York, and E. R 


Liew of Givaudan. 


In bottom photo, Pierre Bouillette of 


Givaudan is shown with Messrs 


V 
V 


an 


Riskin 


Martin, Thieblemont, Parchois and Solomon of Coty of New York 
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Colgate Earnings, Sales Up Sharply 


SHARP increase in its sales 

and earnings for the first nine 
months of 1954 and the third quar- 
ter of this year was reported recent- 
ly by Colgate-Palmolive Co., Jer- 
sey City, N. J. 

For the first nine months of 
the year the firm had a net income 
of $9,799,000 or $3.90 per share of 
common stock, as compared with 
$7,524,000 or $3.11 per 
the corresponding period of 1953, 
E. H. Little, chairman of the board, 
announced in the report for the 
third quarter. For the three months 
ended Sept. 30, 1954, the net in- 
come was $4,250,000 or $1.70 per 
share, as $2,440,000 or 
$1.01 per share in the third quarter 
of 1953. 

Domestic were $203,- 
440,000 for the first nine months of 
1954, as compared with $199,313,- 


GOO in the preceding vear. Sales for 


share in 


against 


sales 


the third quarter amounted to 
$71,636,000 in 1954 and $65,113,- 
000 in 1953. Sales of foreign sub- 
sidiaries not consolidated — totaled 
$122,161,000 for the months 
ended Sept. 30, 1954, as compared 
$110,117,000 in the 
period last year. Third quarter for- 
eign sales amounted to $41,989,000 
in 1954 and $37,473,000 in 1953. 
World-wide sales totaled $325,601,- 
OOO for the first 
113,625,000 for the third quarter 
of 1954. 
1953, world-wide sales were $309,- 
$30,000 and $102,586,000, 


lively. 


nine 


with same 


nine months and 


f 


In the same period ol 
respec- 


Net income for the first nine 
months of 1954 included domestic 
income of $6,404,000, equal to $2.55 
per share, and dividend income 
from foreign subsidiaries of $3,395,- 
000 or $1.35 per share. In the cor- 
responding period of 1953, domestic 
earnings were $5,228,000 or $2.16 
per share and foreign dividend in- 
amounted, to $2,296,000, or 
%5 cents per share. 

A provision of $3,585,585 


comes 


was set aside for U.S. taxes on in- 
come for the third quarter of 1954, 
as against $2,198,886 in the com- 
For the nine 


parable 1953 quarter. 
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months of 1954 the U.S. income tax 
provision was $7,460,648, as against 
$6,441,848 in the period year. 
Purex Corp., Ltd., South 
Gate, Calif., for the fiscal year end- 
ed June 30, last had a net profit of 
$544,583, equal to $1.07 a share on 
the 500,000 shares of common stock 
outstanding, including $63,957, or 
13 cents a share on the sale of the 
company’s former plant in Dallas, 
Tex. Earnings from operations 
amounted to $469,626, equal to 94 
cents a share, against $485,470, or 
97 cents a share, reported for the 
previous year. These figures reflect 
the absorption during the year of 
the cost of establishing national dis- 
tribution on two of the company’s 
products, A. C. Pelletier, president, 
stated in his report to stockholders. 
Sales for the year aggregated 
$21,119,549, an increase of $1,991, 
259 over the $19,128,290 reported 
for 1953. 
15 cents per share, payable Sept. 


A quarterly dividend of 


30, was declared earlier by Purex. 

Procter & Gamble Co., Cin- 
cinnati, reported a consolidated net 
profit of $18,914,709 for the three 
months ended Sept. 30, 1954. This 
profit is equal to $1.96 per share of 
common stock. The consolidated net 
profit for the same period a year 
ago was $14,245,795, or $1.48 per 
share. A 


common provision for 


U.S. and foreign income taxes of 
$21,185,000 has been made for the 
third quarter of this year, 

Avon Products, Inc., Suffern, 
N.Y., had a net income of $2,800,- 
348, equal to $4.25 on $646,569 
common shares outstanding for 
nine months to Sept. 30, last. A year 
ago Avon reported a net of $1,367,- 
710, or 
shares. 


Dow Chemical Co., Mid- 


land, Mich., reported a slight de- 


$2.12 on 616,754 common 


cline in sales for the first quarter of 
its fiscal year ended August 31, last. 
In the quarter, sales were $107,822,- 
510, as against $110,503,775 for the 
Net in- 
quarter 


comparable 1953 period. 


come for the ’54 was 
$8,544,028, 


for preferred stock dividends, was 


which after provision 


equivalent to 36 cents per share of 
common stock outstanding. In the 
first quarter of 1953’s fiscal year, 
Dow’s net income was $9,762,957, 
equivalent to 43 cents per share. 
Monsanto Chemical Co., St. 
Louis, reported a decrease of 1.7 
per cent from sales of the corre- 
sponding period in the first nine 
months of 1954. Sales amounted to 
$253,218,508 in the nine 
Net income for 
the nine months ended Sept. 30, 
1954, was $16,445,881, which, after 
provision for preferred dividends, 


first 
months this year. 


is equal to $3.04 a common share. 
Earnings for the first nine months 
of 1953 were equal to $3.65 a com- 
mon share. 

Olin Mathieson Chemical 
Corp., New 
profit of $24,521,554 for the nine 
Sept. 30, equal to 


York, reported a net 
months ended 
$2.17 a common share after giving 
effect to the five per cent stock divi- 
dend Mathieson 
shares July 9, 1954. The statement 


declared on the 


includes one month of combined 
operations. The earnings compared 
with $24,983,833, or $2.31 a com- 
mon share, on a pro-forma basis for 
the two predecessor companies last 


year on the smaller number of 
shares outstanding. 
Net sales of the 


were $355,215,354 for the 


company 
nine 
months, down less than one per cent 
from $357,979,786 in 1953. In the 
third quarter sales were $122,310,- 
584, compared with $119,861,008 in 
the previous quarter and $118,683, 
464 in the third quarter of 1953. 

B. T. Babbitt, Inc., and sub- 


sidiaries, New York, increased its 


. net sales, income and stock earnings 


in the nine months to Sept. 30, when 

the firm reported sales of $13,046,- 

455, and net income of $533,238, 

equal to 52 cents per share. A year 

earlier the figures were $11,017,374, 
$301,269 and 29 cents. 
Se 

New MM&4&R Representative 

“Magnus, Mabee & Reynard, 

Inc., New York, recently announced 

Warfield 


Graves, Jr., as representative in 


the appointment of W. 


Michigan and surrounding areas. 
His headquarters are in Royal Oak. 






Pesticide Certification 

The U. S. Department of 
Agriculture recently proposed reg- 
ulations to be followed in obtaining 
USDA certification of usefulness 
of pesticide chemicals as now au- 
thorized by the 1954 amendment to 
the Federal Food, Drug, and Cos- 
metic Act. 

Under this amendment to the 
Act (Public Law 518—the so-called 
Miller Bill) residue tolerances or 
exemptions may be established for 
pesticide chemicals likely to accrue 
as residues on harvested food crops, 
so that human consumption of toxic 
amounts of these chemicals can be 
avoided. 

The amendment requires that 
a tolerance be established by: 


1. Filing a petition proposing the 
tolerance, together with supporting 
scientific data to establish safe residue 
levels, with the Secretary of Health, 
Education, and Welfare (Administrator 
of the Food, Drug, and Cosmetic Act). 

2. Filing with the Secretary of 
Agriculture a copy of the petition and 
a request to certify to the Secretary, 
HEW, that the pesticide chemical is use- 
ful for its intended purpose and that the 
requested tolerance reasonably reflects 
the amount of residue, if any, likely to 
result when the pesticide is used as pro- 
posed. 

The complete proposals for 
certification procedure were to be 
published by USDA in the Fed- 
eral Register, November 24, and in- 
clude these points: 


a. Requests for certification (see 
2, above) should be made in writing to 
the Chief, Plant Pest Control Branch, 
Agricultural Research Service, U. S. 
Department of Agriculture, Washington 
25, D. C. Certification should be asked 
for, only on economic poisons that have 
been registered or submitted to USDA 
for registration as pesticides under the 
Federal Insecticide, Fungicide, and Ro- 
denticide Act. These requests must be 
accompanied by a copy of the petition 
for tolerance that has been submitted 
to the Secretary, HEW (See 1, above). 

b. Requests for certification should 
be supported by reports of all experi- 
mental work demonstrating the effec- 
tiveness and usefulness of the pesticide. 
These data, plus any other available in- 
formation about the pesticide, serve as 
a basis for USDA’s certification de- 
cision. 

c. If for any reason certification 
is not justified in all respects, the appli- 
cant will be so informed by registered 
mail. Within a week after receipt of 
notification, the applicant can file a re- 
quest with the Chief, Plant Pest Control 
Branch, for (1) certification to the ex- 


tent proposed by USDA; (2) a hearing 
on the proposed certification or the parts 
objected to; (3) both such certification 
and a hearing; or (4) withdrawal of 
the request for certification. 


Interested persons can sub- 


‘mit their written views or argu- 


ments on this proposed procedure to 
the Chief, Plant Pest Control 
Branch, U. S. Department of Agri- 
culture, Washington 25, D. C., 
within 30 days of publication of the 
notice in the Federal Register.. 
aa eee 

Adopts Vandor Name 

The industry division of van 
Ameringen - Haebler, Inc., New 
York, announced _ that 


henceforth the name “Vandor” will 


recently 


be used as the brand designation on 
all of its industrial odor control ma- 
terials. The new trademark replaces 
the name “Endor” which had been 
previously used. 

In announcing the change, 
A. L. van Ameringen, president, 
also said : “Within recent years great 


strides have been made in odor con- 


trol of ill-smelling consumer goods. 
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Buy Washine Natl. Sands 

Herman M. Shulman and 
Morris M. Schlier have purchased 
complete control of Washine Na- 
tional Sands, Inc., Long Island 
City, N.Y., makers of sodium hy- 
pochlorite and distributors of in- 
dustrial and laundry chemicals, it 
was announced recently. 

Mr. Schlier, the new presi- 
dent, has been Washine’s technical 
director since 1939. The new execu 
tive vice-president and _ treasurer, 
Mr. Shulman, has been Washine’s 
manager of chemical sales since 
1943. He was previously associated 
with St. Regis Paper Co., New 
York; R. H. Macy & Co., New 
York; and Phillip Brothers Chemi- 
cals, Inc., New York. 

Companies whose products 
are sold by Washine include Proc- 
ter & Cincinnati ; 
Niagara Alkali Co., New York; 
Commercial Solvents Corp., New 
York: Olin Mathieson Chemical 
Corp., Baltimore ; and Victor Chem- 


Gamble Co., 


ical Works, Chicago. 


The President Dwight D. Eisenhower Award for outstanding leadership and 


achievement in the sales of United States Savings Bonds in Hudson 
and in New Jersey was presented recently to Earl N. Felio, right 
gate-Palmolive Co. in the Jersey City Post Office. The presentation 
United States Treasury Department, was made by Paul Bestor, chairman of 


County 
treasurer of Col- 
in behalf of the 


NT 


at 


Trust Co. of New Jersey and Hudson County Savings Bonds Chairman. 

Mr. Felio has been active in the United States Treasury Department's s 
bonds campaigns since 1941. The Award is an illur 
dent Eisenhower's Inaugural Prayer. It is framed in wood taken from 


used at the President's inauguration. 
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HE’S PAID 
TO WORK 


If you are a Purchasing Agent, 
Plant Engineer, or Research 
Chemist, you can rely upon 
your CarBIDE Technical 
Representative for assistance. 
Every CARBIDE 
Representative is a graduate 
chemist or chemical engineer. 
In addition, he has been 
carefully trained in the 
application of our products 
to help you solve research 


and production problems. 


CARBIDE 


AND CARBON 
CHEMICALS 


Carbide and Carbon Chemicals Company 
A Division of 


Union Carbide and Carbon Corporation 


30 East 42nd Street [Ja New York 17,N. Y. 
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The CARBIDE Technical Represen- 
tative is ready to help you select the right 
quality of materials in quantities best suited 


to your needs 


. check the operating procedures you 


are using for our chemicals 


ie . improve or develop more saleable prod- 


ucts to expand your present markets or 


———_—_ open new Ones 


A 


ae 
A ’phone call to the nearest CarBive office will bring a Technical 
Representative—he’ll help to save your time. 
In Canada: Carbide Chemicals Sales Company, Division of Union 
Carbide Canada Limited, Toronto. 
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Buiialo plectro-Chemical Company! 
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Soles Agent: pecco SALES CORPORATION Station B, Buff 
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A QUALITY CHOICE OF THE WORLD’S 
LEADING SYNTHETIC DETERGENT PROCESSORS! 


NEOLENE 
400 


INTERMEDIATE FOR SYNTHETIC DETERGENTS 






Now 5 convenient terminals 
for fast delivery 


Conoco’s expanded distribution facilities provide the fast- 

est possible delivery of NEOLENE 400 by tank car, tank 

truck and barge. This minimizes inventory requirements 

for customers. From 5 strategic U. S. locations, Conoco 

now serves a growing number of processors with increased 
efficiency and economy. Write for more information about CHICAGO 
NEOLENE 400 and other Conoco Petrochemicals. 


Cc  @ t oO Cc © > a 
PETROCHEMICALS KY, 


Petrochemical Know-How 


from the Ground Up! tae CHARLES, 
LA. 


v 


BALTIMORE 





_. CONTINENTAL OIL COMPANY \éxcco, 


PETROCHEMICAL DEPARTMENT 


ad 30 Rockefeller Plaza, New York 20, N. Y 1353 No. North Branch Street, Chicago, Ill 


Export: Airco Company International, 60 East 42nd Street, New York 17, N. Y 


© 1954, Continental Oil Company 





News about 


B. F. Goodrich Chemical =: 


SAMPLES OF LOTION AFTER STANDING 6 MONTHS 








This contains 0.3% 
Carbopol 934 





CARBOPOL 934 












This does not 





SUSPENDS, PREVENTS CAKING 


HIS new, synthetic gum improves the sales appeal 

and often eliminates “Shake Well Before Using” 
labels on cosmetics, pharmaceuticals and other water- 
based preparations which tend to settle. See what it does 
for the cosmetic pictured above. 


Without Carbopol 934, the lotion, which contains 
titanium dioxide, quickly settles toa hard cake and must 
be shaken vigorously before it is fit for use. By adding 
only 0.3% of Carbopol 934, the lotion has almost un- 
limited shelf life and vastly improved consumer appeal. 


Carbopol 934 is exceptional in its versatility as a sus- 
pending and thickening agent. It offers the following 
advantages to manufacturers of cosmetics, textiles, 
pharmaceuticals, paints, agricultural chemicals and 
latices: 

Thickening efficiency. I¢ greatly exceeds that of other materials 
at low concentration. 


GEON polyvinyl materials e 
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HYCAR American rubber e GOOD-RITE chemicals and plasticizers e 


Ease of handling. [+ is readily soluble and maintains maximum 
viscosity over a wide pH range. 
Uniformity. It affords consistent results. 


Purity. I¢ provides an exceptional base for cosmetic and 
pharmaceutical compounding. 


Resistance to aging. Not subject to hydrolysis. 
Resistance to bacterial or fungal degradation. 


Viscosity stability. It is relatively unaffected by aging or tem- 
perature variation. 


For technical information and experimental samples, 
please write Dept. OA-1, B. F. Goodrich Chemical Com- 
pany, Rose Building, Cleveland 15, Ohio. Cable address: 
Goodchemco. In Canada: Kitchener, Ontario. 


B.F. Goodrich Chemical Company 
(500d-rite 
“ee, EWE MTCALS SS? 


HARMON colors 


A Division of 
The B. F. Goodrich Company 





SOAP and CHEMICAL SPECIALTIES 














hidlety (oupins- 


1/3 of a mile below Westvaco Wyoming 
























Nature deposited millions of tons of unbelievably pure trona 

(sodium sesquicarbonate) below our Westvaco, Wyoming plant. 
We mine this unique mineral and refine it by patented processes 
into WESTVACO Soda Ash — an excellent product that equals 
or exceeds traditional synthetic process ash in both chemical 


and physical properties. 


WESTVACO Soda Ash is distinguished for its unusual rate 
of dissolution, flowability and absence of fines. Thousands of tons 


of our Light and Dense Ash have been used with satisfaction. 


Currently. our economic shipping limits are from the Mississippi 
to the Panhandle to the Pacific . . . with some deviations here 

and there due to the peculiarities of freight rates. If you are located 
in this area we will be glad to furnish technical data, working 


samples and prices on the grade you can best use. 


WESTVACO SODA ASH 





Westvaco Chlior-Alkali Division 
FOOD MACHINERY AND ‘CHEMICAL CORPORATION 
General Offices . 161 East 42nd Street, New York 17 


CHARLOTTE, N.C. + CHICAGO, ILL. + DENVER, COLO. + PHILADELPHIA, PA. + ST. LOUIS, MO. 
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WY POLAK & SCHWARZ 


PERFUMERY SPECIALTIES — ESSENTIAL OILS — AROMATIC CHEMICALS 








Polak & Schwarz Inc., 667 Washington Street, New York 14 (N.Y.) 
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DETERGENT 
COMPOUNDS FOR 


PAINT, WALL, _ HOME and COMMERCIAL 
METAL and SURFACE / LAUNDRY 


CLEANERS -~. / APPLICATIONS 


1120) Ge ae) 
substantially 4 TEOX 120, blended 
enhances the ea f *** with phosphates and 
other materials (REQUEST DATA 
SHEET) produces controlled 
sudsing detergents of high 
efficiency .. . in hard 
or soft water. 























effectiveness of 








these cleaners. 














TEXTILE 
CLEANING 
and 
DYE LEVELING 


TEOX 120 is an excellent scour- 
ing and wetting agent 
for textile fabrics 
and yarns. 


























DE-DUSTING 


TEOX 120, in small con- 
centrations, minimizes 
dusts in detergent mixes 
and improves clean- 
ing properties. 













om 


BLOCKSON CHEMICAL COMPANY - JOLIET, ILL. 




























| Send data sheet on TEOX 120 Include testing sample l 

| Send bulletin on detergent compounds incorporating TEOX 120. 

| 

J a _Title__ — | 

! | 

! Firm — siianaiesanaliniaies ‘ — l 

! Address a ee 

BLOCKSON CHEMICAL COMPANY L — a a | 
| 


JOLIET, ILLINOIS 
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Bi reputation 
yr outstanding 
service is pro- 


VISIT US AT THE 
C.S.M. A. 


Meeting 
in New York 


INTERIOR PROTECTIVE 
COATINGS 


Consult us regarding your 
packaging problem. 

Our many years of scientific 
experience in application of 
protective interior coatings 
for all types of products 

is at your disposal. 


CENTRAL can company 


2415 W. 19th St., Chicago 8, Illinois 
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need stability to acids 
and alkalis? 














RENEX 308 
a white liquid, 100% active; 
water-white on dilution. A poly- 
oxyethylene alkylether, with a 
high foaming index. Excellent wet- 
ting and penetrating qualities. 


@# RENEX 35 


a solid powder, a concretion of 
urea and Renex 30. High deter- 
gency in hard or soft water. 
Excellent wetting agent and 






penetrant. 





These two Renex non-ionic detergents are espe- 
cially useful in cleaning compounds which require high sta- 
bility to acids and alkalis. They lend high detergency at low 
cost, to such preparations as dairy cleaners, sanitizers, metal 
cleaners, dishwashing compounds; and to de-inking, felt 
cleaning, wool scouring, dye leveling and similar industrial 
cleaning and penetrating compounds. 


POWDER COMPANY 


Both are compatible with a wide range of soaps, alkaline 
builders, organic solvents and germicides. Other Renex WILMINGTON 99, DELAWARE 

liquid and powdered detergents are available with low offices in principal cities 

foaming index and exceptional detergency for other types arias POWER COMPANY, CANADA, 120. 
of c'caning applications. BRANTFORD, CANADA ; 


Wr ‘e for samples and technical information. 


WYANDOTTE 


™ CHEMICALS 


As pioneers in the cleaning field, 
developers of the fabulous new 
ultrasonic process for production 
cleaning, and one of the foremost 
makers of cleaning equipment, 
Detrex Corporation, Detroit, Mich., 
is well qualified to evaluate the 
various raw-material ingredients 
that go to make up quality clean- 
ing compounds. 


“We have found Wyandotte Plu- 
ronics valuable in our alkaline 
cleaning preparations as well as in 
other formulations used for the 
preparation of metal surfaces,” 
says Dr. W. L. McCracken, Detrex 
director of research. “We particu- 
larly like them for their non-foam- 
ing qualities in alkaline-type metal 
cleaners. They also provide in- 
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Dr. W. L. McCracken (left), director of research for the Detrex Corporation, 
works out a cleaning equipment problem with Vice President C. F. Dinley. 


Detrex, pioneer in cleaning products, is 
benefiting from the Pluronies. Are you? 


creased detergency, have free rins- 
ing characteristics, and give the 
formulations stability over a wide 
range pH. By introducing the Plu- 
ronics in some of our products, we 
eliminated the need for anti-foam- 
ing agents and, at the same time, 
saved a lot of service work. 
“We have found Wyandotte 
heavy chemicals and Wyandotte 
service most satisfactory over the 
years,” states Dr. McCracken. 
Whether you make metal clean- 
ers or mechanical-dishwashing com- 
pounds, you will find the Pluronics* 
are not just another series of non- 
ionics. Actually, they are so unique, 
so different that, unless your evalu- 
ation takes in their over-all ad- 
vantages and better all-around 


balance, you may not have visual- 
ized their full potential. If you are 
not already using the Pluronics, 
write us for data and free samples, 
giving as much detail on your pro- 
jected use as possible. Wyandotte 
Chemicals Corporation, Wyandotte, 
Michigan. Offices in principal cities. 


* REG. U.S. PAT. OFF. 


nee uv & PAT arr 


CHEMICALS 


HEADQUARTERS FOR ALKALIES 


yandotte 


Soda Ash » Caustic Soda « Bicarbonate of Soda Chlorine 

Calcium Carbonate « Calcium Chloride « Glycols e Chlorinated 

Solvents « Synthetic Detergents » Agricultural Insecticides 
Other Organic and Inorganic Chemicals 
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Bic profits for You!.. 


Sell the Best Really Antiseptic 
Skin Cleanser in the World 


4 types of PEPCO) powdered 
hand soap, also PEPCO liquid antiseptic soap. 
All contain 2% ACTAMER (based on anhydrous 
soap content—the recommended concentration 
to attain maximum effectiveness). 











Perfect for Plant Use.. 


PEPCO 


skin cleansers with 
ACTAMER 


By controlling Dermatitis, PEPCO hand 
cleansers help keep workers on the job, pro- 
duction up, costs down. No wonder plant 
owners and purchasing agents are steady 
customers once they try antiseptic PEPCO 
with ACTAMER. 












skin cleansers with 
ACTAMER 


All institutions handling or serving food are 
prime prospects for PEPCO skin cleansers 
with ACTAMER. These effective cleansers 
help reduce skin trouble . . . its transmission 
to customers. Improve sanitation, lessen food 
spoilage due to handling. 
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SOOTHING * HIG 


Wherever Dermatitis is a problem, you'll find a quick de- 
mand for antiseptic PEPCO skin cleansers. That’s because 
PEPCO with amazing ACTAMER, a new bacteriostat for 
soaps, lowers bacterial population by as much as 97% in 
about seven days. In addition, ACTAMER adheres to the 
skin in an invisible film which inhibits growth of bacteria 


and helps ward off dangerous infections. 


Besides this positive antiseptic quality, PEPCO skin cleansers 
are manufactured without excess alkalinity and with lanolin 
added. With these “built-in” advantages, your PEPCO sales 
are bound to be big — your profits high. Plan now to get 


your full share of this ready-made business. 


* ACTAMER is the registered trademark for Monsanto 


Chemical Company’s bithionol, used by 
Peck’s Products Company in the manufacture of 


PEPCO antiseptic powder and liquid soaps. 


Write today for details 
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Increase! 





Track down the right fragrance for your 







product. And you can do it by calling our 
nearest office. Our experts will gladly search 
from Abyssinia to Zanzibar for the one fra- 


grance that whispers “‘buy”’ to your prospects. 


Write, or call us—soon! 







ROUBECHEZ, INC. 


8 East 12th St., New York 3, N.Y.—701 South La Salle St., Chicago 5, lil. 
R. M. Ferguson & Co., 81 Dunedin Drive, Toronto 18, Canada 


COVROLS ( For various industrial and 
NAUGAROMES ) commercial uses. 


SOAPOLS—For bar, paste and liquid soaps. 


SHAMPAROMES—For liquid, cream and paste 
shampoos. 


MODERN BASES—For fine perfumes, colognes, 
toilet waters, toilet preparations, etc. 


Sole Distributors for: 


y 
JEAN ROURE—PIERRE ZILLER—BRUNO COURT S. A., YESS 
: GRASSE, FRANCE 


J 
a * 
«4 + 4 _ 
« eine 


MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 


CREAMODORS—For all types of creams and lotions, 
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'-clear liquid () soaps 
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give uniform color ~~ * 


batch after batch * . use 
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2! ls Rigid quality control of this distilled soya fatty acid 
FATTY ACID ” Sle | 2 means truly uniform color and clarity. None of the im- 
rae E urities or unsaponifiables normal to undistilled acids. 
vore v/s] 2iss\F| 3/8 0 glycerine loss or recovery problem. High yields of 
AND GRADE Z/e/¢ Hnne neutral soaps. os means cost is low. 
2 | §| = (2/3 | $|z Want complete information? Just call your nearb 
COCONUT Dovbie- Yee srPere Archer-Daniels-Midland office for Bulletin 78 whi 
INEEED xi |x} |x! covers RO-10 Soya Fatty Acids. ..or mail coupon below. 
Regular coccccccccccccccececs x |X |x | 
SM-SO0 .coccccccccccccccsccece x | xX x 
SM-600. ccccccccccccccccccoccs x x x | 
Essential Unsaturated 
Free Fatty Acids.....sseseeeeess | x 
“SOYA i ee ae l 
eo ecccccccccccccccscccess : = | z | | 
2“ genaamcnagaanaanae F x |x| x| | 7-4 =) ,”, | 
yen x|x{xix{x] | For clearer liquid soap e 
CORN-SOYA Double- 
Distilled...cscccccess | x|xixix] | F aity acl S 
CORN Double- | eeeeeeeseeeeeeseeeeeeees 
RESP en onan oere | x | x |x| x | . 
COTTONSEED Double- | | | | | ° 
- Distilled. . .ccsececee » x| xX |X + 
I MAIL THIS COUPON 
o ARCHER-DANIELS-MIDLAND CO. . 
SPECIFICATIONS ; P. O. Box 839, Minneapolis 2, Minn. ; 
— west ei RG : @ Please send Bulletin 78 on ADM RO-10 Soya : 
icechdibchoveuhanwinau 195-205 195-205 $s _ Fatty Acids. : 
SAPONIFICATION NUMBER.........-+++ 198-207 198-210 - . 
HODINE NO. (WIJS).... 2... cee cccececees 125 min. 105-120 . 7 
COLOR (GARDNER)............0ceeeees 5-6 8 max. : NAME ° 
LBS. PER GALLON........ccceesececccees 7.46 7.41 e ® 
Gs saetuasotivioiscessaciaasesess 23-29 28-32 . COMPANY > 
° : 
;- a ES ea 
. = 
s a 
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Versatile as it is potent, MAPROFIX POW- y 
DER LK offers for a great variety of uses 


one of the most powerful synthetic detergents ‘ 
iwwasceae ()| POWDER LK 


Valued also as a foaming agent for unusual 
volume and persistency, MAPROFIX POW- 
DER LK is widely used as a carpet cleaning, 
general household and industrial. detergent, 
as a foaming agent in dentifrices, shampoos 
and other cosmetic products. An excellent dis- 
persing agent, it is used also in insecticides and 
fungicides, as well as cosmetics. 





sodium lauryl sulphate 








Other advantages of this potent detergent include 
effective wetting and penetrating action, exceptional 
resistance to water hardness, ready emulsification of 

many oils and toxicity no greater than ordinary soap. 





This rare combination of superb versatility and 
potency is enhanced by the economy of 


MAPROFIX POWDER LK. Send today for complete 
technical information and samples. 


0) NYX OIL & CHEMICAL COMPANY 


INDUSTRIAL DIVISION 


WARREN & MORRIS STS., JERSEY CITY 2, N. J. 


CHICAGO - BOSTON - CHARLOTTE - ATLANTA 
West Coast Rep ive: E. $. Browning Co., San Francisco, Les Angeles 





for Export: ONYX International, Jersey City 2, M. J. 














CAUSTIC POTASH 
—all standard grades 
CARBONATE OF POTASH 
—all standard grades 
POTASSIUM CHLORIDE 
—refined and technical grades 
SULFATE OF POTASH 
LIQUID CHLORINE 
MURIATIC ACID 
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potash 





International Caustic Potash is virtually free of impurities, con- 
sistently low in iron, copper, and nickel. You can depend on 
it for the uniformity you require to control the production 
of soap that meets your quality and grade consistency stand- 
ards. The International office near you can arrange for prompt 
shipments of Caustic Potash in the quantities you need. 


FOR SOAP MAKING 


Special low iron grade—45-50%. Available in 675 lb. drums and 
tank cars. 


GENERAL CHEMICAL USE 
SOLID—90%. Available in 700 Ib. drums. 
FLAKE—90%. Available in 100, 200 and 400 Ib. drums. 
GRANULAR (BROKEN) —90%. Available in 100, 210 and 425 |b. drums. 


LIQUID—Iron free, a clear water-white solution of 45%. Available in 
tank cars and 675 lb. drums. 


LIQUID— Special low chloride, iron-free grade—45%. 
AMERICAN SELECTED WALNUT—Available in 100, 210 and 425 Ib. drums. 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
Address all inquiries to Industrial Sales Dept., Potash Division. 
General Offices: 20 North Wacker Drive, Chicago 6; 

61 Broadway, New York 6; Midland, Texas. 
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Pointing the way to progress in the development and use of electro- 


chemicals is the pioneering research of Niagara Alkali Company. Niagara was 


the first in the country to produce several of these important materials 


and through research is constantly improving the usefulness of 


Nialk® Liquid Chlorine, Nialk Caustic Potash, Nialk Carbonate of Potash, 
Nialk Caustic Soda, Nialk Paradichlorobenzene, Nialk TRICHLORethylene, 


Niagathal® (Tetrachloro Phthalic Anhydride). 


NIAGARA ALKALI COMPANY 
60 East 42nd Street, New York 17, N. Y. 








look and 
see 


If you look at the facts, you will 

see the advantages of specifying 
A. Gross & Company as your 
Stearic Acid supplier. 

First, the color, the odor and the 
stability of A. Gross & Company’s 
Stearic Acid is superior. Made by 
the “pressing’”’ method, there are no 
solvents of any kind employed and, 
therefore, no undesirable esters 
are present. 

Second, the Triple Pressed grade 
easily meets with U.S.P. 
requirements. 

THIRD, THE DOUBLE PRESSED 
GRADE AS WELL AS THE 
TRIPLE PRESSED GRADE HAS 
AN UNSAPONIFIABLE 
CONTENT OF 0.0%. 

Fourth, the Single Pressed and RM 
grades offer GROCO quality for 


applications where darker color and 


softer texture can be used. 
Packed in flake, bead and slab form; 
flake and bead in 50 lb. multi-wall 


bags for easy handling. 


Send for our catalog 
“Fatty Acids in Modern Industry.” 


AGROS Company 


Manufacturers Since 1837 


295 Madison Ave., New York 17, N. Y. 
Factory, Newark, N. J. Distributors in Principal Cities 
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--e YOU CAN SEAL YOUR 
CONCRETE FLOORS IMMEDIATLEY 


acd 00) 


Ske EERE 


t 





No longer is it necessary to 


etch concrete floors to obtain 
adhesion. Neither is it neces- 
sary to wait several months be- 
fore sealing concrete floors. 
Flex-Seal has made it possible 
to eliminate these previous ne- 
cessities. 


Flex-Seal keeps dirt and 
grease out of pores—prevents 
dusting and eases general 
maintenance. Flex-Seal is a fast 
drying sealer with excellent 
chemical resistance. It may be 
applied with a cotton mop or 
lambs wool applicator. 


Flex-Seal is so outstanding 
in its superior qualities—has so 
many advantages for finishing 
concrete floors without extra 
work and delays that you can 
quickly convince your custom- 
ers that it is the product for 
them to use. 


Flex-Seal means plus busi- 
ness for you. Write us for fur- 
ther information and literature. 


THE 
PERFECT 
CONCRETE 
SEAL 
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edewal VARNISH DIVISION 


ASHLAND AVE «© CHICAGO 8&8, 


ILL. 





















CREMICALS BY 
archo 





WHITEHAVEN, ENGLAND . 


ALKYL ARYL 
SODIUM 
SULPHONATES 


based on 


tetrapropylene polymer 


‘NANSA 


brand 








“NANSA HLS. FLAKE 


80%, dodecyl benzene 
sodium sulphonate 


“NANSA s. POWDER 


40%, spray dried dodecyl 
benzene sodium sulphonate 


“NANSA LIQUIDS 


built alkyl aryl sodium 
sulphonate liquids 


“NANSA U.c. POWDER 


bead type totally spray dried 
synthetic detergent containing 
molecularly condensed phosphates, 
carboxy-methyl-cellulose, 
silicates, foam builders 

etc. 


MARCHON PRODUCTS LTD. Head Office : Whitehaven. Telephone : Whitehaven 650 and 797 (8 lines). Telegrams : Marchonpro, 
Whitehaven. London Office : 140, Park Lane, W.1. Telephone : Mayfair 7385 (3 lines). Telegrams : Marchonpro, Audley, London. 


Manufacturers of ... 
ORGANIC DIVISION: Fatty alcohol sulphates (EMPICOLS), emulsifiers (EMPILANS), self-emulsifying INORGANIC DIVISION: phosphoric acid and 
waxes (EMPIWAXES), alkyl ary! sulphonates (NANSAS) and other detergent bases, additives and complex phosphates. 

emulsifiers in powder, paste and liquid forms. 
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Whatever you make 
to be used in water 












WATER 
SOFTENERS 


BUBBLE 





DETERGENTS 
SOAP 









































BOTTLE 
WASHING 


PAINT DAIRY RADIO-ACTIVE 


CLEANER DECONTAMINATOR 


DISHWASHING 
COMPOUND 







CLEANING 
COMPOUND 
































for water treatments 
in industrial processes 





Write for sample 





and formula book 





wea |. P. Thomas & Son Co. 
maneaa’” 721 Market St. Camden 2, N. J. 
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remember... 


for modern 
detergents, 


better use 




















Modern detergents present special scenting problems 


which have received careful technical attention from | olfon ()etengont , Wmed 
Felton Chemists. / t it Taleod / 
’ 


Using ordinary oils to perfume a detergent is like 
sending a boy to do a man’s job. As a result of applied Tell us about your detergent product and its 


research and innumerable tests with every type of de- use; we will be very glad to send you suitable 
perfume samples. 


ee ee ee 





tergent, Felton is able to offer the manufacturer highly 


dependable perfume oils that simply won’t whiten-out. FELTON CHSMICAL COMPANY, INC. 


599 Johnson Ave., Bkiyn. 37, N. Y. 


AROMATICS * ESSENTIAL OILS * PERFUME BASES : ee 
ELTON cuemicac COMPANY, Inc. Position.......... " 
. Firm Name............... 


599 JOHNSON AVENUE, BROOKLYN 37, N. Y. . 

; Address............ 
PLANTS: Brooklyn, N. Y.@Los Angeles, Cal. @ Montreal, Que. @ Versailles (S&O) France : 
SALES OFFICES: Atlanta ® Boston @Chicago®Cleveland®@Philadelphia®@St.Lovis@Toronto 2 Clann Zone....State 
Stocks Carried in Principal Cities : 
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HERCULES 





_” thanite 


an insect toxicant 


SUMMARY OF TECHNICAL INFORMATION 
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*~) PASS THE BUCK ... Buck passing is 

not confined to the Army in spite of 
~=&© song and story to this effect. Right 
now, nobody wants to write a set of specifica- 
tions setting up standards for carnauba wax 
and other vegetable waxes. The buck has been 
passed rapidly from the floor wax manufacturer 
to the wax importer to the shipper and pro- 
ducer in Brazil and elsewhere, and now we 
hear, is on its way back again. It’s sort of an 
Alphonse-and-Gaston act modified to fit three 
jugglers handling a hot potato. 

Obviously, nobody wants to write a carnauba 
wax specification. 

Even though wax buyers and importers are 
uphappy about the quality of many lots of 
carnauba which reach these shores, the mere 
mention of writing a specification, brings a 
sudden and urgent exit from the premises by 
those within hearing. Let George do it. What 
about ASTM? Let the producers set up stand- 
ards of quality and live up to them? And so 
it goes. The buck is being passed adroitly and 
neatly. If by 1970, there’s no carnauba specifi- 
cation, we'll be tempted to write one ourselves. 


NO TIME ... Although manufacturers 
are deeply interested in new proposed 
“~ “specifications issued by the General Serv- 
ices Administration, Veterans’ Administration 
and other government agencies, they complain 
that insufficient time is allowed them to study 
and comment on such specifications. Mostly, 
these tentative specifications call for criticism 
or suggestions by interested parties in industry 
within ten days. This is not enough time. — 

Also, we hear complaints, too many tentative 
specifications in the same general category of 
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products are issued at one time to enable manu- 
facturers to give simultaneously the necessary 
attention to them which they warrant. At 
times—recently for example—manufacturers 
have been overwhelmed with such proposed specs. 
Their laboratory facilities simply cannot handle 
sO many at one time without quitting all other 
work. 


So, we respectfully suggest to our friends in 
the government purchasing agencies that they 
arrange for a longer interval for comment after 
the issuance of tentative specifications—some- 
thing like sixty days rather than ten. This also 
would give industry magazines enough time to 
cooperate via publication and greatly broaden- 
ing the base for comment before expiration of 
the “tentative”’ period. 


s~, ON THE RISE... Non-sudsing house- 
i hold detergents at present command 
-—K© about six per cent of the entire soap- 
detergent market. This is a lot more than they 
commanded a few years back. Strong sales pro- 
motion undoubtedly has accounted for a marked 
increase in the home use of non-sudsers. The 
total portion of the entire household “soap mar- 
ket”’ enjoyed by all synthetic detergents current- 
ly is probably just under sixty per cent. The rise 
of synthetics as a replacement for soap con- 
tinues, but at a slower rate. 


This is the soap market picture today, on the 
horizon of which we believe the first shots in 
something of a battle between sudsing and non- 
sudsing detergents are being heard. The manu- 
facturers of clothes and dish washing equipment 
inadvertently seem to have been drawn into the 
melee. Much ado is being made of their recom- 


4] 









mendations of detergents for use with their 
equipment. Which supplier of detergent is al- 
lowed to supply a free box of his stuff with a 
new washing machine has become highly signifi- 
cant. The non-sudser fellows have been damning 
suds right along. Now, the sudser blokes have 
brought up some of their heavy artillery and 
have let go a few resounding blasts. 

The recent rise of the non-sudsers could lead 
to a heavy-shooting sales and advertising war. 
To us, it would not be unexpected. In fact, 
we've been wondering when it would start. 


rs INSECTICIDE OUTLOOK ... The 1955 


r 


i insecticide outlook is the best in several 
2© years. Although dry weather in late June 
and early July of this year had most insecticide 
marketers wringing their hands, the rains and 
bugs came in August. This helped to put 1954 
into the profit column. Based on what happened 
this past year insecticide makers figure that with 
a break in the weather they will have a good 
year in 1955 if conditions that obtained this 
year remain about the same. 

One big and growing outlet for the household 
insecticide marketer is the garden supply type 
store, which sold large tonnages of small pack- 
age insecticides and other pest control products 
in 1954, 

With the passage of the Miller Bill and the an- 
nouncement of insecticide residue tolerances the 
demand for pyrethrum and rotenone type in- 
secticides may cause the formulator some head- 
aches, possible pricewise. In spite of this, the 
outlook from here for 1955 is considered good. 


r~, AEROSOLS... . Close to 300 entries were 

i received in the 1954 Aerosol Festival 
~s© package competition. This figure is fifty 
per cent over last year and more than double 
1952. Most of the 1954 entries were new pack- 
ages; many were new products not previously 
sold in a pressure package. Winners in the ten 
classes and the grand prize winner are to be an- 
nounced at the current meeting of the Chemical 
Specialties Manufacturers Association in New 


York. 


If the increased entry list in this package com- 
petition is a criterion, as we believe that it is, 
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the expansion in the market for aerosols con- 
tinues and is likely to continue. Entries from 
Canada, France, England, Germany, Mexico, 
and Japan, as well as the U.S., indicate the 
world-wide interest in and development of pres- 
sure packages. Product applications seem to be 
almost limitless. 

Only one cloud is apparent on the pressure 
package horizon at the moment, as far as we 
can see. The shaving cream package law suit 
currently tried in Baltimore, involving both pat- 
ent and unfair trade facets, could have far- 
reaching effects in the industry. If the patent 
is upheld, the path of future development may 
change course. The decision of the single federal 
judge who is trying the case will be awaited with 
far more than the usual interest by the entire 


industry. 


COMPLICATED .. . If we may judge 
from certain new products in the clean- 

* ing and maintenance category which re- 
cently have come to market, the time is not too 
far distant when Mrs. McGuff, our average 
housewife, and Joe Glotz, in charge of cleaning 
at the Noodleberg Pickle Works, will need be 
chemical engineers, Ph.D.s or better. Just to 
live and perform their daily chores and use these 
new things, they will require a broader, more- 
encompassing educational background. Going 
through the sixth grade or high school will not 
be enough. 

New products, their compositions and espe- 
cially how to use them, become more compli- 
cated. Directions for use imply that the reader 
should be a Ph.D. as noted above—not only in 
chemistry, but in mind-reading as well. They 
seern to require a fine discernment, all too un- 
common. They seem to invite confusion. They 
open the door wide for misuse, a very simple 
accomplishment even without the aid of compli- 
cated label directions and uses. They seem to 
invite “Ah, to hell with it...” and the yawning 
trash can. 

If, as we once heard, the average citizen men- 
tally is fourteen years old, it would look like 
some manufacturers are trying to complicate 
themselves right out of the market. The per- 
centage of housewives holding Ph.D.s is really 
quite small. 
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Too Many Losses 
Editor : 

We are contemplating the 
sale of our Smithton, Missouri, 
soap plant. Would you know of 
any companies interested in the 
plant, other than the machinery 
companies ? 

The plant is of brick . 
with approximately 50,000 sq. ft. 
on one floor. It is equipped with 
50HP boiler with capacity of 
30,000 Ibs. laundry soap per week. 
It has a pressurized water system 
with additional storage buildings of 
30,000 sq. ft. The plot is four 
acres. Soap making machinery in- 
cludes a 12,000 Ib. kettle, lye tanks, 
4,000 Ib. crutcher, 1,000 gal. liquid 
soap ketile, 36 x 108 double roll 
steam dryer, 25 HP mill, automatic 
Newman soap cutting table, 20 
steel soap frames, numerous other 
motors, mills, mixers, pumps. 











News Item: Colgate Palmolive to Move to 300 Park Avenue 





The operation has not been 
successful due to too many losses 
on Government contracts. 

C. E. Foster, 

Nyleen Corporation, 

Kansas City 5, Missouri 
—— 


The last sentence of the forego- 
ing letter might be significant to small 
manufacturers trying to get along on 
highly competitive government business 
Likewise, it could be prophetic—Ed. 

pen pee 
Faure Address Available 
Editor : 

My attention was drawn to 
the “Soap Plant Observer” column 
by John W. McCutcheon in the 
August issue of SOAP in which 
he expresses interest in our annual 
report on oils and fats. Actually, 
it is not strictly a report on oils 
and fats because it is an address 
given by the writer to the Interna- 
tion] Seed Crushers’ Congress (held 
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at Cannes, France, June 1-4, 1954). 

We have pleasure in sending 
Mr. McCutcheon a copy of the ad- 
dress under separate cover. 
J. C. A. Faure 
Unilever (Raw Materials), Ltd. 
London, Engiand 

ete ae 


We publish this letter in case some 
of our readers may wish to write to Mr. 
Faure, in the hope that he may supply 
additional copies of his very enlightening 
and complete report. Mr. Faure is one 
of the world’s leading authorities on 
fats and oils, Ed. 


ae eee 
Liability Insurance? 
Editor: 

In the May number of Soap 
and Chemical Specialties I read an 
article by John D. Conner and 
George A, Burroughs of Sellers and 
Conner, dealing with “Soap and De- 
tergent Product Liability.” I have 
since been asked whether it is pos- 
sible for an American producer to 
be covered by an insurance com- 
pany against the risk mentioned in 
that article. 

Although I doubt if such 
coverage is possible, I would be glad 
to get any information you may 
have on this matter. 

P.A, M.E. Van Velzen 
Nederlandse Vereniging 
Van Zeepfabrikanten 

The Hague, Holland 
— 

Product liability insurance is 
available for certain types of damage 
We are also asking Mr. Conner to give 
us what further information he may 
have on the subject. Liability insurance 
companies will also be glad to furnish 
specific information on what types of 
coverage are available. Ed. 

i 
Mr. Conner Helps Out 
Editor : 

You are correct in your be- 





lief that liability insurance is avail- 
able to guard against the majority 
of risks mentioned in our article 
“Soap and Detergent Product Li- 
ability.” Any of the leading casualty 
companies such as Liberty Mutual, 
Ohio -Casualty and Travelers carry 
product liability insurance. The na- 
ture of the policy and the rate will 
vary widely, depending upon the 
company insured, the nature of the 
(Turn to Page 113) 
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HE introduction of many 
new detergents during the 


past ten years has resulted 
in considerable discussion of how 
the performance of these detergents 
should be evaluated. This situation 
has created a demand for a suitable 
standard method whereby the effici- 
ency of one detergent might be com- 
pared with that of another. But 
there is a good deal of controversy 
on how detergents should be evalu- 
ated for cleaning. As a matter of 
fact, there are three major technical 
organizations which have under- 
taken the writing and approving of 
test methods for evaluating soaps, 
detergents, and allied products. 
These organizations are: The Amer- 
ican Oil Chemists’ Society, The 
American Society for Testing Ma- 
terials, and The American Associa- 
tion of Textile Chemists & Color- 
ists. A great deal of cooperative 
testing has been carried on by the 
members of these three organiza- 
tions for the past 15 or 20 years. 
To date, they have not approved 
any test method for evaluating the 
soil removal characteristics of soaps 
and detergents. 

Not only is there no standard 
method, but chemists in the same 
detergency laboratory often get dif- 
ferent results. To understand this 
confusion, one must be familiar with 
the manner in which detergents are 
evaluated. 

There is a controversy over 
the importance of each measurable 
factor affecting detergency. The 
chemist considers emulsification, 
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Rating 


solubilization, true chemical reaction 
and other factors that supposedly 
make up the detergency process. 
The home economist considers the 
washer action), the 
laundry load, fabrics and construc- 


(mechanical 


tion, the soil, weight of load, the 
water bath (temperature, hardness, 
amount), length of time of wash, 
detergents, foam and many other 
factors that are a part of doing the 
family laundry at home. What does 
the housewife consider? She is most 
interested in the end result of wash- 
ing, that is, the cleanness of her 
clothes. She doesn’t think of wash- 
ing as being made up of a dozen 
factors, but considers it as a whole. 
However, in a recent washing pro- 
cedure survey, questionnaires were 
sent out to 4,942 conventional and 
automatic washing machine owners. 
Approximately 3,300 questionnaires 
were returned or 67 percent of the 
total mailed. Of this total, 991 or 
30 percent were automatic washing 
machine owners and 1,916 or 58 
percent owned conventional wash- 
ing machines, (Approximately five 
percent washed by hand, four per- 
cent used a semi-automatic, two per- 
cent used self-service laundries, one 
percent had a laundress do the 
wash). 

In this survey the housewives 
were asked what, in doing the 
family wash, they considered to be 
the most important factor in getting 
Fifty percent (both 


con- 


clothes clean. 
conventional and automatic) 
sidered the quality of the detergent 
or soap the most important factor, 
26 percent considered amount of 
clothes washed in each load, 23 per- 
cent considered proper rinsing. 
Other factors mentioned (in order 
of rank of importance) were tem- 
perature of water, length of time 
clothes amount of 
suds, drying outside in the sun, 


were washed, 


Detergent 





quantity of soap or detergent used, 
hardness of water, bleach and blu- 


ing. 


Detergent Ratings 


ANY commercial laboratories, 

consultants, technical organi- 
zations, government organizations 
and, of course, detergent manufac- 
turers, are constantly advising the 
American housewife on the effec- 
tiveness of the various soaps and 
detergents that are available to her. 
In many published or confidential 
reports, detergents are often ranked 
1, 2, 3, 4, 5 with a statement that 
the No. 1 detergent will wash clothes 
cleaner, or better. But the number 
one detergent in one report might 
be ranked number five in another 
report. This doesn’t say that one 
report is wrong and the other is 
right. They both may be right. Each 
has taken a certain set of conditions, 
and evaluated the detergents by one 
method, and made valid conclusions 
based on his experimental work. 
The same controversy exists be- 
tween housewives as between tech- 
nicians. One housewife will use de- 
tergents under one set of conditions, 
and will often decide that one deter- 
gent is much better than all the 
others. Other housewives, using 
their own methods, will decide that 
a second or third or fourth deter- 
gent is much better than the first. 
Again, each housewife may be right. 
How is it possible that a detergent 
that seems to clean best in one re- 
port, cleans poorest in the next re- 
port? This confusion stems from 
many causes, but by far the most 
important is the lack of a standard 
testing method and technique for 
evaluating detergents. 
general discussion on some of the 
methods used in evaluating deter- 
gents will give a little insight as to 


Perhaps a 


why there is so much confusion. 
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Performance 


Actually, this confusion is a matter 
of degree. Almost any test method 
will show up the difference between 
a very good detergent and a very 
poor one. The difficulty arises in 
fine points. There are many good 
detergents on the market, The prob- 
lem is, which one is the best? Or, 
is one the best? 

A good detergency test is one 
that can be reproduced and one that 
will accurately predict how well a 
detergent will clean an ordinary 
family laundry. Some researchers 
suggest that the best method for 
evaluating detergency is under act- 
ual use. Others recommend com- 
pletely artificial tests that afford 
control over the soil and method of 
application of soil to the fabric as 
well as over conditions of washing. 

Many machines have been 





*Before American Home Laundry Manufac- 
turers Association Conference, Hotel Commo- 
dore, New York City — November 4, 1954, 





developed for use in evaluating 
detergents. Some of the most popu- 
lar in addition to the regular home 
washers are: 
1. The Launderometer (Atlas 
Electric Devices Co., Chicago) 
2. The Terg-O-Tometer (U. S. 
Testing Co., Hoboken, N. J.) 
3. Deter-Meter (American Con- 
ditioning House ; Boston, Mass. ) 
Advocates for each machine have 
arguments as to why a particular 
machine should be used. Those who 
use the Launderometer argue that it 
has been widely used for many years 
for testing detergency. The Terg- 
O-Tometer is recommended because 
it duplicates the more common agi- 
tator type washing machine action. 
Practical wash tests using the ma- 
chines and actual garments ordinari- 
ly used are suggested because these 
tests more nearly simulate the use 
to which the customer puts her de- 


Some commercially available “Standard Soil’ cloths: Clockwise, starting at 
upper left, American Conditioning House #1-14; F. D. Snell; American Con- 
ditioning House #130; F. D. Snell Wool (in white circle); Standard Pennsyl- 
vania State College Soiled Cotton (distributed by F. D. Snell); Test Fabrics 
(New York, N. Y.), Nylon Printed; Test Fabrics, Cotton Printed: Test Fabrics, 
Wool Printed; U. S. Testing Co., (larger size). 
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tergent. There is also a good deal 
of controversy over what kind of 
soiled fabric should be used. Two 
methods of soiling are advocated. 
They are: 

1. Artificially soiled fabric. These 


‘ 


are the “‘standard” soils. There 
are at least two dozen commer- 
cially available standard soiled 


fabrics. 


bo 


. Naturally soiled clothes, i. e., 
those soiled in the normal use 
by families. 

As yet, no universally accepted arti- 
ficial soiling composition has been 
formulated. Each chemist seems to 
want to formulate his own. No soil 
or soiled fabric has been accepted 
as standard for the reason that no 
agreement concerning the type of 
soil has been reached. Some want 
a soil that will be washed out com- 
pletely, that is, easy to remove by an 
efficient detergent. Others want one 
that can never be washed really 
clean; that will only go from dark 
gray to lighter gray. Bear in mind 
that some soils will be more readily 
removed by one detergent than by 
another. Often one detergent will 
have a specificity for a certain soil. 
There even is one detergent avail- 
able commercially that cannot be 
evaluated by using “standard” soil” 
because it removes this soil very 
effectively. This same detergent 
does a very poor job of washing a 
regular family laundry. 

Some want a soil where the 
effect of aging is minimized, that is, 
that the soiled fabrics are stable and 
can be used with the same results 
today as after three months or long 
er. Others feel that, as natural soil 
is more difficult to remove the longer 
you leave it in a garment, the same 
should be true of a “standard” soil. 
It would be impossible to discuss all 
the disagreements involved in arriv-_ 


ae 


ing at a “standard” soil. Besides 
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those I have mentioned there are 
many more. 
Fabric — should it be cotton — 


wool — etc.’ 

Weave — plain weave — satin 
weave — etc. 

Soil — difficult or easy to re- 
move — water borne or solvent 
borne — sprayed on or im- 
mersed and so on. 





Tests using naturally soiled fabrics 
are considered cumbersome by some. 
Others consider them too variable 
for scientific testing. However, 
many investigators are of the opin- 
ion that the soil on a sheet used in 
New York is closer in nature to the 
soil on a sheet used in California 
than the soil on one “standard”’ soil 
is to another. 


Measuring Soil Removal 

O measure soil removal, the 

usual method is to determine 
the difference in cleanness between 
the soiled cloth before and after it 
is washed. A reflectometer is used 
to determine the amount of light 
reflected, and this is used as the 
measure of cleanness. Results are 
expressed as actual units of soil re- 
moved, or percent of soil removed 
when compared with a standard. 
Most soils are of a discoloring na- 
ture. The main purpose for launder- 
ing clothes is to remove the discolor- 
ation so that they will appear clean. 
From a practical point of view a 
fabric is clean when, by comparison, 
the surface closely approaches the 
appearance (or reflectance) of a 
piece not previously soiled. Since 
visual observation of cleanliness is 
relied upon by the housewife to de- 
termine the effectiveness of the de- 
tergent, it seems reasonable that re- 
flectance methods should be used to 
measure detersive efficiency. Thus, 
a method that determines how much 
the reflectance of a swatch or section 
of material has varied from before 
to after a wash is a practical method 
to use. 

Before starting to evaluate 
detergents, a decision must be made 
as to what machine will be used, 
and what soil. A decision must also 
be made on the amount, tempera- 
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TABLE I 
Percent Reflectance* After Washing 
Cotton in Soft Water at 110° F. 
Detergent:— 
Type Cloth 
A B Cc D 
l 49.0 50.0 47.8 51.6 
2 38.5 43.4 37.4 42.9 
3 53.3 52.7 52.8 48.2 
TABLE Il 
Cotton in Soft Water at 110° F. 
] 50.6 50.6 50.5 52.1 
2 37.0 43.5 36.6 35.3 
3 52.5 52.3 52.4 45.8 
TABLE III 
Cotton in Soft Water at 140° F. 
] 47.9 $1.7 46.6 53.2 
2 37.0 41.4 36.2 41.0 
3 54.4 53.6 53.3 47.] 
*Average of four runs. >Indieates better than. 


A&B&C > D 


Order of 
Preference 
D>BS>A>C 
B&D > A>C 


D>B>A>C 
B&D > A&C 
A&B&C > D 











ture, and hardness of waier, con- 
centration of detergent, type and 
amount of load, length of washing 
time, method of extracting, type of 
rinsing, and many other variables. 
And, if one tried to test every com- 
bination of these variable factors he 
would have to run hundreds of tests. 

For expediency, only a few 
of these variable factors will be dis- 
cussed here. We have tried to use 
average conditions, that is, condi- 
tions that have been found to ap- 
proximate those used by the major- 
ity of housewives. One of the big- 
gest problems in organizing a paper 
is the choosing of the right single 
set of experiments to illustrate a 
conclusion that has been drawn 
from many sets. The results shown 
in Tables I through XI seemed to 
be the best illustrations of the hun- 
dreds of tests done to check the 
several methods of evaluating deter- 
gents. 

Let us consider what happens 
when there are four household 
laundry products that have to be 
evaluated to find out which one 
cleans the best. Three are popular 
competitive heavy duty synthetic de- 
tergents and the fourth is a built 
soap. To evaluate these detergents 
three common cotton “soiled cloths” 
are used that are commercially avail- 
able. All the test swatches are cut 
from the rolls at one time and in 
such a manner that the warp always 
runs parallel to the shorter side. 


The swatches are divided so that 
every test load consists of soiled 
pieces taken from different portions 
of the roll, thus eliminating any 
possible error due to end to end 
variation in soil content. The Terg- 
©-Tometer is used because it closely 
duplicates, on a laboratory scale, the 
action of an agitator type home 
washing machine. The following 
conditions of operation are decided 


upon: 

Time of wash 20 minutes 

Temperature 110°F or 
140°T 


Volume of water —One liter 


Concentration of 
detergent 0.25% 

Load —Approximately 
13 grams of 
cloth per wash- 
ing vessel, 

50 and 300 
parts per mil- 
lion as CaCQOs. 
The Terg-O-Tometer has four ves- 
sels. Thus, all four detergents will 
be tested in every run, a different 
detergent in each of the four ves- 
sels, resulting in four tests under 


Water hardness 


any given set of conditions. We 
did a series of tests like this. The 
relative soil removal was measured 
as a direct function of percent light 
reflectance of the washed test pieces. 
Percent Reflectance = 
Intensity of Reflected Light 
Intensity of Incident Light 
x 100 
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TABLE IV 
Percent Reflectance After Washing 
Wool (110° F. and 50 PPM Water Hardness) 
Detergent:— A B Cc D 
Order of 
Type Cloth Preference 
4 31.4 47.9 33.8 53.1 D>B>C >A 
5 40.8 43.8 45.3 44.2 C>D&B>A 
6 32.0 51.4 32.6 55.8 D>B>C6&A 
SIndicates better than. 
TABLE V 
Percent Reflectance After Washing 
Detergent:— A A B B 
Load:— Oily Load NoOilyLoad Oily Load No Oily Load 
Percent Light Reflectance:— 37.8 37.8 33.8 41.8 
Thus, the lower the figure, the more Detergent B was better than A. 
soiled the cloth. This method was The test conditions were exactly 


used because we had no standard. 
Results are shown in Table I, II, 
and III. 

Observe that each cotton cloth 
shows a different detergent to be 
most efficient for soil removal, as 
follows: 
Type Cloth Most Efficient 

Detergent 


1 D 
2 B (and D in soft water ) 
3 A and B and C 


From these tests Detergent B ap- 
pears to be the best all-round deter- 
Look what would happen if 


just one set of conditions was used. 


gent. 


Suppose we consider, under Table 
II, the results with #1 soiled cloth. 
just the 
same as A and C; while D appears 


Here LB appears to be 


to be best. It is obvious that, if a 
single test method is used, only a 
partial answer will be provided no 
matter how many times the test is 
repeated. 

Repeating the experiment, 
but using three common soiled wool- 
en fabrics gave the results shown 
in Table IV: 

All these tests were carried 
the 
cloth as a load. 


out using “standard” soiled 

We wanted to find out what 
effect the addition of 
to the wash solution would have on 
the results of such tests. We select- 
ed #2 cotton soiled cloth and De- 


Table I, 


some grease 


and B. In 


tergents A 
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the same except that in load #2, 


18 ml. of melted fat (hydrogenated 
added to the 
wash solution prior to adding the 
cloth. 
tance of the washed swatches from 


vegetable oil) was 


The average percent reflec- 
the two tests are shown in Table \ 


Under 
only soiled swatches) Detergent B 


“no load” conditions (i.e., 


is considerably better than A. How- 
ever, when tested under a “greasy 
soil load’”’ condition there is a com- 
plete reversal, A being much betier 
than B. 

Evaluation of a detergent de- 
pends not only on the soil used, but 
also on the machine. Let us con- 
sider what happens if a cylinder 
type automatic washer is used to 
evaluate detergents. One method 
of evaluating detergents commonly 
used in home type washing ma- 


chines is to include a load of clean 


clothes made up of household linens . 


alcng with “standard artificial’’ soil. 
Then the amount of soil removed 
from the standard soil swatches is 
used as the measure of the efficiency 
of a detergent. The amount of suds 
made by a detergent in a cylinder 
type automatic washer affects the 
The 


mechanical action (rise and drop of 


cleaning action it exerts. 


the laundry) is cushioned when 
suds fill the cylinder type washer. 
In these 


cut down on the cleaning, and some- 


machines excessive suds 


times produce even more dramatic 








effects. There is evidence in pub- 
lished reports that reduced washing 
action takes place at a concentration 
of detergent of less than 0.10 per- 
cent, and a concentration of around 
0.20 percent is usually the minimum 
recommendation. 

A test was set-up to find the 
amount of detergent that could be 
added to a cylinder type washer so 
that a full door of 
formed in three minutes. 


suds would be 
Then we 
would know that we would have to 
use less than this amount if we were 
to have a satisfactory suds level 
when the “clean clothes” method of 
evaluating detergents was used. Six 
commercially available detergents, 
including both high and low foam- 
ing products were included. Five 
standard soil swatches were added 
to each load, but results are not in- 
cluded because all detergents showed 
very little soil removability in this 


test because of the amount of suds 


formed. The conditions of the test 

were as follows: 

Temperature of —120°F. 

water 

Volume of water —7 or 9 gallons. 

Load —6 Ibs. clean 
household 
linens. 


50 or 300 parts 
per million. 


Water hardness 


The amount and concentration of 
detergent are given in Table VI. 
The same test was repeated using 
a six pound normally soiled load. 
added _ to 
Results 


Enough detergent was 
give two inches of foam. 
of the soiled load test are given in 
Table VII. 

Detergents 1, 3, 4 developed a 
full door of suds at a low concentra- 
tion in both soft and hard water. 
When a clean load is used, Deter- 
gent +1 would be evaluated as be- 
ing a very poor detergent for a 
When a 


solid load is used it would be con- 


cylinder type automatic. 


sidered very good. Detergent #3 


could be used in hard water De 


tergent +4 would probably not be 
satisfactory for use in a cylinder 


washer. Detergent +5 was not 


che-ked in either water, and Deter- 


(Turn to Page 81) 
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Launderometric determination of 


CMC UN DETARGANTS 








OLLOWING tthe second 

world war, the introduction 

of carboxymethylcellulose in- 
to detergent mixes has become wide- 
spread and accounts for the largest 
single use of this substance in the 
United States, Since it is possible 
to have varying degrees of substitu- 
tion of the carboxymethyl group in 
the cellulose molecule, and products 
with different degrees of substitu- 
tion may affect soil redeposition on 
cotton differently, the analytical pro- 
cedures in the past have been con- 
cerned with estimation of the de- 
gree of substitution of carboxy- 
methylcellulose products (1), either 
by direct titration of the free acid 
or by a conductometric titration of 
sodium carboxymethylcellulose. 
However, it seemed more desirable 
to adapt a launderometric assay pro- 
cedure to estimate the potentialities 
of this and other substances in the 
detergent field. Since the main func- 
tion of carboxymethylcellulose ap- 
pears to be in prevention of rede- 
position of soil on cotton fabrics, 
the whiteness retention assay for 
cotton detergency of Vaughn and 
Suter (3) was used for this purpose. 
The results outlined below describe 
the effect of such variables as pH 
and concentration on the laundero- 
metric assay method and the pro- 
cedure indicates a certain usefulness 
in assaying substances other than 
carboxymethylcellulose for their 
activity as detergent additives. 


Apparatus and Materials 

LAUNDEROMETER (Atlas 

Electric Devices Co., Chicago ) 
with a capacity of twenty one-pint 
jars was used. The speed at which 
these jars were rotated was fixed 
at 42 +1 rpm and the temperature 
was maintained at 60° C. For agita- 
tion, 15 steel balls were added to 
each jar. 
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Blockson Chemical Co. 


For measurement of reflect- 
ancy of the laundered swatches, a 
Hunter multi-purpose reflectometer 
(Henry A. Gardner Laboratory, 
Inc., Bethesda, Md.) was employed. 

The cotton swatches 2%” x 
3%” were prepared from bleached, 
unfinished Indian Head muslin. 

A carbon black preparation 
“Aquablak B’” (Binney and Smith 
Co., New York) was used as a 
standard test soil for this assay. An 
amount of 28.55 grams of “Aqua- 
blak B” was diluted to one liter 
with distilled water and an aliquot 
of this suspension was added to each 
miaierial tested. 


Procedure 

N the actual procedure, 90 mg. 

of carboxymethylcellulose or sub- 
stance to be tested was completely 
dissolved in 450 ml. of distilled 
water following the addition of five 
ml. of a 30 percent solution of ani- 
cnic detergent (‘‘Ultrawet 30 DS,” 
Atlantic Refining Co., Philadelphia). 
The pH of the solution was adjust- 
ed to 10.0 with 0.1 NV sodium hydro- 
xide using a pH meter. The solu- 
tion was diluted to 475 ml. and 25 
ml. of the “Aquablak” carbon sus- 
pension was added. One hundred 
ml. of this solution was pipetted 
into each of four bottles and these 
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were preheated on the laundero- 
meter to 60°C. Into each bottle 
were placed two cctton swatches 
along with 15 steel beads and after 
being sealed the bottles were rotated 
in the launderometer for thirty min- 
utes. At the end of that time, the 
patches were removed, rinsed thor- 
oughly with distilled water and al- 
lowed to dry. Eight patches from 
each substance tested were ironed 
and the reflectancy of both sides was 
determined on the Hunter reflecto- 
meter. The average of the 16 read- 
ings was taken as the percent reflect- 
ance. By means of this assay, a com- 
mercial sample of sodium carboxy- 
methylcellulose (Hercules Cellulose 
Gum, 0.7 degree of substitution) 
gave 48+ one percent reflectance 
while a blank containing no car- 
boxymethylcellulose gave a value of 
232 1. 

A five-gram sample of the 
above sodium carboxymethylcellu- 
lose was dissolved in 100 ml. of 
distilled water, the pH was adjusted 
to two by addition of hydrochloric 
acid and the free carboxymethyl- 
cellulose was completely precipitated 
by addition of the cloudy solution to 
400 ml. of 95 percent ethanol. After 
filtration, washing and drying the 
precipitated free acid (3.8 g.) was 
assayed by the above procedure and 
gave a reflectance value of 56 per- 
cent. 


Discussion 

T should be pointed out that the 

above assay procedure was chosen 
after consideration of various fac- 
tors. Figure 1 shows the variation 
in reflectance readings with pH at 
two concentrations of sodium car- 
boxymethylcellulose. As the pH in- 
creases the detergent effect of car- 
boxymethylcellulose decreases. This 
is in accord with the theory postu- 
lated by Figure 1 Nieuwenhuis (2) 
in that the cellulose radical is ad- 
sorbed by the cotton cloth allowing 
the negatively charged carboxyl 
groups to repel the dirt particles. 
In solutions of greater alkalinity, 
less carboxymethylcellulose would 
be adsorbed by the cloth with re- 
sultant decrease in activity. A pH 


(Turn to Page 113) 
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HE First World Congress 
on Detergency took place in 
Paris from August 30 to 
September 3. It attained a success 
far beyond the expectations of its 
organizers. Attending the Congress, 
organized under the auspices of the 
Chambre Syndicale Tramagras, were 
1200 delegates from 32 nations 
who participated in the sessions. 

Among the foreign delegates 
were 120 British, 86 Germans, 45 
Americans, as well as many from 
Italy, Spain, and Switzerland. From 
still further away came people from 
South America, Australia, and 
Japan. 

The meeting convened on 
Aug. 30 in the Richelieu amphi- 
theater. M. Caillavet, Undersecre- 
tary of State for Economics and 
Planning, presided at the inaugural 
meeting. He called upon Professor 
Trefouel, director of the Pasteur 
Institute and Dean Fabre of the 
Paris School of Pharmacy to ex- 
plain the purpose of the convention 
and to give an outline of the coming 
proceedings. 

A lecture by M. E. Mayolle, 
vice-president, a delegate from the 
Federation National des Corps Gras, 
on the “Economic and Social As- 
pects of Detergency,” was heard by 
a large audience. After expressing 
his satisfaction at seeing this first 
Congress held in Paris, M. Mayolle. 
expressed his confidence in the fu- 
ture of detergents, of which soap 
is the still living ancestor and whose 
good qualities are universally rec- 
ognized. He recalled the interest in 
the development of this important 
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branch of the chemical industry, the 
uses of which contribute to the 
greatest well-being of humanity. He 
referred to the importance of cam- 
paigns on the subject of cleanliness, 
which constitutes one of the condi- 
tions of modern life, the personal, 
professional, and social aspects of 
which have such an influence on hy- 
giene and on human dignity. 

Under the chairmanship of 
Dean Fabre, president of the scien- 
tific committee, Professor Schneider, 
chief of the Dermatological Clinic 
at the Augsburg Hospital, talked 
on the effect of soap and modern 
detergents on the skin from the 
point of view of hygiene and cos- 
metology. 

Doctors Sidi, Malki and 
Hencky showed the changes that 
took place in the skin due to the 
action of detergents; collective ac- 
tive and individual reaction of sen- 
sitization, microscopical and histolo- 
gical study and means of protection. 
Later on in the proceedings a color- 
ed film was shown depicting the 
effect of surface-active compounds 
on sensitive and allergic epidermes. 

J. W. McCutcheon, New 
York consultant, in a meeting pre- 
sided over by J. P. Sisley, secretary 
general of the Scientific Committee, 
defined the position occupied by the 
amphoteric compounds containing 
nitrogen in the domain of deter- 
gents. He mentioned particularly 
the derivatives of the alkylsarcosides, 
which have assumed a position of 
importance on account of their close 
similarity to soap. He forecast that 
new developments may be expected 




















from the fatty acid alkylolamides, 
and from the industrial and com- 
mercial exploitation of bar soap 
made from mixtures of soaps and 
synthetic detergents. Synthetic bar 
soaps cannot be ground and pressed 
like ordinary soaps, on standard 
equipment. Products of this type 
are already on the market and must 
be considered seriously. 

In the afternoon of Aug. 30, 
the 17 sections went to work on the 
209 papers submitted, followed by 
lively discussions and exchanges of 
viewpoint. 

Details of these papers will 
be edited and published later by the 
Organization Committee of the Con- 


gress. 


Congress Highlights 

IGHLIGHTS of the Congress 
H include: papers presented in 
Sections 1, 2 and 3 which concerned 
themselves chiefly with the scientific 
viewpoint, Those read in Section 1 
pertained to the study, from a gen- 
eral standpoint, of surface-active 
agents of many different types: or- 
dinary soaps, alkyl sulfonates and 
sulfates, nonionic compounds, cellu- 
lose ethers, and perfluorides. 

On the subject of the state 
of these substances in aqueous solu- 
tion, information was given regard- 
ing the appearance of phases at dif- 
ferent temperatures, and the micel- 
lar constitution while undergoing 
change of pH and while being sub- 
jected to the action of various ad- 
ditives. A whole series of papers 
dealt with the impact of different 
factors on the general properties of 
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aqueous solutions of surface-active 
agents and particularly on their 
foaming, emulsifying, wetting and 
detergent powers. Also discussed 
was the relation between these 
properties and the length of the hy- 
drocarbon chains in the molecules 
of the products used. The effect of 
change in the pH and addition of 
other substances, either mineral or 
organic, was also covered. To com- 
pare systems containing only one 
active ingredient with mixtures of 
these bodies in known proportions 
was interesting even if only to effect 
the transition from relatively simple 
laboratory conditions to those met 
with in practice. 

Discussions following the 
reading of the papers emphasized 
the necessity of being quite sure of 
the conditions of carrying out the 
experiments and also of the purity 
of the products being studied. The 
view was frequently stated that con- 
centrations should always be ex- 
pressed in molarity in order to give 
results that would be interpretable 
and comparable in terms of one 
homologous series with another. 


These views were in accord- 
ance with those of tost of the 
participants of this section, who felt 
that it is incorrect to speak of purely 
scientific methods or purely indus- 
trial methods. Undoubtedly, it is 
necessary to classify the problems 
and then adopt successively differ- 
ent means of research while passing 
progressively from the test-tube ex- 
periments of the laboratory and 
putting them into practice industrial- 
ly. Frequently, unwillingness to em- 
ploy scientific methods only causes a 
disruption of routine and is opposed 
by the worker and is an obstacle to 
progress. 


The theory of detergency has 
been investigated by P. W.O. Wijga 
of the Shell laboratory, Amsterdam. 
He described a mechanism based on 
the existence of a three phase solu- 
tion-fiber-soil, the mutual interac- 
tions of which the author discussed. 
He emphasized the role of the elec- 
tric forces at the interfaces, the eli- 
mination of the fatty matters being 
more especially linked with their 
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dispersibility, i.e., with the inter- 
facial tension oil-solution. 

B. A. Phetica of Cambridge 
University examined the mechanism 
of the adsorption of ionic detergents 
at the interfaces from the point of 
view of the thermodynamic results 
of the interactions of detergents 
with the various types of soil. 


Micelle Properties 
1 ap physico-chemical problems 
connected with the properties 
of micelles were taken up by J. N. 
Philips of the University of Can- 
berra, who explained a method of 
determining the degree of ionization 
according to the solubility data. H. 
B. Klevens and Mademoiselle Raison 
of the Laboratoire Centrale des Ser- 
vices Chimiques de I|’Etat, studied 
the influence of pH on the forma- 
tion of micelles and the critical con- 
centration values at constant ionic 
force. The close pH and pk values 
oi the acids accent the role played 
by polar groups in the process of 
association. The influence of elec- 
trolytes on the formation of micelles 
of dodecylammonium chloride was 
reported by D. N. Eggenberger of 
Armour & Co. 

The phenomena of surface 
tension and emulsion were the sub- 
ject of a paper delivered by R. L. 
Smith of Norman Evans and Rais, 
Ltd. of Manchester, England, who 
determined the influence of inter- 
facial tension on the formation, 
type, stability and breaking of emul- 
sions. A. F, Ward of Manchester 
University and M, Ottman, also 
from England, applied the ‘hanging 
drop” technique to the measurement 
of surface tension, as a function of 
time, to newly formed surfaces of 
aqueous solutions of fatty acids. 

This same technique was also 
used by S. Fordham of the I.C.I. 
to determine the surface activity and 
emulsifying power of cellulose 
ethers (carboxymethyl and methyl- 
ethyl cellulose) and to show that 
their association in micelles is in- 
dispensable in order to obtain effica- 
ceous suspending power. 

R. D. Vold and A. K, Phan- 
salkar, both of the University of 
California, wrote on the redeposition 


of carbon black on cotton from solu- 
tions of sodium dodecyl sulfate. 

J. Bergeron of the Societe 
Cadum-Palmolive has shown the 
existence of diagrams of the Mac- 
Bain type for all detergents. He 
investigated particularly the equili- 
brium of the lauryl alcohol sulfate- 
water-sodium chloride system. 

Studies of the nonionic deter- 
gents seemed to be directed prin- 
cipally toward the polyglycol ethers. 

M. Chakhovskoy and C. J. 
Lambert Pol determined the critical 
temperatures of solutions of mono- 
alkyl ethers of the Cy, Cs, Ce, Cs 
normal alcohols as a function of the 
number of C:H.O groups introduced 
and the influence of a third con- 
stituent of the anionic type. L. Rap- 
hael of Petrochemicals, Ltd. investi- 
gated the polyglycol-ethers of oley!l 
and cetyl alcohols, having alkyl, aryl 
and alkylaryl hydrophobic groups, 
as a function of the ethylene oxide 
content, viscosity, solubility, sur- 
face and interfacial tension in con- 
tact with olive oil. A practical study 
of the alkyl sulfates was the sub- 
ject of a paper presented by J. Bolle 
of the Services Chimique de I’Etat 
and R. Wemelle of the Societe 
Courrieres-Kuhlman who have frac- 
tionated a mixture of fatty alcohols 
made by the OXO synthesis and 
determined the properties of the 
alkyl sulfates made from these frac- 
tions (surface tension, foaming and 
detergent power.) 

H. C. Evans of Norman 
Evans & Rais, Ltd. and S. R. Epton 
of Shell Petroleum Co., emphasized 
the interesting foaming properties 
of the benzene sulfonate derived 
from the tetramer of propylene 
(branched dodecyl chain.) A. S. C. 
Lawrence reported on a research 
regarding the addition to soap of 
amphoteric compounds containing 
the groups OH, COOH and NH, 
and particularly on the systems 
soap-water-fatty acid, or so-called 
“acid soaps.” 

The foaming technique was 
employed by Mademoiselle Raison 
of the Laboratoire Centrale des Ser- 
vices Chimiques de 1’Etat, to separ- 
ate the adsorption layer formed on 
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the surface of sodium oleate solu- 
tions and to determine their chemi- 
cal composition. 

Foam stabilization by means 
of alkylol-amides was the subject of 
a study by J. Kritchevsky and H. L. 
Sanders of the Ninol Laboratories, 
Inc. of Chicago, which was confined 
to sodium lauryl sulfate and sodium 
alkylaryl sulfonate. 

A paper by D. G. Derviceian 
of the Pasteur Institute dealt with 
the influence of pH and concentra- 
tion on the foaming power of soaps 
from fatty acids and showed the ex- 
istence of regions of greater stabil- 
ity connected with the equilibrium 
of the neutral soap-acid soap system, 
without any relation to the surface 
tension of the solutions. 

Completing the proceedings 
of the first section, J. T. Davies 
of King’s College, submitted a re- 
port on the fluorine derivatives of 
aliphatic chain compounds. 


Second Section 

N the second section of the Con- 

gress, 16 papers that had a bear- 
ing on the analysis of detergent 
products were read and discussed. 
These gave the participants an op- 
portunity to talk of the many dif- 
ficulties encountered in this type of 
work, 

From the general point of 
view, C. Paquot of the C.N.R.S., 
drew attention to the complexity of 
commercial mixtures and gave parti- 
culars of the methods used to deter- 
mine the mineral and organic con- 
tent of these compounds, C. Kort- 
land and H. F. Dammers proposed 
a method of separating detergents 
by a selective acid treatment. 

The use of the paratoluidine 
method for the analysis of synthetic 
detergents was discussed by H. 
Stupel and A. V. Segesser of the 
Savonnerie Hochdorf (Switzer- 
land), who reported that they were 
able to determine the content of 
active ingredient and to arrive at 
certain qualitative indications. Wick- 
boid of the Chemische Werke Huls 
delivered a systematic criticism of 
this method and pointed out how, by 
introducing some modifications, it 
could be made to give a quantitative 
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separation of the anionic detergents. 

Paul Bert of the Societe Sin- 
nova described a method of deter- 
mination of content of anionic com- 
pounds in a mixture by the use of 
quaternary ammonium compounds. 

Arnold Lassieur, of Etablis- 
sements Cotelle et Foucher, told of 
research regarding the influence of 
hydrochloric acid on the anionic de- 
tergents. A semi-micro-volumetric 
method for identification of these 
compounds was reported on by two 
members of the University of 
Nagoya, W. Kimura and I. Zawa. 
A method determination of 
nonionic detergents in very dilute 


for 


solutions was described by H. C. 
Evans of Shell Petroleum Co. 

M. Zuppiroli of Etablisse- 
ments Fournier Cimag studied the 
analysis of mixtures resulting from 
the manufacture of technical alkyl- 
amides. Secondary products of sul- 
fonation were the subject of two 
papers by H. Etienne of the Societe 
Belge Tensia, who made a study 
of the fatty alcohols and alkylaryl 
compounds. 

Physical methods of analysis 
were presented in papers read by 
J. F. Wolff, laboratory head at the 
Institut des Corps Gras, who deter- 
mined the amount of resin in soap 
by the aid of chromatography and 
C. V. spectrography, while A. H. 
Delsemme used I. R. spectrophoto- 
metry to analyze and identify sur- 
face active agents by their struc- 
ture. I*. Fauvaque of the Etablisse- 
ments Kuhlmann applied the method 
of X-ray diffraction to the deter- 
mination of the amount of tetrasod- 
ium pyrophosphate in sodium tri- 
polyphosphate. 

Finally a short review of the 
work of the Institut des Corps Gras, 
as regards its activity in the field 
of analysis of surface active com- 
pounds was presented by J. P. Sis- 
ley, director general of the Institute, 
P. Desnuelle and M. Naudet cover- 
ing two fields of activity. 

In the first, techniques are 
developed by which the qualities of 
these products can be determined 
(detergent, wetting, foaming, emul- 
sifying and dispersing powers). In 
the second, a study is made of the 





methods of analysis whereby the 
composition of the alkylaryl sulfon- 
ates may be established (water con- 
tent, quantity of sulfonated and un- 
sulfonated material, inorganic ma- 
terial content), also of the sulfon- 
ated fatty amides and of condensa- 
tion products of polypeptides and 
fatty acids, This second part re- 
lates more closely to the subjects 
treated in Section 3. 


Evaluating Surfactants 
ECTION 3 devoted two days to 
consideration of the methods of 

evaluating surface active agents and 

their different 
properties. The papers were direct- 


determination of 


ed toward the matter of determina- 
tion of detergent power and parti- 
cularly to the relations between the 
laboratory tests and those result- 
ing from purely statistical studies 
carrried out on articles in common 
Determination of detergent 
power requires really serious study 


use. 


and showed how necessary it is that 
laboratory results be correlated to 
practical application. 

J. A. Keene and R. S. Airs 
of Shell Petroleum Co. applied their 
practical tests of detergent power to 
evaluation of the activating and sta- 
bilizing qualities of builders and of 
carboxymethyl cellulose. Merlo and 
Coletti of Montecatini Laboratories 
have studied the detergent proper- 
ties of synthetic detergents in com- 
parison with a standard soap and 
have investigated the influence of 
the apparatus employed. Shell Lab- 
oratories pointed out the practical 
value of detergency tests on cotton 
in the lLaunderometer. Inquiry 
among consumers, as well as small 
scale trials, can also be used io 
determine the effectiveness of num- 
erous products, C, Pugh and S. R. 
Epton of Shell (Great Britain) gave 
several examples of this method 
concerning dishwashing compounds. 
\ rapid method for evaluation of 
detergent power by means of an 
ultrasonic generator was described 
by W. Craig White (U.S.A.) who 
compared three aikylaryl sulfonates 
with a low titer soap. 

Two methods of determining 
foaming power were shown and re- 
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vealed the interest that is taken ia 

mechanized methods of determina- 
tion of this quality, as against the 
methods now in use. The new 
methods eliminate, to a great extent, 
the risk of error due to hand mani- 
pulation. 

H. Machemer and K. Heinz, 
of the Sunlicht Gesellschaft (Ger- 
many), showed an apparatus based 
on the principle of mechanical beat- 
ing, with which they studied the 
stability of foam and the dosage 
limits of several detergents. This 
method has already been published 
in the \elliand Textilberichte. The 
Ross-Miles method, in spite of its 
general adoption, was criticized by 
J. P. Sisley and M. Loury of the 
Institut des Corps Gras, as it seems 
to bear little relation to practical 
use and for rapid determinations. 
These authors recommend the use 
of a “mixer,” the ease of manipula- 
tion of which would provide a satis- 
factory industrial control. 

Dispersing, deflocculant and 
suspending power was the subject 
of a paper by L. Marcou, of Com- 
pagnie Francaise des Matieres Co- 
lorantes, which reviewed the meth- 
ods of measuring sedimentation. 

From a general point of view, 
G. Schwen of the Badische Anilin 
und Sodafabrik, told of the work 
carried on in Germany for stand- 
ardizing the methods of testing tex- 
tile auxiliaries, in order to establish 
their possibilities of use. He elabor- 
ited on the methods of examination 
used for determination of stability 
to hard water, evaluation of wetting 
power and inhibition of precipita- 
tion of lime soaps. Hintermaier of 
Henkel Co. showed in a set of 
tables the analyses necessary to de- 


termine qualitatively the various or- 
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Scene during 
World Congress on Detergents in t 
Grand Amphitheatre of the Sorbonn 
in Paris 


ganic components in washing com- 
pounds. 

E. Gutte, of the same com- 
pany, suggested the use of an equa- 
tion to express the amount of soil 
upon it, according to its reflectance. 

J. M. Pruton and S. R. Epton 
of Manchester University, described 
a volumetric method determination 
of the concentration of anionic de- 
tergent solutions by titration with a 
cationic surface active agent, using 
the technique of continuous mea- 
surement of the pressure of the bub- 
ble. 

As regards the mineral part 
of detersives, a paper given by L. 
Blanchard of the Societe St. Gobain 
contained interesting figures on the 
viscosity of solutions of silicate of 
soda as a function of their con 
stitution and the temperature. 


Production Problems 


pean the three first sections 
covered scientific aspects, the 


fourth section concerned itself with 
manufacturing problems, apparatus, 
chemicals, and raw _ materials. 
Among the many papers presented, 
Ballestra of Milan reviewed the var- 
ious phases in the operation of sul- 
fonation. He presented a compara- 
tive study of the differences between 
the batch and the continuous meth 
ods, which greatly favored the latter. 

The joint paper of Merlo, 
Vitelli and Coletti of Milan dealt 
with the “Stabilization of Persalts.” 
Both in dry mixtures and in solu- 
tions, the use of sodium acid pyro- 
phosphate sharply increases the sta- 
bility of sodium perborate. At the 
same time, the product so stabilized 


the opening of the First 





makes it possible to obtain a better 
bleach than that produced by the 
use of unstabilized persalts. A mix- 
ture containing percarbonates may 
be stabilized by using “blocking” 
agents (e.g., disodium salt of ethy- 
lene tetra-acetic acid). 

“The technique of spray dry- 
ing making it possible to obtain de- 
tergents in the form of hollow par- 
ticles free from dust,” W. Hauschild 
of Zurich explained. Dr. Stupel 
spoke on the subject “Theory of the 
practice of spray drying synthetic 
detergents.”’ He remarked that solid 
detergents obtained by spray drying 
represented 60 percent of the pro- 
duction of surface active agents. 
Among the methods of drying de- 
tergents, spray drying is far and 
away the most important and has 
many advantages. 

The technical conditions of 
spray drying have to be changed 
according to the composition of the 
mixture, components of which may 
be active ingredient, polymerized 
phosphates, silicates, carbonates, 
bleaching agents, carboxymethyl cel 
lulose, and optical bleaching agents. 

P. L, Kooijman, H. J. Tech- 
ema and H. Moog, of the Konink- 
lijke Shell Laboratory (Holland), 
read papers covering: “Reactors for 
Sulfation of Olefines” ; likewise that 
of J. Hazera of Etablissements 
Kuhlmann was on “Sulfation of 
\lcohols, Sulfonation of Alcohols, 
Sulfonation of Alkylates by Means 
of Stabilized Sulfuric Anhydride.” 

The 12 sections which follow 
ed were concerned with applications 
of detergents in diversified fields. In 
the fifth section, the textile indus- 
try, bleaching, dyeing, printing and 
finishing were touched upon. M. 
(Turn to Page 210) 
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Animal Fatty Acids 


HE production of fatty acids 

is a clear-cut partnership 

between the chemistry of 
Nature and that of man. To get the 
full economic value from any 
product of Nature, from a cow to 
a coconut, all the constituents must 
be made useful. The usefulness of 
fatty acids, as a starting point for 
chemical derivatives and formula- 
tions, is being recognized more 
widely every day. However, many 
practical problems exist before the 
fatty acid manufacturers can offer 
a uniform chemical product of defi- 
nite composition and characteristics 
on the basis of assured supply at a 
stable price. 

Yet, this is what is expected 
of today’s supplier, if he is going to 
participate in the growth curve of 
the synthetic chemical industry. The 
fatty acid producer is in competi- 
tion with the petroleum chemicals 
industry, for example, yet he gen- 
erally lacks the full control over 
his starting materials that the oil 
company possesses. What petro- 
chemicals can do by inter-plant 
transfer, the fatty acid and render- 
ing industries are going to have to 
do by greater cooperation and un- 
derstanding of their interdepen- 
dence. 

About half of today’s com- 
mercial fatty acids are animal fatty 
acids. Last year, the industry con- 
sumed some 250 million pounds of 
inedible tallow and grease. This now 
represents over 15 per cent of do- 


*Paper given before annual meeting of 
National Renderers Association, November 19, 
1954, New Orleans. 
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mestic tallow consumption. Thus, 
the production of fatty acids as a 
separate industry — distinct from 
meat packing on one side and soap- 
making on the other—is emerging 
as one of the renderers best cus- 
tomers, 

Perhaps, the closest link be- 
tween rendering and the fatty acid 
business, though, is the fact that 
both are industries in transition. 
30th of them began as traditional 
crafts a century or more ago—fatty 
acids as an offshoot of candle- 
making. Both are today being revo- 
lutionized by scientific technology. 
And the fatty acid business, for 
one, is becoming an integral part 
of the industrial chemicals business. 
This transition calls for a change— 
not in equipment alone—but in the 
philosophy of purchasing, produc- 
tion and sales. Different firms are 
going through this transition at dif- 
ferent rates, so there are painful 
readjustments to be made. 

The level of capital invest- 
ment as a competitive factor in 
the chemical business is high, and 
constantly growing higher. Research 
and new product development is 
another inescapable investment re- 
quirement of this business. 


Plant Processes 


ROM the standpoint of plant 

processes, the modern fatty acid 
industry is characterized by three 
major equipment advances: (1) the 
continuous high-pressure fat split- 
ters; (2) the solvent crystallization 
process for separating solid and 





liquid acids; and (3) various new 
types of continuous or semi-continu- 
ous vacuum stills for purification 
and fractionation. Perhaps, even 
more fundamental has been the de- 
velopment of stainless steels capable 
of handling fatty acids in the vapor 
phase. 

Continuous processes of this 
kind, though highly developed in the 
petroleum industry, have not been 
too easily applied to by-product 
fats. Batch processing of varying 
raw materials permits all kinds of 
juggling by the craftsman to bring 
off-grade stock back in line. Con- 
tinuous operation under automatic 
control requires a narrower range 
of variables to pay off. The up- 
setting effect of seemingly inconse- 
quential quantities of certain in- 
solubles and 
cause a peck of troubles, as is well 


unsaponifiables can 


known. 

There has always been a dif- 
ference between the requirements of 
the fatty acid industry for tallow 
and grease, and that of the regular 
soap maker. This difference in- 
creases fatty acid consumers’ push 
for uniform composition products of 
high purity. 

Bleachability, though impor- 
tant to the soaper, means less in the 
fatty acid plant where distillation 
to remove color bodies will take 
place anyway. The analysis of the 
unbleached, untreated fat is the key 
to fatty acid yield. 

Non-fat impurities have an 
unusually high nuisance value in 
splitting. One producer has found 
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he must introduce an entire addi- 
tional purifying step before splitting 
when insolubles exceed 0.2 percent. 
High moisture content is a source 
of analytical and storage difficulties. 
Unsaponifiables in finished fatty 
acids are often specified at 0.5 per- 
cent or less. Here again, extra pro- 
cessing steps to meet this limit from 
a tallow high in unsaponifiables rep- 
resents an for the 
fatty acid producers which must be 


economic loss 
carried over into his purchasing 
values. 

All of us are looking for 
“growth” markets. Perhaps, the 
growth potential of the fatty acid 
field would be enhanced for both 
the fatty acid and rendering indus- 
tries, if new definitions and tests on 
which to establish a more rational 
basis of purchase could be develop- 
ed. As it is now, the traditional 
needs and practices of the soap- 
maker are being followed because, 
for so many years, fatty acids were 
merely the tail°on the dog. Our 
fatty acid people have assured me 
that they are receptive, on either 
an individual or inter-association 
basis, to any move which would put 
on a sounder technological basis de- 
finitions specifications than 
those currently existing. 

In any event, the changing 


and 


requirements for tallow and grease 
are only one phase of a broader 
technological evolution, or revolu- 
tion, taking place. Actually, this 
does not begin in the fatty acid 
plant, but in the plant of the cus- 
tomer for fatty acids — the manu- 
facturer of the finished product. 


Application Widespread 

SER-INDUSTRIES for fatty 
U are widespread ; 
they range from textiles to toiletries, 
from lubricants to linoleum, paints, 
plasticizers, 
and what have you. As a matter of 
fact, being a broad market, rather 
than a deep market is one of our 
industry’s The 
scope of sales contact and applica- 


acids very 


emulsifiers, cleansers 


headaches. wide 
tion service to serve all these mar- 
kets means high costs as compared 
with a concentrated one or two-in 


dustry channel of sale. 
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But, throughout all these 
fields of use, the people who are 
making products — the rubber tire 
are concen- 





maker, for example 
trating on uniform products of high- 
ly predictable service life. 

For his major raw materials, 
he looks more and more to the syn- 
thetic organic chemist — as in the 
field of synthetic fibers. Now this 
fellow prefers to start with some 
simple building block like ethylene 
or vinyl chloride, and when you’ve 
seen one such molecule you’ve seen 
them all. Let’s concede it — he 
creates structures and derivatives of 
definite, uniform composition. These 
synthetics are generally high priced 
to begin with, but usually they fol- 
low a smooth, slowly declining price 
curve. 

Now in offering fatty acids 
for sale to an industry whose major 
purchases are of the above kind, in 
plasticizers for example, we are up 
against the different philosophy | 
mentioned before. Here, there is no 
interest in adapting or “juggling” 
varying raw materials. If his major 
raw materials are uniform, the pro- 
ducer expects his processing and 
conditioning agents to be uniform. 
And, next to long-term predictable 
quality, he looks for a long-term 
predictable price. 

The problems which the fatty 
acid industry must overcome in 
building a stable market may be 
seen in these new technologically- 
based industries. Our customers do 
not want good reasons for product 
variations; crop weather or some- 
thing like that. They want to steer 
clear of them. 

This is our problem, to be 
met by blending and balancing and 
fractionation and enrichment to of- 
fer more specialty-type fatty acids. 
But it is also the renderer’s problem. 
The origin of a fatty acid, whether 
it be tallow or tall oil, is becoming 
less important as its composition be- 
comes more important. 

There is another area in 
which the rendering industry and 
the fatty face the 
same identical problem. That is in 


acid industry 


secking some way to bend the 








economics of chemical research and 
development to fit the peculiar con- 
ditions of a by-product business 
when the raw materials are in wide- 
ly scattered hands. 

The “pay-off” which research 
has furnished to other branches of 
the chemical business is based on the 
development of specialties — many 
“duds,” some that “just made the 
grade” and a few “honeys.” Each 
of these products goes through a 
typical life cycle — first, infant- 
subsidy ; next, youthful-vigor ; then, 
a maturity in which the rate of re- 
turn gradually declines as the prod- 
uct becomes a competitive staple, 
or is eventually supplanted alto- 
gether. 

Now the multi-product com- 
pany must always have a few prod- 
ucts in the youthful “pay-off” part 
of the cycle to subsidize the infants 
and keep up the research which will 
bring more into being. If you have 
only mature staples — the stearic 
acids and the red oils — you are in 
Close competitive sale 
will seldom 


a “squeeze.” 
of such “old 
permit an earnings margin sufficient 


timers” 


to pay for an adequate level of con- 
tinuing research. 

I believe it is safe to say that 
all of us concerned with fats, just 
because we are old industries, un- 
derplayed research in past times of 
high earning power. Now, when 
we are told that, like the petro- 
chemical field, we should be spend- 
ing two percent of gross sales on 
research and development, the earn- 
ing power is seldom on tap. 

I am sure I do not need to 
ruin my reputation as a tactful trade 
association man to single out parti- 
cular fatty acid producers who have 
had the faith to restart the cycle 
with new research “babies” made 
from fats. Some of the fatty acid 
derivatives are already well on the 
way to big-scale earning power. 

More than that, it is certain- 
ly significant that the National Ren- 
derers’ Association, followed by our 
own, has given further evidence of 
its faith in fats as a coming chemi- 
That is, 
operative research fellowships sup- 

(Turn to Page 235) 


cal raw material. by co- 
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F importance to all segments 
of the U. S. oils and fats 
industries and of particular 

importance to soapmakers is the 
possibility of repeal of the three 
cents per pound processing tax on 
coconut oil. This tax was imposed 
in 1934 for reasons which most 
agree have long since evaporated. 
It has (as taxes have a way of do- 
ing) continued on the statute books 
although legislation to repeal it has 
been introduced on several occa- 
sions. 

On September 20 the first 
meeting of the American and Philip- 
pine delegations to renegotiate the 
Philippine-American trade agree- 
ment was held in Washington. 
peal of the three cent coconut oil 


Re- 


processing tax is high on the agenda 
of the Philippine delegation which 
will make effort to 
agreement for repeal of the tax as 
a part of the overall agreement. 
Among the arguments ad- 
vanced for repeal of this tax is the 
oils 


every secure 


complete change in the U. S. 
and fats picture. From a net im- 
porter dependent upon overseas sup- 
plies, the U. S. has advanced to the 
position of the largest net exporter 
of oils and fats. As such it is de- 
pendent upon world markets for the 
disposition of its large surplus pro- 
duction. To the extent that removal 
of the tax would result in increased 
U. S. consumption of Philippine 
coconut oil in soapmaking and other 
industrial usage U. S. exports would 
find a more ready market abroad. 

Also, the original law pro- 
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By George L. Prichard 
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the taxes collected on 


were to accrue to the 


vided that 
coconut oil 
Philippines. This source of revenue 
disappeared when the Philippines 
were granted independence so that 
in fact the tax is a burden upon 
the Philippine economy. This rea- 
son is stressed in their request for 
relief. 

The Bureau of Raw Materials 
has furnished assistance at the re- 
quest of the Philippine delegation. 

The American delegation be- 
gan hearings Nov. 1, to receive evi- 
dence from U. S. interests which 
might possibly be affected by the 
negotiations. Only some dairy in- 
terests appeared in opposition to re- 
peal of the coconut oil processing 


tax, 


Census Figures 

N the last few months, many ques- 
I tions have been raised as to com- 
pleteness and correctness of the 
Census reports of tallow and grease 
feedstuffs 


and other fats used in 
These questions for the most part 
appear to have been motivated pri 
marily by statements and estimates 
of the large potential use of fats in 
feedstuffs as well as periodic rumors 
of large current use which do not 
appear too well founded. 
Undoubtedly, this usage has 
been expanding and probably will 
continue to expand for some time 
yet for several good reasons which 
include dust control, feed value, 
color retention in the case of alfalfa 
meal and need for some fat in sol- 
vent extracted cottonseed meal. 


In our opinion, however, the 
Census figures so far issued are 
substantially correct. We have dis- 
cussed these questions from time to 
time with Census officials and be- 
lieve the reporting coverage is good 
with all large users reporting as 
well as a representative sample of 
small users. 

As might be expected, there 
are some areas of possible error as 
is true in the case of any new re- 
ports. [irst, there are doubts that 
all respondents are reporting cor- 
rectly and completely which is nat- 
ural for a new item. Second, there 
are questions as to the type of fat 
used when respondents’ reports indi- 
cate some brand name consumption 
or some oil which it is doubtful 
would be used as such for this pur- 
pose. And, third, there is the normal 
complement of questionable reports. 

Census, however, is striving 
to improve the completeness of its 
coverage and correctness of its re- 
ports. This is being done by means 
of special notices to respondents 
and by specific inquiries in cases 
where reports are not clear as to 
tvpe of fat used in feedstuffs. In 
addition, a specific check on this 
item will be made through the Cen- 
sus of Manufacturers. 

Census reports through Sep- 
tember did not include the usage 
of fats in alfalfa meal as it was 
first intended to cover this on an 
annual basis. It was later decided 
to obtain periodic reports but this 
usage was not included in the Sep- 
tember report. The overall per an- 
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num use can be approximated at 
about 20 million pounds when all 
producers of alfalfa meal add fat. 
U. S. production of alfalfa meal 
is slightly over one million tons per 
annum and fat is added at the rate 
of about one percent, sometimes less. 

The special report issued by 
Census in July indicated consump- 
tion in the January-March quarter 
of 31 million pounds of all fats in 
feedstuffs. Of this, 16 million was 
tallow and grease. This consump- 
tion was not reflected in the month- 
ly reports for this quarter. Begin- 
ning with June Census began in- 
cluding usage for feedstuffs in its 
regular monthly reports under other 
inedible uses. 

Expanded consumption of tal- 
low and grease in feedstuffs, as weil 
as more complete coverage, is re- 
flected in the Census reports begin- 
ning with June when other inedible 
use of tallow increased sharply to 
12.8 imillion pounds. For July it 
was 10.7 million; for August 14.0 
million ; and in September it was up 
to 16.0 million, This is nearly four 
times the other inedible use reported 
for the same months of 1953. The 
other inedible use of grease increas- 
ed about in the same proportion but 
the total per month did not equal 
one million pounds. 

Census reports for August 
1954 reflect a use of all fats in 
feedstuffs of 10,178,000 pounds of 
which 7,754,000 was tallow. For 
September it increased to 11,843,000 
of which 7,782,060 was tallow. 


1954-55 Outlook 
T the annual USDA outlook con- 
ference in late October it was 
stated that the postwar decline in 
consumption of tallow and grease 
appears to have been arrested by 
greater non-soap use such as fatty 
acids and animal feeds. Also, that 
little change in supply and domestic 
use is expected for 1954-55. 
Considering all of the fac- 
tors, it still appears that a conserva- 
tive estimate of all fats in feed- 
stuffs in the year beginning Novem- 
ber 1, 1954, would be about 200- 
plus million pounds of which per- 
haps 125 million would be tallow 
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and grease. Although this estimate 
may seem small in relation to some 
of the estimates advanced of potent- 
ial usage, it is nevertheless a size- 
able new use, approximating five 
percent of the estimated tallow and 
grease production. It should be 
kept in mind also that the con- 
sumption of tallow and grease in 
this field will be governed to some 
extent by the relation of fat prices 
to those of mixed feeds and protein 
meals. 

As this is written in early 
November, sales of agricultural sur- 
pluses for foreign currencies under 
Public Law 480 have not moved 
beyond the pre-election press release 
stage. This, despite the fact that the 
Administration is undoubtedly anxi- 
ous to move expeditiously under this 
Congressional authorization, Bur- 
eaucratic bickering and jockeying 
for control has undoubtedly contri- 
buted to the delay. 

USDA has announced no list 
of surplus agricultural commodities 
eligible for export under Public 
Law 480 and says it does not now 
intend to announce such a list but 
will consider proposals as they may 
be received. After passing beyond 
items in CCC inventory such as but- 
ter, cotton, cottonseed oil, corn, and 
wheat, this leaves policy as respects 
other surplus items such as tallow 
and grease very much in the dark 
insofar as importing countries, the 
U. S. export trade and even some 
other government agencies are con- 
cerned. 

One of the primary difficul- 
ties in the negotiations with foreign 
countries under Public Law 480 is 
to reach agreement as to what use 
will be made of the foreign cur- 
rency funds received by the U. S. 
for surplus agricultural commod- 
ities. In our opinion, considerable 
latitude is available as to the use of 
such funds for foreign expenses of 
the U. S. and as this becomes ap- 
parent, foreign governments will 
display more interest in purchase of 
agricultural commodities under Pub- 
lic Law 480. 

The November elections con- 
stitute a definite victory for the 
flexible price support program en- 





acted at the last session. Present 
legislation provides flexible supports 
for basic commodities at 82% to 90 
percent of parity for 1955 and 
thereafter at 75 to 90 percent of 
parity. While the Democratic ma- 
jority is commited to high price 
supports and looking to 1956 may 
strive to pass new legislation calling 
for high rigid supports, the Admini 
stration continues to hold the whip 
hand, It seems apparent from the 
votes in the last Congress and the 
election results that the congression- 
al proponents of high farm support 
prices cannot muster enough votes 
to override a veto. Therefore, the 
flexible price support system should 
go into effect as scheduled and no 
doubt effective steps will be taken 
to solve the problem of agricultural 
surpluses piling up in government 
inventories. 


— 


New Market for Fatty Oils 

New markets for fats and 
oils may be created by a new “in- 
situ’’ epoxidation process outlined by 
Frank Greenspan and Ralph J. Gall, 
Buffalo Electrochemical Co., Buff- 
alo, N. Y., at the American Oil 
Chemists’ Society meeting in Min- 
neapolis, last month. Vegetable fatty 
acid esters with hydrogen peroxide 
yield epoxy fatty acid esters, a new 
class of plasticizers for vinyl resins. 
In the epoxidation of unsaturated 
esters of monohydric and polyhydric 
alcohols or tri-glycerides by the 
“Becco” procedure 70 percent to 90 
percent conversions to the corre- 
sponding epoxy ester are reported. 
Exact results depend upon the raw 
material being epoxidized and the 
reaction conditions employed, in 
cluding temperature, nature of cata- 
lyst and presence or absence of sol- 
vent. 
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White King Soap Contest 

A six weeks contest was an 
nounced recently by White King 
Soap Co., Los Angeles, featuring 
360 big prizes awarded at the rate 
of 60 each week. The contest was 
promoted through the radio and 
other media and by point-of-sale 
display material. 


57 




















witH LIQUID ease! 


Amazing 


RACE 


CONCENTRATED 


LIQUID wa. CLEANSER 


— .. Makes full gallon 
go ...No Scrubbing 


gor Painted Walls and Woodwork 


a ee oe 
Windows and Mirrors 


Venetian Blinds 


SE anoun 


WThlewess 
. 























Whats Yew? 


Captions, Facing Page 


New Lamco silver polish of Lamco 
Chemical Co., Boston, cleans by dipping 
and wiping, and is claimed to leave 
protective coating. Polish is said to be 
first such to be Kosher. Brown pint 
bottles by Anchor Hocking Glass Co., 
Lancaster, O. carry applied white letter- 


ing. 


A new disinfectant in a new type pack- 
age and dispenser was announced re- 
cently by Midwest Products Co., Kan- 
sas City, Mo. The product, known as 
“UniSan PC 20,” comes in a polyethylene 
packet, which is available from a wall 
type dispenser. The package holds the 
correct amount of disinfectant to be 
mixed with one gallon of water. Pro- 
duct is said to have a phenol coefficient 
of 20. It is claimed to be non-toxic to 
humans, odorless and non-selective in 
germicidal action, as well as fungicidal 


New liquid wall cleaner “Race” to be 
distributed nationally by Keen Co,, 
Danville, Va. Product is packed in one 
quart metal can with screw-cap nozzle 
and around the can lithography. Ameri- 
can Can, New York, supplies the can. 


Jones Ant Killer of Jones Products Co., 
Madison, Wisc., now comes in two size 
bottles: 1/2 ounce and 11/2 ounces. Car- 
ton of 24 units serves as counter dis- 
penser. Bottles are sealed with Phoenix 
Metal Cap Co., Chicago, CT caps, black 


coated 
o 


“Rub ‘n’ Rinse” polishing cloths, made 
by Rub ‘n’ Rinse Products, Charlottes- 
ville, Va., are being packed in this new 
counter display carton. Cloths come in- 
dividually packed in plastic envelopes 


A new waterless hand cleaner, “Tem,” 
was introduced recently by Lucas Pro- 
ducts Corp., Toledo, O. It is a cream- 
type cleaner developed for automotive 
industrial and household use. Formula 
includes lanolin and the disinfectant, 
PCMX. Product is currently being mar- 
keted through automotive and industrial 
supply jobbers in Illinois, Ohio, Michi- 
gan and Indiana. Newly designed, 
wide-mouth glass package and screw- 
type metal closure are by Owens-ll- 
linois Glass Co., Toledo. Label is in 
green and orange ceramic applied 
colors. 


Newest members of the line of Associ- 
ated Just Distributors, Inc., distributor 
of the nationally advertised industrial 
line of Fuld Brothers, Inc., Baltimore, 
are “Ful-Trol” and “Ful Strip.” ‘“Ful- 
Trol” is a dust control and floor main- 
tainer; “Ful-Strip” is a floor finish re- 
mover. Products are companion items 
to “Ful-Life” flexible film floor finish 
and “Just” cleaner and deodorizer. 
Line is packed in blue lithographed 
cans with yellow lettering and design. 


New lithographed cans for its com- 
plete line of private floor waxes avail- 
able to sanitary supply jobbers were 
announced recently by Uncle Sam 
Chemical Co., New York. Cans are 
lithographed on two sides and the back 
If a distributor wishes to attach his 
own private lable of paper to the front 
panel, the entire can appears to have 
been lithographed. Uncle Sam _ sup- 
plies the private labels, which are print- 
ed in its own plant, and are supplied 
free on initial orders of 48-one gallon 
cans. The dominant color of the lith- 
ography is lemon yellow, which blends 
with the stock labels offered by Uncle 
Sam. Eastern Can Co., Brooklyn, sup- 
plies the one gallon metal cans 
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Liquid detergent for hand dishwashing 
in restaurants and institutions is now 
being distributed by Delta Chemical 
Co., Memphis, Tenn., in one gallon con- 
tainers with two plastic dispensers furn- 
ished. The detergent is also available 
in 30 and 55-gallon drums 


‘Vari-Soft” bath crystals of Allen B. 
Wrisley Co., Chicago, will be offered 
to druggists as a first quarter of 1955 
promotion, it was announced recently 
by Wristley Oleson, president. The 
bath salts come in four fragrances: pine 
(pastel green), bouquet (pastel blue), 
apple blossom (pastel pink) and car- 
nation (beige). Three pound bags re- 
tail for 69 cents each. A one free with 
11 deal is being offered from Dec. | to 
Jan. 31. 


New Packaging for Conti Castile sham- 
poo of J. B. Williams Co., Glastonbury, 
Conn. Colors on cartons and labels are 
green, gold and white. Bottles have 
fluted sides for safe handling. Phoenix 
Metal Cap Co., Chicago, supplies the 
caps. 
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SUL-FON-ATE AA-9 


Crisp white odorless low density flakes contain- 

. ing 9O% Active. Lowest cost source of alkyl 
aryl in cleaning compound blends. Low salt 
content and high solubility make AA-9 a natural 
for liquid formulations. 





We solicit your inquiries. 
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Other salts of TC Sulfonic Acid 
AA available on special order. 


DIVISION 


CORPORATION 








TENNESSEE’S 


SUL-FON-ATES 


SUL-FON-ATE AA-10 


Exceptionally high active alkyl aryl—96% 
guaranteed. A product for specialty applications 
demanding maximum freedom from inorganic 
salts. Compatible with nonionics. 



















617-629 Grant Building, Atlanta, Ga. 
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THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, if... 
HOLDS THE PERFUME TOGETHER 


Pro;UuTUud 





To N Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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sales ( Package for spray-dispensing ...and do it 


HE & 
BO ost T \ in glass. This combination gets results! 


Push-button containers invite immediate attention and examination 


... give both men and women shoppers cleanliness, protection, economy. 
Glass, of course, has always had universal sales appeal. Personal products, 
especially, like perfume, cologne, sun tan oil, hair dressings, deodorants, 
iain /\. \ etc., sell faster when they’re spray-dispensed in glass. Glass aerosols offer 
( (0 ~~ 4 ) ie high content visibility, shelf promotion of product color, and an unlimited 
\ ‘ SY \N range of inexpensive bottle shapes and sizes... for flexible pricing in highly 
aN competitive trades. Capitalize on the trend to glass aerosols now. Boost 


\ ») profits. Contact Continental for a free product evaluation today. 
ad 
a Clear hour-glass bottle. a " 









Frosted hour-glass bottle. 








Clear ‘‘simplicity” bottle. 





Wheaton plastic- CONTINENTAL “EXTRAS” 


coated bottle. * Complete Filling Service. We do not merchandise any products of our own. Our 
sole operation is contract and custom filling of containers with your products 
... liquid, pressurized or aerosol...in glass or cans. 


* Extensive Laboratory and Production Facilities. Continental conducts chemical 
analysis and continuing research on dispensing methods and containers. Filling 
equipment is the finest in the industry, geared to handle orders of any size. 
Quality control and inspection safeguard your shipments. 


Wheaton clear oval bottle. * Warehousing and Drop Shipping in Bulk Lots. Extensive storage space lets you use 
our two centrally-located plants as national distribution points with consequent 


savings on freight. We handle shipping and paper work. Orders go through 
on schedule. 


MAIN OFFICE * 123 NORTH HAZEL STREET, DANVILLE, ILLINOIS 





CONTINENTAL FILLING CORPORATION 





PLANTS ¢ DANVILLE, ILLINOIS — HOBART, INDIANA 
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It’s not hard to get a promise of shipping con- 
tainer delivery. But often there are a number of 
“ifs” in that promise. “Ifs” that don’t exist at Gair. 

“If our supply of raw materials permits, we'll 
be able to deliver on schedule” is one of the “ifs” 
you won’t find at Gair. Our raw materials are 
grown in our own forests, processed in our own 
plants. We don’t run short. 

“If our manufacturing schedule holds up” is 
another qualification you won’t hear from Gair. 





GAIR CONTAINER PLANTS 





GAIT 


ROBERT GAIR COMPANY, INC. ¢ 155 EAST 44TH STREET * NEW YORK 17 
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We have eleven plants, equipped to fabricate what- 
ever quantities and types of corrugated or solid 
fibre shipping containers you need: 

“If local transportation facilities stay on sched- 
ule” is a third worry you don’t have with Gair. 
Gair trucks provide a neighborhood service from 
strategically located plants. 

Check your nearest Gair plant for the complete 
story on Gair-designed shipping containers to meet 
your specific needs. $C.4.2 


Cambridge, Mass. e Cleveland, Ohio « Holyoke, Mass. Los Angeles, Cal. ¢ Martinsville, Va. ¢ No. Tona- 
wanda, N.Y. e Philadelphia, Pa. ¢ Portland, Conn. ¢ Richmond, Va. ¢ Syracuse, N.Y. ¢ Teterboro, N.J. 


SHIPPING CONTAINERS 
FOLDING CARTONS 
PAPERBOARD 


























WYANDOTTE 


CHEMICALS 


Edwin M. Ross, manager of production division, W. H. & L. D. Betz 


Dependable Source for Chemical Raw Materials 








. Philadelphia, nationally known chemical engineers and consultants. 


“Pluronics have definitely been an 


aid to us in water conditioning’ 


Industrial water conditioning is an 
exacting service business with a big 
future. W. H. & L. D. Betz, 
chemical engineers and consultants, 
Philadelphia, have been  promi- 
nently identified with this business 
since 1925. 

Rach year, Betz mixing and 
formulating plants, in Philadelphia, 
Texas, California and Montreal, 
blend thousands of “prescriptions,” 
each formulated to solve some in- 
dividual water-conditioning prob- 
lem for industry. These plants 
actually perform the function of a 
giant pharmacy. They are the focal 
point of Betz engineering skill and 
experience. 

“In our prescriptions we use 
many ingredients,” says Edwin M. 
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—W.H. & L. D. Betz, Philadelphia, Pa. 


Ross, manager of the Betz produc- 
tion division. “We are continuously 
testing new products that may 
help us improve our services to 
industry. Recently, we tested the 
Pluronics, Wyandotte’s nonionic 
surface-active agents. As a result, 
we are now using the Pluronics in 
certain areas of our water-condi- 
tioning service. They have defi- 
nitely been an aid to us in solving 
water-conditioning problems.” 

Have you investigated Wyan- 
dotte’s Pluronics* for your prod- 
ucts? They offer a combination of 
vital properties which cannot be 
duplicated in any other single non- 
ionic surfactant; the Pluronics are 
the most versatile agents of their 
type available today. 


For complete technical data on 
the Pluronics, or on our other or- 
ganic and inorganic chemicals, write 
us, stating your problem. We will 
be pleased to cooperate with you. 
Wyandotte Chemicals Corporation, 
Wyandotte, Michigan. Offices in 


principal cities. *REG. U.S. PAT. OFF 


yandotte 
CHEMICALS 


HEADQUARTERS FOR ALKALIES 


Soda Ash « Caustic Soda « Bicarbonate of Soda « Chlorine 

Calcium Carbonate « Calcium Chloride « Chlorinated Solvents 

Glycols « Anionic and Nonionic Detergents * Agricultural 
Insecticides « Other Organic and Inorganic Chemicals 
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Cowles detergent silicates 
are uniform in composition 
and particle size—dust free 


—readily soluble—compatible 





with other alkalies, soaps, 
phosphates, synthetic deter- 


gents and other chemicals. 





UG ag for COMPOUNDING 


FOR USE IN COMPOUNDING 


Floor Cleaners General Purpose 
Cleaners 
Laundry 
Products Soap Builders 


Metal Cleaners Paint Cleaners 


Dairy Cleaners Paper de-inking 


Dishwashing Compounds 


Compounds Household Cleaners 
WRITE TODAY for our DRY MET na\f 
File Folder containing complete 


technical information and 
suggested formulations. 








COWLES CHEMICAL COMPANY 


7016 Euclid Avenue : Cleveland 3, Ohio 
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It may be born of the talent of its designer to 

picture the virtues of a product by the grace and 

beauty of its container. 


How is a qlans Calespackage bonn 7 
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It may be born from necessary emphasis on the 
protection of its contents from every outside 
influence. 
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It may be born because a special convenience to 
the user is needed to insure satisfactory perform- 
ance under difficult circumstances. 
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DURAGLAS CONTAINERS 


That successful glass 


SALESpackages are so 


consistently developed 
by Owens-Illinois 
is no accident. 


It is the result of systematic research into the 
problems to be solved and the objectives to be 
reached in the creation of each Duraglas'’ 
SALESpackage by specialists in design, engi- 
neering and marketing. 

The best answer to your packaging problem 
may come from a single factor in the birth of a 
new Duraglas Container but is more likely to 
evolve from a combination of many skills. Ask 
us to demonstrate how Owens-Illinois’ abilities 
can be focused on your problem . . . container, 
closure, label design or carton. 


O wens-ILLINoIs 


GENERAL OFFICES + TOLEDO 1, OHIO 

















How Givaudan’s 
| experience creates 





new and finer fragrances 
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New Givaudan odors created by synthesis An industry guide that sets standards for First impressions at point of sale are im- 
are steadily broadening the scope of the per- aromatic materials is The Givaudan Index, portant in selling a perfume or cosmetic, 
fumer’s skills. Examples are the Givaudan representing years of intensive work by and Givaudan’s creative skill provides odors 
musks, unsurpassed for quality and variety. Givaudan analysts, chemists and perfumers. with broad and distinctive consumer appeal. 
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Customers planning new products or lines can Special knowledge of the behavior of all per- International in scope, Givaudan’s modern 











benefit from Givaudan’s knowledge of con- fume materials in every type of cosmetic service is based .on world-wide experience 
sumer preferences, demonstrated in perfumes enables Givaudan to provide authoritative and extensive knowledge of ideas and trends 
and cosmetics that enjoy continued success. technical counsel in product planning. in perfumes and cosmetics of every type. 


Unique and priceless knowledge 
gained by years of pioneering in the 


art of perfumery assures you 







of the finest in the modern trend. 


GIVAU DAN 


Better perfume materials through constant research and creative ability 
GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street + New York 36,N.Y. 


Branches: Philadelphia + Boston « Cincinnati « Detroit 
Chicago « Seattle « Los Angeles «+ Toronto 





























Three months ago this man 
was a IB patient 


Your purchase of Christmas Seals not only helps prevent tuberculosis, but also helps restore 


TB patients to a completely normal and useful life . . . to their families and to their jobs. 


Christmas Seals work to prevent TB through research, education, and case finding; and in 


many cases to prevail over the effects of TB through programs of rehabilitation. 


To prevent and prevail, send in your contribution - rey 


today, please. 


buy Christmas Seals 
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Escalol won its spurs long ago. It won them by passing 


that most searching of product tests: the Use Test. 
Sunbathers have been using Escalol for more than a 
decade, wherever blazing sunlight menaces the unprotected skin. 
Skiers have been using Escalol on snow and ice slopes, 
where reflection practically doubles the intensity of sunlight. 


The Armed Forces have been using Escalol ever since World War II. 


These user's have proven that F’scalol makes the sun safe 
for the skin. And they keep on piling up proof in increasing 
and impressive numbers. That constantly mounting volume of proof is 


responsible for the sales leadership of Escalol suntan preparations. 


We will gladly submit on request samples of 
Escalol with descriptive and formulating data, as 
well as samples of specially developed raw materi- 
als and perfumes for Escalo]l suntan preparations. 


Van Dyk & Company, Ine. 


Manufacturers of 
RAW MATERIALS for PERFUMERY and COSMETICS 


for over half a century 


Belleville 9, New Jersey 











SS — 
=> => = SSE 


. 
e?* 
ot 
.?* 
. 
. 
7 
. 
. 
e @ 
.* 
ee 
.? 
e° 


. 
. 
qa? 
.? 
.* 


io? 
- 
+ 
e ° 
7 
- 
. 
e®@ 


. 
9 3% 
7 
oe" 
oF Em. +25 5 1. Tree, ooo 
.? 
7 
.? 
° 
.* 
ee 
. 
> 
. 
.* 


Sse Fi: s = FSS SS SF it =:ire 






* Caustic soda 
* Caustic potash 











* Potassium Carbonate 

* Potassium Persulphate 
* Ammonium Persul phate 
* Salt 

* Soda Ash 

* Sodium Bicarbonate 

* Sodium Metasilicate 


* Silicate of soda 

* Silicate of potash 

* Trisodium phosphate 
* Metallic stearates 

* Synthetic detergents 
* Borax 

* Boric acid 


* Coconut oil 

* Coconut fatty acids 
* Cottonseed oil 

* Red oil 

* Stearic acid 

* Tallow 


Liquid Caustic Soda, Caustic Potash, and Potassium Carbonate 


Tank trucks and drums a specialty 


oseph Zfurner Gy Company 


83 Exchange Pl., Providence, R. I. 
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Ridgefield, New Jersey 
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435 N. Michigan Ave., Chicago, Ill. 
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New Lever Vice-Presidents 

L. B. Parsons, director of 
research and development and David 
]. Bunnell, general manager of the 





L. B. Parsons 


buying division, have been elected 
vice presidents of Lever Brothers 
Co., New York, it was announced 
recently by Jervis J. Babb, presi- 
dent. 

Dr. Parsons has headed the 
research and development activities 
of Lever Brothers since 1951 and 
is in charge of the new research 
and development center at Edge- 
water, N. J. He joined the firm in 
1939 after having served as research 
director of Cudahy Packing Co., 
Chicago, for many years. A gradu- 
ate of Syracuse University, Dr. 
Parsons received M.Sc. and Ph.D. 
degrees from the University of Wis- 
consin. He has served as vice presi- 
dent for soap and detergents of the 
American Oil Chemists’ Society for 
several years and for eight years 
has been a member of the committee 
on soap and detergents of the Amer- 
ican Society for Testing Materials. 

For the past two years Mr. 
Bunnell has been general manager 
of Lever’s buying division, which 
he became a member of when he 
joined the company in 1948. He 
has had more than 30 years experi- 
ence in the fats and oils business, 
having started as a buyer for the 
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Crawfordsville (Ind.) Seed Co. in 
1920. Prior to joining Lever Bro- 
thers, he was president of the North- 
west Linseed Co. of Minneapolis, 


Z 


David J. Bunnell 


and before that was vice president 
of the Central Soya Co., Fort 
Wayne, Ind. 

—— 
Conoco Moves N. Y. Office 

The New York office of the 
Petrochemical Department of Con- 
tinental Oil Co. has been moved to 
more spacious quarters in suite 
3108, International Building, 630 
Fifth Avenue, it was announced last 
month. The telephone number re- 
mains, JUdson 6-2510. 

nt Gli tities 
Armour Advances Martin 

R. J. Martin, manager of the 
raw material department, was ap- 
pointed recently to the newly creat- 
ed position of co-ordinator of soap 
division sales and production at the 
North Bergen, N. J., plant of Arm- 
our & Co., Chicago. W. G. Zaruba, 
formerly sales manager oi the gly- 
cerine department, replaces Mr. 
Martin as manager of the raw ma- 
terials department at Chicago. 

Mr. Martin has been with 
Armour for the past 25 years, most 
recently as buyer of tallow and 
grease at North Bergen He has also 
worked out of the Chicago office of 
Armour. 








Fry Brothers Move 

Fry Brothers Co. has moved 
its Cincinnati home office from 1728 
Dana Ave. to 3600 Cardiff Ave., 
Cincinnati 9, it was announced last 
month by Arthur D. Fry, president. 
The telephone number remains the 
same for the Cincinnati office: Jef- 
ferson 6580. 

The firm, which is in its 
58th year, has been manufacturing 
soap since 1896, It aiso furnishes 
laundry and dry cleaning supplies. 

Shipments made to Fry 
Brothers’ Cincinnati warehouse are 
to be made to the new location on 
Cardiff Ave. 

— 
New Wyandotte Plant 

A new plant at Los Nietos, 
Calif., for the production of special- 
ized cleaning materials for business 
and industry was opened recently by 
Wyandotte Chemicals Corp., Wyan- 
dotte, Mich. The sales office of 
Wyandotte’s Los Angeles district 
office and all of the firm’s Pacific 
Coast manufacturing operations are 
now located at Los Nietos, which 
is located 16 miles southwest of Los 
Angeles. 


——_- * —— 

New Stepan Detergent 

The development of a new 
type detergent for use in heavy duty 
hard surface cleaners was an- 
nounced recently by Stepan Chemi- 
cal Co., Chicago. Suggested for use 
by formulators of products finding 
application in the institutional and 
sanitary supply distributing fields, 
new “Stepan HDA-7” is a nonionic 
of the fatty acid alkylolamide type. 
With this new product, according 
to its maker, it is possible to hold 
in solution a phosphate content as 
high as 11 per cent. This is believed 
to be the first time such a high per- 
centage of phosphate can be used 
without encountering difficulties in 
layering out of the finished product. 

The suggested formulation 
offered by Stepan has a cloud point 
of approximately 35° F. 
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Detergent Sales Rise in Third Quarter 


ALES of synthetic detergents in 
S the third quarter of 1954 
climbed to a record high for the 
quarter of 558,247,000 pounds, 
valued at $130,582,000, compared 
with 523,839,000 pounds, worth 
$118,983,000, during the third 1953 
quarter. Synthetic detergent sales 
in the second quarter of 1954 were 
454,137,000 pounds, having a value 
of $104,475,000. In the only other 
larger quarter, the first three months 
of 1954, synthetic detergent sales 
reached 567,009,999 pounds, worth 
$127,957,000. Synthetic detergents 
now represent 58.5 percent of the 
combined soap and detergent mar- 
ket, up slightly from a mark of 58.4 
percent at the end of the second 
quarter of this year. 

Total soap sales declined in 
the third quarter of 1954. They 
were reported at 391,380,000 
pounds, valued at $87,870,000, com- 
pared with 448,502,000 pounds, 
worth $87,566,000, in the corres- 
ponding quarter of 1953 and 322,- 
095,000 pounds, at $72,311,000, in 
the second quarter of 1954. 

These figures, shown on an 
at plant basis, were released re- 
cently by the Association of Amer- 
ican Soap & Glycerine Producers, 
New York, and are compiled from 
reports of member companies. 

During the first nine months 
of 1954, sales of all synthetic de- 
tergents totaled 1,579,393,000 
pounds, valued at $363,014,000, a 
gain over the 1,426,146,000 pounds, 
worth $324,978,000, for the com- 
parable period of 1953. This repre- 
sents an increase of 10.7 percent in 
tonnage and 11.7 percent in dollar 
volume. 

Total soap sales in the first 
nine months of 1954 dropped to 
1,119,003,000 pounds, valued at 
$245,599,000, from 1,258,097,000 


pounds valued at $246,734,000 in 
the corresponding period of last 
year, a decline of 11.1 percent in 
tonnage and of 0.5 percent in dol- 
lar value. 

Sales of other than liquid 
soap amounted to 


1,091,803,000 
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pounds, with a value of $240,603,000 
in the first nine months of 1954, 
compared with 1,228,513,000 pounds 
worth $241,368,000, in the 1953 
period. Sales of liquid soap totaled 
3,400,000 gallons, valued at $4,996,- 
000, in Jan. 1-Oct. 1, 1954, com- 
pared with 3,698,000 gallons, worth 





TABLE I. SALES BY TYPE 


Typo Weight Dollar 
in lbs. Value 
Toilet bars, 1954 371,091 106,002 
1953 382,769 103,424 

Laundry bars 
white 1954 149,304 25,829 
1953 153,370 24,248 

Yellow and 

others 1954 52,453 5,163 
1953 53,593 4,862 
Chips, bulk 1954 77,093 8,152 


1953 103,210 8,51] 


Chips, 
packaged 1954 51,006 15,431 
1953 52,690 14,152 
Granulated, 
powdered & 


sprayed, bulk 1954 67,824 7,194 
1953 78,340 7,210 


Packaged 1954 260,492 55,49] 
1953 331,189 62,157 
Washing 
powder 
packaged 1954 5,759 540 
1953 7,212 615 
bulk 1954 14,660 1,103 


1953 18,720 1,278 


Shaving soap 1954 3,093 1,831 
1953 3,594 1,974 
Shaving cream 1954 11,124 10,398 
1953 9,529 8,562 
Mechanics paste 
and powder 1954 10,486 1,357 
1953 12,286 1,515 
Paste and jelly 1954 15,980 1,897 
1953 19,230 2,285 
Liquid soap shampoos 


(packaged) 
in gallons 1954 152 926 
1953 177 1,042 
Miscellaneous 
or other 
soaps 1954 1,438 215 
1953 2,754 575 
Synthetic 
detergent 
shampoos 
total 1954 23,382 20,230 
1953 21,374 18,856 
liquid 1954 8,272 11,123 
1953 8,240 10,823 
solid 1954 15,110 9,107 


1953 13,134 8,033 











$5,366,000 in the first three quarters 
of 1953. 
Total 


figures for the first nine 


synthetic detergent 
sales 
months of this year include 1,489,- 
809,000 pounds of solid detergents, 
valued at $320,012,000, and of 89,- 
584,000 pounds of liquid synthetic 
detergents, worth $43,002,000. Com- 
parable figures for 1953 were 1,- 
359,218,000 pounds of solid deter- 
gents, valued at $292,318,000, and 
66,928,000 pounds of liquid syn- 
thetic detergents, worth $32,660,000. 

Sales by types of products 
for the first nine months of 1954 
are shown in Table I. All figures 
are in thousands. 
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TGA Scientific Meeting 

The Toilet Goods Associa- 
tion recently announced the pro- 
gram for the winter meeting of its 
scientific section, to be held Dec. 
8 at the Waldorf-Astoria, Hotel, 
New York. Seven papers are to be 
at the all-day meeting. 
\spects of 


presented 
They are: ‘Practical 
Suntan Formulations” by I. R. Hol- 
lenberg, technical director, Knapp 
Products, Inc., Lodi, N.J.; “Acety- 
Monoglycerides and Their 
Cosmetics” by 


lated 
Potential Use in ; 
Everett G. McDonough and Walter 
W. Edman, Evans Research & De- 
velopment Corp., New York; “Der- 
mal Sensitization” by Dr. Thomas 
W. Tusing, Hazelton Laboratories, 
Falls Church, Va.; “Inhibition of 
Dental Caries by Dentifrices—Lab- 
oratory Predications versus Clinical 
Results” by Dr. R. S. Manly, Tufts 
College Dental School ; ‘“Meterspray 
and Its Application in the Cosmetic 
and Pharmaceutical Fields” by 
H. R. Shepherd, vice-president in 
charge of research and develop- 
ment, Connecticut Chemical Re- 
search Corp., Bridgeport, Conn. ; 
“Effects of Estradiol or Methyltes- 
tosterone on the Skin and Hair 
Growth of Rats” by Amos E. Light, 
Wellcome Research Laboratories, 
Tuckahoe, N.Y.; and the “Mercap- 
tan-Disulfide System in Permanent 
Waving—A New Mechanism and 
Its Practical Implications” by Ross 
Whitman and Milton G, Eckstrom, 
Rayette, Inc., St. Paul, Minn. 
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regular 


Flake caustic soda: 


pick the size that’s right for YOU 


Choosing the right size caustic soda 
flake will help keep your product at 
its uniform best. With these four 
Hooker flake sizes to choose from, 
you're sure of getting one or more 


sizes exactly right for you. 


Which Size Should You Use? 


Drop us a note and we’ll send you 






HOOKeR 
CHEMICAL 


Fron the ale of the Eaaih 


HOOKER ELECTROCHEMICAL COMPANY 


samples and technical data to help 
you determine which of these Hook- 
er flake sizes is your best buy. 

If you use less than carload lots, 
ask your Hooker jobber to stock the 
sizes you need. (If you are not famil- 
iar with the Hooker jobber in your 
area, we'll be glad to send you his 


address. ) 





photos show actual size of flakes 





Flakes arrive dry, stay dry in these Hooker 
drums. Six lugs hold the lid securely on 
extra-large opening. Easy air-tight re- 
sealing protects unused caustic. You can 
also get Hooker flake caustic in reusable 
open-head drums at slight additional 
charge. 





BUFFALO AVENUE & UNION ST., NIAGARA FALLS, N. Y. 
NIAGARA FALLS © TACOMA @® MONTAGUE, MICH. © NEW YORK ® CHICAGO ® LOS ANGELES 
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Pennsalt Acquires Thomas 

A stock transfer plan which 
would bring I. P. Thomas & Son 
Co., Camden, N.J., into Pennsyl- 
vania Salt Manufacturing Co., Phil- 
adelphia, as an operating division 
was voted on recently by Thomas 
stockholders, it was learned in mid- 
November. 

The “modern facilities for 
the production of basic materials 
for many of our industrial and 
specialty chemical products are par- 
ticularly attractive to us,” George 
B. Beitzel, president of Pennsalt, 
stated. Phosphoric acid produced 
by I. P. Thomas will place Pennsalt 
in a basic position on this important 
ingredient in its ““Fos” products line 
for the metal processing industry. 

“Hy-Phos” water condition- 
ing agent, recently developed by 
Thomas, is also expected to have 
wide and useful application in 
Pennsalt’s line of industrial deter- 
gents, metal cleaners and dairy 
cleansers. 

I. P. Thomas & Son Co. was 
established in 1868, and incorpor- 
ated in 1889. Its plant and central 
warehouses are located on a 70-acre 
site at Mantau Point in Pauls- 
boro, N.J. 


Thomas’ stockholders ap- 
proved the stock transfer plan, and 
thus the plant becomes the twelfth in 
Pennsalt’s nation-wide organization, 
including new chemical specialty 
plants nearing completion at Dela- 
ware, O., and Chicago Heights, III. 
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More than 1200 years of service are 
represented in this picture of Fritzsche 
Brothers’ Quarter-of-a-Century Club 
members and their guests taken at re- 
cent cocktail party and dinner at the 
New York Athletic Club in honor of the 
club's new members. Standing at the 
head able are (I. to r.): Vice-president 
H. P. Wesemann; Miss Mary G. Neary 
chairman of the board, F. H. Leonhardt 
president, John H. Montgomery and 
vice-president Fred H. Leonhardt, Jr 
Seated guests include other officers and 
club members 


Givaudan Moves in Cin. 

The Cincinnati office of 
Givaudan-Delawanna, Inc., New 
York, and its associate companies, 
Givaudan Flavors, Inc., and Sindar 
Corp., was relocated in new quar- 
ters on Nov. 17. The new office is 
located in the Transportation Build- 
ing, 307 E. Fourth St., Cincinnati 
2, where the telephone number re- 
mains Parkway 8254. 


At a recent special 
luncheon, John Neu- 
ner (right) received 
from A. W. Schubert, 
executive vice presi- 
dent of Emery Indus- 
tries, Inc., Cincinnati, 
a diamond _§ service 
pin in recognition of 
his 50 years’ service 
with the company. 
Robert Van Tuyle 
vice-president in 
charge of production 
Robert Aylesworth 
manager of develop- 
ment laboratories; 
and Ralph Sheets, di- 
rector of industrial 
relations, were also 
present to honor Mr. 
Neuner. Mr. Neuner 
started with Emery 
when he was 13 
years old. He spent 
much of his time with 
the candle division 





Dr. Richard Patch Dies 

Dr. Richard H,. Patch, 66, 
vice-president in charge of opera- 
tions and a member of the board 
of E. F. Houghton & Co., Phila- 
delphia, died Nov. 13 in Hot Springs, 
Ark. Dr. Patch was also executive 
vice-president of E. Ff. Houghton & 
Co. of Canada, Ltd., and treasurer 
of Houghton Vix-Syn Co., Hop- 
kins, Minn, He made his home in 
Jenkintown, Pa. 

A 1910 graduate of Harvard 
College, he received his Ph.D. there 
in 1914. Dr. Patch was a member 
of the American Institute of Chem- 
ists and the American Chemical 
Society. He was a former member 
of the executive council of the Har- 
vard Foundation. 

Surviving him are his widow, 


Elizabeth and two daughters. 
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HE CUTS YOUR COSTS... 


when he’s put 
to work in your shampoo 
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The ULTRAWETS wet, penetrate, clean, emulsify. 





Have you met the ULtrAwETS, the alkyl aryl sulfonates that have saving ways 

with good shampoos? 

Here’s why you'll want to know them better... 

ULTRAWETs in your shampoo formulation may help you to improve your present product. 
On top of that, these superior alkyl aryl sulfonates are far less costly than many other 
types of detergents and will lower your costs. 

Add the inevitable consumer acceptance of these new shampoos, and you have a 
combination of advantages well worth going after. Let us help you. Our sales engineers 
will be glad to work with you to develop the ULTRAWET-base shampoo 
formulation to meet your performance requirements. Just send the coupon 
or write one of the offices listed. 





ATLANTIC 


PETROLEUM 
CHEMICALS 


THE ATLANTIC REFINING COMPANY 
Dept. E-12, Chemical Products Sales 
260 South Broad Street, Philadelphia 1, Pa. 





Please send information on use of ULTRAWET in shampoo. 














I in 
SOAP and CHEMICAL SPECIALTIES 

















Cosmetic Chemists Meet, Honor Poucher 


ILLIAM A. Poucher, chief 

perfumer and technical ad- 
viser to Yardley’s of London, will 
receive the annual medal award for 
chemistry of the Society of Cos- 
metic Chemists on December 9 when 
the group will hold its annual meet- 
ing and gold medal award dinner at 
the Biltmore Hotel, New York. The 
technical program features eight 
papers including : “Alterations in the 
Skin Physiology Following Con- 
tinuous Use of Soaps and Deter- 
gents” by D. J. Birmingham, Senior 
Surgeon, U. S. Public Health Ser- 
vice, Cincinnati ; “Polymorphism of 
Glycerides Distinguishable by X-ray 
Diffraction” by E. S. Lutton of 
Procter & Gamble Co., Cincinnati; 
“Physical Chemistry of Stearic 
Acid” by C. C. Tillotson of Procter 
& Gamble Co., Cincinnati, and “The 
Use of Acylated Amino Acids in 
Cosmetics” by H. W. Zussman and 
W. Lennon of Geigy Chemical 
Corp., New York, and “The Mech- 
anism of Percutaneous Penetration 
and Adsorption” by Stephen Roth- 
man, University of Chicago, De- 
partment of Medicine. The society's 
officers for 1955 will be installed 
at luncheon. 

Mr. Poucher, who has served 
Yardley in his present capacity for 
the past twenty-five years, is the 
only person elected to honorary 
membership in the Society of Cos- 
metic Chemists in Britain. He is 
the author of “Perfumes, Cosmetics 
and Soaps,” three volume standard 
work which was first published in 
1923 and has since gone through 
several editions and been translated 
into seven languages. Apart from 
numerous contributions to the scien- 
tific literature of cosmetic chemistry, 
Mr. Poucher has authored 20 books 
of mountain photographs. An inter- 
nationally recognized authority on 
perfume raw materials, he has 
travelled widely to gain first hand 
knowledge of their sources. In ad- 
dition to enthusiastic 
mountaineer and photographer the 
62 year old medalist is also an ex- 


being an 


cellent concert pianist. 
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Establishment of a $1000 
award to be presented annually to 
the author of the most important 
basic research in the fields contri- 
buting to cosmetics was announced 
by Donald H. Powers, Warner- 
Hudnut, Inc., New York, society 
president, simultaneously with his 
announcement of the meeting pro- 
gram. The first award will be made 
at the group's May 1955 meeting. 
A special award committee under 
the chairmanship of James H. 
Baker, Gar- Baker Laboratories, 
Inc., New York, has secured the 
necessary funds through contribu- 
tions from cosmetic manufacturers 
and suppliers. 

A separate literature commit- 
tee under the chairmanship of Paul 
G. I. Lauffer, George W. Luft Co., 
Long Island City, N. Y., will review 
the 1954 literature for outstanding 
contributions to the cosmetic indus- 
try. Members of this committee 
include: Milton Harris, Harris Re- 
search Laboratories, Washington, 
D. C.; G. Robert Clarke, U. S. Food 
and Drug Administration, Washing- 
ton, D. C.; A. I. Gebhart, Colgate- 
Palmolive Co., Jersey City, N. J.; 
Franz Herrmann, New York Uni- 
Skin Cancer Clinic, 


versity and 


New York; Lloyd Hazleton, Hazle- 
ton Laboratories, Falls Church, Va. ; 
and Emory I. Valko, Onyx Oil & 
Chemical Co., Jersey City, N. J. 
net A tees 

Filtrol Corp. Moves 

The general offices of Filtrol 
Corp., Los Angeles, have been 
moved, it was announced recently. 
The address is 3250 East 
Washington Boulevard, Los An- 
geles 23, telephone ANgelus 3-5111. 


new 


onesies 
Lever Promotions Honored 

Six consumer promotions by 
Lever Brothers Co., New York, 
were among the most successful 109 
in the first annual “Top Promotion 
of the Year Awards,” it was an- 
nounced last The awards 
are based on a nationwide poll of 
nearly 30,000 food dealers by Topics 
Publishing Co., New York, and 
cover the period from July 1953 to 
June 1954. Three bronze plaques 
honoring outstanding 50 promotions 
were won by Lever for the introduc- 
tion of “Lux Liquid,” and the 
Lucky Lever Sweepstakes and hon- 
orable mention certificates for the 
introduction of “Rinso Blue” and 
the 50 cent multiple coupon ‘‘Surf” 
factory pack. The awards cover 
seven classifications: new product 
introduction, local advertising, cou- 
pons, premiums, factory pack deals, 


month. 





Receiving awards from Harry Fraker (left) president of the Topics Pub- 
lishing Co. for “Top Promotion of the Year Awards” are: Jervis J. Babb, 
Lever president, Warren Burding and Robert Spears, marketing vice presi- 
dents of the company’s Lever and Good Luck Divisions. Six Lever pro- 
motions were listed among the 100 best selling in a poll of the nation’s 


rors 
as . 


food dealers. 
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(Olfactive sense) 


Since 1768, or nearly 200 years, the House of Chiris has dedicated itself to the 
Fifth Sense—the olfactive sense. In the development of Essential Oils, Floral Absolutes, 
hemical Isolates, Synthetic Chemicals, and all of those creations and specialties 
which combine industrial aromatics with natural products and produce fragrance, 
p House of Chiris has a cherished history. Today Chiris maintains laboratories headed by 
experienced olfactive chemists who have available to them not only the “know how” 
of generations of Chiris chemists but also the research facilities of three continents and 
_ four modern laboratories located in: FRANCE—GRASSE & PARIS; GREAT BRITAIN 
(ON; BRAZIL—SAO PAULO and NEW YORK CITY. Whether Essential Oils. 
lsolates, or combinations thereof, are used as fragrance constituents by the perfumery, 
soap, cosmetics, or allied industries, we are happy to be consulted. 


3rd Street, New Mork 10, N. Y. 


LONDON @™ SAO PAULO 


abe 


smell.” Note smell is listed Fifth. 
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national advertising, and point of 
sale material. 

— 
Russell Boland Dies 

Russell Boland, 49, eastern 
advertising manager for Topics 
Publishing Co., New York, died at 
Lawrence Hospital, Bronxville, N. 
Y., Nov. 5, after a long illness. He 
had been with Topics Publishing 
Co., publishers of Drug Trade 
News, for the past 20 years. He 
was a member of the Chemists’ 
Club of New York, and the Sales- 
men’s Association of the American 
Chemical Industry, and served sev- 
eral times as editor of SAACI’s an- 
nual humor magazine, The Chemi- 
cal Peddler. 

Mr. Boland is survived by 
his widow, Jane, and a daughter, 
Mary. 

— 
Gair Names Swerdlove 

Charles Swerdlove has been 
appointed assistant to W. W. Scheide 
folding carton division, it was an- 
nounced recently by Robert Gair 
Co., New York. A graduate in in- 
dustrial engineering from Cornell 
University and North Carolina State 
University, Mr. Swerdlove has been 
with Gair since 1950. 

one ens 
Grand Union Sales Up 8% 

An increase of eight per cent 
in sales over last year was reported 
recently by Grand Union Co., East 
Paterson, N. J. The firm’s sales for 
the four-week period ended Oct. 30, 
1954, were $16,972,356, compared 
with $15,166,911 in the same period 
of 1953, or an increase of 8.3 per 
cent. Sales for the 35 weeks ended 
October 30 were $145,760,895 as 
against $134,376,396 in the corre- 
sponding period last year. 
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Heads Polak Frutal Works 
Bernard Polak has _ been 
named president of Polak’s Frutal 


Works, Inc., Middletown, N. Y., it 


Bernard Polak 


was announced last month. He suc- 
ceeds his brother, Frits J. Polak, 
who was killed in an airplane acci- 
dent in Shannon, Ireland, on Sept. 
5. Bernard Polak previously served 
the firm as vice-president. 


——_ 


D&O Sales Meeting 


A tour of the Colgate-Palm- 


clive Co. plant in Jersey City, N. J., 
and a visit to the plant of Avon 
Products, Inc., Suffern, N. Y., were 


among the highlights of the national 


sales meeting of Dodge & Olcoit, 
Inc., New York, held at the Hotel 
New Yorker, New York, Oct. 17 


At D & O sales meeting, left to right 
Herbert Kainik, D & O perfume and 
aerosol specialist, prepares aerosol 
demonstration; John L. Cassullo, pres- 
ident of D & O discusses with national 
sales group the operation and functions 
of newly enlarged aerosol testing lab 
Gus Schwindeman explains how a per- 
fume formula is built; sales manager 
Paul Sperry introduces Myse Emmet 
creator of a number of D & O's perfume 
specialities. 


through 22. Administrative subjects 
were discussed by D & O president, 
John L. Cassullo, and V. H. Fischer, 
vice president, gave a general mar- 
ket analysis of essential oils. Re- 
cent developments in the field of 
industrial odorants, aerosol products 
and other company lines were des- 
cribed and sales discussions were 
led by sales manager Paul Sperry 
and sales coordinator Jules Bauer. 


ountan @p <n 


Wesemann Returns to U.S. 

H. P. Wesemann, first vice 
president of Brothers, 
Inc., New York, has returned from 
a six weeks’ business trip to Europe, 
it was reported recently. Mr. Wese- 
mann visited England, France, Ger- 
many, Austria, Italy, Switzerland, 
and Spain. He expressed most opti- 


Fritzsche 


mism for the economic future of 
England, Germany, and Spain. 


= - 


Transferred by Antara 

L. G. Nunn, Antara Chemi- 
cals Division, General Aniline & 
Film Corp., New York, has been 
transferred recently from the tech- 
nical department in New York to 
Chicago, where he is field represent- 
ative. Dr. Nunn has been with Gen- 
eral Aniline since 1950. He is a 
graduate of the University of Texas, 
where he received his Ph.D. 

At the same time O. G. Car- 
penter, previously field representa- 
tive in Anatara’s Chicago office, was 
transferred to New York as assist- 
ant market manager of Antara 
Chemicals Division. Mr. Carpenter 
joined General Aniline in 1946 as 
laboratory technician and was on the 
New York sales force before going 


to Chicago. 
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spotlight on 


rancidity in 
oleic acids 


how Emersol Oleic Acid 
eliminated rancidity 
in dry cleaning soaps 


If rancidity in your product is objectionable, 


then you may profit from this actual experience: 
Case History No. 35-54 .. . To reduce complaints 


of odor in cleaned clothes, this well-known 
manufacturer of dry-cleaning soaps evaluated 
the resistance to rancidity of all available high- 
quality oleic acids. His tests proved conclusively 
that E'mersol 233 LL Elaine gave his product 
maximum resistance to rancidity . . . far better 
than any other oleic acid tested. In this case, 
not only were “‘odor’’ complaints reduced sub- 
stantially, but an important sales advantage 
was gained over competitive dry cleaning soaps. 
Likewise, the substitution of Emersol 233 LL 
Elaine for the double-distilled oleic acid in 
your formulation will give your product 
maximum resistance to rancidity during 
storage and use. This, coupled with 
Emersol 233’s outstanding color stability 
and oxidation stability, will make your 
products more appealing, stay appeal- 
ing longer, easier to sell. So. . . buy 
Emersol 233 LL Elaine when you 

need the best in oleic acid. 





Fatty Acids & Derivatives 
Plastolein Plasticizers 
Twitchell Oils, Emulsifiers 
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Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 


New York; Philadelphia; Lowel!, Mass.; Chicago; San Francisco; Cleveland; Ecclestone Chemical Co., Detroit 


Warehouse stocks also in St. Louis, Buffalo, Baltimore and Los Angeles 
Export: 5085 RCA Bldg., New York 20, New York 
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Warner Joins Fleuroma 

David J. Warner, formerly 
sales manager of Duveen Soap 
Corp., Long Island City, recently 





David J. Warner 


joined the sales force of Fleuroma, 
Inc., New York aromatic chemicals 
and essential oil firm. Mr. Warner 
had been with Duveen and its pre- 
decessor company, Reinitz Soap 
Co., for the past 14 years. He 
served in the armed forces during 
World War II. In addition to study- 
ing chemistry at Pratt Institute, 
Mr. Warner took special courses in 
perfumery at Columbia University. 
He is active in the Cosmetic Indus- 
try Buyers & Suppliers Association 
(CIBS) and, at present, is first 
vice-president of the organization. 
—— * —— 

Reid to New Squibb Unit 

The appointment of Fred J. 
Stock as general manager of Squibb 
Chemicals Division of Olin Mathie- 
son Chemical Corp., New York, 
and the naming of Francis J. Reid 
as director of sales for Squibb 
Chemicals was announced recently. 
Dr. W.E. Bunney becomes technical 
director for the newly formed unit, 
which will engage in the develop- 
ment and marketing of antibiotics 
for agricultural and animal feed use, 
and specialized chemicals. 

Mr. Reid was executive vice- 
president of New York Quinine & 
Chemical Works, Inc., New York, 
with which firm he had been asso- 
ciated for many years. NYQ is a 
wholly-owned subsidiary of the S. B. 
Penick & Co., New York, organiza- 
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tion since its acquisition by Penick 
in 1947. 

Fred J. Stock was formerly 
vice-president in charge of sales for 
Chas, Pfizer & Co., Brooklyn, and 
is currently president of the New 
York Board of Trade. 

Dr. Bunney has been associ- 
ated with E. R. Squibb & Sons for 
more than 16 years, having joined 
the organization as director of bio- 
logical products output in 1938. 

a 
Joins American Potash 

Joseph C. Schumacher, form- 
erly vice president and director of 
research for Western Electrochemi- 
cal Co., Henderson, Nev., has join- 
ed American Potash & Chemicai 
Corp., Los Angeles, as director of 
research, it was announced recently 
by Peter Colefax, American Potash 
president. In his new capacity, Mr. 
Schumacher directs research activ- 
ities of the company and its sub- 
sidiaries under D. S. Dinsmoor, 
vice president in charge of research 
and development. He continues as 
a director of Western Electrochem- 
ical. 

— yn 
Advanced by Solvay 

New assignments for Wil- 
liam E. Dugan, Jr., and Raymond 
C, Baxter were announced in mid- 
November by Solvay Process Divi- 
sion, Allied Chemical & Dye Corp., 
New York. Mr. Dugan becomes 
senior assistant plant manager of 
the chlorine-caustic soda chlorinated 
methane operations at Solvay’s re- 
cently opened Moundsville, W.Va., 
plant. Appointed assistant chief en- 
gineer of Solvay Process Division, 
Mr. Baxter succeeds Mr. Dugan in 
that post. 

A graduate of Carnegie In- 
stitute of Technology, Mr. Dugan 
was first employed by Solvay as a 
senior engineer in 1946. He was 
appointed principal engineer in 1951 
and assistant chief engineer in 1953. 

Mr, Baxter is a graduate of 
Cornell University. He joined Sol- 
vay in 1941 while a student and be- 
came a junior engineer at Syracuse 
in 1946. He has since held the posi- 
tions of senior engineer and prin- 
cipal engineer. 


Carver in Witco Post 

Leslie D. Carver has recently 
been named export technical sales 
manager for Witco Chemical Co. 





Leslie D. Carver 


and Continental Carbon Co., both 
of New York. Mr. Carver had 
served as technical service director, 
rubber chemicals division, since he 
joined the organization in 1948. 
— 
Two New “Dowanols” 
Production of ‘‘Dowanol 8” 
(ethylene glycol ethyl ether) and 
“Dowanol 17” (diethylene glycol 
ethyl ether) in tank car quantities 
was announced recently by Dow 
Chemical Co., Midland, Mich. “Dow- 
anol 17” is a brake fluid solvent and 
both products are solvents for cer- 
tain resins. Both materials are color- 
less liquids with mild, pleasant 
odors. As solvents for hydrophobic 
and hydrophilic materials, they are 
useful for mixtures containing water 
and water insoluble organic chemi- 
cals. Plasticizers, solvent vehicles 





and other derivatives can be made 


by reacting either “Dowanol 8” or 
“Dowanol 17” with fatty acids, 
acetic anhydride or phthalic acid. 
a 
Safety Group Hears Magnus 
Percy C. Magnus, president 
of Magnus, Mabee & Reynard, Inc., 
New York, spoke at the second an- 
nual meeting of the Citizens Traffic 
Safety Board, Inc., held at the Astor 
Hotel, New York, recently. Mr. 
Magnus is president of the group 
and chairman of Mayor Wagner’s 
Traffic Advisory Committee. 
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AN ALDEHYDE 





Typical Specifications: 





PHYSICAL APPEARANCE: Light yellow liquid. 





Aldehydic; suggestive of a mixture of 








vores higher aliphatic aldehydes. 
SOLUBILITY: 10 parts soluble in 100 parts 80% 
Ethyl Alcohol. 
STABILITY: Stable in soaps, cosmetics and perfumes. 





REFRACTIVE INDEX n >. 1.4525 





20 
SPECIFIC GRAVITY _— 0.8500 





SUGGESTED USES: As an ALDEHYDE TOP NOTE... 1/10 
to 1/2%, Extremely powerful, it is an inter- 
esting addition to existing fragrances to 
add life and improve character of bouquet. 








QUALITY: Highly purified for use in fine perfumes. 
Held to rigorous specifications by our con- 
trol laboratory. 





Note these additional VERONA specialties 
BERGAMOT SYNTHETIC P-1104 @ RESEDALIA 
CYCLAMAL @ FLOWER OIL WHITE LILAC 
Sole representatives in the United States for: J. & E. SOZIO, GRASSE, FRANCE 


RESINOIDES * NATURAL ABSOLUTES ¢ ESSENTIAL OILS 


VER(INA PRODUCTS BUILD SALES FOR Yul enovucrs 


Aromatics Division 

VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N. J. 
1210 Rosedale Avenue, Chicago, IIl. 
















Perfumers Hear Uhe 


George Uhe, president of the 
New York essential oil brokerage 


firm bearing his name gave a report 
on the world essential oil picture at 
the Nov. 17th meeting of the Amer- 
ican Society of Perfumers, held at 
the Advertising Club, New York. 
His talk will be reported in full in 
the January issue of Soap. 
a 

Soap-Borax Powder Spec. 

An interim specification cov- 
ering borax type hand soap powders 
for use in mechanical soap dispen- 
sers was announced by the Federal 
Supply Service, General Services 
Administration on Nov, 8. The 
specification, for which comments 
were asked by Nov. 30, bears the 
designation Interim Federal Speci- 
fication P-S-006 28b. Developed by 
GSA, its use is recommended and 
it is authorized by GSA as valid 
waiver to Federal Specification P-S- 
628a. 

The specification calls for a 
powder of one grade and two types, 
one with lanolin (type IT) lanolated ; 
the other (type I) regular without 
lanolin. 

The specification states that : 
Soap-borax powders shall be made 
of a thoroughly saponified soap and 
commercial grade borax (Na.B,O;. 
10H2O). Type II shall contain lan- 
olin of cosmetic grade. The com- 
position of soap-borax powder shall 
comply with the requirements spec- 
ified in table I. 

The soap-borax powder shall 
produce not less than 100 milliliters 
of foam when tested as specified 
and shall comply with the fineness 
requirement specified in table II. 

The soap-borax powder will 
be acceptable either uncolored (na- 





Rating Detergents 


(From Page 47) 





gent #2 was not checked in hard 
water because the concentration 
necessary to make a full door of 
suds with these products was well 
in excess of the recommended 
umount, 


(To Be Concluded) 
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TABLE I 
Type I Type II 
Mini- Maxi- Mini- Maxi- 
mum mum mum mum 


Anhydrous soda soap a 23.0 27.0 35.0 39.0 
Borax (calculated as Na,B,O..10H.O) ‘ 72.0 77.0 57.0 63.0 
Lanolin : ; : — 0.0 2.5 3.5 
PH value , Ailes 4 9.0 10.2 8.5 9.5 
Matter insoluble in water .. 7a —_ 0.2 — 0.3 
TABLE II 
Type I Type II 
Retained on Mini- Maxi- Mini- Maxi- 
mum mum mum mum 
No. 12 U.S. standard sieve percent — 0.00 — — 
No. 40 U.S. standard sieve.......do — — — 3.0 
No. 45 U.S. standard sieve do 5.0 . — -— 
No. 60 U.S. standard sieve do — — — 15.0 


No. 100 U.S. standard sieve__...do 


tural yellow or amber color of the 
soap) or tinted in pastel shades of 
pink, green or tan produced by the 
use of dyes of the quality and pur- 
ity used by the soap and cosmetic 
industry. If soap is furnished in the 
dyed form, washing the hands with 
the soap shall impart no stain to 
the skin of the hands. 

The product shall be free of 


45.0 — 30.0 — 


grit and abrasive substances and 
shall dispense freely, present no 
caking tendency, nor have an ob- 
jectionable odor, 

The soap-borax powder is in- 
tended for washing hands. Soap 
dispensers having an adjustable 
valve are recommended for inter- 
changeability of the materials cov- 


ered by this specification. 











TABLE VI 
Amount of Product — Tub Full of Suds 
Full Door (8 inches of foam in 3 minutes) 
7 Gallons — Six Pound Clean Load 
Soft Water Hard Water 
Detergent Grams % Conc. Grams % Conc. 
] 22 0.10 26 0.10 
2 67 0.25 200 0.75 
3 32 0.12 38 0.14 
4 25 0.09 15 0.05 
5 95 0.36 250 0.94 
6 50 0.18 95 0.28 
9 Gallons 
Soft Water Hard Water 
Detergent Grams % Cone. Grams % Conc. 
] 35 0.10 50 0.15 
2 105 0.31 204 0.60 
3 35 0.10 50 0.15 
4 13 0.04 15 0.04 
5 130 0.43 250 0.83 
6 65 0.22 105 0.35 
TABLE VII 
Amount of Product — 2 Inches Foam Produced 
7 Gallons — 6 Pound Soiled Load 
— Soft Water — Hard Water 
Detergent Grams % Cone. Grams % Conc. 
l 68 0.26 68 0.26 
Z 100 0.38 not done 
3 32 0.12 44 0.16 
4 28 0.10 21 0.08 
5 not done not done 
6 54 75 0.28 
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Quick delivery of 


SULFRAMIN* DETERGENTS 


- to every point on the compass 


There’s no delay when you need Sulframin Alkyl Aryl Sulfonates in a 
hurry! No matter where you're located, you can obtain prompt delivery 
of these Sulframins . . . 


Sulframin AB 40 Flakes & Powder 
Sulframin AB Concentrate Flakes & Powder 
Sulframin HD Spray Dried Beads 

Sulframin E & KE Liquid 

Sulframin AB Slurry 


Plan to order now from the Ultra plant or warehouse closest to you. 


ULTRA CHEMICAL WORKS, inc. 


Joliet, Il. Home Office: PATERSON, NEW JERSEY Hawthorne, Calif. 





*T.M. Reg. U. S. Pat. Off. 
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It’s here! 








The most sensational laundry product 


since the discovery of detergents! 


NEW FABRIC SOFTENER! 


One rinse fluffs towels like magic— 





Flufts home laundry like 
never before ! 















gives all fabrics an amazingly soft finish ! 


Everyone who does laundry will want it! 


Housewives ! Hotels! Hospitals ! Laundromats! 





All types of laundries are potential customers for 
Arquad 2HT=+Armour's amazing new fabric softener. 





It’s a chemical that acts on the fabric itself — softening 
every single fiber! No soap, detergent or water sof- 
tener can do what it does! And it’s so easy to use— 


simply added to the final rinse. 






Makes her laundry softer — 
his sales bigger ! 






Arquad 2HT softens all fabrics — natural and syn- 


















thetic. It even takes the roughness and scratchiness 
out of starched shirts! And rinsing towels in Arquad 
2HT makes them nearly twice as fluffy! Fabrics 
rinsed with Arquad 2HT also resist dirt, dry faster, 
iron easier. No wonder Arquad 2HT is the hottest 


laundry product you can sell. 


Manufacturers! Compounders! Send the coupon 
for a free sample and try Arquad 2HT yourself. When 
you see what it can do, you'll know it’s a product 
that’s going places! It’s available in conééntrate“f3fm 
Cash in on this new product now— send today for 









Softens diapers in a 
single rinse ! 


your sample of Arquad 2HT ! 











Armour Chemical Division 

1355 West 31st Street, Chicago 9, Illinois 

(_] Send me a FREE SAMPLE of the new fabric softener — 
Arquad 2HT 

(] Send me Technical Bulletin E-1 on Arquad 2HT 

















ARMOUR CHEMICAL DIVISION 


© Armour and Company, 1355 W. 3ist St., Chicago 9, Ill. 


Nome a 
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Address___ 
City 
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... about detergents 


SOAPS AND DETERGENTS 
by E.G. Thomssen and John W. McCutcheon 


Siew latest and only complete American book on soap manu- 

facture. Primarily a practical book for the production 
man, chemist, or executive, it covers such subjects as soap 
making methods, equipment and machinery, raw materials, 
perfuming and coloring, glycerine recovery, and properties 
and applications of finished soap and detergent products. No 
soap or detergent laboratory, plant, or office should be without 
this standard volume. 





SYNTHETIC DETERGENTS 
by John W. McCutcheon 


PRACTICAL 435-page book concerned primarily with the 
detergent compounds defining the various types of syn- 
thetics as to class, manufacture, application and processing. 
In addition to a thorough analysis of the manufacturing pro- 
cesses involved and a discussion of source and preparation 
of raw materials, the author also presents an adequate theore- 
tical background on the fundamentals of surface activity and 
the relation of surface activity to detergency, emulsification, 
foaming, wetting and dispersion. This text will be of interest 
to all in the detergent field, including those concerned with the 
manufacture, packaging, application and processing of surfac- 
tants, as well as those supplying raw materials. 





Add 3% sales tax if in New York City 


MAC NAIR-DORLAND CO. 
254 West 3lst St., New York 1, N. Y. 


Enclosed is our check for $-.......................... Please send the following book(s): 
....... Soaps and Detergents, Price $9.00 in U.S.A.; $9.50 elsewhere. 


Synthetic Detergents, Price $7.10 in U.S.A.; $7.60 elsewhere. 
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... about chemiral sperialties 


MODERN CHEMICAL SPECIALTIES 4 
by Milton A. Lesser ¢ 


HIS 514-page text covers the formulation, manufacture, 

and use of polishes, cleansers, detergents, floor-care, 
leather-care, and textile products, industrial, household, and 
many other allied chemical specialties. Each of the 42 chapters 
deals with a different specialty and includes formulas and 
manufacturing methods for that specialty. The manufacturer, 
marketer, chemist and production man will find this book of 














great value. 


SANITARY CHEMICALS 
by Leonard Schwarcz 


COMPLETELY revised 576 page book which includes: 

bacteria and disease, principles of disinfection, disinfect- 
ants (6 chapters), deodorants, man versus insects, household 
and industrial insecticides (9 chapters), rodenticides, floor 
waxes and floor care, sweeping compounds, potash soaps, 
detergents and cleansers (4 chapters), labeling and packag- 
ing, laws and regulations explained. 
A practical book on formulation, properties, testing, history 
and effective use . . . full coverage of labeling (with speci- 
men), laws, regulations, etc... . for every executive, sales- 
man, plant man and chemist . . . in plain understandable 
language .. . an entirely new book! 


Add 3% sales tax if in New York City 
MAC NAIR-DORLAND CO. 
254 West 3ist St., New York 1, N. Y. 


Enclosed is our check for $-....--.-... Please send the following book(s) : 
.. Sanitary Chemicals, Price $8.00 in U.S.A.; $8.50 elsewhere. 
Modern Chemical Specialties, Price $7.25 in U.S.A.; $7.75 elsewhere. 
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Re 


“REV Vhatever type you make® '!: 


there’s a Du Pont detergent 


4 beciially designed 


for your shampoo 


For clear liquid shampoos . 


Dupontl EP j. specially designed for 


greater efficiency, lower cloud point, and 
color-stable to heat, light, and aging . . . to 
give you easier and more economical formu- 





lation of your clear liquid shampoos. 








i eee el ae i| 


For liquid cream shampoos . 


liquid Dion waa. specially designed 


‘Cream | for easily controlled cleansing power, excel- 
lent foaming, and color-stable to heat, light, 
and aging . . . to give you balanced perform- 
ance in your liquid cream shampoos. 


NRW SOA NE SEN 


For solid cream shampoos . 


Diypontl we Paste is specially de- 


signed for thorough cleansing power; excel- 
lent foaming; and color-stable to heat, light, 
and aging .. . to give you easier, more eco- 
nomical formulation of your solid cream 


shampoos. 


Du Pont can help you solve your shampoo formulation 
problems. In fact, Du Pont’s research staff probably has 
your answer already. For prompt assistance and informa- 








tion—including dozens of tested and proven formulas 
DU PONT yt write to E. I. du Pont de Nemours & Co. (Inc.), Dyes and 
| age et age Chemicals Division, Wilmington 98, Delaware. 
DETERGENT *Trade-Mark for Du Pont’s Surface Active Agents 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


2€6_U. 5. Pat. OFF 
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< Calco> > C 


AMERICAN Granamid COMPANY 


DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


NEW YORK + CHICAGO + BOSTON + PHILADELPHIA + CHARLOTTE + PROVIDENCE 
LOS ANGELES + PORTLAND, OREGON 








Want to know what's 


NEW ? 


The MIRANOL “M’” Series 
— SURFACTANT 


(Lauric, Coc and Stearic. der 
now commercially produced) 


See you at the CSMA MEETING! 


THE MIRANOL CHEMICAL COMPARY, INC. 


275 COIT STREET IRVINGTON 11, NEW JERSEY 
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SBids and AWARDS 








Low Standard Chem. Bids 
Standard Chemical Co., Los 
Angeles, submitted the low bids of 
eight cents, item 1, and seven cents, 
item 2, on dishwashing compound 
in a recent opening for miscellane- 
ous supplies by the Federal Supply 
Service, San Francisco. 
—— 
Low Dishwash Comp. Bids 
In a recent opening for mis- 
cellaneous supplies by the Federal 
Supply Service, New York, the fol- 
lowing low bids on dishwashing 
machine compound were submitted 
by : Economic Laboratories, Inc., St. 
Paul, Minn., item 1, 7.65 cents; Pal 
Products Mfg. Corp., Brooklyn, 
N. Y., item 2, 5.1 cents; Day & 
Frick, Philadelphia, item 3, $3.63; 
Lever Brothers Co., New York, 
item 4, 8.18 cents. 
oo 
FSS Soap Awards 
In a recent opening for soap 
by the Federal Supply Service, Dal- 
las, awards were won by four com- 
panies with the following low bids. 
Judson-Dunaway Corp., Dover, 
N. H., item 1, 10,608 cans, 11 cents; 
Spec-Kem Corp., Chicago, item 2, 
480 containers, 24.55 cents; Gillam 
Soap & Chemical Co., Fort Worth, 
item 3, 180,000 Ibs., 5.5 cents ; Mur- 
ro Chemical Co., Portsmouth, Va., 
item 4, 1,104 cartons, nine cents. 
—— 
Low Lunax Soap Bid 
Lunax Chemical Co., Chi- 
cago, submitted the low bid of 35 
cents on liquid soap in a recent 
opening for miscellaneous supplies 
by the Federal Supply Service, Chi- 
cago. 
_— oe 
Federal Supply Awards 
In a recent opening for soap 
by the Federal Supply Service, Dal- 
las, awards were won by three com- 
panies with the following low bids. 
Utility Co., New York, item 1, 576 
12.5 cents; Gillam Soap & 
Chemical Co., Fort Worth, 


cans, 
Tex., 
Mid- 
Max Wocher & Son 


item 2, 10,400 Ibs., 8.93 cents: 
Div., 


South 
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Co., Shreveport, La., item 3, 14,000 
lbs., 14.98 cents. 

an eens 
Low Insecticide Bids 
Chemical Co., 
Chemical 


Northeastern 
Westbrook, Me... 
Commodities Corp., Olathe, Kans., 


and 


submitted low bids on insecticides 
in a recent opening for miscellane- 
ous supplies by the New York Navy 
Purchasing Office, Brooklyn, N. Y. 
Northeastern bid $3.24 on item one 
and $3.098 on item three, and Chem- 
ical Commodities bid 14.9 cents on 
item two, 
— 
Soap Award to Campbell 
Campbell Products Co., Ben- 
sonville, Ill., received the award on 
liquid shaving soap with a low bid 
of 22.5 cents per can on items one, 
two and three, in a recent opening 
for miscellaneous supplies by the 
Veterans Administration, Washing- 
ton, D. C. 
_— 
Cleaning Fluid Award 
National Disinfectant Co., 
Dallas, received the award on 2,310 
gallons of cleaning fluid with the 
low bid of 69 cents in a recent open- 
ing for miscellaneous supplies by 
Tinker Air Force Base, Oklahoma 
City, Okla. 
; 
FSS Soap Awards 
In a recent opening for mis- 
cellaneous supplies by the l‘ederal 
Supply Service, boston, the awards 
on soap went to the following low 
bidders: Murrow Chemical Co., 
Camden, N. J., item 1, $1.95, item 
15, 16 cents: Trio Chemical Works, 
Inc., Brooklyn, item 2, 50 cents, 
item 3, $1.85; City Chemical Corp., 
New York, item 4, $3.75; Solvent 
Chemical Co., Malden, Mass., item 
5, 6.2 cents; Chemical Insecticide 
Corp., Brooklyn, N. Y., item 6, 32 
Baird & McGuire, Inc., Hol- 
brook, Mass., item 7, 60 cents, item 
11, 18 cents; R. M. Hollingshead 
Corp., Camden, N. J., item 9, $1.69; 


cents : 


C. P. Baker & Co., Boston, item 10, 
26.5 cents: Pal Products Mfg. 









Corp., Brooklyn, item 12, 5.9 cents ; 
Chemical Corp., Springfield, Mass., 
item 13, $1.29; Davies- Young Soap 
Co., Dayton, O., item 16, $10.75; 
Cole Laboratories, Inc., 
City, N. Y., item 17, $2.79; Swift 
& Co., Chicago, item 18, 6.28 cents, 


Long Island 


cents; Clarkson Laboratories, Inc., 
Philadelphia, item 19, 46.6 cents, 
item 20, 52.9 cents, item 24, 14.8 
Double B Co., 
Rockville, Conn., item 23, 15 cents. 


cents ; Products 
No bids received for items 8 and 14. 
es AES Te 

Soap Dispenser Award 

In a recent opening for mis- 
cellaneous supplies by the Veterans 
Administration, Washington, D. C., 
Laboratories, 


Levernier Syracuse, 


Ind., received the award on soap 

dispensers with a low bid of $19 

on item one, and $18.80 on item two. 
* 


Toilet Soap Bids 

Cole Laboratories, Long Island 
City, N. Y. and S&S Soap Co., New 
York, submitted the low bids on 
liquid toilet soap in a recent open- 
ing for miscellaneous supplies by 
the Federal Supply Service, Wash- 
ington, D. C. 
on item one, and S & § bid 37.3 


Cole bid 51.5 cents 


cents Gn item two. 
——— 
Seap Award to Haskins 
Brothers & Ca.,, 
Neb., won the 


Haskins 
Omaha, award on 
36,000 pounds of soap with a low 
bid of 5.5 cents in a recent open 
ing for miscellaneous supplies by 
the Federal Supply Service, Kan 
sas City, Mo. 

* 
New Box Machine 

Stokes and Smith Co., Phil- 
adelphia, published recently a four- 
page illustrated folder describing 
the “Stokesfeed” model HF unit for 
conversion of hand fed wrappers to 
semi-automatic operation. Labor 
and shipping expenses are reduced 
by the fact that the old wrapper is 
not moved. Conversion is claimed 
to increase production from 50 to 
75 percent over manual operation. 
Folder 


Stokes and Smith. 


3-502 is available from 
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Wishing all of 
our friends and customers 
a Uery Merry Christmas 
ann 
a Happy New Year 
GEORGE LUEDERS @ CO. 


427-29 WASHINGTON STREET NEW YORK 13, N. Y. 


Branches: Chicago, San Francisco, Montreal 


REPRESENTATIVES: Shreveport, La., Toronto, Canada, Winnipeg, Canada, Waukesha, Wisc. 


One of America’s Pioneer Importers and Manufacturers of Essential Oils and Aromatics 


Z > : : Js Js : : 
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New Crade SWarks 








HE following trade marks were 
T published in recent issues of the 
Official Gazette of the U. S. Patent 
Office in compliance with section 
12(a) of the Trade Mark Act of 
1946. Notice of opposition under 
section 13 may be filed within 30 
days of publication in the Gazette. 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany notice of op- 
position. 


BORA-PAX—T his for skin 
cleanser containing borax. Filed April 
10, 1953 by G. H. Packwood Mfg. Co., 
St. Louis. Claims use since May 17, 
1949, 

ATCOPAL—This for deter- 
gents. Filed June 24, 1953 by Metro— 
Atlantic, Inc., New York, Claims use 
since Sept. 1, 1949. 

Jel-Klene—This for soapless 
cleanser. Filed May 5, 1954 by Dar- 
worth, Inc., Simsbury, Conn. Claims 
use since July 1, 1946, 

BRAYCO—tThis for rust and 
corrosion preventive. Filed Sept. 21, 
1953 by Bray Oil Co., Los Angeles. 
Claims use since June 4, 1946. 

COLD FLO—This for anti- 
freeze. Filed Aug. 26, 1953 by Gulf 
Oil Corp., Pittsburgh, Claims use 
since June 1, 1953. 

CAPS—This for cleaner for 
rugs and upholstery, painted walls, 
woodwork, and automobiles. Filed 
Nov. 23, 1953 by Nu-Age Products 
Co., Brooklyn, Mich, Claims use since 
Oct. 24, 1953. 

SOL-SPEEDI-DRI—T his for 
cleaning compounds having oi] and 
water absorbent and incidenta. iire 


prevention properties. Filed March 
6, 1952 by Attapulgus Clay Co., 


Philadelphia, changed to Attapulgus 
Minerals & Chemicals Corp. Claims 
use since Dec. 4, 1950. 

S-7—This for insect repellent. 
Filed July 13, 1953 by Dorothy Per- 
kins Co., doing business as Miller 
Products Co., St. Louis, Claims use 
since April 8, 1953. 

Mildewcide—This for mildew- 
proofing compound and household de- 
odorant. Filed Oct. 8, 1953 by Scott 
M. Finkle, Orlando, Fla. Claims use 
since June 23, 1948. 

TOM-CAT—This for rodenti- 
cide. Filed Dec. 7, 1953 by General 
Insecticide Co., Utica, N. Y. Claims 
use since June 25, 1938. 

wilco—This for anti-freeze 
compositions, hydraulic brake fluids, 
rust and corrosion preventing chemi- 
cal compositions, Filed Nov. 16. 1953 
by Wilco Company, Los Angeles. 
Claims use since on or about Sept. 7, 
1948. 

B-Kleer—This for general pur- 
pose industrial detergent composition 
for cleaning bottles, cans, and the like. 
Filed Oct. 16, 1953 by Pennsylvania 
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Salt Manufacturing Co., Philadelphia. 
Claims use since July 8, 1952. 

Prime—This for rust and cor- 
rosion preventive. Filed Nov. 5, 1953 
by Union Carbide & Carbon Corp., 
New York. Claims use since on or 
about Oct. 19, 1953. 

PENNANT, REDDI STARCH 
—These for laundry starches. Filed 
Dec. 1, 1953 by Union Starch & Re- 
fining Co., Columbus, Ind, Claims use 
since June 27, 1951. 

Hi Speed—This for oven cleaner 
paste. Filed June 12, 1953 by Pearl 
Polishes, Inc., Buffalo, N. Y. Claims 
use since May 18, 1953. 

METALITE—This for liquid 
and powdered metal cleaning com- 
pounds, Filed July 3, 1953 by Metal 
Lubricants Co., Chicago. Claims use 
since about August 1927. 

“COLORDYNE”—This for de- 
tergent preparation for cleaning 
floors, wails, woodwork, and similar 
surfaces. Filed Aug. 17, 1953 by 
Chemical Service of Baltimore, Inc., 
Baltimore, Md. Claims use since July 
30, 1953. 

Vertex—This for soap. Filed 
March 19, 1954 by Swift & Co., Chi- 
cago. Claims use since about October 
1937. 

KLEER-ALL—This for chemi- 
cal ink stain remover in cream form. 
Filed Nov. 29, 1953 by Krayer Manu- 
facturing Co., Elizabeth, N. J. Claims 
use since Sept. 15, 1936. 

KARNIVAL—This for automo- 
bile wax cream combining a cleaner 
and a liquid wax. Filed Dec. 28, 1953 
by Holyoke Auto Parts & Equipment, 
Inc., doing business as Menard Sales 
Co., Holyoke, Mass. Claims use since 
Oct. 15, 1953. 

SKELLY—tThis for liquid auto 
wax, and combined polish and cleaner. 
Filed Jan. 12, 1954 by Skelly Oil Co., 
Kansas City, Mo. Claims use since 
September 1956. 

LEGSUR&—This for anti-slip 
floor polist.. Filed March 31, 1954 by 
Walter G. Legge Co., New York. 
Claims us: since March 16, 1954. 

Mazic—This for lens cleaning 
and anti-iogging fluid. Filed May 17, 
1954 by Silicone Paper Company of 
America, Inc., New York. Claims use 
since Murch 19, 1954; and Nov. 17, 
1953, with a different design. 

JIM DANDY—This for anti- 
septics and pesticides, Filed March 
30, 1954 by D. B. Smith & Company, 
Inc., Utica, New York. Claims use 
since on or about Jan. 4, 1929. 

7X DETERGENT—T his for 
liquid detergent preparation for wash- 
ing laboratory glassware. Filed May 
18, 1953 by Linbro Chemical Co., New 
Haven, Conn. Claims use since Feb, 4, 
1944, 
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Porcelain Cleaner Spec. 

A proposed specification for 
liquid porcelain cleaner for use in 
rest rooms was announced by the 
Federal Supply Service, General 








Services Administration, Washing- 
ton, D. C., on Nov. 3. Comments 
on the proposal were asked by F. J. 
Frattali, of the agency’s Specifica- 
tions Branch, by Nov. 24, The 
cleaner covered by this specifica- 


tion should chemical 
action iron or rust stains, hard water 
and urine deposits from sanitary 
ware porcelain and from steel and 


remove by 


cast iron sanitary ware covered with 
a coating of grade AA acid resistant 
porcelain enamel. 

The proposed specification re- 
quires that: The cleaner contain hy- 
drochloric acid (prepared by dilut- 
ing iron-free commercial muriatic 
acid with water) and any necessary 
wetting agents, inhibitors, and other 
desirable additives. The ingredient 
materials used in the manufacture 
of the cleaner shall be of acceptable 
quality, intimately assembled and 
processed and suitable for the pur- 
pose intended. Hydrochloric acid 
(HC1) shall assay not less than five 
nor more than eight percent by 
weight and the sediment shall not 
exceed 0.1 percent by volume when 
tested as specified. The cleaner shall 
dissolve 25 percent of the weight of 
uric acid crystals when diluted and 
tested as specified. The cleaner in- 
tended as a rest room deodorant and 
sanitizer, or as a germicide shall be 
registered under the Federal In- 
secticide, Fungicide and Rodenticide 
Act. Rusi stains shall be removed 
within five minutes by the cleaner 
which shall not etch porcelain. The 
cleaner shall be correctly inhibited 
to minimize metallic corrosion. 
When cleaner is tested as specified 
the weight loss of the metal shall 
not exceed 0.1 percent. 

aes 
Consultants Elect 

The Association of Consul- 
ting Chemists and Chemical Engi- 
neers held its annual meeting at the 
3elmont Plaza Hotel, New York 
City, recently. The group elected 
Charles Davidoff as president ; Lin- 
coln T. Work as vice president; 
Elliot A, Haller of Haller Testing 
Laboratories as secretary; and 
Percy E. Landolt of Landolt & 
Whitney as treasurer, all of New 
York City. 
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IVORY BEADS 


A white, free-flowing, spray-dried soap of unexcelled 
purity and mildness. An excellent detergent and sudsing 
agent—the whitest, brightest, highest quality soap for in- 
dustrial and converter use on the market today. 


Because of its granular form, and small, uniform particle 
size, lvory Beads goes into solution exceptionally fast, as- 
suring better performance in the finished product. Stock 
solutions are easier to prepare ... there’s less tendency to 
ball or matt than in the case of powdered soaps. 


RECOMMENDED USES 


Because of their granular structure, both Ivory Beads and 
Amber Granules blend readily and intimately with other con- 
verting materials. You can expect unusually efficient per- 
formance and safety from them in compounding a wide va- 
riety of industrial cleaners where the cleaning element comes 
in contact with the skin. 

Ivory Beads availale in 50-lb. multi-wall paper bags. 
Amber Granules available in 75-lb. multi-wall paper bags. 
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NEW, IMPROVED IVORY BEADS 
AND AMBER GRANULES 


If you're now using flaked or powdered soaps in your 





converting operations, you'll be interested in two new products 


recently developed by our research laboratories. 


Ivory Beads and Amber Granules have all the performance 


advantages of Ivory Chips and Amber Flakes, with plus 
values in terms both of better physical appearance and 


mixing characteristics. Check them: 


AMBER GRANULES 


A blown, 88% active, 42° titer soap. Because of its granu- 
lar form, Amber Granules has many of the same desirable 
characteristics as lvory Beads—rapid solubility, attractive 
appearance, ease of blending. 


Recommended for the preparation of gel type products 
such as paste soaps and silver polishes because of its excel- 
lent gelling properties. Also for compounding powdered 
hand soaps, burnishing compounds, laundry detergents, 
floor cleaners, etc. 


For further information about these new products drop a 
postcard to 


PROCTER & GAMBLE 
Bulk Soap Sales Department, P. O. Box 599, 
Cincinnati 1, Ohio 


America’s largest manufacturers of soaps and_ synthetic 
detergents. 
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LOOK INTO 
® 

metso anhydrous 

anhydrous sodium metasilicate 






photomicrograph of 


metso anhydrous (30X) 













FOR FULL BENEFIT OF SOLUBLE SILICA 
Metso Anhydrous is the “anhydrous” with the true metasilicate 
ratio. It is high in Si02, low in CO» impurity. 

The balanced properties of alkali and soluble 

silica long recognized for superior performance 

in hydrated metasilicate are maintained in Metso Anhydrous. 





FOR INCREASED RESISTANCE TO CAKING 





Attach to your business stationery 
Philadelphia Quartz Co. 


Please send us information on Metso Anhydrous 





First, of course, Metso Anhydrous is without water 

of crystallization. There is no water transfer to the other 
materials in your compounds to cause caking. 

Because of a special manufacturing process, Metso Anhydrous 
has a unique physical structure which affords a larger 
exposed surface. This increases resistance to caking from 
moisture. Metso Anhydrous helps you 

to maintain product stability. 

Try Metso Anhydrous in your detergents 

and cleaning compounds. 







as follows : 






Sample Prices Literature 






Name 









Company 
Address 
City Zone State 
























P. Q.® Silicates of Soda 


metso® detergents 


Philadelphia Quartz Co. 1152 Public Ledger Bidg., Philadelphia 6, Pa. 




















DECEMBER, 1954 





Celite provides 3 to 10 times more bulking action 
than any other inert mineral filler 


For CLEANSERS, insecticides, fertil- 
izers and many other dry formulations 
—Celite* diatomite powders provide 
great bulk per unit weight, at excep- 
tionally low cost per unit volume. 
When added to formulations—even 
in quantities as small as 1%—Celite 
greatly minimizes settling, reduces 
outage, adds easier dispensing prop- 
erties, too. 

This bulking action is due to Celite’s 
unique structure. Composed of mi- 
croscopic, irregularly shaped particles 
which won’t pack down, a given vol- 
ume of Celite contains about 934 air 


space or voids. 





Other useful properties 

step up product performance 
Because of its light porous mass, 
Celite has great absorptive capacity 
for perfumes, chemicals . . . it keeps 
powder free flowing and serves as a 
medium for shipping or storing 
liquids in dry form. And the tiny, dur- 
able Celite particles are also widely 
used as,a mild, non-scratching abra- 
sive in many silver, glass and auto 
polishes. 

If you are looking for the “extra 
something” to lift your product above 
competition—at no extra cost—dis- 
cuss your problem now with a Johns- 


*Celite is Johns-Manville’s registered Trade Mark for its diatomaceous silica products, 


JOHNS -MANVILLE 
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JM Johns-Manville CELITE 
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Manville Celite Engineer. For further 
information and samples, write Johns- 


Manville, Box 60, New York 16, 


New York. In Canada: 199 Bay St., 
Toronto 1, Canada. 






Add all these Product 


advantages — wish Celite 
* Added Bulk 
a Suspension 
aster Cleaning Acti 
on 

* Greater Absorption 
e anewes Color 
* Elimination of Caki 

ak 
* Better Dry Mixing 7 
* Improved Dispersion 
















INDUSTRY'S MOST 
VERSATILE MINERAL FILLER 

















WYANDOTTE 


CHEMICALS 


Dependable Source 
for Chemical 


Raw Materials 


cae 






Vice Presidents C. J. Kubik and K. W. Erdman discuss sales strategy for Eastern Chemical’s new line of dishwashing products. 


“Pluronics made our new dishwashing line possible” 


Eastern Chemical Corp., Reading, Pa., 
has one thing in common with other 
manufacturers of dishwashing products 
— they are constantly on the alert for 
new developments that will help them 
meet the intense competition in their 
field. 

When Eastern Chemical recently 
began planning their new line of 
dishwashing products, they worked dili- 
gently with Wyandotte’s new 100%- 
active nonionic surface-active agents — 
the Pluronics*. Here, in their own 
words, are the results: 


andotte 


wee uy 8 rar 


CHEMICALS 


HEADQUARTERS FOR ALKALIES 


Soda Ash « Caustic Soda « Bicarbonate of Soda « Chlorine 

Calcium Carbonate « Calcium Chloride « Glycols « Chlorinated 

Solvents « Synthetic Detergents * Agricultural Insecticides 
Other Organic and Inorganic Chemica!s 
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“The addition of a small amount of 
Pluronics to our mechanical dish- 
washing compounds has 
some problems which we have been 
trying to solve for years. In fact, our 
line of dishwashing products is greatly 
enhanced by the unique combination 
of properties available only in the 
Pluronics, particularly their increased 
wetting and low-foaming features.” 


overcome 


Have you been looking for a surface- 
active agent that will enhance the rins- 
ability of your compounds without in- 
creasing the suds level? Wyandotte’s 


Wyandotte Chemicals Corporation 

Department SCS-11-12, Wyandotte, Michigan 

Please send: [] Data on the use of Pluronics in mechanical dishweshing. 
Sample of Pluronic L62 for mechanical dishwashing. 
Sample of all grades of Pluronics commerciaily available. 
Have your representative call on me. 
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— Eastern Chemical Corporation 


Pluronic L62 will do just that ... in 
fact it acts as a defoaming agent. At 
the same time, Pluronic L62 gives you 
two extra advantages — effective, per- 
manent dedusting and no increase in 
moisture pickup. 


Fill out and mail the coupon today. 
Tell us your needs. We will supply you 
with samples of the Pluronics, a data 
sheet summarizing their physical and 
surface-active properties, and other 
technical and price information. Wyan- 
dotte Chemicals Corp., Wyandotte, 
Michigan. Offices in principal cities. 

“REG. U.S. PAT. OFF 
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for the 

drug and 
cosmetic 
industry 





Century Brand fatty acids meet the demands of 
the drug and cosmetic industry for consistently high 


grade products. 


If you require a Triple Pressed Stearic Acid with 
large crystals for sheen, Century 1240 will meet your 
requirements. If you prefer a smaller crystal mater- 
ial, Century 1230 is the grade for you. 


If white esters of Double Pressed Stearic are your 
desire Century has Double Pressed Stearic (1220) 
which will give you such white esters and without 


bleaching. 


If color is important in your Oleic Acid require- 
ments for shampoos, etc., Century has a grade to 
meet your needs. Whether it be a certain color of 
standard distilled oleic or a water white double 
distilled, Century has the product to meet your re- 


quirements. 


Write Today for a Catalogue and Samples 


W. C. HARDESTY CoO., Inc. 


Century Stearic Acid Products, Inc. 


25 MAIN STREET, BELLEVILLE 9, NEW JERSEY 


PLANT: DOVER, OHIO 
In Canada: W. C. Hardesty Co. of Canada Ltd., Toronto 
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Brig you all you hope for, 
ing to thoSe most dear 


Pe wie marvelous Christmas 
And the very-best-yet New Year. 






NORDA , Inc. 


61 W.26 St., New York, MY. 
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VEGETABLE OILS 
Babassu Olive 
Castor Palm 
Cocoanut Peanut 
Corn Sesame 
Cottonseed Soybean 
* 
ANIMAL FATS 
Sperm Oil Grease 
Oleo Stearine Tallow 
Lard Oil Lanolin 
Neatsfoot Oil 
* 
FATTY ACIDS 
Red Oil Tall Oil Tallow 
Stearic Acid 


Hydrogenated Fatty Acid 
Cottonseed and Soybean 
Fatty Acids 
* 


ALKALIES 


Caustic Soda, Solid, Liquid, and 
Flake; Soda Ash, Light and Dense 
Carbonate of Potash, calcined 
and hydrated 
Calcium Chloride 
Tri Sodium Phosphate 
Tetra Pyro Phosphate 
Quadrafos Granular and Beads— 
a stable polyphosphate for water 
conditioning and mild but effec- 
tive detergency. 








Soapers have depended on WH&C 
...f0r Raw Materials of Quality 








. 1838, we’ve been supplying the nation’s 


“soapers” with basic raw materials. 





SILICATE OF SODA—Liquid powdered and solid. 

METSO* 200— (Sodium Orthosilicate) 

METSO* ANHYDROUS—( Anhydrous Sodium Metasilicate) 

METASILICATE—“Metso”* Granular. 

METSO* DETERGENTS—55, 66, 99. 

MAYPONS— Unique surface active agents; prolific foam; high 
detergency and emulsifying powers; suitable for cosmetic 
and industrial use. 


AIR DRYETTES ¢ CHLOROPHYLL 


*Reg. U. S. Pat. Off., Phila. Quarts Co. 
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Let us mix your dry private formulas 
Established 1838 


Welch Holme E Lark Co.Mue 


439 WEST STREET NEW YORK 14, N.Y. 


Warehouses in New York and Newark, N. J. 
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Uf you are making 


® GRANULAR 


in 
ie 


FREE-FLOWING... 
VARIOUS Treated to Inhibit 
GRAIN SIZES Caking! 


Because our free-flowing Granular Borax 
helps to improve most powdered hand soaps 
Technical and cleansers, you may want to use it. 
vee Foe " 7 Samples, or Bulletins showing special meshes 
CHEMICAL SPECIALTY MA UFACTORERS Bulletins and particle sizes, sent on request. Just 
Now Available in Commercial Quantities and Samples specify product by number on coupon and mail. 


S-1 FINE GRANULAR BORAX 
In special screen sizes; treated to inhibit coking on reques@ 


S-2 BORAX 5 MOL 
Pentahydrate form of Sodium Tetraborate 
peocmpescnneeae gen PACIFIC COAST BORAX CO 
SODIUM PENTABORATE DIVISION OF BORAX CONSOL DATED. LIMITED 
POTASSIUM TETRABORATE ' 100 PARK AVE., NEW YORK 17, N.Y. 
Granular 
POTASSIUM PENTABORATE 
Granular and Powdered j : 
} Send bulletins—No's. 


POLYBOR 


Send samples—No's. 


NAME. 


MANUFACTURERS OF FAMOUS "20 MULE TEAM" PACKAGE PRODUCTS ADDRESS 


PACIFIC COAST BORAX CO. CITY & STATE 


DIVISION OF BORAX CONSOLIDATED, LIMITED (Please attach coupon to your business letterhead) 


LOS ANGELES « CHICAGO « NEW YORK ¢ CLEVELAND « PHILADELPHIA 
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CHILLED IRON AND 
GRANITE ROLL MILLS 
From laboratory size to 

18” x 40” rolls 








VAN BUREN SOAP 
WRAPPING MACHINES 
Various models. Wrap up 
to 300 cakes per minute. 





PLODDERS 
24%2",4",8",10", 12”, and 
14” screws. 









SAFETY AIR PRESS 
Patented in U. S. and 
foreign countries. Easier to 

operate. Produces consistently 
uniform cakes. 
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VAN BUREN 
AUTOMATIC SCRAPLESS 
CUTTER 

Original tractor type. 
Other types available. 
Invented and patented 

by Van Buren 











Houchin soap making machines include every machine required for modern 
soap manufacture. Available individually or in complete production ranges. 


HOUCHIN MACHINERY CO., INC. 


Sixth & Van Winkle Avenues Hawthorne, New Jersey, U.S.A. 
Manufacturers of Soap Making Machinery for over a Century 
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Spray Drying of Detergents 


PRAY drying is the method 
of choice for the manufacture 
of bead form detergents 
which currently enjoy wide consum- 
er acceptance. In the spray drying 
process an aqueous solution, paste, 
or more accurately, a slurry is finely 
dispersed inside a chamber. The 
dispersed particles are brought into 
contact with hot gases or vapors 
and are thus dehydrated. The dried 
powder can then be drawn from the 
spray tower or spray chamber. Com- 
pared with other drying methods 
the spray method offers the follow 
ing advantage: it is continuous, 
suitable for the processing of sensi- 
tive materials, it results directly in 
a powder form product, eliminates 
contact with metal, and is speed>. 

Methods of spray drying may 
he classified according to end prod- 
uct. Powders resulting from finest 
possible dispersion have a relatively 
large contact surface which insures 
a favorable ratio between heat ex 
penditure and drying yield. Hollow 
spheres or beads with radii ranging 
from 0.25 to 0.50 mm and _ shells 
of varying thickness have a smaller 
contact surface than do powders. 
Hence more energy is required to 
dry them. But they do not dust 
and are less inclined than powders 
towards hygroscopicity and agglo- 
meration, Beads are the form of de- 
tergent preferred by the consumer. 

Agglomerates such as are 
formed by the lumping of beads 
have high bulk density, but dissolve 
even less readily in water than do 
the beads. 

Spray drying may be perform- 
ed by a spray plate, spray dis¢ 
or spray nozzle. In the case of the 
plate, the mass is conveyed from 
above onto the center of the rotating 
plate. The material is driven to the 
periphery by centrifugal force and 
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sprayed from the edge of the plate 
into the surrounding atmosphere. 
The spray disc uses both centrifu- 
gal power and speed to achieve va- 
porization. Here also the slurry is 
fed from above. It is forced against 
the walls of the nozzle by centrifu- 
gal power and dispersed into small 
particles. The atmosphere in the 
chamber plays an important part in 
addition to the force generated by 
rotation, Spray nozzles vaporize by 
speed only. The slurry is forced at 
a certain pressure through a sta- 
tionary nozzle. The shape of the 
nozzle and the speed at which the 
atmosphere in the tower moves are 
the factors determining particle size. 

Air and slurry can be fed 
into the tower in_ parallel, semi 
counter, and counter currents, In 
the parallel method the dispersed 
slurry, having passed the vaporizing 
device, enters the chamber from 
above, is surrounded by the stream 
of hot air also entering from above, 
dried, and conveyed to the floor. In 
the semi-counter principle the slurry 
is sprayed into the tower from be 
low, is surrounded by the stream of 
hot air travelling in the same direc- 
tion, but gravity causes the dried 
particles to drop against the air 
current and to pass through it a 
second time. In the counter current 
method, slurry and hot air are fed 
from opposite directions, usually the 
slurry from above and the air from 
below. Theoretically this method 
achieves the best thermal economy. 

Usually the dried material is 
recovered from the floor of the 
spray chamber, which may be flat 
or conical. While the flat bottom 
offers easy access for personnel, it 
requires a rotating device to convey 
the powder from the tower. This 
may lead to agglomeration of the 


product which is kept in the hot 


chamber longer than necessary. The 
conical floor is built at an angle 
which guarantees the free run off 
of the dried powder, thus removing 
it speedily from the hot chamber 
and avoiding any danger of over 
heating. The conical shape is the one 
now most widely used. 

Particle size of the dried 
product is determined by the slurry 
and the spray conditions according 
to the Gaussian curvature. Today’s 
manufacturer aims at a product as 
uniform as possible, non dusting, 
and beads of the largest feasible size. 
Yet a certain amount of fine dust 
must be reckoned with which trav- 
els with the escaping air stream and 
which must be trapped to avoid 
waste. Cyclones are commonly used 
for this purpose. These utilize the 
centrifugal force. The larger rela- 
tively heavy particles are stopped and 
eliminated from the air stream. How- 
ever the fine dust, amounting to one 
to seven percent of the entire mass, 
passes the cyclone trap and is a 
complete loss. Bag filters retain 
smaller particles than do cyclones, 
but are wasteful of space, need con- 
stant attention (dust must be beaten 
off) and involve a risk of clogging 
by moisture condensation in the fab- 
ric (caused by hygroscopicity of the 
powder or water saturation of the 
outgoing air). Bag filters can be 
come a hazard for the entire spray 
process. 

The dust can be segregated 
by water washing the outgoing air. 
Here the air passing out of the 
tower is sucked into a_ ventilator. 
The dust travelling in the air stream 
is adsorbed, dissolved and conveyed 
back into the slurry by constant wa- 
ter sprinkling of the fan blades. 

Bead size depends on spray- 
ing conditions and on the composi- 
tion of the slurry, Compared with 
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ontinuous Soa 





¥% Small plant space; only one operator needed. 


% Saves 70% in steam, 50% labor, 40% elec- 
tric’ power. 


%& Operates at low temperature, avoiding de- 
terioration of soap. 


%& Vacuum process gives better toilet soaps. 
Deodorizing effect reduces perfume needs. 
Smoother, grit-free cakes which wash off 
evenly. Improved lathering. Automatic per- 
fuming device included. 


%& Complete installations (mixers, mills, plod- 
ders, cutters and stampers) for milled toilet 
soap and soap flakes. 


%& Since 1945 more than 70 plants have been 
installed in different countries of the world. 


%& Laundry soaps, pure or filled, ready for 
pressing and immediate packing without 
slabbing, cutting, etc. 


%& Suitable for adaptation in any soap factory, 


— a compact, low-cost vacuum process, 
continuous from neat soap to pressing and 


wrapping. 


% Plants for outputs of half-ton, one ton, two 
tons, three tons or higher per hour. 





Advantages of the MAZZONI Process: — 
—_— 





Plants 


Photograph of a MAZZONI soap 
plant automatically producing one 
ton of household or toilet soap per 
hour. “‘S” is the silo for the storage 
of the dried soap rods. From the silo 
the rods are then passed through 
a line of finishing machinery for 
milled toilet soap cakes. 
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For further detailed information, write to 


G. MAZZONI, S. p. A. 


Busto Arsizio, (Varese) Italy 


Cable address: Cosmazzoni, Busto Arsizio 
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the manufacture of powders, the 
manufacture of beads must show a 
energy, because of 
contact surface. 


waste of heat 
the reduction in 
The larger the bead the greater the 
loss in heat. 

A mathematical formula ex- 
ists permitting calculation of the 
size of beads manufactured by a 
rotating spraying device. The dia- 
meter is expressed by the following 


formula: 
Vo*.., 8. Ss. g. 
D =~, F(y, y’ », 7 v, D) => 
y2 (OY 9 Voy 


Vo—theoretical speed of the sprayer 

V=actual speed at the moment of 
vaporization 

material 

sprayed and in the process of 

being sprayed 


n, » —Viscosities of the 


y, y —density of the material sprayed 
and in the process of being 
sprayed 

s=surface tension 

g—gravitation constant 

This formula allows for all vari- 

ables inherent in the spray process. 

Surface area and particle dia- 
meter are correlated according to 
the following formula: O—6000/ 
D(m?/1) where O is particle sur- 
face, D is particle diameter in m?/1 
which is a square meter obtained 
from one liter of liquid. 

The unexpectedly large ex- 
change surface between globule and 
drying medium is the most impor- 
tant justification for the whole 
method of spray drying. 

The spray operation must be 
adjusted to the formula of the prod- 
uct and also to the physical charac- 
teristics of the paste to be sprayed. 
The components react upon each 
other while being converted into 
slurry and also during spraying. 

Composition of syndets var- 
ies according to their intended ap- 
plication: one or more active deter- 
polyphosphates, 
carboxymethylceliulose, 


gent substances, 
silicates, 
and optical brighteners are usually 
present. 

Among detergent substances 
alkylbenzene sulfonates exhibit par- 
ticularly good heat stability which, in 
concentrations, is inversely propor- 
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tional to the viscosity. Fatty alco- 
hol sulfonates, on the other hand, 
split This tendency 
grows 


more easily. 

with increasing molecular 
weight. Alkylsulfonates lend them- 
selves well to spray drying. Fatty 
acid condensation products are very 
heat sensitive, especially fatty acid 
protein condensates, which are prac 
tically unsprayable on their own and 
can be sprayed in combination only 
under certain conditions. Nonionics 
are usually liquids, except propy- 
leneoxide-ethyleneoxide mixed con- 
densates, some of which have a 
melting point above 50°C and are 
sprayable and dryable as part of 
syndet compositions. 

Phosphates : Orthosphosphates 
are rarely used. Among polymeric 
phosphates heat stability runs as fol- 
lows: —pyro — tripoly — meta 
phosphate. However, there are poly- 
meric phosphates of the meta type 
which can be sprayed without loos- 
ing their effectivenes, as f.i. “Cal- 
gon B,”. 

Silicates: Usually orthosili- 
cate (waterglass) or metasilicate is 
used, disilicate only rarely. These 
High Speed Code Marker 

A high speed dating and code 
marking unit was introduced recent- 
ly by Superior Marking Equipment 
Co., Chicago. It marks either by 
striking the inked rubber type faces 
against a momentarily stationary flat 
surface at a maximum speed of over 
300 marks per minute, or in con- 
junction with material handling 
equipment on which cylindrical ob- 
jects would roll over the momentari- 
ly stationary inked type at the rate 
of 250 marks per minute. Maximum 
size of the mark is 5/16” by 13/16”. 
The unit is operated by fractional 
horsepower 110 V motor which runs 


constantly. 


New high speed dating and code mark- 
ing unit of Superior Marking Equip- 
ment Co., Chicago 








undergo different changes during the 
drying process, which have a notice- 
able influence on the physical char- 
acteristics (of the final product). 
There is a theory that some silicates 
combine loosely with the polymeric 
phosphates thus partly inactivating 
them. 

Carbonates, if dehydrated, 
are very stable in the heat spraying 
process. 

Oxygen yielding compounds, 
such as perhydrates or true persalts 
disintegrate when in aqueous solu- 
tion and exposed to elevated tem- 
peratures, and are therefore added 
to the powder only after drying. 

Carboxymethylcellulose (cor- 
rectly soaked) and optical brighten- 
ers exhibit inert behavior under hot 
spraying conditions, The brightener, 
depending upon its constitution, may 
lose some of its effectiveness. 

The physical characteristics 
of the paste or slurry, including vis- 
cosity, thixotropy, and the colloidal 
dispersion of the still solid, liquid, 
dissolved, and dispersed particles 
greatly influence the ultimate re- 
sults of the spray drying operation. 
Temperature conditions, timing and 
the physical characteristics of the 
raw materials are of extreme im- 
portance. It must be remembered 
that polymeric phosphates vary in 
configuration and are identified in 
practice by the low and high rise 
test; in the laboratory by X-ray an- 
alysis. The physical properties of 
carboxymethylcellulose are known 
to undergo changes in the slurry. 
Polymeric phosphates also undergo 
changes while being pasted. From 
dispersion, through hydration, solu- 
tion and hydrolysis they become in- 
effective. It has already been pointed 
out that combinations of polymeric 
phosphates with orthosilicates and 
also with some detergents may form. 
The 


drying is obvious: 80 percent of the 


importance of spray 
detergent market consists of solid 
spray dried products. H. Stuepel 
and A. v. Segesser, paper given at 
the 1° Congres Mondial de la Deter- 
gence, Paris, August 1954, through 
Seifen, Oele, Fette, Wachse, No. 21, 


1954, page 545. 
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*Reg. U. 


If you need 


a broader profit margin, 


you need 


SIGHT-0-MATIC 


SOAP MILLS 


As appreciable widening of the profit margin 
results from installation of a Sight-O-Matic Soap 
Mill. Briefly this is due to lower manufacturing 
costs brought about by minimizing the human ele- 
ment for accurate control of the milling operation. 


Even unskilled operators can adjust rolls to accu- 
rate pressures instantly by turning handwheel (one 
at each end of slow and fast rolls) until correct 
pressure is shown on gauge at that point. 


Setting and maintaining knife pressure for most 
efficient takeoff is accomplished through pneumatic 
discharge control. Dial indicator in air line permits 
predetermined settings which remain constant. 
Positive regulation prevents damage to both knife 
and roll and attains complete film removal. Roll 
temperatures are regulated with assistance of dial 
thermometers at intake manifold and all roll 
water outlets. 


These and other refinements in the 631-SV and 632- 
SV Three Roll Mills can help you hold your own 
(and better) against increasingly keen competition. 


Send for further information 
regarding Lehmann Sight-O-Matic Soap Mills 


S. Pat. Off. 


Lehman Model 631-SV 
Three Roll Soap Mill with 
Sight-O-Matic Control 

















— 






Lehmann 310-F 
Finishing Plodder 





Lehmann Bottom Dump 
Amalgamator 40 G-B 


Lehmann 912-SA 





Five Roll Finishing Mill 


Other Lehmann Soap-Finishing Machines 








a 


Lehmann 260-400 Ib. 
Tilting Type 
Amalgamator 
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Polyethylene Collapsible Tubes 


POLYETHYLENE _ collaps- 
A ible tube suitable for packag- 
ing shave cream, shampoos, deter- 
gents and allied products is now 
available in commercial quantities. 
Tubes are made by an extrusion- 
fabrication process, originated in 
Switzerland, for which Bradley 
Container Corp., Maynard, Mass., 
holds exclusive rights in the United 
Canada. 
chemical specialties, including air 


States and Household 


fresheners, silicone polishes and 
cleaners, insect repellents, shoe 
creams and polishes, have also 


been successfully packaged in these 
containers. 

Bradley is currently produc- 
ing tubes and squeeze bottles by the 
new process at a rate of approxi- 
mately half a million a week and 
expects to quadruple this figure 
within a year. 

Special commercial filling and 
sealing equipment has been designed 


to handle ‘“‘Bracon” tubes and _ bot- 
tles and has been adopted by several 
custom fillers with more to come, 
according to Bradley Dewey, pres- 


ident and founder of the firm, who 












tainers for 
shampoos 


made 
Corp., 
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Polyethylene 


announced the new development at 
a recent press conference. Mr. Dew- 
ey also announced that his firm uses 
a two million volt electron beam 
sterilization process for sterilizing 
package and contents at the same 
time. Sterilization is accomplished 
at room temperatures so that the 
polyethylene containers will not melt 
or become deformed. 

The firm currently manufac- 
tures containers of eleven different 
diameters and three standards of 
wall thickness. Starting with an ex- 
truded sleeve cut to specific length 
both tubes and bottles have an in- 
tegral nozzle or restricted orifice 
built in. The bottom remains open. 
Tubes and bottles are printed at 
high speeds by roller offset. If caps 
are required these are secured be- 
fore shipping. 
“Bracon” tubes and bottles which 


Like metal tubes, 
are cylindrical in shape are filled 
through the bottom. Radiant heat 
and pressure are employed to weld 
the ends of tubes or the round base 
plate onto the bottle bottoms. 
Strength, resiliency, and light 
weight are advantages of the new 
containers, accord- 
ing to Henry E, 


Griffith, Bradley's 


tubes and con- vice-president and 
such products as 


now available g¢meral sales man- 


commercially. Units at left were ager. The tubes are 
by Bradley Container 
Maynard, Mass : 
come in a variety of shades and price than compar- 
can be decorated with fine de- 
tail color printing 


little lower in 


They . 


able tubes of alum- 





inum, and consid- 
erably lower than 
the more universal- 
ly used tin tubes. 
Their light weight 
makes for economy 
in freight, and they 
require a minimum 
of outer packaging 
because they are 
dent proof. Since 
polyethylene is non- 
corrosive there is 


no need for inter- 


Base- 
high-speed 


nal waxes and_ lacquers. 
filling makes 
filling tines. 

duced compared with conventional 


possible 
Hand assembly is re- 


squeeze bottles because dispensing 
heads are built into containers and 
caps secured before shipping. 

Containers can be construct- 
ed to release liquids like shampoos 
or detergents in pinpoint streams, 
ene drop at a time, dispense the 
entire contents in one application, 
or extrude semi-solids in various 
forms, etc. 

‘Bracon” extruded contain- 
ers come in polyethylene of various 
shades with multi-color fine detail 
printing. They are superior in ap- 
pearance and “feel” to the plastic 
container made by injection or blow- 
The streaky 


look associated until now with the 


molding techniques. 


plastic container is completely ab- 
sent. The plastic tube does not roll 
up and thus keeps the product’s 
name before the consumer as long 
as its contents last. 

Polyethylene containers are 
Poly- 


ethylene is permeable by certain aro- 


not suitable for all products. 


matic principles which are used to 
flavor or odorize such products as 
toothpaste and it can transmit oxy- 
gen which makes it unsuitable for 
the packaging of fatty oils which 
turn rancid on exposure to air. 


aa ao 


Armour British Line 

\rmour & Co., Ltd., London, 
next year will sell from British pro- 
duction the range of fatty acid 
amines and their derivatives now 
made solely by Armour & Co., Chi- 
cago. A new 250,000 pound sterling 
plant is currently being built at 
Littleborough near Rochdale, Lan- 
caster, by Hess Products Ltd. Hess 
has recently signed a contract with 
royalty payments to Armour & Co., 
Chicago, for the exclusive manufac- 
turing rights and know-how for the 
Armour process and also for any 
future developments in this field by 
the Armour research organization. 
Sales and distribution for the Brit- 
ish home and export markets are 
exclusively in the hands of Armour 


& Co., chemical division, London. 
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offered your product by 6-11 
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The market for products containing G-11 is 
an established, growing market with virtu- 
ally unlimited opportunities for profitable 
development. 

Few products have ever been studied so 
exhaustively and given such unanimous 
acclaim by authorities. G-11 is recognized 
as the proven, effective and non-irritating 
antiseptic chemical that offers outstanding 
hygienic and deodorizing advantages. 

Years of safe, successful use by millions of 
people assure the continued success of your 
products containing G-11. 

As the originator and producer of G-11, 
Sindar offers you the benefits of its scientific 
knowledge, practical marketing experience 
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and technical service in using it to the best 
advantage in your soaps, detergents and 
cosmetics. 


Bulletins are available on: 
Physical and Chemical Properties 
Toxicological Properties 
Bacteriological Properties 
Cosmetic Use 
Soap and Detergent Use 
Literary Abstracts 


® 
Gyoralion 
: | N D A R Industrial Aromatics and Chemicals 
330 West 42nd Street « New York 36, N. Y. 


Branches: Philadelphia + Boston ¢ Cincinnati 
Detroit « Chicago « Seattle « Los Angeles « Toronto 
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Books of Interest 





Book on Surface Films 

Monomolecular Layers, edi- 
ted by Harry Sobotka, American 
Association for the Advancement of 
Science, Washington, D. C., 207 
pages, six inches by 9% inches, 
cloth, price $3.75 to members, $4.25 
to others. This volume embraces 
nine individual papers, among these 
“Mechanical Properties of the Sur- 
face Films on Aqueous Solutions of 
Detergents” by A. P. Brady and 
A. G. Brown, Stanford, Research 
Institute, Stanford, Calif. Surface 
tension, plasticity and yield point, 
and the gas permeability of thin 
films are considered in this paper 
from the point of view of the very 
real difference between a real (even 
though nominally “pure”) detergent 
and an ideally pure detergent. All 
the data indicate that an ideally pure 
detergent forms a “gaseous” type 
of adsorbed film on the surface of 
its aqueous solutions. In the case of 
real detergents non-ionic impurities 
(or hydrolysis products) may easily 
penetrate the surface film with a 
resulting marked change in the me- 
chanical properties of the film. 

The chapters “Study of Ad- 
sorption at a Solution-Air Inter- 
face by Radiotracers”, by J. K. 
Dixon, C. M. Judson, and D. J. 
Salley, American Cyanamid Co., 
Stamford, Conn., describes a new 
method based on the use of radio- 
tracers for the study of adsorption 
of surface-active agents at the solu- 
tion-air interface. This method uti- 
lizes the fact that radiation above a 
solution of a surface-active agent 
is greater than that of a solution in 
which no surface adsorption occurs. 
Both cationic and anionic portions 
of the agents may be tagged. These 
procedures have been used to mea- 
sure the adsorption of surface-active 
agents and the adsorption of electro- 
lytes in the presence of surface- 
active agents. The tracer method re- 
veals for the first time the existence 


DECEMBER, 1954 


(at higher concentrations) of multi- 
layer adsorption under the interface, 
equivalent to 30 layers in some 
cases. The tracer technique applies 
equally well to studying the adsorp- 
tion of the small ion associated with 
the surface-active agent, e.g. the so- 
dium ion of soap. There is not only 
multilayer adsorption of surface-ac- 
tive agent but also a corresponding 
accumulation of multilayers of the 
small ion beneath the surface. This 
led to the picture of the interface 
as consisting of an adsorbed, 
charged monolayer which attracts 
an ion atmosphere below it. The re- 
sults of the tracer method suggest 
that the surface-active agent in the 
multilayer may be present in the 
form of a micelle with its associa- 
ted or bound small gegenions. The 
picture of the adsorbed multilayer, 
which is arrived at on the basis of 
the tracer technique, is qualitative- 
ly similar to that often described for 
proteins, soap micelles, and other 
polyelectrolytes in solution. 

Adsorption of certain agents 
at low concentration produces a 
charged, adsorbed monolayer of 
agent, which results in adsorption 
of small ions of the same or oppo- 
site charge to that on the monolayer 
of the agent. A study of the ad- 
sorption of certain added salts un- 
der such monolayers of surface-ac- 
tive agents showed that multilayers 
of the salt are adsorbed under the 
surface, producing an ion atmos- 
phere under the surface. Occurrence 
of multilayer adsorption at inter- 
faces, especially solid-air, has often 
been postulated. The above study is 
direct proof that such a phenomenon 
can take place. 

“Hydrophobic Monolayers and 
Their Adsorption Aqueous 
Solution,” by E. G. Shafrin and 
W. A. Zisman, Naval Research 
Laboratory, Washington, D.C., des- 
cribes techniques which permit the 
study of physically adsorbed mono- 


from 


molecular films of organic mole- 
cules with respect to both the ad- 
sorption process and the properties 
of the films. A variety of organic 
monolayers were isolated as repro- 
adsorbed films, allowing 
their properties to be characterized 
quantitatively by each of several 
techniques, including the measure- 
ment of the hydrophobic contact 
angle. Films adsorbed from aque- 
ous solution exhibit variations in 
hydrophobic behavior which have 
been shown to correspond to chang- 
es in the pH of the generating solu- 
tion. Techniques for the isolation cf 
films adsorbed directly from the 
molten organic compounds 
made available monolayers 
completely free of solvent for com- 
parison with films prepared from 
aqueous solution. 

Adsorption of hydrophobic 
films on solids from aqueous solu- 
tions is basic in the formation of 
water-repellent coatings, in corro- 
sion-inhibiting systems and in sta- 
bilizing nonaqueous colloids. Such 
films are also of interest in connec- 
tion with research on the inhibition 
of corrosion by organic compounds, 
wear prevention in aqueous lubri- 
cants, electrode phenomena in the 
field of electrochemistry, and the 
flotation of minerals. 

“A Review of the Properties 
of Films at Oil-Water Interfaces” 
by E. Hutchinsson, Department of 
Chemistry, Stanford University, 
Stanford, Calif., reports on a num- 
ber of polymeric materials which 
have been studied as insoluble films, 
and a number of fatty acids and 
alcohols which have been studied as 
films adsorbed from solution. These 
films appear to be considerably more 
expanded at the oil-water interface 
than they are at the air-water inter- 
face, but the results as yet do not 
permit the formulation of any de- 
tailed treatment of the nature or ex- 
tent of this expansion. 

i enna 
“Skydrol” Bulletin 

“Skydrol” fire-resistant air- 
craft hydraulic fluid is the subject 
of a revised 16-page_ illustrate: 
booklet, prepared by the organic 

(Turn to Page 243) 
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ALSO MAJOR PRODUCERS OF: 


SODIUM ACID PYROPHOSPHATE 


CHLORINATED TRISODIUM PHOSPHATE 


DISODIUM PHOSPHATE 
ANHYDROUS © CRYSTALLINE 


MONOSODIUM PHOSPHATE 
ANHYDROUS * MONOHYDRATE 


SODIUM FLUORIDE 
SODIUM SILICOFLUORIDE 


HYGRADE FERTILIZER 
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“Tetrasodium 
‘Pyrophosphate 
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Sodium Polyphos is 
Blockson’s brand name 
for a water soluble 


, 
a: 
ra a 

| Glassy Sodium Phosphate 
Ba) with the desirable 

- A characteristics of Sodium 

(SODIUM HEXAMETAPHOSPHATE) Hexametaphosphate and 
| (SODIUM_TETRAPHOSPHATE) — Sodium Tetraphosphate. 
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By E. G. Thomssen, Ph.D. 


OOKING back over the past 
year we find that there were 
readjustments and improve- 

ments that were not included in 
prognostications made by many 
business and banking economic ad- 
visors at the beginning of 1954. It 
is interesting, educational and fun, 
as well, occasionally to reread these 
annual economic forecasts and com- 
pare them with what actually hap- 
pened. The chief value of such a 
check is the restoration of a sense 
of sanity and balance in evaluating 
and following these annual predic- 
tions of economic-things-to-come. 
Such forecasts can be helpful in 
describing what may happen on a 
broad scale. It is up to the individ- 
ual firm in a particular industry to 
attempt to base its operations on its 
own knowledge of its field, using 
the overall economic outlook as a 
sort of background or barometer. 
From a_ production man’s 
standpoint, 1954 has generally been 
a favorable year. The volume of 
been 
off somewhat ago, 
which was a peak year. Inventories 
have decreased. Raw materials are 


some lines has 


from a 


business in 
year 


in ample supply, and delivery of ma- 
chinery and equipment is prompter 
than in some time past. The atti- 
tude of workmen toward their com- 
panies in the matter of wage de- 
mands is far more reasonable and 
has resulted in fewer _ strikes. 
Government has taken a more con- 
structive attitude toward business 
by: 1.) manufacturing 
operations and thus getting out of 
direct competition with private en- 
terprise and, 2.) encouraging plant 
expansion and /or the installation of 


ste )pping 


new machinery by an enlightened 
tax policy. These and other develop- 
ments are making the lot of produc- 
tion men far happier than it has 
heen in the previous 20 years. 

In the field of new products 
and research, progress in 1954 has 


DECEMBER, 1954 


been slower than in some time. Due 
to predictions of a sharp recession 
that were circulated so widely in 
the first few months of 1954, there 
was considerable hesitancy in the de- 
velopment and marketing of new 
products. There seemed to be little 
incentive to increase outlays for re- 
search expansion. With a pick-up 
in business, the pessimistic attitude 
toward new products and research 
was dissipated rapidly. We have had 
an unusual number of requests late- 
ly for men to fill production and re- 
search positions in various parts of 
the U. S. We are sure that the year 
ahead will witness a spurt in the 
marketing and development of new 
products, the improvement of stan- 
dard ones and greater advances 
through laboratory research. 

The upgrading of production 
personnel has been given consider- 
able attention by many companies. 
With a few outstanding exceptions, 
the soap, detergent and chemical 
specialties field is made up mostly 
of smaller The 
chemical specialties field is expand- 


manufacturers, 


ing rapidly. As a result, firms that 
were considered small a few years 
ago have grown to the point where 
they are now considered quite siza- 
ble. Whereas formerly they carried 
on their distribution in limited or 
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local territories, many specialties 
firms have enlarged their sales 
forces and are now covering in- 
creasingly larger areas. Instead of 
manufacturing a few of their sim- 
pler items in small space and with 
inadequate equipment, many special- 
ties firnis have found it necessary to 
increase their manufacturing facil- 
ities and add personnel. As manu- 
facturing operations increase in size 
and diversity of products there must 
be a corresponding growth in a 
firm’s staff. Higher quality produc- 
tion personnel and trained technical 
people are required in supervising 
expanded plant operations. Quality 
control, supported by a_ research 
laboratory, has been found to be 
essential for the smoothly operating 
plant and uniform quality of finish- 
ed products. In addition, factory 
personnel, responsible for the pro- 
cessing or manufacturing of soaps 
and chemical specialties, must be 
selected carefully and trained thor- 
oughly for their duties. Even the 
most advanced and improved ma- 
chines do not replace the human 
element in manufacturing. As a 
result of the developments outlined 
above, better quality products are 
available. 

Another discernible trend in 
the industry is the expansion of 
chemical specialty lines to include 
products for new fields or those 
that have not been large consumers 
would be: 


in the Included 


new and improved automotive spe- 


past. 


cialties, such as the new silicone 
type polishes which require less 
effort to apply and give good re- 
sults, and hence find favor with in- 
dividual owners; improved boiler 
compounds ; radio-active decontami- 
nators ; improved deodorizing agents 
and, above all, new aerosol products 
for a large and growing list of ap- 
plications. 

Not only has progress been 
made in the development of new 
and :«mproved raw materials and 
packaging supplies, but many of 
them are cheaper and better than 
the things use previously, Machin- 
ery and equipment manufacturers 


are devoting more time to improv- 
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Ly MECCANICHE MODERNE 


CORSO SEMPIONE, 51 (Italy) BUSTO ARSIZIO 


ATENTED Cooling Extruder 

Type SAIX for the continuous 
chilling and finishing of every kind 
of laundry soap, with 62%, 52% 
as well as with a T.F.M. content as 
low as 35%, either from full boiled 
kettle soap or from soap pads by a 
continuous process. 


From the saponification (molten hot 
soap) to the finished bars (cold solid 
soap) in a single stage without any 
interruption or structural change. In this plant, completed by a preliminary evaporator of the 
molten hot soap, it is possible to manufacture 
72-73% T.F.M., soaps with an opaque, translucent 
or transparent appearance. The soap is continu- 
ously formed in bars of every desired size or in 


pellets for further milling procedure. 





















In this plant it also is possible to manufacture con- 
ventional or transparent toilet soaps without any 
formation of hard spots. 

Type SAIX/1c, capacity HALF TON per hour. 
Type SAIX/2c, capacityONE TON per hour. 
Type SAIX/4c, capacity TWO TON per hour. 















PATENTED COOLING EXTRUDER Type SAIX/4c 


SOAP and CHEMICAL SPECIALTIES 


110 











ing standard units and developing 
and marketing new and better ma- 
chinery now that the pressure of 
filling a large backlog of orders is 
gradually easing off. \luch emphasis 
is Leing placed on what is termed 
“mechanation,” or the use of equip- 
mert which features automatic or 
electronic controls and thus further 
reduces manual cperation. 

it is not within our sphere 
to predict what lies ahead for the 
industries with which we are con- 
cerned in the months before us. 
We are certain, however, that under 
the present tavorable conditions 
much progress can be made. 


Filters 
| paleo rotary vacu- 
um filter that continuously filt- 
ers out free flowing materials is 
offered by Filtration Engineers, 
Newark 4, N. J. Among the ad- 
vantages claimed are high output, 
maximum recovery with minimum 
dilution, visible and easy control, 
simple maintenance and installation, 
heavy cakes and economical opera- 
tion. 
Eimco Corp., Salt Lake City, 
Utah, is building a new horizontal 
pan type filter for dewatering slime- 
free materials that require intensive 
washing. It smooth, 
quick, roll-over discharge and leaves 
the pan clean for new full capacity 
charges. This filter, which is com- 


provides a 


pact, is so constructed that the driv- 
ing mechanism does not interfere 
with its operation. 


Versatile Polymer 

ENERAL Aniline & Film 

Corp., New York 14, is cur- 
rently featuring their PVP (poly- 
vinylpyrrolidone) fer a wide range 
of applications in the detergents and 
chemical specialties fields. Among 
its properties of interest are the 
binding and stabilizing of organic 
and inorganic compounds, the de- 
toxification of a wide variety of 
poisons and irritants, a protective 
function for suspensions, disper- 
sions and emulsions, the prevention 
of soil redeposition and the forma- 
tion of hard, flexible films. PVP 
is a water soluble, free-flowing, 
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white powder. It is being used ex- 
tensively by makers of detergents, 
agricultural chemicals, pharmaceu- 
ticals, cosmetics and various chemi- 


cal specialties. 


Lanogels 

ANOGELS, water soluble forms 

of lanolin, are of interest to 
manufacturers of shampoos, hand 
cleansers, shaving creams and soap 
products in general. They increase 
foaming properties, increase emolli- 
ence, improve rinsing, soothe harsh 
effects on the skin, and produce 
longer lasting, creamier lather. A 
bulletin and samples are available 
from Robinson-Wagner Co., New 


York. 


Dust Collector 

NEW, highly efficient dust col- 

lector, Model “R Aeroturn,”’ 
Was announced recently by Turner 
& Haws Engineering Co., W. Rox- 
bury, Mass. Designed on a new 
rotary arm cleaning principle, the 
collector incorporates the tried and 
proven principles of the reverse-air- 
jet filtering. This new design opens 
up a wider range of collector ap- 
plications. Model ““R Aeroturn,” be- 
cause of its cylindrical housing and 
continuous cleaning action, can 
handle extra heavy dust loads with- 
out overloading, This design fea- 
ture makes dust collecting economi- 
cally possible in pneumatic convey- 
ing systems operating under high 
pressure-vacuum conditions. 

The collector reverses the 
standard operational procedure of 
previous ones, in that the dust enters 
the collector housing outside of the 
filter medium. Dust and dirt are 
filtered out of the air as it passes 
from the outside to the inside of 
the cylindrical filter. Since the filter 
medium is supported by a perforat- 
ed metal cylindrical cage, most 
strength requirements of the filter 
medium are eliminated. This con- 
struction feature allows many other 
types of material to be used as filter 
media, thereby extending the life of 
the filters and improving the service 
factor. 

The cleaning of the filter 
medium is accomplished by a con- 


tinuously rotating vertical blow 
tube. High pressure air is forced 
through a narrow vertical slot. The 
accumulated dust and dirt on the 
outside of the filter are loosened by 
the reverse air jet. This dust is 
blown into a receiver tube which 
rotates outside the filter medium 
and in synchronization with and 
opposite to the blow tube. The dis- 
lodged dust, blown into the hollow, 
rectangular receiver tube falls down 
through this tube into a hopper for 
continuous or intermittent removal. 
The collector achieves operating 
economy and dependability through 
utilizing one simple rotating assem- 
bly within the filter housing. Normal 
operating capacities run from 300 
CFM to 10,000 CFM. Additional 
literature on the Model “R Aero- 
turn” is available on request. 


Portable Conveyors 

NEW line of portable flat belt 
A conveyors which handle both 
bulk and packaged materials and cut 
truck loading time and costs is now 
being manufactured by Kay Enter- 
prises, Janesville, Ila. The manufac- 
turer states that the unit soon pays 
for itself by saving labor, time, 
“back work” and cutting stooping 
and lifting to a minimum. It can 
be easily trailed behind a car or 
truck at high speed. 


Kay Enterprise flat belt con- 
veyors are built to stand rough us- 
age and remain trouble-free. Due to 
their design, these conveyors can 
be used in a variety of places, in- 
cluding fertilizer, chemical plants, 
etc. It is possible to load and unload 
with this unit, simply by reversing 
the motor switch. Units are avail- 
able with detachable hopper, caster 
undercarriage or two wheel under- 
carriage and with gasoline engine, 
as well as electric motor in various 
horsepowers. 

Kay Flat belt conveyors are 
available in various lengths by the 
foot and are also sold as stationary 
units. Trough roller conveyors are 
also manufactured by Kay Enter- 
prises, Literature on its line may 
be had from the manufacturer, Kay 
Enterprises, Janesville, Iowa. 
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Take these 3 steps to 
fast fluid mixing... 











1, MIX ANY FLUIDS, in any 
open tank or container, 
with a LIGHTNIN Portable 
Mixer. Convenient: just 
clamp to tank, connect to 
power, start mixing. Get 
thorough, rapid action 
that sweeps the tank bot- 
tom, tumbles the batch 
over and over while ro- 
tating it. Thousands in 
use. Thirty models, 4% to 
3 HP. 


2. HANDLE BIG MIXING JOBS 
and get uniform, fully pre- 
dictable results, with a 
turbine-type LIGHTNIN 
Mixer built of standard 
stock components and 
engineered to your re- 
quirements. Hundreds of 
power-speed combina- 
tions, for open or closed 
tanks. Sizes 1 to 500 HP. 


3. KEEP PRODUCTS UNIFORM 
in large holding tanks, 
with LIGHTNIN Side Enter- 
ing Mixers. Save money, 
too—maintenance cost is 
low because stuffing box 
is easily repacked without 
draining tank. Or you can 
have a replaceable me- 
chanical shaft seal that 
ends repacking—forever. 
Sizes 1 to 25 HP. 














NO RISK... here’s why: Hundreds of LIGHTNIN 
Mixers have been in service 20 years and more. Every 
LIGHTNIN is guaranteed to do the mixing job right. 

For more facts on rapid fluid mixing for your 
process, call in your LIGHTNIN representative to- 
day. You'll find his name in your office copy of 


Thomas’ Register. 


([] DH-50 Laboratory Mixers 
(] DH-51 Explosionproof Laboratory 


GET THESE HELPFUL FACTS 
ON MIXING —LIGHTNIN 
Catalogs are packed with 
useful data on fluid mix- 
ing, plus full description of 
LIGHTNIN Mixers. No ob- 
ligation. Check the cata- 
logs you want and mail 
with your name and ad- 
dress to: 


(] B-102 
C) B-103 


C) B-104 
(] 8-105 


() B-107 
CJ 8-108 


Mixers 

Top Entering Mixers (turbine and 
paddle types) 

Top Entering Mixers (propeller 
type) 

Side Entering Mixers 

Condensed Catalog (complete 
line) 

Mixing Data Sheet 

Portable Mixers (electric and 
air driven) 


~Lightait Mixers 


MIXING EQUIPMENT Co., Inc. 
167-n Mt. Read Bivd., Rochester 11, N. Y. 
In Canada: Greey Mixing Equipment, Ltd., 100 Miranda Ave., Toronto 10, Ont. 


FINETEX 


INCORPORATED 


SULPHONATED 
PRODUCTS & 
DETERGENTS 


RUETERG 


A classification of a series of Alkyl Aryl 
Sulphonates. 
RUETERG 97S — Liquid, 88% active. High foam 


stability. Excellent detergency. 1% free oil— 
2% water. 


RUETERG 57M — Liquid, 42.2% active. Excellent 
resistance to hard water. 

RUETERG 40T — 
27% active. 


RUETERG SULPHONIC ACiD — Concentrated Alkyl! 
Sulphonic Acid, 70% active. Raw material 
for producing liquid detergents. 

RUETERG 40U — Liquid, 26% active. High Cloud 


point. Low price. 


TAURANOL 


A series of synthetic detergents produced by 

the reaction of varicus fatty acids with or- 

ganic sulfonates. 

TAURANOL MS — Oleic Acid Base-White slurry 
form. 45.8% active. 

TAURANOL ML — Oleic Acid Base-Clear liquid. 
33% active. 

TAURANOL MG — Oleic Ac:d Base-Popular, clear, 
heavy gel. 18% active. 

Other TAURANOLS derived from Coconut, 

Tallow and refined Tall Oil Acids. 


SULPHONATED OILS — Olive, Sperm, Castor, Pea- 
nut, Red, Linseed and Tall. 


Low Cloud point, light color. 


Write or phone for technical bulletins on each or any 
of these products. Special bulletin issued on Emulsi- 
fying With RUETERG 97S, including formulations 
for solvents, animal, vegetable anl: ineva ois f™ 
general cleaners and others. Price quotations sub- 
mitted upon request. 


PEE LEA, snconronares 


Manufacturing Chemists 


P. O. Box 414 
Pompton Plains, N. J. 
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Reader Sees It 


(From Page 43) 





product, the minimum and maxi- 
mum coverage, and so forth. 
The question of whether in- 


surance obtained would provide 
complete coverage of any of the 


risks that might arise from the use 
of soaps and detergents is a com- 
bined question of law and fact that 
I would not attempt to discuss with- 
out knowing more of the facts re- 
lating to the individwal product and 
the method by which it is sold. 
John D. Conner, 
Sellers & Conner, 
Washington, D. C. 
ont OP «a 
Is This Heresy? 
Editor : 

For forty-odd years, I have 
used an imported castile soap which 
I understand came from France 
and which was known as Bocabelli. 
It has suddenly disappeared from 
the market within the last year or 
two and | wonder if you can tell 
me why it no longer is imported. 

F. EK. Mollin, Executive 
Secretary 
American National Cattlemen’s 
Assn. 
Denver, Colo. 
Bocabelli Castile Soap is made to- 
day in the U. S. from imported olive oil 
by the Enos I’. Jones Chemical Co., 14 
Florence St., Jersey City, N. J. We do 
not know why it is no longer available 
in Denver. We were slightly disappointed 
that a cattleman would use an olive oil 
soap in preference to one made from 
nice, clean, white domestic tallow as are 
most well-known brands of American 
toilet soap. In the hallowed circles of 
the cattle and rendering industries, isn’t 
this almost akin to heresy?—Ed 
— 
Ultrasonic Washing 
Editor : 

In the June, 1950 issue of 
Soap < Sanitary Chemicals you 
published an article on a new idea, 
the 
which was demonstrated in May, 
1950 in New York. 
an Australian by the name of Her- 


electrosonic clothes washer, 


The inventor, 


bert K. Jones of Melbourne, claimed 

that the washing is done by sound 

waves. 
We 


item, but do not know where we can 


are interested in this 
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contact the inventor or the company 


which is manufacturing the washer 


Would you advise us whom we 
could contact for further informa- 


tion about the washer. 
Irving V. Fischman, president 
Allodex Co. 
Brooklyn, N. Y. 


We recall the news article 
photograph we published about the so- 
called “ultrasonic” washer back in 1950, 
but have since lost track of both the 
inventor and his brainchild. Incidental- 
ly, the unit operated on the principle of 
tibration, as against agitation common- 
ly employed in clothes washing ma- 
chines. The unit caused 120 vibrations 
per second, and theoretically shook dirt 
out of clothes. Ed. 


— een 


Dow Non-Flash Solvent 


A new nonflammable low- 
toxicity industrial solvent for col* 
cleaning and cold degreasing opera- 
tions was introduced late last month 
Dow Chemical Co., Midland, 
Mich. “Chlorothene” inhibited 1,1,1- 


claimed to elimi- 


DY 


trichloroethane is 
nate almost all corrosion of alumi- 
num and aluminum alloys except 
under most drastic conditions. Made 
at the firm’s Texas Division, “Chlo- 
rothene” is said to be the first non- 
fiammable solvent for the metal in- 
dustries produced on a large scale. 
[It will be marketed on a freight 
allowed basis. 


At the same time it was an- 








nounced that ““Chlorothene” is be- 
ing handled by The Selvents and 
Chemical Group, Chicago. 

(From Page 49) 
of 10 was chosen for the above 


tests since most of the common de- 
tergent solutions possess alkalinity 
in this range. 

Wigure 2 shows the variation 
in reilectancy readings at pH 7 and 
10 using yarisus concentrations of 
sodium carboxymethylcellulose. On 
the basis of these results, a concen- 
tration of 99 mg. of sodium car- 
boxymethyleeliulose, or substance to 
be tested, was arbitrarily chosen for 
the assay procedure. In the range 


shewn on [igure 2, 


the concentr:- 
tion of carboxymethyleellulose ap- 


pears to be directly proportional to 





and 





whiteness 
studied. 
It seemed desirable to study 
the effect of anioric detergent con- 
centration at pH 10 with and with- 
out carboxymethvicellulose. Figure 


retention in the range 


3 illustrates the change in reflect- 
ancy with concentration of “Ultra- 
wet 30 DS.” It is curious that higher 
concentrations of an alkylbenzene 
sulfonate inhibit detergent activity 
after an optimum point of two ml. 
had been reached. However, five 
ml. of the anionic was arbitrarily 
ised in the above assay procedure. 

Alternate tests using nonionic 
detergents and even built detergent 
mixtures were also employed in this 
test. However, the procedure em- 
ploying an anionic detergent such as 
the “Ultrawet”’ to 


most satisfactory from the stand 


was found be 
point of exhibiting a wide spread 
in the reflectancy between the blank 
and solutions containing carboxy- 


methylcellulose. 


Summary 
LAU NDEROMETRIC 


cedure is described for assay 


pro 


ing carboxymethylcellulose for its 


detergent activity particularly with 


respect to the prevention of soil 
redeposition. 

Literature Cited 

(1) Eyler, R. W., Klug, E. D. and Die 


phuis, dnal. Chem. 19, 24 (1947) 


(2) Nieuwenhuis, K. J., J. Polymer Sci., 
12, 237 (1954) 

(3) Vaughn, T. H. and Suter, H. R., 
J. Am. Oil Chem. Soc., 27, 249 
(1950) 

o a Gems 


“‘Amizol’’ Herbicide Patent 

A patent has been granted on 
the of 3-amino-1,2,4, triazok« 
as a herbicide and cotton defoliant 
to W. W. Allen, chief formulating 
chemist of the agricultural division 
Paint Co., 


\mbler, Pa., it was announced re- 


use 


of American Chemical 
cently by Leon Cherksey, president. 
It will be formulated and sold under 
the trade name “Amizol” by Ameri- 
can Chemical Paint. American Cy- 
anamid Co., New York, will manu- 
facture the compound and has been 
licensed under the ACP patent to 
market it as a herbicide and defoli 
ant in the United States. 
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Sodium tripolyphosphate Tetrasodium pyrophosphate Trisodium phosphate 
for synthetic detergents for building’ powdered soaps for household cleaners > 


and water sotteners 


Blue Mondays? Not for customers of leading 
detergent and soap makers who use Victor 


sodium phosphates! Mrs. America (bless her 


budget) may not realize her favorite washing A 
product contains Victor phosphate, but she rd 
tas 


would soon discover the difference if phosphates 
were omitted. Victor sodium phosphates are of 
the highest purity and uniformity, and deter- 
gents and soaps made with them perform better 
. .. whites stay white, and colors bright . . . dishes 
and glassware rinse sparkling clean. That’s why 
leading producers of washing products specify 
Victor. For better Mondays, and better sales 
every day you'll find . . . it pays to see Victor. 
Write Victor Chemical Works. . . 155 N. Wacker 
Drive, Chicago 6, Illinois . . . In the West. . . 


A. R. Maas Division, South Gate, Calif. 


are 
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Powdered Detergents 

Powdered detergents and 
washing agents containing alkyl sul- 
fonates are made as follows: alkyl- 
sulfochloride, regardless of kind, is 
mixed with alkaline combinations of 
salts consisting of some molecules 
with water of crystallization and 
some without. The mixture is heat- 
ed and ventilated. German patent 
823,473, Dr. Willy Weiss, Ham- 
burg. 

—— 

Urea Liquefies Soap 

Urea or urea derivatives are 
used as liquifying additives to soap 
in the manufacture of liquid shav- 
ing soap from high molecular weight 


fats. German patent 825,118, Dr. 
Ludwig Christian Kelber, Heil- 
bronn am Neckar. 
—_ eee 
Polishing Waxes 
Saponifiable wax composi- 


tions, suitable for use in aqueous 
pastes and liquid dispersions for the 
formulation of 
wax-like, linear, neutral polyesters 


polishes, contain 
in addition to linear carboxyl acids 
of high molecular weights whose 
chains contain ester groups. Ger- 
‘man patent 818,386, Badische Anilin 
& Soda Fabrik, Ludwigshafen am 


Rhein. 


—— ff —— 


Powdered Dairy Cleansers 

Packaging and storage of 
powdered dairy cleansers are com- 
plicated by the hygroscopicity of 
these products and the steam and 
humidity present in the atmosphere 
of dairy plants. The problem may 
be dealt with in two ways: substi- 
tution of extremely hygroscopic in- 
gredients by others of lower hygro- 
scopicity and the choice of suitable 
packaging materials. 

The particularly hygroscopic 
sodium hydroxide can be replaced, 
at least in part, by sodium carbon- 
ate or metasilicate. This substitution 
makes for a product which is not 
only less hygroscopic but also milder 
to the processed surfaces, without 
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loss of cleansing power. When 
preference 
should be given to sodium pyro- 
phosphates which are less hygro- 
scopic than other types. 


choosing phosphates, 


Polyethylene bags are the 


most suitable package for dairy 
cleaners. The material gives full 


protection against water and steam 
and the size of the bags can be ad- 
justed, so that a minimum of re- 
closures is necessary. Metal con- 
tainers with a tight and uncompli- 
cated closure are the next best re- 
ceptable, but do not offer a perfect 
Wildbrett, F. Kier- 
Gay, Fette, Seifen, 

September 1954, 


solution. G. 

meier, and J. 
Anstrichmittel, 
page 689. 


— * —— 


New Selective Adsorbents 

New adsorbents, the selec- 
tivity of which is determined by the 
size and other characteristics of the 
molecule to be adsorbed were intro- 
duced last month by Linde Air 
Products Co., Division of Union 
Carbide and Carbon Corp., New 
York. Linde molecular sieves are 
synthetic zeolites, composed of 
soda, lime, alumina, and silica. Their 
selectivity is uninfluenced by the 
boiling point of the material to be 
adsorbed, according to the manu- 
facturer. 

The new adsorbents are 
available in pilot plant quantities at 
$1.95 a pound and detailed infor- 
mation may be had from the manu- 
facturer. 

a ee 
New Carbide Guide 

The 1955 edition of the bro- 
chure “Physical Properties of Syn- 
thetic Organic Chemicals” was pub- 
lished last month by Carbide and 
Carbon Chemicals Co., Division of 
Union Carbide & Carbon Corp., 
New York. In 24 pages this edi- 
tion presents data on more than 350 
organic chemicals, including 46 new 
products now available from Car- 
bide. Like in previous editions, the 
chemicals are arranged in family 





groups with condensed application 
data. Physical properties are given 
in tabular form and an alphabetical 
index is appended. Copies of book- 
let F-6136 are available from Car- 


bide and Carbon. 


—_——_ *& — 
Alkyl Halide Bulletin 
Alkyl used in the 
manufacture of quaternary ammon- 
ium compounds are described in a 


halides 


new technical bulletin published re- 
Aceto Chemical Co., 
Flushing, N. Y. Included are alkyl 


cently by 


chlorides of varying chain lengths: 

myristyl (C-14), cetyl (C-16), and 

stearyl (C-18) and alkyl bromides 

with chain lengths ranging from 

C-10 to C-18: decyl, lauryl, my- 

ristyl, cetyl, and stearyl. 

O cum 

Makes Sodium Periodate 
Sodium meta periodate, 99.5 





percent, is now available from Ara- 
pahoe Chemicals, Inc., Boulder, 
Colo., it was announced recently. 
This grade is suitable for use in the 
American Oil Chemists’ Society of- 
ficial method for determining gly- 
cerol. Arapahoe expects to offer 
also the 99.8 percent ACS reagent 
grade at a higher price. 


amu @ cn 


Tunley Moves 

Tunley & Co., vegetable oil 
firm, moved to new quarters last 
month. The firm is now located at 
60 Beaver Street, New York. 


— 


Fatty Acid Guide 

The Fatty Acid Division of 
the Association of American Soap 
& Glycerine Producers, New York, 
recently published an 18-page refer- 
ence guide to regular test methods 
and occasional analytical procedures 
for fatty acids. Entitled “Fatty 
Acid Tests and Terms,” the paper- 
bound booklet is intended to assist 
the specifier or user who is not fully 
familiar with the terms and values 
employed in the field of commercial 
fatty acids and related fatty deriva- 
tives. Sources are collated of wide- 
ly accepted practical methods for 
assessing product properties, uni- 
formity, or performance. A bibli- 
ography is included. 
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Financing COPRA 





To finance copra, you have to know copra— from 
grower to manufacturer. 

Bank of America maintains a special department 
for copra financing. It is staffed by experts who assist 
clients at every stage of handling and marketing. 
For information, wire or write Bank of America, 
300 Montgomery Street, San Francisco or 660 South 
Spring Street, Los Angeles: attention International 


Banking Department. Bank of America 


NATIONAL $hVin'es ASSOCIATION 
Swing Crmeree Qrounal the World MEMBER FEOERAL DEPOSIT INSURANCE CORPORATION 
International Banking Departments in San Francisco and Los Angeles 
Bank of America (International) 40 Wall Street, New York 











-. MUNN: M Wood Rosin WONEX:W W Wood Rosin 
_, SPECIALLY PROCESSED FOR SOAP MANUFACTURE TO ACCELERATE SAPONIFICATION 


Pale Wood Rosins that mean a better soap . . . with a minimum of labor . . . because every batch of the 
_ same rosin shipped is identical with every previous batch. This enables you to have Uniformity in your 
soap with never a need to adjust your formula. 

ad 


NE WP ORT A INDUSTRIES, 1... 
a 230 PARK ae ek NEW YORK 17, N. Y. 
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New “Datents | 








The information below is furnished 
by patent law offices of 


LANCASTER, ALLWINE & ROMMEL 
402 Bowen Building 
Washington 5, D. C. 


The data listed below is only a brief 
review of recently issued pertinent 
Patents obtained by various U. S. 
Patent Office registered attorneys 
for manufacturers and/or inventors. 
Complete copies may be obtained 
direct from Lancaster, Allwine & 
Rommel by sending 50c for each 
copy desired. $1.00 for Canada. 
They will be pleased to give you 
free preliminary patent advice. 











No. 2,689,790. Nitrogenous Com- 
pound Herbicides, patented by David 
T. Mowry ard Arthur H. Schlesinger, 
Dayton, Ohio, assignors to Monsanto 
Chemical Company, St. Louis, Mo. 
A method of destroying undesirable 
plants is described which comprises 
applying to said plants a toxic quan- 
tity of a herbicidal composition com- 
prising an inert carrier, and, as the 
essential active ingredient a quater- 
nary nitrogen compound having the 
formula: 


R 

| 
O-5-Cate Tae 

= = @ 


in which alk represents an alkyl radi- 
cal of from 8 to 16 carbon atoms, X 
is selected from the class consisting 
of chlorine ard bromine, Z is selec- 
ted from the class consisting of hy- 
drogen and the methyl radical is an 
alkyl radical of from 1 to 4 carbon 
atoms, and Y is selected from the 
class consisting of R and the radical 


—CH.CHOH 


Z 


No. 2,690,965. Herbicidal Com- 
position, patented by Robert Ear! 
Emond, Mooretown, Ontario, and 
Francis Grant Moffat, Toronto, Ontar- 
io, Canada, assignors to Standard Oil 
Development Co., a corporation of 
Delaware. A method is covered of 
selectively eradicating weeds which 
comprises distributing so as to effect 
contact with the weeds an aqueous 
emulsion of a refined petroleum oil 
having a boiling point range of 300°— 
400° F., an aromatic content of from 
six to 24 volume per cent, and a 
naphthenic content of from 41 to 94 
volume per cent, said emulsion con- 
taining an _ oil-soluble emulsifying 
agent which lowers the surface ten- 
sion of water, the petroleum oil being 
present in an amount of about 60 to 
30 volume per cent, the oil soluble 
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emulsifying agent being present in 
an amount of about one to five vol- 
ume per cent with the balance water 
and the aqueous emulsion being ap- 
plied to the transplanted celery plot 
in an amount of about 20 to 100 gal- 
lons per acre. 


No. 2,690,988. Insecticidal Sub- 
stituted 1,3-Dithiolanes and Method 
of Application, patented by Robert H. 
Jones and George E. Lukes, Irving- 
ton, and Joseph T. Bashour, New 
York, N.Y., assignors to Stauffer 
Chemical Co., a corporation of Dela- 
ware. An insecticidal composition of 
matter is disclosed comprising an 
inert insecticidal adjuvant as a car- 
rier and a compound having the 
formula: 


H H 
R; — C——C—H 
Ss S 
a ol 

Cc 
r™ 
R: R: 


wherein R; and R: are selected from 
the group consisting of hydrogen 
atoms, aliphatic radicals of from one 
to 18 carbon atoms, ary] radicals, the 
furyl radical, the furfuryl radical, 
alkaryl radicals and aralkyl radicals 
and R; is selected from the group 
consisting of hydrogen and lower 
alkyl radicals. 

No. 2,692,886. Process for Im- 
proving Unsaturated Fatty Acids or 
Derivatives Thereof, patented by 
Johan Jacobus Albert Blekkingh, Rot- 
terdam, Netherlands, assignor’ to 
Lever Brothers Co., New York. A pro- 
cess is described for improving a sub- 
stance selected from the group con- 
sisting of unsaturated fatty acids 
and derivatives thereof, which process 
comprises heating said substance in 
an inert atmosphere to a tempera- 
ture not exceeding 140° C. with a 
catalyst selected from the group con- 
sisting of cobalt and nickel, ard con- 
taining a silicate of one of said 
metals and a small proportion of 
sulphur said catalyst having been 
prepared by reduction of a com- 
pound of one of said metals. 


No. 2,691,636. Detergent Com- 
Positions, patented by Richard D. 
Stayner, Berkeley, Calif., assignor to 
California Research Corp., San Fran- 
cisco. The patent deals with a de- 
tergent composition, each 100 parts 
by weight whereof contains from 10 
to 50 parts of surface-active ingredi- 
ents constituted by a water-soluble 
sait of straight-chain C..—C.z alkyl 
sulfuric acid, and from about 0.5 to 
about 10%, based on the weight of 
solid ingredients in said detergent 


composition, of a salt of a primary 
Cy—C,s straight-chain alkyl amine 
and an organic acid from the group 
consisting of C:.— C,, saturated fatty 
acids, C,—C,, monoalkyl benzene sul- 
fonic acids and C,-—C,s monoalkyl 
sulfuric acids. 


No. 2,691,637. Bleaching and 
Disinfecting Agents, patented by 
Wilhelm Waibel, Frankfurt (Main), 
Schwarheim, Germany, assignor to 
Farbwerke, Hoechst Aktiengesell- 
schaft vormals Meister Lucius & 
Bruning, Frankfurt (Main), Germany. 
A method is disclosed of inhibiting 
the corrosion of stainless steel in 
contact with an acidic aqueous solu- 
tion of a water-soluble chlorite com- 
prising: adding to said solution an 
alkali metal nitrate in an amount 
ranging from about 6 mole to about 
1.0 mole for each mole of the water- 
soluble chlorite. 


No. 2,691,593. Silver Cleaning 
and Polishing Composition, patent by 
Souren Z. Avedikian, Larchmont, N. Y. 
A silver cleaning and polishing com- 
position in disclosed comprising a 
creamy paste of the following approxi- 
mate proportions by weight; 50 parts 
of emulsifying agent comprising sul- 
fated, ammonia-neutralized castor oil 
fatty acids; 248 parts of a 50-50 mix- 
ture of two highly refined, straight 
run, petroleum naphthas, one having 
a flash point of 100° F. (minimum), 
with initial and final boiling points of 
310° F. and 385-395° F.; the other a 
flash point of 140°F. (minimum), with 
initial and final boiling points of 356° 
F. and 493° F.; 100 parts of abrasive 
comprising an approximately 50-50 
mixture of two grades of diatomace- 
ous earth which have a fineness of at 
least 99% through a 325 mesh, with 
average particle size of one to two 
microns for the first, and two to four 
microns for the second grade; six 
parts of paraffin wax; suspending 
agents comprising two parts of sod- 
ium carboxymethyleellulose and 12 
parts of bentonite; 311 parts of water, 
and 16 parts of ammonium hydroxide 
to alkalize and stabilize the composi- 
tion. 


No. 2,692,861. Floor Sweeping 
Composition, patented by Clarence 


CC. Weeks, Long Branch, Ontario, 


Canada, assignor to The Patent and 
Licensing Corp., New York. A floor 
sweeping composition is covered 
which comprises a major proportion 
of a pulverulent carrier and a lesser 
proportion of a non-paraffinic oil ex- 
tract distributed upon the particles 
of said carrier, said extract being de- 
rived from petroleum oils by selective 
solvent extraction thereof and being 
characterized by a Saybolt universal 
viscosity of 1000 to 75,000 seconds at 
100° F., and 100 to 1000 seconds at 
210° F., said composition being in the 
form of discrete particles and having 
substantially no softening action upon 
asphaltic and resinous surfaces even 
upon prolonged exposure thereto. 
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VERSENE PERKS UP ANY FORMULA 


Old formulas like old soldiers sometimes just ‘‘fade away” and | 


are never heard from again — not because they aren’t good, 
or people don’t like them. But because requirements change 
and something better comes along. In other words, you must 
constantly try to improve your product so that it can keep 
pace with the ever changing times. 


VERSENE TO THE RESCUE 

This is where the Versenes come in. These, as you know, are 

werful chelating agents — products of modern chelate chem- 
istry. They make good synthetics, soaps and soap compounds 
infinitely better by inactivating the metallic ion contaminants 
that can spoil the effectiveness, appearance and quality of 
your product. They soften water, completely and permanently 
without precipitation, give built-in hard water resistance, 
prevent rancidity and color change, increase detergency, etc. 


TRY ws beue-aeatand NOW 


Why wait to give your “soap” product a lift in this highly 
competitive market? The proper Versene added to your 
formula can give you a definite sales advantage — often at 
some decrease in cost. Completely stable at high temperatures 
and all pH’s, uniform quality and chelating power are guar- 
anteed. Send for samples today. Ask for Technical Bulletin 
No. 2. Chemical Counsel on request. 


VERSENE WATER TEST KIT. Tells Total Hardness 
in 2 minutes. Accurate to 1 grain per gal. ; 
Versenate Method. Complete with instructions ag 


$5.00 Postpaid. 
( y) . Ls 4 mottl ° fA * by id 


By VERSENES INCORPORATED 


ORMERLY BERSWORTH CHEMICAL CO 
FRAMINGHAM, MASS ACHUSETTS 


WAREHOUSE STOCKS 
Chas. S. Tanner Co., Liberty Life Bldg., Charlotte, N. C. 

Kraft Chemical Co., Inc., 917 West 18th Street, Chicago 8, Illinois 
Independent Chemical Corp., One Hanson Place, Brooklyn 17, New York 
George Mann & Co., Inc., 251 Fox Point Boulevard, Providence, Rhode Island 
Barada & Page, Inc., Houston, Dallas, Corpus Christi, New Orleans, 
St. Louis, Wichita, Oklahoma City, Tulso, Kansas City, Mo. 
Braun-Knecht-Heimann Co., San Francisco, California 
Van Waters & Rogers, Inc., Seattle, Wash. & Portland, Ore. 
Braun Corporation, Los Angeles, California 
Evropean Manufacturing Agent 
Rexolinfabriken Aktiebolag, Helsinborg, Sweden 
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‘speed up production wtth 


the PACKER 
SFRT FOAMLESS, DRIPLESS FILLER! 








e Fills Foamy Materials with NO FOAM— 
NO DRIP! 

¢ Adjustable up to 5-Gallon Containers 

© Roller Conveyor — for speed 

® Storage Tank... 

The efficient way to filling—speed and effici- 


ency of an automatic machine without the 
high cost! 


PACKER—Ask the firm that owns one: 


“Most efficient and cleanest we have ever 
used... We would highly recommend this 
machine to any interested party.” 
WM. BowItTz, Prod. Sup’t. 
Standard Agricultural Chemicals 


“We heartily endorse the Packer ... and 


are proud to possess it.” 


T. SPINADEL, Pres. 
DU-EV Chemical Products Co., Inc. 


Packer engineers will custom build a ma- 
chine for any filling job. 


WATCH FOR THE NEW 
FULLY AUTOMATIC PACKER 


Coming Soon! 


PACKER MACHINERY CORP. 


30 Irving Place, New York 3, N. Y. 
GRamercy 5-8223 
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By John W. McCutcheon 


HE discussion of shaving 

creams in this space last 

month probably contained 
just about as many controversial 
points as the recent election. As a 
footnote to that discussion, we would 
like to add one final thought, namely 
the matter of formulations contain- 
ing detergents. The use of detergents 
in shaving preparations has been 
tried off and on over the past few 
years and, as far as the writer can 
determine, has been found wanting. 
One such product tried was an ex- 
perimental sample made by a large 
cosmetic firm using a sequestrant 
in substantial amounts. The product 
turned out to be unsatisfactory, The 
difficuity in formulating detergent 
based shave creams is that the de- 
tergent removes too much oil from 
the skin. Consequently the face is 
left with a dry, burned feeling, 
even when the pH of the shave 
product is close to that of the 
skin. Possibly the use of nitrogen 
substituted products of a mildly 
cationic and skin substantive nature 
may be the answer to this problem. 
Such products are available com- 
mercially and should prove of great 
interest to research organizations in- 
terested in the present lather shav- 
ing cream market. 


*¥ * Bi 


PROMINENT detergent chem- 

ist remarked the other day how 
the trend in research seems to be 
away from new types of detergent 
materials and toward the chemistry 
of synergistic mixtures. The em- 
phasis again is on the chemistry of 
materials not manufactured by the 
basic soaper. 

The writer, however, does 
not go along entirely with the deter- 
gent chemist’s analysis of the situa- 
tion. While it is true that the re- 
search studies in the field are de- 
lving more and more deeply into 
the fundamentals of colloid chem- 
istry, the basic principles have been 
studied and used by the soap indus- 
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try for many years, even before the 
word “colloid” was coined. The 
“trend” noted is not one that is 


likely to revolutionize the industry 
overnight. The writer’s conclusion 
from all this is that soapers, to 
maintain their position must con- 
tinue research at an ever increasing 
tempo and should aim to do a good 
part of it on fundamental detergent 
products and not on the fancy lace 
work surrounding the main problem. 


* 


DVERTISING in trade, indus- 

trial and technical magazines 
is an amazingly good source of 
product information. This was 
brought home very forcefully to the 
writer recently in his work in aid- 
ing in the preparation of a paper on 
sources of information about deter- 
gents. Present day advertisements 
on products of the soap, detergent 
and chemical specialties industry are 
a mine of good solid information. 
Frequently advertising gives com- 
plete specifications on a product; 
describes its applications, and some- 
times lists formulas. Nor is it neces- 
sary to use the coupon included with 
some advertisements to secure more 
information. Generally, a letter or 
a post card will bring forth addi- 
tional product data from most firms 
that advertise. 


Industrial or trade paper ad- 
vertising does two things for its 


readership, It provides information 
on sources of supply for new or 
staple raw materials and equipment 
and, secondly, it provides manufac- 
turers of finished products with 
clues as to what their competitors 
may be using in new products. Ad- 
vertising has a definite value in help- 
ing manufacturers keep up to date 
on developments in their industry. 

Company news letters are 
also a source of information on new 
products. Generally, they are able 
to present fuller information on 
products than publication advertis- 
ing. The more successful news let- 
ters avoid attempting to cover too 
wide a field of interest. Technical 
bulletins are one of the best sources 
of information about a product and 
its applications. Some bulletins are 
very elaborate. 

Occasional research bulletins 
that list specifications and meticu- 
lously describe chemical reactions 
of a new compound, without sug- 
gesting any applications, intrigue 
the writer. For a few minutes, at 
least, he feels he is part of a vast 
team searching for a new market 
when a brochure concludes with the 
challenge: Can you suggest where 
this compound may be used? De- 
cidely modern advertising is impor- 
tant as a source for new ideas. 
Treat it with respect! 


* 2K * 


eng ef advertising re- 
minds the writer of some atro- 


cities noted in Italy. Perhaps the 
observation may have some indirect 
value here. The fundamentals of 
advertising seem to be to make it 
large, often and noisy, The first two 
get the prize in Italy. Along the 
road from Milan to Genoa there 
is a sign on a post advertising 
“Persil,” one of Lever’s oldest pro- 
ducts. It features a house complete 
with housewife, who is standing on 
the back porch hanging out the 
wash. The odd thing about the 
whole .business is the size. The 
three dimensional house is almost 
life size. We only saw two such 
signs, 

The second item, “often,” 
was exemplified by rows of signs 
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exclusive representatives for Tombarel Freres, Grasse 


e absolute supreme flower essences 


e surfine essential oils 9 
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e resinoids 
\ PRODUCTS CORPORATION 

TO US FoR y,,. “— 725 Broadw 
oon RTHE UNUSUAL avpress BP New YorK 3, N.Y. 

wn “ae SPECIALTIES! 

a -_ iva IN CHICAGO: A. C. DRURY & CO., INC. 219 EAST NORTH WATER STREET 
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ri R PERFUMES, COSMETICS AND SOAPS 


Leave Your 
Liquid Filling Problem 
to a Specialist... 





Your production line requirements may be _ vu. s. Model B-49, Straightline 
Vi iller. justabi 
a problem to you but they are a-b-c to our = Yrpum Willer, Adjustable for 


staff of liquid filling specialists. 


With a wide range of basic machine models, 
U. S. engineers custom-build each auto- 
matic filler to the specific needs of the user. 
Result, your plant is custom-equipped by 
specialists ... at a cost competitive with 
standard equipment. Many years of day-in 
and day-out filling efficiency thereafter, vu. 5. Model B-2 Semi-Auto- 


P . on Ps ‘ ic Ve ler. 7 
justifies U. S. specialized engineering. a itiebamae’ 





One of a wide range For quotations, state nature of product, 
° Filey containers used and production line ca- 


Vacuu m Fillers for 


free-flowing liquids, Hacity. ‘Rotary Filler Bulletin’’ describing 


syrupy substances, 


dressings, liquors, basic mechanisms mailed upon request. 


oils, waxes, etc. 


U.S. BOTTLERS MACHINERY cane (5 | 





4019 North Rockwell Street Chicago 18, Illinois 
. Boston « New YORK ¢ PHILADELPHIA « Houston ¢ DALLAS ¢ DENVER ¢ SAN FRANCISCO U.S. Siphon Filler, Improved 
offices: Los ANGELES ¢ SEATTLE ¢ PORTLAND ¢ PHOENIX * NEw ORLEANS ¢ TAMPA ¢ ATLANTA model. Stainless steel tubes, glass 
MONTREAL ¢ TORONTO ¢ VANCOUVER * WINNIPEG « EXPORT OFFICE: To.epo, Onto lined tank. Dependable. 
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along the road spaced for a half 
mile or so and about fifty feet apart. 
The novel feature is that every sign 
is a duplicate. By the time you get 
to the end of the line you are so 
brain washed that you have to pull 
off to the side of the road and rest. 
Fortunately these concentrated 
doses do not come often. Just for 
variety, sometimes the height of the 
signs is varied to make them look 
like waves rolling down on you! 
Then there is just one other touch 
ef frivolity in advertising — we 
call it the backward touch - 
along the highway advertising hotels 


signs 


located in the town you just LEFT! 
-% 

NOVEL idea noted recently in 

a continuous sulfonation plant 
was the placing of all transfer 
pumps completely within the liquid. 
This eliminated any possibility of 
leaks. The only factor involved was 
the contamination of the various 
liquids with metal. By proper choice 
of materials this was no problem 
at all. The pumps sat in small totally 
enclosed tanks three feet 
square with the motor drive through 
the top. .\ control float valve kept 
the liquid to a maximum height. 
No difficulty 
handling such diverse items on a 


about 


was experienced in 


continuous basis, as oleum, dodecy]- 
benzene, dodecylbenzene sodium sul- 
fate slurry and dilute lye solutions. 
pile sath 
New Ninol Emulsifier 
A new emulsifier for an ex- 
wide of liquid 


ceptionally range 


pesticide formulations was intro- 
duced recently by Ninol Laborato- 
ries, Inc., Chicago, under the trade- 
name “Toximul 500”. Consisting of 
a blend of anionic and nonionic sur- 
face active agents the product oper- 
ates by lowering interfacial tension 
between the emulsifiable oil and wa- 
ter to a fraction of a dyne per centi- 


meter. Such low tension favors 
spontaneous emulsification reducing 
the necessity for vigorous agitation. 
500” is said to 


yield good results with at least a 


“Toximul 


dozen different toxicants, when used 
at the rate of three to four percent 
over a range of water hardness 


from 50-1000 ppm. 
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New, Compact Filter 

A new, compact filter that is 
said to incorporate a new filtration 
principle was announced recently 
by Bart-Messing Corp., Belleville, 
N.J. In addition to increased vol- 
ume, the “Sel-Rex’’ can be used 
with either a new type stainless steel 
element or standard porous stone 
elements. 

Double 
volume are provided by a new filter 


filtration area and 


element constructed of corrugated 
stainless steel and wire mesh, which 
supports a uniquely designed filter 
bag. Furnished in a variety of cloth 
materials, the bag type element is 
suitable for use with any type solu- 
tion or liquid. If other types of 
filter media are desired, the “Sel- 
Rex” 


filtration with porous stone. No ad- 


filter can be converted for 


ditional parts are required for con- 
version. 

The entire filter element is 
attached to the cover of the tank, 
and is easily removed for inspec- 
tion, cleaning or replacement. As 
optional equipment, larger models 
are fitted with a hand operated davit 
for lifting the cover and element. 
All models have an extra capacity 
stainless steel precoat tank, to make 
precoating a one step operation. For 
routine cleaning, the unit can be 


backwashed. All operating valves 





are located at the front of the unit 
for easy access to parts that require 
routine maintenance. 

A complete range of sizes 
and capacities are now available for 
both acid and alkaline solutions, 
portable and _ stationary models. 
Standard portable models have up 
to 20 square feet of filtration area 
and a capacity of 2,000 g.p.h. Stand- 
ard stationary models have up to 
175 square feet of filtration area 
and a capacity of 18,000 g.p.h. 

ome @ asm 
New D & O Folder 

Dodge & Olcott, Inc., New 
York, recently added to its series 
of flavor folders a new 72-page 
illustrated brochure, 
“Spisoresin” and ‘“Spisorama” meat 


describing 
seasonings. Development, manu fac- 
ture and applications of these prod 
ucts are described and a 28-pag« 
tabulation of pertinent State and 
Federal regulations is appended. 
seen inal 

Basic Materials Book 

The proceedings of the Basic 
Materials Conference held in Chi- 
cago last May are contained in a 
160-page cloth bound volume en- 
titled “Materials for Product De- 
velopment — 1954,” published by 
Clapp & Poliak, Inc., New York. 
In addition to the text of thirteen 
papers presented at the meeting, the 
book includes questions and answers, 
illustrations, tables, and diagrams. 
The book is free to all who attended 
the conference. Others may pur- 
chase the volume for $7.50. 

nm, i ao 

New Gallon Drum 

Now available from stock in 
small or large quantities is a new 
one-gallon tight head drum incorp- 
orating all the features of standard 
size containers, it was announced 
recently by Vulcan Stamping and 
Mfg. Co., Chicago. This one-gallon 
drum will be available with either 
a regular interior coating or a hi- 
bake lining for dangerous and 
“hard-to-hold” products. The one- 
gallon drum meets the demand for 
shipment of products where smaller 
quantities are required as in labora 
departments 


tories or numerous 


within a company. 
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The new Vulcan drum is a 
sturdy, standard ICC-17E container, 
round in shape with welded side 
seams and double-seamed ends. The 
top is necked in to provide for con- 
venient stable stacking, and has a 
carrying handle and recessed 45 mm 
screw cap — pouring spouts, either 
plastic or metal, available. 
ae 
New Monsanto Solvent 
1,2-Dichloroethylene (mixed 
cis and trans isomers) and its phy- 
sical and chemical properties and 
various reactions are covered in a 
new technical data report of the Plas- 
tics Division of Monsanto Chemi- 
cal Co., St. Louis, Mo. Reported 
uses for the chemical include ap- 
plication as a solvent for fats and 
oils, separation of ortho and para 
isomers of various phenols, etc. The 
publication contains a section deal- 
ing with toxicity, 
handling procedure as well as a 
bibliography. 

The manufacturer stresses 
that the chlorine containing mono- 
mer discussed in this report is not 
the same as ethylene dichloride (di- 
chloroethane) nor as _ 1,1-dichloro- 
ethylene (vinylidene chloride). The 
report is available from department 
SH, of the Plastics Division in 
Springfield, Mass. 


storage, and 


—— 
Pneumatic Carton Stapler 
A new portable pneumatic 
carton stapler “Model PA” was an- 


nounced recently by Container 


New portable pneumatic carton 


of Continental Stapling Co 









































Herrin, Ill. 
unit uses large industrial staples 
which may be spaced five inches 


Stapling Corp., The 


apart, which means 20-second 
closure with only four big staples 
for either top or bottom closure on 
the average size carton. 
The stapler comes with a 


standard magazine accomodating 
100 staples or an extra length maga- 
zine ($20.00 takes 


200 staples; with three anvil sizes 


extra) which 
for shallow, average, and deep pene- 
tration. Staples measure 1 3/8 of 
an inch along the crown with a leg 
of 5/8 or 3/4 of an inch. Accessor- 
ies include air lubricator and filter, 
fittings, and ten feet of hose. Lubri- 
cation is fully automatic, air require- 
ments are 50-60 PSI, 19% 


Y cubic 
inches per staple driven. 


ommen Oy amme 


Portable Lab Dryer 

A new portable laboratory 
dryer was introduced recently by C. 
G. Sargent’s Sons Corp., Granite- 
ville, Mass. Said to be the first such 
machine to combine portability with 
full size and full instrumentation, 
the unit uses either steam heated 
or electrically heated air. The dryer 
is mounted on heavy duty ball bear- 
ing casters which lock when it is 
positioned. Equipped for tray dry- 
ing, or for pole, roll or plate dry- 
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ing, the machine is an integrated 
self-contained unit with all gages, 
valves, control and recording in- 
struments and charts mounted on its 
face. It may be operated manually 
or automatically, or in combination, 
and each variable, including air 
velocity, in the drying process may 
be changed without disturbing any 
other factor. 

Designed as a research lab 
oratory dryer for pilot plants and 
for industrial laboratories, the new 
dryer may be used also for certain 
production jobs, where quick adapt- 
ability is required. 
on a rental, a rental-purchase, or 


It is available 


outright purchase basis. 
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Welcome mat is aul... 





Pe ee ee eee a 


lished in its new and larger quarters in the Chemists Building 


located at 50 East 41st Street, New York. 


Why not drop in and look around while you are here in New York 
for the December annual meeting? See your association in operation — 
how it works to keep you posted with its prompt and accurate bulletins 


and how it works in behalf of your interests in a dozen different ways. 


Come in and see us. The welcome mat is out. 


H. W. Hamiiton, Secretary 
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Chemical Specialties 
Manufacturers Association, Inc. 


50 East 41st Street Melvin Fuld, President New York 17, N. Y. 





Emil G. Klarmann, Ist. Vice-Pres. Harrv E. Peterson, 2nd Vice-Pres. 


Peter C. Reilly, Treasurer Hl. W. Hamilton, Secretary 
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Bruntelsia 





may remind you 

of DREYER 
y= Synthetic Scents 
+5 





— 


per” 


Have you met this “Lady of the Night,” this great beauty, 

Brunfelsia...“The Flower of Unforgettable Fragrance?” 

It’s intense, and yet, it’s delicate. It’s light, and yet, it lasts. 

Dreyer has not duplicated this rare scent, but Dreyer does duplicate we 
Nature, with many distinguished floral scents. Re-creations by ass 

Dreyer really re-create all the characteristics of natural flower odors. 

It is hard to distinguish a Dreyer Synthetic Floral Creation 

from the original it has copied. 

There's one difference, though. Dreyer Perfume Concentrates are 

often more stable, longer-lasting than the originals. They save 

you money. Send today on your letterhead for samples. 





FLAVORS 
depend on for ESSENTIAL OILS 
AROMATIC CHEMICALS 


P. R. DREYER, Inc. 601 WEST 26th STREET, NEW YORK 1, N.Y. 
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KPS 
For High Grade 
Self Polishing Waxes 


Also the well-known types for 


Ls, 
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Paste Waxes 





Low Prices Auto Polishes 





High Uniform Quality 







No adulterations Furnitures Polishes 


Technical Service At Your Request 


Shoe Polishes 





WAX & ROS { N PRO D U TS Sole agents and distributors 


42 Broadway New York 4,N.Y. for U.S.A. | 
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7"! ANNUAL DU PONT SURVEY REVEALS: 


Over 88) of all stores 


"ZENITH -DRUGS 








" 





HARDWARE STORES 
98.9% 98.87% 97.0% 


DRUG STORES VARIETY STORES 


Market Research Is Only One of Du Pont’s 
Services to the Aerosol Industry 


Oe OT CRG Skee 


If you wanttechnicalaid, put DuPont’s 
experience in the field of aerosol pro- 
pellents to work for you. Laboratory 
assistance is available to help you 
choose the Du Pont ‘‘Freon’’* pro- 
pellent that will suit your product 
best. And we can also advise you on 
the steps involved in getting your 
product on the aerosol market. If 
you are interested in aerosol pack- 
aging, be sure to take advantage of 
these Du Pont services. 


The propellent for your product should 


be one of the “‘Freon’’ fluorinated 
hydrocarbon propellents . . . after 
all, the vast majority of aerosols sold 
are pressurized with ‘‘Freon”’ pro- 
pellents. Manufacturers know that 
“Freon” propellents are ideal for all 
types of products, and that they are 
safe . . . nonflammable, nonexplo- 
sive, virtually nontoxic. They rely 
on Du Pont’s 23 years’ experience 
with ‘‘Freon’’—experience that has 
made ‘Freon’ propellents the qual- 
ity standard of the aerosol industry! 


Visit the Du Pont suite, Room 3000, at the C.S.M.A. Con- 
vention — Hotel New Yorker, December 6, 7, 8, 1954 
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stock Aerosol products! 





adadaa 


eee CE 


" 


GROCERY STORES 
93.0% 87.6% 


Answers to the following questions—and many others—are 

vital to marketers who want to enter the booming and profit- 

able aerosol field. Do you know them? 

Q. What types of dealers sell household aerosols . . . personal- 
product aerosols . . . both? 

Q. What per cent of each type dealer’s sales is represented by 
what aerosol products? 

Q. Where in their stores do dealers keep aerosol products? 

Q@. What manufacturers’ display material do dealers receive 
and use? 

Q. Why do dealers like to sell aerosols? 

You’ll find the answers in the Digest of the 7th Annual 

Aerosol Market Survey made for Du Pont. Mail the coupon 

below for your free copy today! 





Me er ACME DEPaury 


DEPARTMENT STORES 





FREON 


SAFE PROPELLENTS 


*“Freon” is Du Pont’s registered trade-mark 
for its fluorinated hydrocarbon propellents 


RE 7 








Better Things for Better Living... through — | 


Na 
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E. I. du Pont de Nemours & Co. (Inc.) 
“‘Kinetic’’ Chemicals Division, Dept. S, Wilmington 98, Delaware 


Please send me the Digest of the 7th Annual Aerosol Market Survey. 














Name Position 
Firm 

Address 

City State 











SERVICE STATIONS 


SEND FOR FREE DIGEST OF SURVEY FINDINGS—IT GIVES FACTS 
ON HOW RETAILERS ARE SELLING AEROSOLS IN TODAY’S MARKET 


















CLAY TON first in the 







PLASTIC 


PERMANENTLY 

TO STANDARD 
PRODUCTION 

CONTAINERS. 
















































Another 
new. Clayton 
“Dress-Up” .. . 
plastic skirt 
snaps on to 
cover of can. 
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Natural 
“Nozzle-Down” 
points product 

where you 
want it... 
no messy 
excess on side 


“Glama-Wall”’ 


- 
f 






now introduces 
the first real 


M_AMOUR 


in pressurized 


ackaging ! 


CLAYTON’S NEW HIGH-STYLED VALVE 
combines all the dependable Clayton fea- 
tures to package your product in a pres- 
sure container of delicacy and charm.— 
An unlimited variety of colors, shapes 
and sizes add unbelievable beauty to 


of plastic 
; practical Pressurized Packaging . . . 

\ oy ALL CLAYTON VALVES incorporate the 
~ snaps on simple, non-clogging, trouble-free design 
pp wpecaaesll 4 already used on more than over 100 

production million containers! 

container. 

User simply ft; ALL CLAYTON VALVES utilize the screw- 
=~ wae ah 4" . cover principle . . . the only positive 
~~ locking Z action cover on the market. One easy 
Sf cover three-quarter turn makes your product 


safe for traveling and shipping . . . com- 
pletely eliminates the need for wiping 
valve nozzle after use! 







ALL CLAYTON VALVES are available in 
various flow rates to suit specific product 
requirements. 


ALL CLAYTON VALVES fit various sizes 
of pressure-type containers with stand- 
ard 1” diameter openings.(Also available 
for #202 and #211 préssure-type 
cylindrical containers.) 
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Shaving Cream Field! 
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More and more Clayton Valves are being adopted by nationally known shaving 
cream manufacturers, who depend on the design proved again and again by actual 
test on substantially over 100,000,000 containers. 

All Clayton Valve components are fastened securely, no parts to be accidentally 
loosened or unfastened during travel or product use. 


For More Information, Write, Phone or Wire. 


CORPORATION 
4205 FOREST PARK BLVD., ST. LOUIS 8, MISSOURI 
(See us at the CSMA Annual Meeting, Dec. 6-7-8) | 
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Wy AEROSOL 


PACKAGING 


McGulIRE AND CoMPANY, leaders in custom packaging 
since 1880, now offers aerosol packaging for the first time 
in the San Francisco Bay area...the hub of Western dis- 
tribution. 














Economy-minded manufacturers will find McGuire and 
Company the natural choice for aerosol packaging in the 
West, for our extensive research, formulation, manufac- 
turing and packaging facilities spell the difference be- 
tween limited, localized distribution, and fast, efficient 
access to the entire Western market. 


McGuire’s SERVICE-PLUS Features... 
e Packaging in all types of aerosol containers: dome, concave, glass. 
e Supply problems overcome...we can furnish containers, cartons, 







CHEE EEE EES 





In th ° propellent and valves. 

DISTRIBUTION e No delay or extra expense. Aerosol cans now manufactured and 
available in the San Francisco Bay Area. 

CENTER @ Complete laboratory facilities. 







of the 
WEST 





DISTRIBUTION-PLUS in the San Francisco Bay area, where rail, air, 
highway and water meet to form the West’s most strategic distribution 
center. McGuire and Company, with railroad sidings, truck platforms 
and spacious warehousing facilities, will deliver your aerosol-packaged 
products directly to the San Francisco Bay area market...to the North- 
west: Portland, Seattle and Vancouver...South to the Metropolitan Los 
Angeles market ...to Hawaii and the Pacific. 













SAN FRANCISCO 
BAY AREA 







For further information write: 


McGUIRE AND COMPANY 
CUSTOM PACKAGING 


e research 
eformulation 
emanufacturing 


833 FORTY-SEVENTH AVENUE - OAKLAND 1, CALIFORNIA 


SINCE 1880 
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outstanding value 














EMULSION TYPE 





<i Paste wax: Smooth, cutable white 
pastes giving a rich, deep hard wear- 
p ing luster on asphalt or rubber tile are 


made with super hard gloss waxes 
FT #200 and FT #300. 





Significant progress in the development of 
the Fischer-Tropsch process has resulted in very 
high melting, hard gloss waxes. These are of 

























to the polish maker, because they 


accomplish what has been tried over and over 

again but never quite successfully, namely to replace 
the high priced vegetable waxes. They are low priced, 
light colored and easy to formulate into products of 


superior quality and sales appeal. 


SOLVENT TYPE 


Paste wax: Easy-to-spread paste pol- 
ishes having a very firm consistency, 
are made with light yellow hard wax 
DUROXON J-324. 








oe Liquid wax: Haze-free gloss, non-tacky, 
non-staining polish films result from 
beautiful translucent emulsions made 
with emulsifiable DUROXON J-324. 








Liquid wax: Easy spreading, fast buf- 
fing, liquid “cleaner waxes,” having eye 
appeal and complete shelf stability are 
made with hard wax DUROXON R-21. 










Cream wax: Greatest ease of applica- 
tion and buffing on solvent sensitive 
surfaces is obtained with a white emul- 
sion cream wax, easily formulated with 
DUROXON J-324. 





For technical data, samples, and 


od Ur COMMODITIES 
CORPORATION 


20 Vesey St., N. Y. C. 7, Di 9-2570 
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Cream wax: Deep rich luster is com- 
bined with true cleaning action in a 
permanently stable jelly type “cleaner 
wax” having only 6.5% solids content 
made with DUROXON R-11. 


Dura Commodities Corporation 
20 Vesey Street, New York 7, N. Y. 


Please send pamphlet describing 

[_] DUROXON WAXES [_] FT WAXES 
Also starting formulations for 

PASTE POLISH [_] Solvent type [_] Emulsion type 
LIQUID POLISH [_] Solvent type [_] Emulsion type 
CREAM POLISH [| Solvent type [| Emulsion type 


Name 

























Street. —_ 


City Zone No.__State 
(Please attach coupon to your letterhead) 
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Insects have no future 


with MALATHION SPRAYS* 


iene - EMG OLS : “tat 


Crop or Fly Sprays in hard or soft water have the requisite spontaneity 
and emulsion stability when EMCOLS H-140 and H-141 are used—and 
you reduce your formulating costs with these stable, fluid emulsifiers. 


“Recommended: Consult your Emulsol Technical 
EMCOL H-140—for 50% or 5 |b. Malathion per U. S. Gal. Representative or contoct us di- 
EMCOL H-141—for 8 Ib. Malathion per U. S. Gal. rectly—our quarter century of sur- 

factant “know-how” is available 
fo you. 


RE 
THE EMULSOL CORPORATION 
er, 


59 EAST MADISON STREET ¢ CHICAGO 3, ILLINOIS, U.S.A. 
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Fapnded 1889 by Alois Fon Isakovics 
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The solution to your 
perfuming problems with 
aerosol products is now at hand 
in the newly developed series 
of Synfleur AEROSOL 
PERFUME OILS. 


Designed to meet the needs 
MU Ocerlemuriiiniaticas 
for lotions, insecticides, rug 
cleaners, etc., this new series is 
equally suitable for the 
perfume, cdlogne and toilet 
water manufacturer. 


Absolutely non-clogging, 
non-corrosive, completely 
compatible and soluble, the new 
Synfleur perfume oils can be 
~., used safely with any type of 
packaging or container— 


even glass. 


Take advantage of the entire 
range of formulation and 
packaging possibilities opened 
to you through this Synfleur 
SS development. Write today for 
complete information and data 
applicable to your products. 


SCIENTIFIC LABORATORIES, Inc. 
MON T#*UE 2 1-Oy Ree 


ATLANTA « DETROIT « NEW YORK « HAVANA « RIO DE JANEIRO + MEXICO, D. F Chicago e« Melbourne ¢ Burma e« Hong Kong « Bogota «+ San Jose 
Ciudad Trujillo «© Guayaquil « Guatemala City « Calcutta .* Wellington Managua e« Panama e Asuncion e Manila e San Salvador « Montevideo 


CANADA: Herman & Leal + 637 Craig Street West + Montreal, Quebec 





Cut your aerosol 


solvent costs 
as much as 30% 


toe Goww—preaserne acnosols 














Now you can greatly reduce 
aerosol solvent costs in your 


low-pressure aerosol formula- 


Mviethylene 
ii tion with Sotvay Methylene 
OF al odd ket — — 


DOES A DUAL JOB 

1. By being compatible with, and re- 

ducing the vapor pressure of high-pres- 
sure propellents, Souvay Methylene Chlo- 

ride makes it possible to use inexpensive low- 

pressure type containers. 


2. Because of its excellent solvent properties, 
Sotvay Methylene Chloride eliminates the necessity 
and cost of adding additional solvents to your formulas. 


... PLUS THESE SAFETY FACTORS 


The chemical and physical properties of So.vay Methylene 
Chloride—non-flammable and low toxicity, make it ideal for 
household aerorsol products. 

If you desire a free sample . . . or have a specific question as to 
the use of Sotvay Methylene Chloride in low-pressure aerosol 


formulation—we invite an inquiry on your letterhead. 
Sodium Nitrite * Soda Ash 
Snowflake® Crystals * Potassium 
Carbonate * Sodium Bicarbonate 
Ammonium Bicarbonate « Cleaning 
Compounds ¢ Caustic Potash 
Calcium Chloride * Ammonium 
Chloride * Chiorine * Caustic Soda 
Monochlorobenzene « Para-dichloro- 
benzene © Ortho-dichlorobenzene 
Sodium Nitrite * Chloroform 
Methylene Chloride * Methyl Chloride 
Carbon Tetrachloride 





SOLVAY PROCESS DIVISION\ SOLVAY 


ALLIED CHEMICAL & DYE CORPORATION 
om 
hemical 
aie 





61 Broadway, New York 6, New York 
———————. BRANCH SALES OFFICES: ————————_- 
Boston + Charlotte + Chicago + Cincinnati - Cleveland +- Detroit 
Houston -« New Orleans -« New York + Philadelphia - Pittsburgh 

St. Louis + Syracuse 
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SELF POLISHING 
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| SELF-POLISHING 











Self- Polishing Floor Wax really Movec 


when it’s made with 








SELF-POLISHING 


WAX 











CHICAGO 


As you well know, a self-polishing 
floor wax is no better than the wax- 
free bleached Shellac with which it 
is made. To make a better Polish, 
use the best Shellac ~ Zinsser 
Refined Vac-Dry ~ and watch 
Mrs. Consumer go for it! 


Zinsser Refined Vac-Dry is best 
for your formula because it con- 
tains less than 1/10 of 1% wax — 
Sives greater shelf Stability. It is 
light in color to give a lighter film. 


Because it’s the finest wax-free 
shellac made, it gives higher gloss, 
longer Wear, improved an ti-slip and 
self-leveling properties, 


Low in acid value, Zinsser Refined 
Vac-Dry takes less alkali to go in- 
to solution for greater water resist- 
ance. Dissolves readily and makes 
stable aqueous solutions, 


For generous test samples and 
further information write on your 
company stationery, 


WILLIAM ZINSSER 2 co. 


516 West 59th Street, New York 19, N. +; 


ZINSSER Refined Wax-Free Vac-Dry Shellac 









Washburn steps out years ahead of 


* 
Again, competition, with “LOCKSTEP,” a sen- 


sational NEW ANTI-SLIP Floor Coat- 
ing, especially designed for asphalt tile. 
Here is a degree of safety never known before. Yet 
without sacrifice of beautiful high gloss. PROVE IT 
YOURSELF by the simple test shown here. 
Take a small panel, say 18 x 36, faced with asphalt tile. 
Finish half its width with ordinary non-skid wax... 
the other half with LOCKSTEP. Place a pair of shoes 
at one end and gradually tilt the board. Note the first 
shoe slides off quickly .. . but that on the LOCKSTEP 
side stays put, even when the slant is two times greater. 
Here’s positive proof of the better anti-slip holding 
power of LOCK- 
STEP. Nothing on 
the market is its 
Ee equal. 


Seca: ee ° 

p> Only Lockstep 

SEALS — FINISHES —POLISHES —PRESER VES 
in ONE Application 


The superior non-skid safety of Lockstep is only one of its great advantages. 
Lockstep also stays cleaner longer, shows high resistance to black marks, maintains 
a brilliant lustre and reduces maintenance costs. Its surface is self-healing when 
scuffed or scarred. Flow and spreading qualities are excellent. Water resistance 
is exceptional, yet LOCKSTEP can be stripped when necessary, with hot water 
and detergent. Equally effective on asphalt tile, linoleum, rubber, wood, concrete, 
cork, terrazzo, vinyl and masonite floors. Requires NO sealer, NO polish, NO 
preservative, NO other finish, LOCKSTEP does it ALL . . . in one operation. 


INCREASE YOUR PROFITS 
INCREASE CUSTOMER SATISFACTION 
INCREASE FLOOR SAFETY 


Designed for the MODERN floors of Today! 


Write for complete information and prices 








“RW 
aa ve 














Regional Warehouses Saves Shipping Costs 
moth, 4) Los Angeles + San Francisco : Denver Seattle Atlanta 


ASHBURN company 


: * Dallas 
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Adhesive Sprays 
Air Refreshers 
Antifoamers 
Artist Fixatives 
Artificial Snow 


Athletes’ Foot 
Preventives 


Athletic Equipment 
Bactericides 
Belt Lubricators 


Chrome 
Preservatives 

Dust Absorbers 

Dye Penetrants 

Fabric Color Sprays 

Flower Tints 

Glare-Proof Glass 
Sprays 

Graphite Lubricants 

Gun Oils 

Hosiery Protectants 

Household Products 

ignition Coatings 

ignition System 
Driers 


Insecticides & 
Herbicides 


Insulation Coatings 

Lubricants 

Metal Lubricants 

Metal Polishes 

Mildew Preventives 

Mold Release Sprays 

Paints & Lacquers 

Penetrant Oils 

Plastic Protective 
Coatings 

Poultry Inhalants 

Rust Cutters 

Rust Preventives 





“TAILOR-MADE” 


PROPELLENTS 


+ 
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Static Eliminators 
Stencil Inks 

Suede Restorers 
Topical Anesthetics 
Waxes 

Water Repellents 


( TRICHLOROMONOFLUOROMETHANE) 


genetron 12 
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Whatever aerosol product you now market or plan to 
introduce—whether it is a space spray, surface-coating, 
or residual type—there’s a “Genetron” propellent to 


meet your needs. 


For most applications, mixes of ‘““Gene- 
tron” 11 and “Genetron” 12 offer opti- 
mum vapor pressures and excellent 
compatibility with a wide range of ma- 
terials. With them you can select and 
get the ideal performance characteris- 
tics for your particular product. 


The 50-50 mixture of “Genetrons” 11 
and 12 has proven to be the most adapt- 
able blend for the bulk of general uses. 
Other combinations varying from 25 to 

%, ““Genetron” 12 provide the answer 
for many hard-to-formulate materials 
ranging from low-pressure specialties 
to high-pressure space sprays. That’s 
because variations in the proportions 
of “Genetrons” 11 and 12 result in cor- 
responding variations in the particle 
size of the spray, solubility character- 
istics, and hydrolysis rates. 


Helpful Technical Service—With one of 
America’s finest aerosol laboratories, 
General Chemical will be glad to help 
you get started toward profitable, prop- 
erly formulated pressure-propelled 
products as additions to your present 
line. The same sound technical service 
that has guided so many aerosol mark- 
eters in their development program is 


’ yours for the asking—in confidence and 


without obligation. 

Another useful aid: Ask for up-to- 
the-minute “Genetron” aerosol bulletin 
which contains lists of contract fillers, 
valve and container manufacturers; 
other suppliers you will want to know 
about in considering your aerosol 
program. 

For further information, call or write 
your nearest General Chemical office. 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Offices: Albany ¢ Atlanta ¢ Baltimore * Birmingham * Boston ¢ Bridgeport * Buffalo * Charlotte * Chicago 

Cleveland *¢ Denver * Detroit * Greenville (Miss.) * Houston * Jacksonville * Kalamazoo * Los Angeles 

Minneapolis * New York * Philadelphia * Pittsburgh * Providence * San Francisco * Seattle * St. Louis 
Yakima (Wash.) In Wisconsin: General Chemical Company, Inc., Milwaukee 


In Canada: The Nichols Chemical Comp 





y, Limited * Montreal * Toronto * Vancouver 
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A pre-packaging step. 





Perfume raw 


materials are tested for solubility in 


the propellant to be used. 


An aerosol 
can contain- 
ing a_ shave 
cream is fill- 
ed by Pres- 
sure Fillng 
System. All 
foam prod- 
ucts must 
utilize this 
manner of 


filling. 








In the Cold Filling System, gas is 
drawn from the spigots of the deep 


© 
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freeze into 





Aerosol can 
is filled from 
flask. For in- 
secticides, 
c olognes, 
room deodor- 
ants, anti- 
perspirants, 
hair lacquers, 
etc., the cold 
system of fill- 
ing gives the 
best results. 


AEROSOL FILLING AND 
TESTING LAB 
INSTALLED 


Complete Testing Service 
Now Available to Aerosol 
Manufacturers 


In the popular and rapidly expanding 
aerosol industry, there naturally occur many 
“growing pains.’ While these are simply a 
sign of and attendant upon all growth, they 
must be carefully ironed out well in advance 
of actual product marketing, and for best re- 
sults such work must be done on an individual 
basis. An amazingly vast and ever increasing 
number of products are now being marketed 
in aerosol form, and with each item requiring 
a perfume ingredient the problems of solubil- 
ity, leakage, corrosion, compatibility, shelf 
life, etc. must be worked out by the aerosol 
chemist. In order to encompass this entire 
operation in a minimum of time with maxi- 
mum results, all equipment is custom made. 
D&O has constructed another new laboratory, 
completely equipped for the filling and test- 
ing of aerosol packages, including the new 


glass and plastic coated glass containers. 


Two Filling Systems Used 


Both an Aerosol Pressure Filling System, 
which is of an experimental capacity and not 
designed for production, and a Cold Filling 
System have been installed. In aerosol pack- 
aging the Pressure Filling System is best suited 
for foam products, such as shave creams, sham- 
poos, hand lotions, etc., while the Cold System 
produces better results in such items as in- 
secticides, room deodorants, colognes, hair 
lacquers and antiperspirants. A special water 
bath for testing finished cans for leakage after 
sealing has also been installed, and maintains 
a temperature of 130°. Cans that pass the 
water test are then placed in a Corrosion Box, 
a specially built cabinet capable of maintain- 
ing a desired uniform temperature over a pre- 
determined period of time. This step is 
designed to test the compatibility of the fin- 
ished aerosol product with can components 

. walls, nozzle, etc., and determine, if any, 
the amount of corrosion or clogging. For ex- 
ample, a can placed in the Corrosion Box for 
one month at a constant temperature of 140 
is equivalent to a year’s shelf life. After re- 
moval cans are cut apart and examined 
minutely for evidence of incompatibility. Fin- 
ished aerosol products, that have successfully 
passed all required tests will be forwarded to 
the manufacturer in either a 6 or 12 oz, can, 


with specially designed D&O label. 





The water 
bath, which 
is maintained 
at a tempera- 
ture of 130°, 
shows up any 
possible leak- 
age after cap- 
ping. 











Filled cans 
are crimped 
or sealed 
with special 
capping ma- 
chine. Type 
of valve used 
is determined 
by product to 
be packaged. 





All cans that 
have passed 
the water 
bath test are 
then placed 
in the Corro- 
sion Box for 
checkin & 
com patibility 
of contents 
with can, 
during actual 
shelf life of 
the product. 


Aerosol products that have passed all 
tests are finally checked for stability of 


ingredients, 
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When 
you improve 
your products . . 


Use the unique properties of 


PICCOLASTIC RESINS 


to improve your products ! 


Piccolastic Resins have properties you may be able 
to use to make your products better and more sal- 
able! They can be used in the manufacture of a wide 
variety of products. Some of the properties that give 
these resins their outstanding advantages are out- 
lined below. 


General Description 

Piccolastic Resins are made in five series and twenty-four 
standard grades. Special grades can be made if desired. The 
Piccolastic Resins are polymers, in a wide range of average 
molecular weights, of styrene and its homologues. 

They possess sufficient pale color so as to be suitable for 
the majority of uses. The entire line is soluble in aromatic 
hydrocarbons. 

The Piccolastic Resins, with the exception of one type, are 
wholly hydrocarbon in structure, and therefore are alkali 
and acid resistant to a high degree, do not support mold nor 
Other fungus growth, and are not subject to enzyme reaction. 


The Piccolastic Resins are permanently thermoplastic, 
and because of their heat stability at temperatures up to at 
least 175°C, make excellent, stable, hot melt compounds. 


Types and Grades 

Piccolastic Resins vary from viscous liquids through tacky 
solids, brittle solids to resins of hard horny toughness. Inter- 
mixtures of the various items permit an unlimited range 
of properties. 


Plasticizers and Solvents 

For the various grades of Piccolastic Resins, plasticizers and 
solvents must be chosen with care. We have developed exten 
sive information on the compatability and action of various 
materials suitable for such use. 


WRITE FOR samples and bulletin giving complete infor- 
mation on the various grades of Piccolastic Resins. If you 
care to describe your application, we will be glad to recom 
mend the grades best suited for your needs 


Pennsylvania Industrial Chemical Corp. (S) 


Clairton, Pennsylvania 


Please send bulletin and samples of Piccolastic Resin for (application) 


Name Position_ 
Company 


Address_ 
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UBATOL POLYMERS 


have cn 






oven their value 
O N W 


Vas UBATOLY 













The pattern in the floor wax 


industry is consistent— 


Users have increased their demand for Ubatol U-2001 ten or 
more times in a matter of a few weeks. Improved formulations, 
resulting in greater demand by their household and industrial 
customers have been responsible. 

Don’t overlook the improvements possible in adapting your 
formulations to use with Ubatol U-2001. 

Higher Soil Resistance 


Better Gloss 
Improved Water Resistance 


Increased Durability 
Readily Removable 
Excellent Abrasion Resistance 
UBS laboratory facilities welcome the opportunity to assist you in the development of 
your formulations with Ubatol, the most progressive improvement offered to the floor 


Good Leveling 


wax industry. 
We’d be pleased to send you Bulletin #5 and a working sample of Ubatol U-2001. Yours 


for the asking. 


|e 









~ UNION Bay STATE 
Chemical Co. Inc. 


45 1 Main Street,Cambridge 42, Massachusetts 








Reg. T.M. 
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essentially odorless sprays. 





—a new insecticide for 


household and moth sprays 


Rohm & Haas Company announces the commercial availability of a new insecticide 
of low-toxicity— PERTHANE—for liquid and pressurized moth sprays, and household 
sprays. @  PERTHANE is the trade name for diethyl diphenyl dichloroethane. 


It is soluble in deodorized kerosene; it requires no auxiliary solvent and produces 


In controlled tests, PERTHANE has protected woolens 


from moth damage for at least twelve months. @ PERTHANE is now available 
in commercial quantities for prompt shipment. The coupon below will bring 


you further information, samples, and specimen labels. 


ROHM & HAAS COMPANY, Washington Square, Philadelphia 5, Pa. 





— 
ee 


ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countrics 











PERTHANE is a trademark, Reg. U. S. Pat. Off. 


and in principal foreign countries. 
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. Please send me PERTHANE information and samples. . 
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VDED... 


TO FIT YOUR PRODUCT 


INTO OUR 
AEROSOL PACKAGING PICTURE 









INCREASED PLANT FACILITIES—Our new 30,000 sq. ft. plant is centrally 
located for ideal distribution, with both rail and truck facilities. We offer warehous- 
ing, drop shipping in bulk lots, direct pick up and routing by major national truck 
lines. Outer Belt Line rail service connecting every railroad in the Chicago area. 
All these make for faster, more efficient, more economical receiving, handling, and 


delivery of your merchandise. 


PRODUCTION VERSATILITY —Our facilities will handle oil and water base, 
liquid and foam products, of all types, in small or large quantities. No minimum 
run required and no maximum limit! Rigid quality control is maintained on all 
production regardless of the size of your run. All types of cans and valves are 
available to you from stocks kept on hand. Complete laboratory service lending 
itself to dependable production is a must for your aerosol or pressurized product 
needs and is also part of our complete service rendered by personnel trained in 
aerosol research. For information, consultation, or estimates, write or phone one 
of the countries first aerosol filless-—-CHASE PRODUCTS COMPANY :- 


CHASE PRODUCTS COMPANY - MAYWOOD, ILLINOIS 
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This New Risdon “GB” Valve 


No Metal In Contact With Contents... 
No Danger of Corrosion Of Valve Components 


In Performance and Appearance The “GB” Valve Is 
Tailored To Complement Bottle-Packed Spray Products. 


%& Applicable To Both Coated and Uncoated Bottles. 
%€ Vertical Spray or Horizontal Spray. 


%& Protective Caps in metal or plastic available in 
custom-made designs to complement the product package. 





Contact Risdon for further details on either the 
Model “GB” or Model JBR Valve. 


THE RISDON MANUFACTURING COMPANY e Valve Division 
400 Risdon Street, Naugatuck, Conn. 
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Fits Into The Glass-Aerosol Packaging Picture 


RISDON’S JBR VALVE—KEY TO NEW AEROSOL 
POSSIBILITIES—-NEW QUALITY PERFORMANCE AND 
STYLING FOR BOTH METAL AND GLASS CONTAINERS. 


Makes possible the use of wider 
range of propellents. Uses all 
standard types plus “Freon-21”, 
*“Freon-22” and methylene chloride. 
Sleek all-metal surface and cap 
enhance packages with a “quality 
look.” 

Produces a soft spray cloud of 
uniformly minute particles. Modi- 
fied models can be supplied to 
give larger particle size, when 
required. Positive cut off. 


Write for free descriptive folder. 
RI-34 
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It is the most complete work of its kind ever 


twenty five chapters, running to a total of 
1068 pages and is printed on durable, long- 
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i offered in a single volume. lasting paper. § 
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Add 3% sales tax if in New York City 
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MAC NAIR-DORLAND CO. 
254 West 31st St., New York 1, N. Y. 


Enclosed is our check for $.................-..22------ Please send us 
of PEST CONTROL. Price $9.25 in U. S. A.; $9.75 elsewhere. 
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FITS ALL TYPE CAN LIDS 


Now in Use for Self-Dispensing Pressurized Products 


AMERICAN 
DOME TYPE 












THE DILL 
AEROSOL 

VALVE 

Open or Closed Type 

A Safety-Seal, Precise-Action 
Valve that produces a finer, 


uniform molecular spray with- 


out leak or after-drip. Avail- 





able in 2 styles — Ready-to-use 
=) “ or with Non-Pierced valve open- 
SE 
— ak: 
Zz 
ww 
Zz 
5Y , =. 
6Z High Type AVAILABLE WITH VARIOUS TYPE 
09 with Recessed AND COLOR DISPENSING BUTTON 


Spray Opening 4 Cellulose Acetate or Nylon Construction 


“TOPS” for Reli- 
able Services and 
Sales Attraction 


A PRODUCT OF 45 YEARS’ 
EXPERIENCE IN THE DESIGN 
AND MANUFACTURE OF 


SAFETY SEAL VALVES 


AEROSOL 
VALVES 
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Indoor odors are out! REX DEODORIZER, in pressurized SPRA-TAINER, lets 
you spray away and destroy unpleasant odors anywhere in your home. Leaves the 
air scented with a pleasant, clean fragrance . . . Pine, Cologne, or Meadowsweet. 

Pressure Packaging as an industry-in-itself dates directly from Crown’s invention 
of lightweight SPRA-TAINER. With its Modern Design and seamless construction, 
SPRA-TAINER leads this booming new industry it started. 

Similar leadership extends to all other members of Crown’s distinguished family 
of finest quality cans . . . your surest guide to Progressive Packaging. 


Pressure Products of R © W N INN 
Rex Research Corp., 
Toledo, Ohio DIVISION 


CROWN CORK & SEAL COMPANY, INC. 


Centcud 
Dre yfc Ligue Con hanifidétiid PHILADELPHIA, Chicago, Orlando, New York, Baltimore, St. Louis, Boston 
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Oa ts se il 


For Less Than 38¢ A Gallon 


You Can 
Put on 
Fancy 


Airs 


Use 3 ozs. ORBIS “Aquaspray” Perfume Oils, 
3 ozs. Formaldehyde Solution U.S.P. 
and just plain water, to make one gallon 


Your profits get pleasantly high under the influence of 
ORBIS “Aquaspray” Perfume Oils. Mixed as above, 
without alcohol, ORBIS “Aquaspray” gives you a per- 
manent milky-emulsion spray that thoroughly deodor- 


izes quickly, easily, and inexpensively . . . costs less 
than 38¢ a gallon to make. Prove it—try “Aquaspray” 
today. 






7 
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! 
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! 
! 
! 
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! 
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under your nose TTT 


— BLEIE 


PRODUCTS 
CORPORATION 


reer. 





NEW YORK 
CHICAGO 
BOSTON 
MEMPHIS 


601 W. 26th STREET 
NEW YORK 
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SEND FOR SAMPLE SUFFICIENT 
TO MAKE 1 QUART 
CHOOSE FROM THESE ODORS... 


Apple Blossom Locust Blossom 


Bouquet Kashmiri Mint 

Bouquet #550 Narcisse 
Carnation New Mown Hay 
Cedar Orange Blossom 
Cedarleaf Oriental Spice 
Cedarwood Persian Bouquet 
Gardenia Pineneedle 
Honeysuckle Rose 

Jasmin Syringa 
Lavender Trailing Arbutus 
Lilac Violet 


Wintergreen 
PRICE: $2.00 per pint, $14.00 per gallon 


OTHER ORBIS PRODUCTS 


ESSENTIAL OILS AROMATIC CHEMICALS 

PERFUME BASES COSMETIC RAW MATERIALS 

FRUIT FLAVORS WATER SOLUBLE GUMS 
OLEO RESINS 
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FOR ALL YOUR POLISH 
FORMULATIONS 


EMULSIFIABLE 
PETROLEUM WAX 
BY BARECO 





The spotlight is on Bareco’s Petronauba Waxes. Yes, the 
spotlight is on the leader of natural wax replacements — 
Bareco’s emulsifiable petroleum wax series. Why? Because 
Petronauba Waxes combine hardness, light color, excellent 


emulsifiability and uniformity with reasonable, stable cost. 


If you have need for a better wax for your formulations, don’t 
let another day go by. Write for full information on the 


Bareco PETRONAUBA series. 


For specifications, samples, prices 
and proven formulas, write Bareco 
Oil Company for the new brochure 
“Petronauba Emulsifiable 
Petroleum Wax” 





BOX 2009, TULSA, OKLA. 
121 S. BROAD ST., PHILADELPHIA, PA. 
1500 S. WESTERN AVE., CHICAGO, ILL. 


a} BARECO OIL Co. 
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News about 


B. F. Goodrich Chemical =... 








NOW PROVED EFFECTIVE IN 
PRESSURIZED SPRAYS 
FOR MOTHPROOFING 


ERE’S important newsl Strobane is now High residual effectiveness —Strobane 
registered for mothproofing sprays. In has low vapor pressure; stable under 
pressurized sprays it offers new convenience normal use conditions 


to the user and remarkable effectiveness in 


the control of clothes moths, black carpet 
beetle moths, and their larvae. Strobane kills other household insects, 


including flies, fleas, gnats, mosquitoes, sil- 
verfish, bedbugs, ants, German roaches. 


Fresh pinelike odor 


Used as directed, Strobane affords a full 
12 months protection, with concentrations 
in the fabric as low as 0.3 per cent. For samples and detailed technical infor- 
mation, please write Department CK-7, 
i‘ i : B. F. Goodrich Chemical Company, Rose 
Leaves no crystalline residue on fabrics Building, Cleveland 15, Ohio. Cable ad- 
Excellent solubility— needs no auxii- dress: Goodchemco. In Canada: Kitchener, 
iary solvents Ontario. 


*Reg U S. Pat. Off. 


Check these other important advantages. 


A Division of The B. F. Goodrich Company 


Good xite t F. Goodrich Chemical Company 


DECEMBER, 1954 149 











Meonsider the odor of your product. Pleasant? 
—or unpleasant? Consider carefully its effect 

on the consumer. There are many products 
today unpleasant in their basic odor character 


which can be improved with proper, odor treatment. 


Through the experienced use of additives, deodorants, 
re-odorants, and masks, most products can be 


improved in consumer acceptance. 


If unpleasant odor is a problem in your package, submit it 


to the masters at odor control, the laboratories 


of van Ameringen-Haebler, Inc. 


VAN AMERINGEN-HAEBLER, INC. 


521 WEST 57th STREET, NEW YORK 19, N. Y. 
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If your product can be sprayed... 


CONTINENTAL HAS 
AN AEROSOL CAN 
TAILOR-MADE FOR You 


More than 60 sprayable non-food products are 
now sold in Continental's three styles of aerosol 


cans. One of these containers will fit the exact 





DOME TOP — Domes attached and . , 
cadaad Wi deeded © ead needs of your product too. As part of Continental's 


opening for all popular valves. Regular ; ; F 
(12 or.) or Midget (6 oz.). Tailor-Made Package Service, we provide on-the- 


dot deliveries of all the cans you can use. Individ- 
ualized engineering and master lithography are 
available ...and so are contacts with valve suppliers 


and commercial fillers. It'll be a pleasure to advise 





CONCAVE TOP—Tops furnished loose you in any phase of your packaging operations. 
and perforated with hole-punch for spe- 

ified | valves. Regular (12 02.). : : 
a a oo Why not call Continental at your convenience? 





P / 
CONTINENTAL E CAN COMPANY \ 


Eastern Div.: 100 E. 42nd St., New York 17 


DOME TOP — Domes furnished loose 
and perforated with hole-punch for spe- 
cified aerosol valves. Regular (12 oz.) Central Div.: 135 So. La Salle St., Chicago 3 
or Midget (6 oz.). Pacific Div.: Russ Building, San Francisco 4 
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“would 








for| my 
product?” 


Biggest packaging and merchandising 
news in years is the self-spraying aerosol 
“push-button” dispenser. Manufacturers 
everywhere are investigating it and turning 
to it for everything from medicines to lubricants, 
from protective coatings to window-cleaner, with new 
applications being discovered every day. 
The aerosol dispenser is a complete disposable 
low-cost constant-pressure spray gun. It can 
be engineered to handle a great variety of products, 
and it can pay big dividends in improved 
product performance, greater ease of use and remarkable 
“gadget” or sales appeal. Let Sprayon’s laboratories 
evaluate your product for aerosol use. 
Find out what a “push-button” package can do for you! 














YOUR 
PRODUCT 


tin, 






complete custom-loading service 


e laboratory and development work 





*® containers 
e label and formula counsel 
e production in any quantity 


check with Sprayon’s laboratories today! 


One of the oldest firms in the field, Sprayon. 
maintains extensive research laboratories that 
keep Sprayon “the leader in aerosol special- 
ties.” The first to put nitrocellulose lacquer 


into a successful aerosol dispenser, Sprayon ai P bs 
has developed and manufactured dozens of bee by the Laden in, aerosol 


other aerosol “firsts” for the trade. Sprayon’s 
completely equipped modern plant has the 
latest facilities for foam products, water-base 
products, hot and cold line work... .“every- 
thing in aerosols”. Centrally-located Sprayon 
is set up to give you quick, dependable cus- 
tom-loading service at a practical price. The 
complete Sprayon service—or any part of it— 
is at your disposal. Check with Sprayon today. 


e warehousing 
¢ drop-shipping in bulk lots 











Street 


2075 E. 65th 3 
ae: __ - Cleveland 3, Ohio. 
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ACID Ni 


40-5 





Sam SS 











WAX-RESIN BLEND 





SPECIFICATIONS 











ACID NO. SAP. NO. R&BS.P.°F COLOR, NPA PEN 100/5 


40-50 65-80 190-200 4/2Max 2 Max 





Get samples, prices, complete information from 


R-50 is a blend of Petrolite-developed, 
high melting, phenolic terpene resin 
and oxidized microcrystalline wax. 
Suitable for use in all emulsion 
equipment, it eliminates the nuisance 

of wax-resin blending. 

It simplifies raw material stocking. Being 
highly compatible, it is adaptable 


to many no-rub formulations. 


PETROLITE CORPORATION 
WAX DIVISION 
Chrysler Building, New York 17,N.Y. ¢ P.O. Box 390, Kilgore, Texas 
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BLUE 


AVE you reserved your position in the 

1955 BLUE BOOK edition of SOAP & 
CHEMICAL SPECIALTIES? Many firms 
have already reserved their advertising posi- 
tions in the 1955 Annual Edition facing the 
listings for their most important products. 
If you are interested in an advertising posi- 
tion facing one or more of your products, let 
us know immediately. If the position is open, 
we shall be glad to reserve it for you. But, 
now is the time to let us know while some 
of the positions most in demand are still 


available! 


+ 


BOOK 





The 1955 BLUE BOOK will be out March 20 
and will go to all subscribers to SOAP & 
CHEMICAL SPECIALTIES. Copy closing 
date will be February 10. 


For 26 years, the BLUE BOOK has been the 
standard buying guide for the field of soap 
and detergent products, insecticides, disin- 
fectants, deodorants, aerosols, floor waxes 
and other floor products, and other chemical 
specialties and janitor supplies and equip- 
ment. Its advertisements and listings have 
produced thousands of inquiries and orders. 


* 


If you do not have a copy of the current BLUE 
BOOK handy, let us send you one to look over. 
You may find an advertising position of special in- 
terest. Advertising cost is low. Drop us a line now 
to send you a free sample copy and rate card! 


* 


Copy closing date February 10! 


MAC NAITR-DORLAND COMPANY 


254 West 31st Street 


New York 1, N. Y. 


















A highly reactive chemical intermediate 


ee ee, Ee, ie | 





Produced by specialists in “‘essential 
chemicals from hydrocarbon sources.” 


H.C 


Made to traditional high standards of quality, It is in general a very reactive chemical in- 
Jefferson’s Ethylene Oxide is used as a start- termediate. 











ing material in the manufacture of acrylo- Available immediately in 4,000 and 10,000- 
nitrile and nonionic surface active agents, gal. tank cars and-400-lb. net (ICC 5 P) drums. 
and as a sterilizing agent and fumigant. Samples for your preliminary investigation. 
Ethylene Oxide, 
Glycols, Dichloride 
C1LTETSON manos 
Nony! Phenol 
CHEMICAL COMPANY. INC. Marphetine 
260 MADISON AVENUE, NEW YORK 16, N.Y. Ethylene Carbonate 
Branch Sales Offices: Chicago, Houston, Charlotte Hvapyfens Cartenate 
West Coast Sales Agent: Nelson A. Howard, Jr., Los Angeles Polyethylene Glycols 
Plant: Port Neches, Texas Glycol Ethers 
Other Stock Points: Chicago, Houston, Charlotte, and Tenafly, New Jersey 
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Out 
On A Limb 


Over 
Cleaners? 





Our little feathered friend can fly so he doesn’t mind. 


You can get back on the ground and your cleaner pro- 
fits will fly high with 


B-M 
SPECIAL CLEANER 


Cleans! ! 
Marble Floors Linoleum Floors Removes Wax Film 
Tile Floors Venetian Blinds * 
Rubber Floors Painted Walls Removes Rubber Burns 
Terrazza Floors Woodwork * 
Asphalt Tile Floors Glass Degreases 





© 






a Baird & McGuire, Inc. 


THE ONE 


AND ONLY .... HOLBROOK, MASSACHUSETTS 
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eeting in New York 


4lst annual meeting, Dec. 6-8, to feature presentation 
of achievement and aerosol awards, election of officers 


ae 


annual convention 


HE 41st 
of the Chemical Specialties 
Manufacturers Association 
got under way at the Hotel New 
Yorker, New York, Tuesday morn- 
ing, Dec. 7, with simultaneous ses- 
sions of four cf the six divisions 
of which the association is composed. 
The formal opening of the meeting 
with the divisional sessions was pre 
ceded by a day of meetings of the 
board of governors and many of 
the committees of CSMA on Mon- 
day, Dec. 6. The return to a three 
day meeting of the association, after 
several years of meeting for two 
days, was also marked by another 
departure: the holding of the board 
meeting and committee sessions on 
Monday instead of Sundays, as has 
been the custom in the past. 
Following morning sessions 
Dec. 7 of the Automotive, Soaps, 
Detergents and Sanitary Chemical 
Products, Waxes and Floor Fin 
ishes and Insecticide Divisions, the 
registrants moved to the main ball- 
room of the Hotel New Yorker for 
a group luncheon and short general 
session. Post-luncheon activities in- 
cluded the presentation of the 1954 
Aerosol Packaging Contest Awards 
and the CSMA Achievement Award 
to Dr. Lyle D. Goodhue and Wil- 
liam N. 
during World War II in developing 
general 


Sullivan for their work 
aerosol insecticides. The 
session and the post-luncheon pre- 
sentations were presided over by 
Melvin Fuld of Fuld Brothers Co., 
saltimore, CSMA president. Busi- 
ness conducted at the general ses- 
sion included the report of the 
nominating committee, the election 
of officers and members of the 
board of governors and the vote on 
amendments to the constitution and 
by-laws covering associate members 
serving on the board and administra- 


tive committees. 


DECEMBER, 1954 


The Aerosol and Disinfect- 
ant and Sanitizers Divisions are to 
meet 
following the luncheon the after- 


simultaneously immediately 
noon of Dec. 7, at which time also 
a motion picture dealing with air- 
line maintenance is to be shown. 
Highlighting the Aerosol Division 
meeting is a discussion of products 
liability insurance. The Disinfect- 
ant and Sanitizers Division meeting 
will be devoted to a discussion of 
the book, ‘Antiseptics, Disinfect 


ants, Fungicides and Sanitation,” 
edited by Dr. George I’. Reddish of 


Lambert Pharmacal Co., St. Louis. 

A social 
open houses in suites of member 
from 6:00 


event, compan) 


companies, scheduled 
p.m. to 9:00 p.m. concludes the 
day’s activities. 

A general session featuring 
reports of CSMA officers, as well 
as a discussion of shipping, the 
legislative situation and an address 
entitled “Industry and Government” 
by Osgood V. Tracy, president of 
Enjay Co., New York, and direc- 
tor and general manager of chem 
cal products development, [Esso 
Standard Oil Co., New York, will 
conclude the morning meeting Dec 
8. 


The group luncheon on that 
day will be devoted to a presenta 
tion of a citation honoring the U. S. 
Department of Agriculture on “100 
Years of Entomology.” Dr. George 
\V. Fiero of Esso Standard Oil Co., 
New York, will present a plaque t 
Dr. H. L. Haller, assistant director, 
Crops Research, Agricultural Re- 
U.S.D.A. 


divisional 


search Administration, 
Before 
meetings the afternoon of Dec. 8, 
sntitled “Every- 


resumption of 


a motion picture, 
body’s Business” and sponsored by 
the U. 


will be shown. 


S. Chamber of Commerce, 


session of th« 


At a 


Aerosol and 


joint 
\utomotive Division 
the du Pont report on how retail 
dealers are selling aerosol products 
will be presented. Also meeting 
jointly will be the Disinfectant and 
Sanitizers and Soap, Detergents and 
Sanitary Chemical Products Divi 
sion. This session will be high 
lighted by an address by Dr. E. G 
Klarmann, vice-president in charge 
of research for Lehn & Fink Prod- 
ucts Corp., New York, and _ first 
x Coa2ck. ie 


Klarmann will speak on “Suggested 


\ ice-president 


Specifications for Modern Institu- 
tional Disinfectants.” 

Henry E. Comber of Mit- 
chell, Cotts & Co., 


“Pyrethrum 


London, will 
discuss the Outlook 
from the British Viewpoint” at th« 
Insecticide Division session. 

\ forum will occupy the ma 
jor attention of the Waxes and 
Floor 
Dec. 8. 


Role of ASTM as a Standard Se! 


Finishes Division meeting, 


The subject will be “The 


ting Organization in the Chemical 
Industry.” Moderator for the forum 
discussion will be Bayard S. John 
son of Franklin Research Co., 


Philadelphia. 


The reception and banquet 


‘and floor show, the final events of 


the meeting will be held on _ the 
evening of Dec. 8. 

\lthough not listed officially 
on the program as a topic for dis 
cussion, the suit over foam type 
aerosol shaving products in a [ed 

ia 


eral District court in Baltimore wil 


be foremost in the conversation at 
the meeting. Many feel the outcome 
of the trial will have an important 
effect on the development and fu 


ture growth of the aerosol industry. 
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Program for the 4lst Annual Meeting 
Chemical Specialties Manufacturers 
Assn., Hotel New Yorker, New York, 
Tuesday and Wednesday, Dec. 7 &8. 


Tuesday, Dec. 7 


Registration, Ball Room Foyer, 8:30 a.m. to 5:00 p.m. 
Aerosol Festival Exhibit, Rooms 501 and 553 9:00 


a.m. to 9:00 p.m. 


Tuesday Morning—Dec. 7 
Automotive Division—East Room 


9:00 A.M. 


AU-1 
AU-2 
AU-3 


AU-4 
AU-S 
AU-6 


A. James Coulter, Presiding 


Address of the division Vice Chairman—A. James 
Coulter, Gulf Oil Corp., Pittsburgh, Pa. 
“Report on Brake Fluid Survey by J. M. Russ 
Carbide and Carbon Chemical Co., New York 
“A Review of the State Laws and Regulations 
Affecting Automotive Specialties” by H. W. Ham- 
ilton, Secretary, C. S. M. A. 

“Recent Trends in Breke Fluids” by G. L. Doel- 
ling, Wagner Electric Company, St. Louis, Mo 
“Brake Fluid Legislation” by Karl M. Richards 
Automobile Manufacturers Association, Detroit 
“Test Coupons for Testing S. A. E. Brake Fluids” 
by C. S. Kimball, Foster D. Snell, Inc., New York 


Waxes and Floor Finishes Division— 


9:00 A.M. 


W-l 


W-2 


Panel Room 
A. E. Budner, Presiding 


Address of the Chairman—A. E. Budner, S. C. 
Johnson & Son, Inc., Racine, Wisconsin. 
‘]-Amino-2-Methyl-1-Propanol as an Emulsifying 
Agent in Water-Wax Emusions” by J. A. Frump, 
Commercial Solvents Corp., Terre Haute, Ind. 
“Fischer-Tropsch Waxes” by Charles J. Marsel, 
Department of Chemical Engineering, New York 
University, New York 

“Specifications for the Chemical Specialties In- 
dustry” by F. E. Chapman, S. C. Johnson & Son, 
Inc., Racine, Wisconsin. 

“Purchasing, Refining and Testing of Vegetable 
Waxes” by James Herman and George R. Freund, 
Cornelius Products, New York. 

“CSMA Waxes and Floor Finishes Scientific Com- 
mittee” by H. J. Mellan, Durez Plastics and Chem- 
icals, Inc., North Tonawanda, N. Y. 


Soaps, Detergents and Sanitary 
Chemical Products Division— 


9:00 A.M. 
S-l 


S-2 


S-3 
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Mosaic Room 
Daniel H. Terry, Presiding 


Address of the Division Chairman by Dr. D. H. 
Terry, Bon Ami Co., New York. 

Report of the Scientific Committee of the Soap, 
Detergents and Sanitary Chemical Products Di- 
vision by J. C. Harris, Monsanto Chemical Com- 
pany, Dayton, O. 

Panel Discussion—'What is Expected and Re- 


S-3A 


S-3B 


S-3C 


S-3D 


S-3E 


S-3F 


quired of Suppliers of Cleaning Materials’’— 
Moderator: R. K. Rigger, Wyandotte Chemicals 
Corp., Michigan Alkali Division, Wyandotte, Mich. 
“Hospitals Need Standards of Performance” by 
Dewey H. Palmer, Research Director, Hospital 
Bureau of Standards and Supplies, New York. 
“How to Help Hotels Buy Better Cleaning Sup- 
plies” by J. S. Fasset, American Hotel Association, 
New York. 

“Selection of Cleaning Materials by the Profes- 
sional Consultant” by Dr. Louis C. Barail, New 
York. 

“Restaurant Requirements” by J. F. Christi, Childs 
Restaurants, Long Island City, N. Y. 

“What Industry Expects and Requires of Sup- 
pliers of Cleaning Materials” by J. Lloyd Barron, 
National Biscuit Co., New York 

“Air Lines Requirements” by B. L. Southwick 
American Air Lines, Tulsa, Okla. 


Insecticide Division—North Ball Room 


9:00 A.M 
I-] 


1-2 


George W. Fiero, Presiding 


Address of the Chairman by Dr. George W. Fiero 
Esso Standard Oil Co., New York 

“A Review of the Current Status of Perthane” by 
Dr. Ely M. Swisher, Rohm & Haas Company 
Philadelphia. 

A Report of the Chemical Analyses Committee 
of the Insecticide Division” by Mark L. Hill, Gulf 
Oil Corp., Philadelphia 

‘Marketing of Small Packages” by Walter B. C 
Washburn, Young & Rubicam, New York. 
Evaluation of Methods for the Control of Flies 
on Livestock” by Dr. Harry L. Haynes, R. E. Mc 
Kenzie and C. P. Carpenter, Carbide and Carbon 
Chemical Co., and Boyce-Thompson Institute 
Yonkers, N. Y. Delivered by Dr. Harry L. Haynes 
“A Revised Concept of Chlordane Toxicity to 
Warm Blooded Animals” by Lester Ingle, Profes- 
sor of Zoology, University of Illinois, Urbana 


Tuesday Afternoon—Dec. 7 
12:30 P. M.—Luncheon—Grand Ball Room 


L-2 


Melvin Fuld, Presiding 
President, C. S. M. A. 
Presentation: ‘Aerosol Packaging Contest Awards 
by Frederick J. Lodes, Chairman, Aerosol Festival 
Committee, Precision Valve Corp., Yonkers, N. Y. 
Presentation: Achievement Awards by H. R. Shep 
herd, Chairman, Aerosol Division Administrative 
Committee, Connecticut Chemical Research Corp 
Bridgeport, Conn. 
Awards to: Dr. Lyle D. Goodhue and William 
N. Sullivan for their World War II work in de- 
veloping aerosol insecticides 


General Session—Grand Ball Room 


G-] 


Melvin Fuld, Presiding 


Report of Nominating Committee by N. J. Gothard 
Chairman, Sinclair Refining Co., Harvey, III 
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G-2 
G-3 


Election of Officers and Board of Governors for 
1955— 

Vote on Amendments to Constitution and By- 
Laws Covering Associate Membership on Board 
of Governors and Administrative Committees. 


Aerosol Division—North Ball Room 


2:30 P.M. 


A-l 


A-2 
A-3 


A-4 


* A-5S 


A-6 


H. R. Shepherd, Presiding 


Address of the Chairman by H. R. Shepherd, Con- 
necticut Chemical Research Corp., Bridgeport 
Conn 

“Products Liability Insurance” by J. M. Crawford, 
Indemnity Insurance Co., New York. 
“Pogonotomy—The Art of Shaving” by E. J 
Casselman, American Safety Razor Co., Brooklyn 
N. Y 

“Propellents for Low Pressure Cosmetic Aerosols’ 
by Fred T. Reed, E. I. du Pont de Nemours & Co 
Inc., Kinetic Laboratory, Wilmington, Del 
“Biological Testing of Aerosols for Safety” by 
Dr. A. Haldane Gee, Foster D. Snell, Inc. and Dr 
G. W. Fiero, Esso Standard Oil Co., New York 
Delivered by: Dr. A. Haldane Gee 
‘Engineering Features of Strobane Mothproofing 
Pressurized Sprays” by James S. Wolff, B. F. Good- 
rich Chemical Co., Cleveland, and Dr. Joseph B 
Moore, McLaughlin Gormley King Co., Minne- 
apolis. Delivered by Mr. Wolff. 


Disinfectant and Sanitizers Division— 


2:30 P.M 
D-1 


D-2 


D-2B 


D-2C 
D-2D 
D-2E 


D-2F 


Panel Room 
Russell G. Puhle, Presiding 


Address of the Chairman by Russell G. Puhle 


Tykor Products Division, Borden Co., Brooklyn 
N. Y 

Forum on the Book “Antiseptics, Disinfectants 
Fungicides and Sterilization’’— Moderator: Dr 


George F. Reddish, Lambert Pharmacal Co., St 
Louis, Mo 

‘Methods of Testing Disinfectants 
U. S. Department of Agriculture 
D. C 

“Fungistatic and Fungicidal Test Methods” by Dr 
Kurt A. Oster, McKesson & Robbins, Inc., Bridge- 
port, Conn 

“Phenolic Compounds” by Dr. E. G. Klarmann, 
Lehn & Fink Products Corp., New York. 
“Chlorine and Chlorine Compounds” by W. A 
Hadfield, Pennsylvania Salt Mfg. Co., Philadelphia 
“Quaternary Ammonium Compounds” by Dr 
John W. Klimek, Sterling-Winthrop Foundation, 
Rensselaer, N. Y 

Iodine” by Dr. Louis Gersenfeld 
College of Pharmacy and Science 


by L. S. Stuart 
Washington 


Philadelphia 


Motion Pictures—Grand Ball Room 


2:30 P.M 


‘Masters of Maintenance” by J. P. Bowlin, Amer 


ican Airlines, Terra Haute, Ind 


6:00 P.M.-9:00 P.M. Company Open Houses 


Wednesday, Dec. 8 


10 A.M.—General Session—North Ball 


10 A.M 
8-H 


8-5 
8-6 


Room 
Dr. E. G. Klarmann, Vice President, Presiding 

Address of the President— Melvin Fuld, Fuld 
Bros., Inc., Baltimore 

Report of the Secretary—H. W. Hamilton, Chem- 
ical Specialties Manufacturers Association, Inc 
Report of the Treasurer—P. C. Reilly, Reilly Tar 
& Chemical Corp., Indianapolis 

Report of the General Counsel, John D. Conner 


8-7 
8-8 


8-9 


Washington, D. C 

“Legislative Lawlessness—A Polemic” by W. S 
Jessop, U. S. Sanitary Specialties Corp., Chicago 
and Chairman: C.S.M.A. Legislative Committee 
‘Shipment of Flammable Liquids in New and 
Used Containers from the Regulations Point ot 
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8-12 


View” by H. A. Campbell, Bureau of Explosives 
Association of American Railroads, New York 
“Classifications of Shipments of Materials Other 
Than Flammable in New and Used Containers’ 
by Lawrence North, Official Classification Com- 
mittee, Consolidated Freight Traffic Bureau, New 
York, N. Y 

“Industry and Government” by Osgood V 
Tracy, president Enjay Co., New York, and direc- 
tor and general manager, chemical products de- 
velopment, Esso Standard Oil Co., New York. 
“Recent Developments in Pyridine Chemistry” by 
F. E. Cislak, Reilly Tar & Chemical Corp., In- 
dianapolis, Indiana 


Wednesday Afternoon, Dec. 8 
12.30 P.M.—Luncheon, Grand Ball Room 


Harry E. 
L-3 


L-4 


Peterson, CSMA Vice-President, Presiding 


Presentation of Citation honoring U. S. Depart- 
ment of Agriculture on “100 Years of Entomology.” 
Presentation by Dr. George W. Fiero, Esso Stan- 
dard Oil Co., New York, and chairman of the 
administrative committee of the Insecticide Di- 
vision 

Acceptance by Dr. H. L. Haller, assistant director, 
Crops Research, Agricultural Research Service, 
U. S. Department of Agriculture 

Motion picture: “Everybody's Business” 


Joint Session, Aerosol and Automotive 


Divisions, North Ball Room 


W. E. Graham and A. James Coulter, Presiding 








2:30 P.M 

A-AU-1 “Aerosol Specialties in the Automotive Industry 
by J. W. Bampton, Krylon, Inc., Philadelphia 

A-AU-2 “The Chemical Package” by Dr. H. G. Lederer 
and Mark Wilson, R. M. Hollingshead Corp., Cam- 
den, N. J. Delivered by: Stanley W. Coryell 

A-AU-3 “How Retail Dealers are Selling Aerosols in To 
day's Market” by T. D. Johnson, manager, Aeroso! 
Propellent Sales, and D. C. McSorley, advertising 
manager, Kinetic Chemicals So 
Pont de Nemours Co., Wil Del., an 
Ben Gedalecia, Batten, Barton, I e & Osborn 
Inc., New York—A three tion by 
T. D. Johnson, D. C. Mc lalecia 

A-AU-4 “Aerosols—Powder and 
Valve Consideration: Jr 
Risdon Manufacturing 





Joint Session: Disinfectant and Sanitizers 

Division and Soap, Detergents and Sanitary 

Chemicals Products Division—Panel Room 
G. E. Barker and Roland Shumard, Presiding 


2:30 P.M 
DS-1 









Application and Propertie 

kaline Detergents” by Kurt 

Inc., Pittsburgh, Pa 

Suggested Specifications for Modern Institution 
al Disinfectants” | r Lehn & 








ame, 





oil-Wash Test for Eval 
by R. Bernstein and 
st Laboratory, Philadel 
Philadelp} Pa. | 


iphia, Pa. Delivered 


Insecticide Division—Grand Ball Room 


2:30 P.M 
1-7 


A. Rasmussen, Presiding 


Report of the Scientific Committee of 


(Turn to Page 215) 
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GLASS AEROSOLS 


NTIL recently, ‘‘push-but- 

ton” convenience and effi- 

cacy offered by convention- 
al aerosol packages have had cer- 
tain limitations in practical applica- 
tion, the chief limiting factor being 
corrosion of metal cans. Some in- 
dustries were also faced with the 
problem that certain potentially use- 
ful products could not be satisfac- 
torily packaged in metal because of 
undesirable reaction of produc! 
components with protective internal 
can coatings currently available. 
Thus, from an early date, it was 
industry 


these 


apparent to the aerosol 
that the ultimate answer to 
difficulties would lie in packaging 
such products in containers other 
than metal cans. 

The 


the packaging of 


utilization of 
glass in self- 
dispensing pressurized products first 


general 


was made practical by the introduc- 

*Before Sixteenth Annual Forum Pack- 
aging Institute, Hotel Roosevelt, New York, 
October 25, 26, 27, 1954. 
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By Francis A. Mina* 


Zonite Products Corp. 


tion of the three-phase principle for 
dispensing aqueous-based products, 
and by the ultra-low pressure sys 
tem for dispensing alcohol-based 


products. Patents have been ap- 
plied for on both 
ments. While not 


choice of propellents, both develop- 


these develop- 


restricted to 


ments produced sprays of satisfac- 
tory fineness, utilizing pressures as 
lew as 11 to 15 p.s.i.g. at ordinary 
room temperatures, 

In general, the three-phase 
system is designed for dispensing 
solutions which are relatively im 
miscible with the propellent. In this 
system, the propellent remains at 
the bottom in the form of a distinct 
layer or pool. The product con- 
tained in the package, not being 
miscible with the propellent, is 
sprayed without dilution by means 
exerted on = such 


of the pressure 


liquid by the propellent vapor. 
The ultra-low 
tem for dispensing products con- 


pressure SyS- 


taining relatively high concentra- 
tions of alcohol is predicted on our 
finding that 


spray delivery is affected by the fac- 


fine atomization of 
tors other than pressure alone. We 
have found that fineness of spray 
of alcohol-based products can be 
achieved by approximately saturat 
ing certain critical concentrations 
of aqueous solutions of aliphatic al- 
cohols. The 
the alcohol-based product markedly 


presence of water in 
reduces the extent of miscibility of 
propellent, and within certain care 
fully controlled proportions and use 
of suitable propellent or combina 
tion of propellents, it is feasible to 
obtain fine mist delivery of product, 
using as little as approximately 20 
to 25% by volume of propellent. 
While any of the common 
com 


ly available propellents, or 


binations thereof, can be utilized, a 
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Some of the many aerosol perfumes and 
colognes which have appeared on the 
market recently. Most such products 
marketed within the past nine months 
are packaged as glass aerosols in both 
coated and uncoated bottles of two 
ounce capacity. They are styled to make 
attractive additions to the ladies’ 
dressing tables. Glass containers per- 
mit aerosol packaging of many items 
which cannot be packaged in metal 
containers. Aerosol package also pro- 
tects fragrance of perfume products 


dass 
number of factors dictate the major 
use of *dichlorotetrafluoroethane as 
a propellent of choice. Among these 
are: 

1) Low order of toxicity and 
irritation. This is of special 
importance for dispensing 

products designed for ap- 
tissues. 
Dichlorotetrafluorethane is 
classified in Group 6 by Un- 


plication to living 


derwriters Laboratories. To 
this group belong the least 
toxic of the commonly used 
propellents, 

2) Limited miscibility. 
ited miscibility in aqueous so- 


Its lim- 


lutions of aliphatic alcohols 
allows relatively small pro- 
portion of propellent to be 
used with resulting fine 
atomization of product, 


3) Stability. A 
products 


wide range of 


containing soaps, 
detergents, essential oils, and 
many ingredients commonl\ 
used in pharmaceuticals have 
been found to display re- 

markable stability in contact 

with dichlorotetrafluroethane. 
4) Pressure. 


perature 


The pressure-tem- 
relationship curve 
of dichlorotetrafluoroethane 
shows that at 70° F. the pro- 
pellent produces a gauge pres- 
sure of 13 pounds, increasing 
130 


F. A solution of 90 per cent 


linearly to 59 p.s.i.g. at 


ethanol, for example, contain- 
ing 25 per cent by volume of 
dichlorotetrafluoroethane, pro- 
duces slightly lower gauge 
pressures at room tempera- 
ture. As the temperature in- 
creases, the pressure of the 
alcohol-propellent mixture in- 


*Freon 114 


DECEMBER, 1954 





creases at a more gradual 
rate than that of the propel- 
lent alone. This is due to the 
increase in miscibility poten- 
tial (2) 
ture at the higher tempera- 


ture, with such mixture act- 


of the alcohol mix- 


ing as a diluent for the pro- 
pellent. The use of such ex- 
traordinarily low pressures, 
11 to 15 p.s.i.g. as, for exam- 
ple, compared with approxi- 
mately 45 to 60 p.s.i.g. for 
carbonated beverages at room 
temperatures, makes it practi- 
cal to utilize unprotected 
glass containers of suitable 
shape, structure and size. 

Cooling effect. There is mini- 


wn 


mal cooling effect in products 
designed for topical applica- 
tion. One of the distinct dis- 


advantages in using lower 
boiling point propellents is an 
unpleasant super-cooling ef- 


This should 


be avoided, particularly with 


fect on the skin. 


products that might be ap- 
plied to abraded or inflamed 


tissue. 


Glass Specifications 
we the variety of suitable 
container shapes is almost lim- 
itless, the design should avoid sharp 
corners and broad flat surfaces. Thi 
glass bottle should be constructed 
so as to allow a relatively uniform 
distribution of glass during the 
molding process with minimum wall 
thickness of three to four mm. 
Until 
advances in the glass industry make 


future technologica! 
it practical, it is recommended that 
containers 


the unprotected glass 
should not exceed a volume of four 
ounces. Should economic or mar- 
ket considerations warrant the use 


of sizes larger than four ounces, 


then suitable protective covering, 
e.g., fiberboard can or plastic coat 
ing, may be used. Such protection 


is also advisable for smaller sizes 
that are inherently weak in design, 
and of course, when individ~al pref- 
erence dictates the additional “‘safe- 
Bottles 


pressures higher than those pro- 


ty” feature. containin2 


duced by dichlorotetrafluoroethane 


should have some kind of protec- 


tive envelope. 


Safety Considerations 
ITERALLY, billions of carbo- 
L nated beverages in bottles are 
sold each year, and although their 
pressures at room temperature ap- 
proximate 45 to 60 p.s.i.g., there 
is generally no apprehension in- 
volved in having such bottles in 
practically every home. 

In setting up a test procedure 
to determine the safety of glass bot 
tles used in the ultra-low pressure 
system, due consideration must be 
which 


given to the height from 


bottles would bx 


A standard 


such normally 
dropped inadvertently. 
drop-test procedure has been de 
veloped whereby the aerosol bottles 
are first filled with alcohol base and 
propelient. Half of the bottles are 
then sprayed to one-third of the 
total volume. This is done to more 
nearly approximate conditions of 
use. 

Half of each group of full 


and ™% full units are brought to 


temperature equilibrium at 70° and 
at 130° F. The bottles are then 
dropped repeatedly from a stand- 


ardized height of four feet onto a 


smooth surfaced concrete floor by 
means of a special dropping device 
(which in our laboratories we affec- 
“suillo 


tionately refer to as the 


tine’). This device insures that the 


test bottles are dropped under 
exactly the same conditions as the 
control beverage bottles. The num- 
ber of drops required to break the 
bottle is then recorded. Details of 
the procedure and statistical analys- 
es of the results are being published. 

The height of four feet was 


chosen for two reasons: 


l 


It represents the normal height 
from which bottles would be 
expected to drop accidentally. 


under normal usage. 


Ww 


It represents the minimum 


height, under the described 


test conditions, from which 
100 


control 


the beverage 


broke on the 


percent of 
bottles 
first drop. 


(Turn to Page 220) 
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quarters for sales training and sales 


Sanitary supplies and fire extinguishers are sold by Fidelity 
companies which occupy same Philadelphia building 
Classroom (bottom left) at Fidelity sanitary supply head 
meetings 


Fidley voc UNIT 


for FIRE EXTINGUISHER -refi//in 


SERVICING DonE AT Your Door 





FIDELITY 
FIRE PROTECTIO! 





From Fire Extinguishers to 


HEN Fidelity Co., Phila- 
delphia sanitary supply 
distributing firm, open- 

ed its new showrooms recently, it 
was just another link in its chain 
of following through with its policy 
of planned selling. The youthful 
owner of this aggressive organiza 
tion had long recognized that plan 
ned selling was necessary if the 
most were to be made of its sales 
opportunities. 

“We do not have a hard-and 
fast routine to which our salesmen 
must adhere nor do we go about our 
sales opportunities on a hit-or-miss 
basis,” says Fidelity’s 
Alan H. Newmayer. ‘Planned sell 


ing helps us in three ways: to make 


president 


the most of our contacts, to please 
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By Phil Lance 


our customers and to turn over our 
merchandise, The combination has 
shown positive sales development.” 

I‘idelity salesmen treat every 
customer on an individual basis. 
They know whom they are going 
to contact and plan their meeting. 
This helps the salesman to make the 
most of his time; accounts for a 
pleasant meeting, and paves the way 
for the next visit. 

“Our salesmen are not load- 
ed down with literature and equip 
ment when they make calls,” Mr. 
Newmayer relates. “Experience has 
shown us that purchasing agents 
frown upon this practice because it 
can be too time consuming. We 


feel that our salesmen should know 
the lines we carry and the jobs that 
they can do well enough to relate 
them quickly to the customer. New 
products and merchandise are al- 
ways featured to a customer. When 
it comes to increasing their volume 
of business with us, we find the 
salesman’s best opportunity lies in 
getting that customer to visit our 
showrooms.” 

Fidelity’s new showroom is 
the culmination of many months of 
planning. Mr. Newmayer felt that 
the best way to introduce more cus- 
tomers to more merchandise was 
through visual means, such as a 
showroom. While catalogs and liter- 
ature have their place, customers can 


acquaint themselves more thorough- 
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ly with a jobber’s line of merchan- 
dise when it is displayed before 
them, And once a customer has paid 
a visit to a showroom, they have a 
lasting impression of the lines of 
merchandise available to them. 

Here, too, planned selling 
enters the picture. Salesmen remind 
customers of Fidelity’s new show- 
rooms and endeavor to make ap- 
pointments for them to arrange a 
visit. It may take as long as several 
weeks to get a customer to visit the 
showrooms, but when they do it 
usually means more business and a 
more pleasant business relationship. 

“We don’t promote sales dur- 
ing a customer’s visit,” says Mr. 
Newmayer, “because this is our in- 
tention. If we did, it would take 
a very long time for the customer 
to see our entire line of merchan- 
dise. We just let the customer 
browse around, handle and discuss 
some of the products that interest 
him and point out some of our spe- 
cial items. When a customer leaves 
our showroom, he is completely 
acquainted with the lines that we 
carry. And as a result, we have 
found that our salesmen get larger 
orders the next time they call on the 
customer.” 


Planned selling can best be 
handled by 
completely acquainted with the pro- 
ducts that they are handling. Fidel- 
ity holds two sales meetings a 
month. New products to be added 


salesmen who are 


to the Fidelity line are discussed 
at these meetings, Manufacturer’s 
representatives are usually present 
and salesmen are given an oppor- 
tunity to discuss and even have some 


(RR 9AM 11 AE 


Fidelity’s new showroom, in which both 
sanitary supplies and fire protection 
equipment are displayed and demon- 
strated. Many months of planning went 
into showroom, which Fidelity’s head, 
Alan Newmayer feels is best method 
of introducing “more customers to 
more merchandise.” 





of their customers test a product 
before they voice an opinion. 

“It’s the salesmen who have 
to sell the product,” Mr. Newmayer 
points out, “‘and they have to be sold 
on the usefulness and results of a 
new product. If they are sold on a 
product its sales opportunities are 
enhanced. There is something force- 
ful about a salesman who believes 
in a product that he is selling. This 
confidence in the item is recognized 
by the customer. So before any 
product is added to our line, our 
salesmen must first approve it.” 

Fidelity salesmen cover geo- 
graphical areas to which they are 
assigned. They route out their own 
calls, plan their sales presentation 
so that it has greatest appeal to the 
particular customer and they make 
the most of their time as well as 
that of their customer. 

A complete line of nationally 
advertised products, as well as the 
company’s own Fidelity brand are 
handled. In stocking the former, 
Mr. Newmayer feels that he is tak- 
ing advantage of the heavy national 
advertising that is done by the 
manufacturers. His own private 
brand merchandise, he believes, can 
compete with other private labels. 


Sanitary Supplies 


By handling both types of merchan- 
dise the requirements of all cus- 


tomers, from the small diner to the 
largest industrial organization, can 
be filled. 

Fidelity started in a small 
way in 1932. Its headquarters was 
a one-story garage building and its 
principal business was the servicing 
of fire extinguishers. Shortly after- 
wards, the firm began to handle a 
complete line of nationally famous 
fire protection equipment and the 
service that Fidelity rendered help- 
ed to popularize it. In 1935, sani- 
tary supplies were added and at a 
later date, it absorbed another sani- 
tary supply business to augment its 
own fast growing activities in the 
field. 

For better customer service 
and internal activities, the organiza- 
tion became known as the Fidelity 
Companies with its two departments 
known as the Fidelity Cleaning Sup- 
ply Company and the Fidelity Fire 
Protection Company. 

Fidelity salesmen sell both 
sanitary supplies and fire protection 
equipment since the same purchas- 
ing agent usually buys both. In 
cases where the protection of the 
plant is turned over to a plant engi- 
neer, the salesman makes contact 
with him. As an example, during 
Fire Prevention Week in Philadel- 
phia, over 250 pieces of direct mail 
were sent out to all plant engineers 
in charge of fire protection. The di- 
rect mail featured new fire equip 
ment that Fidelity was handling. 

Fidelity also took part in the 


(Turn to Page 167) 

















































































SOAP and CHEMICAL SPECIALTIES 








by Precision, 


NOW ... Precision’s same high quality, time-tested aerosol valve is being manufactured in England, France, 





: Germany, Italy and Brazil. The availability of the Precision Valve throughout the world now permits your 
foreign sales to enjoy the same aerosol growth and success that has been experienced in this country. So wide- 
spread has been the public acceptance and demand for self-dispensing packages, that new type products and 





additional brands are added daily to the long list. Now is the time for you to investigate this market. 


Seu ts Ficcision the, featlor 7 


DESIGN ... The wide range of Precision valves 
featuring positive, fingertip operation assures a suc: 
cessful solution to your specific spray characteristic 
requirements. 


CONTAINER . . . Precision has a valve engineered 
for the aerosol container of your choice plus the 
widest selection of plastic colors to enhance the 
beauty of your package. 


PRODUCT . . . Plastic construction eliminates cor- 
rosion enabling Precision valves to perform effi- 
ciently for all products whether foam, residual or 
true aerosol. 


FILLING METHOD ... All types of aerosol prod- 
ucts with Precision valves, are being filled suc- 
cessfully by pressure as well as refrigeration at the 
lowest possible cost. 


QUALITY... 


skill, development techniques, 100% inspection of 
every valve plus the background of over 100,000,000 
time-tested valves is your assurance of quality. 


Precision’s basic research, production 


ECONOMY ..- The highest plant production effi- 
ciency, as well as the lowest rejection rates for filled 
containers, assures maximum economy with Pre- 
cision valves. 


AVAILABILITY .. - The world’s largest aerosol valve 
manufacturing facilities, are combined with the 
latest production methods and techniques, to give 
production schedules that assure prompt deliveries. 





® We invite your inquiry to enable our staff of 
aerosol valve technicians to work cooperatively in 
satisfying your valve requirements. 
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RHO DIA offers an extensive line of highest-quality 
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Consult this chart to learn which tested-and-proved RHODIA fragrance 
is best suited for your aerosol product. 
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For expert advice on your formulations, Write for your copy of this chart 






or methods of improving the odor of your 
product, contact us. Write today for a cata- 


ae 
log listing RHODIA’s aromatic materials. 
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230 Park Avenue, New York 17,N. Y. 


Plant: Paterson, N. J. 
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parade calling attention to the week 
and its fire fighting equipment was 
viewed by thousands as part of its 
public relations program to acquaint 
the public with the latest in fire pro- 
tection equipment, 

One of the features for which 
Fidelity is recognized in the Quaker 
City is its ability to service fire 
extinguishers right at the customer’s 
plant. This gives customers maxi- 
mum security because their exting- 
uishers are never off their grounds, 
affords quick servicing and elimi- 
nates pick-up and delivery. 

Recognizing a need for faster 
and more efficient service, Fidelity 
built a complete mobile refilling unit 
for fire extinguishers at the cus- 
tomer’s door. Thus, the former lapse 
of time between pick-up, filling car- 
bon dioxide extinguishers and _ re- 
turn delivery was eliminated. Parts 
and tools are carried right on the 
truck for making minor repairs. The 
truck also carries chemicals for 
other types of extinguishers. 

The van type truck is equip- 
ped with four 50-ib. cylinders and 
a transfer pump. It has a complete 
workbench and a built-in heater to 
keep the service man warm, and two 
fans and roof ventilators for sum- 
bin is 


mer weather. Each 


marked with various manufacturers’ 


parts 


parts for quick repair on anv 
models. 

While fire protection equip- 
ment is permanent, servicing is re- 
quired annually and refilling after 
the equipment has been in use. Fi- 
delity maintains accurate records of 
all this equipment as sold and con- 
tacts the customer when it is due for 
refilling. A name plate on the equip- 
ment keeps Fidelity’s name in front 
of the customer should the equip- 
ment need refilling before its regu- 
lar servicing period. 

Fire equipment is sold once 
to a customer, but service continues 
But sanitary supplies keep turning 
over and over, which is the reason 
why Mr. Newmayer maintains very 
accurate inventory records. 

Three sets of records give 
him all the merchandise information 
that is necessary to keep his stocks 
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Mr. Newmayer d 
firm sells in addition to a complete 
} 


purchase both lines of merchandise from 


on par with normal sales turn over 
and also give him finger-tip control 
of different products requested by 
customers. 

One lists every item available 
in the sanitary supply industry. This 
consists of a card file that is broken 
down by product classification. A 
second file lists the different prod 
ucts that are purchased from its 
sources of supply and a third is 
detail card that lists the product, 
its source, cost and other informa 
tion. By checking these cards per- 
iodically, re-orders can be placed so 
that stock levels are always main 
tained in line with sales require 
ments. 

Arthur Davis 
tenance dlivisior 


irom refill 





emonstrates a piece of fire protection equipment, which the 
line of sanitary supplie } 


Fidelity 


MA 
NM 


lidelity maintains its own 
fleet of delivery trucks that are rec 
ognized by their red and yellow 
background with its black lettering. 
Rush deliveries are made if request- 
ed and salesmen can either phone 
in their customer’s orders or bring 
them in every afternoon. 


\ll supplies in the three story 
building are stocked hb 
Wide aisles permit 


Fidelity 
classification. 
warehousemen to fill orders quickly 
and replace inventory when it ar- 
rives. 

“Customers get what they 
want when want it,” says Mr. New 
mayer, a key factor in 
our planned selling principle. That 
a large and 


“which is 


is because we 


varied stock of sanitary supplies in 


carry 


sufficient quantities so that we don’t 
run short, A very important con- 
sideration in backing up salesmen’s 
activities.” 

— 

Diamond Alkali Co., Cleve- 
land, recently moved its New York 
office from the Chanin Building, 60 
E. 42nd St., to new quarters on the 
sixteenth floor of the new building 
\ve. Inter 


\merican Corp., the export subsidi 


at 99 Park Diamond 


ary of Diamond, is also occupying 


Park Ave. 


quarters in the new 


building. 
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there goes another shipment. = 


of AMP to industry! — 





EMULSIFIER for emulsion-type paints 
The higher fatty acid soaps of AMP are powerful emulsifying agents 
for emulsion-type paints and for such materials as cleaners, polishes, 
dressings, self-polishing floor waxes. AMP’s moderately high boiling 
point (165°C) minimizes evaporation loss and objectionable fumes 
during manufacture of emulsions—without detracting from desirable 





PROPERTIES 
OF PURE MATERIAL 


Molecular Weight .......00.00.cccccceceeee 89.14 : nn gh 
tg eng water resistance and durability of film. With its advantage of low 
8 eer rer rr TT 30 to 31 He : Y ts ‘ : Q 
Belling Polat, °C......-..000..000. 165 at 760mm combining weight (89.14) and its ability to emulsify a wide range of 
Specific Gravity ...........000+- 0.934 at 20/20°C materials, AMP may solve your emulsifying problem. 

y Y gp 
pH at 20°C of 0.1M Solution................ 11.3 
Vapor Pressure at 20°C.............. approx. Imm are! ¢ HEMICAL INTERMEDIATE 
NE YM. -- +--+ ++ 02. 159°F Readily undergoes a wide variety of reactions. AMP forms substituted 
yay saiibiea anita amides with esters, anhydrides and acyl halides. Also reacts with many 


other compounds including alkyl halides, aldehydes, ketones, and 
carbon disulfide. 

AMP can be used in the synthesis of efficient surface-active agents and 
detergents, and in vulcanization accelerators for rubber, 

Also suggested for synthesis of dyestuffs, photographic developers, 
and pharmaceuticals. Investigate the many ways in which AMP can 
help improve your products or processes. 

NOW AVAILABLE in 55-gallon drums, 5-gallon and 1-gallon 


cans. For further information and technical service on putting 
AMP to work for you, call on the Industrial Chemicals Sales 
Department, Commercial Solvents Corporation, 260 Madison 
Ave., New York 16, New York. 


OTHER (cSc ~ CHEMICALS 





=> on 







BUTANOL & DERIVATIVES © ETHYL ALCOHOL & 
DERIVATIVES © METHANOL © AMMONIA 
AMINOHYDROXY COMPOUNDS © RIBOFLAVIN 
CRYSTALS * HYDROXYLAMMONIUM SALTS 
NITROPARAFFINS © FORMALDEHYDE N. F. 
PENTAERYTHRITOL © ACETONE METHYLAMINES 


COMMERCIAL SOLVENTS => 


CORPORATION CHEMICALS 
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REFRIGERATION OR PRESSURE FILLING 
FOR PRIVATE LABELS 


@ Increased Plant Facilities 


Two production lines now give us a capacity of 50 thousand cans 
per day, and warehousing facilities for your product. 























@ Production Versatility 


@ We pack liquid or foam — insecticides, deodorants, roach 
killers, suede restorers, hair lacquers, shaving creams, hand 
lotions, shampoos, pet shampoos, snow spray, etc. 


@ All types of cans and valves available to the aerosol industry 
— kept in stock for quick handling of orders. All orders fully tested 
and guaranteed to be in good working order before leaving our 
plant. Full product liability coverage. 


@ Private label or contract filling. Your own formula carefully 
followed, or our tested formula supplied for your label. 


ee @ LARGE OR SMALL RUNS 


We manufacture or pack many nationally known brand names 
in large runs — and handle small runs regularly with equal care. 
HAVE OUR REPRESENTATIVE CALL TO DISCUSS YOUR SPECIFIC 
REQUIREMENTS. 









For Accurate Information ® Skilled Technical Help 
Dependable Production 


643 NORTH AVE. 
§ BRIDGEPORT, CONN. 
y Inc. 
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| the KEYNOTE to better 
REFINED (cewaxed) WHITE SHELLAC 
for non-rubbing FLOOR POLISHES 


| g | : ? y 3 
— ° i ~ A 
ail te if ; ‘ 3 , x } 
a ie he es 
-ae 7", 4p ee * i aw d im — = 
= é - r 






Section of GRP Shellac Development and Control Laboratory 
Over 20,000 Tests Made Annually 


Control — All raw materials meticulously analyzed for strict conformity to rigid buying 
specifications. 


Control — Every step of the manufacturing process continuously check- 


ed to assure uniform production of the highest quality. 


Contred — Finally, exhaustive tests of finished products to 


guarantee compliance with customers’ specifi- 
cations, thus safe-guarding the superior quality 
of their products. ; 


GILLESPIE-ROGERS-PYATT CO., INC. 


The Preferred Office: 75 West St., New York 6, N. Y. 
Plant and Laboratory: Jersey City, N. J. 


S E 4 L Jj 44 Representatives and warehouse stocks in principal cities in the 


United States and Canada 
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MEL ID IRON. 


Newest insecticide for household use 
is highly effective and is residually 
active for long periods against many 
of the common household insects. 


NSECT control inside buildings 
and other premises has long 
been important to professional 

pest control operators, householders, 
and industrial sanitarians. Several 
insecticidal chemicals now _ give 
quick kill, but finding one which 
provides important, long residual 
action, and is safe as well, has been 
a difficult job for chemical research- 
ers. 

When it comes to controlling 
insects that are openly evident 
around the household, quick kill is 
the first thing that appeals to the 
applicator and the housewife. How- 
ever, successful control of pests 
such as roaches or silverfish, which 
are often hidden from the house- 
wife’s attention, depends on residual 
activity of the insecticide, and the 
resulting prevention of further in- 
festations. 

On July 19, 1954, dieldrin, 
a long-residual and versatile agricul- 
tural insecticide, was granted label 
acceptance by the Registration Unit, 
Pesticides Regulation Section, Plant 
Pest Control Branch, Agricultural 
Research Service, United States De- 
partment of Agriculture for the con- 
trol of household pests — ants, 
roaches, silverfish, ticks, carpet 
beetles, paper nest wasps and mud 
daubers in indoor premises by spot- 
treatment applications. 

In 1952, dieldrin received 
label acceptance for registration 
covering the control of mosquitoes, 
flies, ticks, sandflies, chiggers and 
fleas in outdoor areas. These ac- 
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ceptances followed years of inten- 
sive and extensive experimentation 
by research workers in such govern- 
ment agencies as the U. S. Public 
Health Service, U. S. Department 
of Agriculture, state experiment sta- 
tions, as well as independent labora- 
tories, both in the U. S. and in 
several foreign countries. This re- 
search was al! geared to finding a 
safe, but more effective and more 
residual chemical for the control of 
many sericus household pests. 

The use of dieldrin as a resi- 
dua! spray in shelters and dwellings 
for the control of. malarial mos- 
quitoes in many foreign areas has 
already become an established prac- 
tice (35,37,38). The general adop- 
tion of dieldrin for household, in- 
dustrial and public health insect con- 
trol in this country has been delayed 
due to lack of evidence for its safe 
use by the applicator and inhabi- 
tants. Now thorough toxicological 
investigations and four years of use 
experience have shown that dieldrin 
can be employed effectively under 
controlled conditions. 

Like other insecticides of the 
chlorinated hydrocarbon group, diel- 
either by 


drin may be absorbed 


swallowing, through contact with 





By W. E. McCauley 
Shell Chemical Corp. 


and Y. P. Sun 
Shell Development Co. 











the intact skin, or by inhalation. 
Sprays or emulsions are more read- 
ily absorbed than dusts or powders. 
Prolonged exposure to dusts, sprays, 
or skin contamination in any form 
should be avoided. Where prolonged 
exposure to appreciable air contami- 
nation cannot be avoided, respirators 
are recommended. Suitable work 
clothing such as cotton overalls and 
caps should be worn and changed 
if contaminated. Following any 
handling of these chemicals, the ex- 
posed skin should be washed with 
soap and water, particularly before 
eating and smoking. 


Approved Forms 
F' IRMULATIONS of 


which are covered in the U. S. 


dieldrin 


Department of Agriculture label ac- 
ceptance for indoor use are 0.5 per- 
cent dieldrin oil solution, one per- 
cent dust and dieldrin emulsifiable 
concentrate to be diluted with water 
before application. Dieldrin is also 
being marketed at 0.5 percent con- 


. centrations in low-pressure aerosol 


spray formulations. The oil solu- 
tion, the dust, and the aerosol are 
applicable for use as a spot treat- 
ment in indoor premises. The dield- 
rin emulsifiable concentrate formu- 
lation is used primarily by pest con- 
trol operators for application to 
foundations, basements, attics, etc. 
The spot treatment type of applica- 
tion i.e. applications to cracks, cre- 
vices, behind shelves, cupboards, 
baseboards, under sinks and around 
door sills and window frames pro- 
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Table I. 
Median lethal concentrations (per cent) in the oil solutions of 
various insecticides to a range of medically important pests. 
(Busvine & Nash. Bul. Ent. Res. 44(2):371-376) 
Chlor- Toxa- Alle- Pyre- 
BHC Dieldrin Aldrin dane DDT phene _thrin Pyrolan thrins 
Cimex (bedbugs) .06 17 a 95 1.0 3.9 .97 21 17 
Rhodnius 
(reduviid bugs) 21 37 58 1.8 3.0 8.0 1.9 3.0 22 
Pediculus (lice) 025 015 .038 BB 66 .60 59 74 14 
Xenopsylla (fleas) .018 .032 .048 33 37 2.0 2.9 > 50 
Aedes (mosquitoes) .018 .20 36 1.4 95 (20) Ay 1.4 .065 
Musca (flies) .006 .005 .009 .036 .08 .09 .097 46 .07 
Ornithodoros (ticks) .024 016 080 22 75 21 9 Bt 02 
vides long residual activity in those _ dieldrin > aldrin = pyrethrins > has not been found destructive to 
areas where insects hide, rest or run chlordane = DDT = “Pyrolan” = aquatic animal life. 


unseen. Spot treatments are not only 
adequate for effective control but 
highly desirable because of their 
economy and convenience, since ap- 
plications are made less often. Long 
residual activity in these inconspi- 
cuous places prevents new infesta- 
tions from developing unnoticed. 
The emulsifiable concentrate is 
equally useful for outside applica- 
tions as are the wettable powder 
formulations of dieldrin. 

Recently, granular formula- 
tions have looked very promising for 
mosquito and sandfly larvaciding 
(27,39,40). Dieldrin granules are of 
sufficient size and weight that when 
applied to dense foliage or ground 
cover, they pass through the foliage 
and land on the ground or water sur- 
face where insects are active. 


Insecticidal Potency 
NSECTICIDES used for house- 
hold, industrial and public 
health pest control vary in their 
initial toxicity according to the in- 
sect species involved, type of appli- 
cation, stability in various environ- 
ments, insect resistance and inher- 
ent potency of each chemical. Dield- 
rin is one of the most insecticidally 
potent chemicals against a wide 
variety of household and medically 
important pests. Busvine and Nash 
(1) have determined the initial toxi- 
city of nine insecticides to seven im- 
portant pests by exposing the in- 
sects to films of oil solutions on fil- 
ter paper. Results of these tests are 
shown in Table I. The approximate 
order of potency was: T-BHC> 
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allethrins > toxaphene. Dieldrin is 
thus shown to be 4 to 6 times as 
toxic as DDT to these pests. 


Mosquitoes 

IELDRIN has shown remark- 
D able effectiveness against mos- 
quitoes, both larvae and adults. 
Mathis and Quarterman (2) found 
dieldrin to be the most effective re- 
sidual larvacide. An application of 
one pound per acre controlled breed- 
ing for 62 to 78 weeks in land- 
locked ponds. DDT at three pounds 
per acre was effective for 13 to 23 
weeks. Likewise, workers at the 
Communicable Disease Center, U. S. 
Public Health (3) found 
dieldrin at one pound per acre to be 


the only insecticide showing any 


Service 


promise of effectiveness against lar- 
vae of Mansonia_ perturbans, a 
salt-marsh mosquito. The 1953 U.S. 
Public Health Service recommenda- 
tion (4) for of insecticides, 
states that dieldrin at one pound per 
acre will prevent mosquito breeding 
for more than one year in small 
land-locked ponds. A dieldrin dos- 
age of one pound per acre should be 
used only in intermittently flooded 


use 


areas, stagnant pools, sloughs or 
other aquatic areas which do not 
support desirable fish or other bene- 
ficial aquatic life. 
Dieldrin at a much lower 
dosage of 0.1 to 0.2 pound per acre 
will give effective control of salt- 
marsh mosquito larvae in intensive- 
ly or repeatedly treated areas (5,6). 
This dosage does not remain effec- 
tive for such a long period, but it 


In laboratory tests (6) dield- 
rin was eight times as effective as 
DDT against adult anopheline mos- 
quitoes, Outside the U. S., dieldrin 
has been employed very effectively 
for adult mosquito control particu- 
larly in those areas where anopheline 
vectors are showing resistence to 
DDT (7,8). This use of dieldrin, 
usually at a rate of about 25 mg. 
per square foot as a residual spray 
has resulted in control of triatomid 
bugs (vector of Chagas’ disease) 
and Culicine disease vectors against 
which DDT is not effective (9,10, 
37). 


Flies 
residual 


I; many areas where 
sprays are used extensively, 


houseflies have become resistant to 
DDT, and in some areas to other 
chlorinated hydrocarbons. Dieldrin 
applied as a 0.625 percent spray is 
recommended as an outdoor residual 
spray for application to resting 
places such as walls, window and 
door screens, vegetation, under 
porches and other dark places (4, 6, 
20). Dieldrin is effective both as an 
adulticide or larvicide, against non- 
resistant flies and in many areas 
against DDT-resistant strains. Re- 
sistance to dieldrin may develop, 
particularly where DDT resistance 
is. already present, but dieldrin has 
usually been effective for at least 
one season and for more than one 
season if resistance to other chemi- 
cals was not present before dieldrin 
was used (6). 

Data comparative 


on the 
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toxicity of dieldrin to roaches have 
been reported by Kearns et al. (11), 
Fisk and Isert (12) and the U. S. 
Department of Agriculture (13). 
The data from Kearns e¢ al. indi- 
cate that dieldrin is five to 10 times 
as toxic as chlordane to both Ameri- 
can and German roaches, when the 
toxicants are administered by. topical 
application. The U. S. Department 
of Agriculture data confirm this 
ratio of toxicity when roaches are 
exposed to dusts containing various 
concentrations of toxicant. These 
data are presented in detail in Table 
z 

Fisk and Isert (12) found 
dieldrin to be almost five times as 
toxic as chlordane and 27 times more 
toxic than DDT to a normal strain 
of German cockroaches. These same 
workers found the chlordane resis- 
tant strain of roaches to be quite 
resistant to dieldrin. Dieldrin is nor- 
mally recommended for roach con- 
trol at %4 the dosage of chlordane 
and these data indicate that dieldrin 
would be more effective than chlor- 


dane at that ratio. 


Ants 

IELDRIN is now being recom- 
D mended for use against ants in 
various situations (14,15,16,17,18, 
19). Recommendations call for the 


of low 


use percentage dusts or 


sprays for small scale or mound 
treatment or one to two pounds per 


acre for treatment of large turf 


mined the toxicity of six insecticides 
against webbing clothes moths and 
black carpet beetles by exposing the 
insects to treated wool samples. 
Against black carpet beetle larvae, 
DDT and dieldrin were the only 
compounds which prevented dam- 
age at all concentrations tested. The 
lowest concentration tested for DDT 
was 0.025 percent; the lowest con- 
centration 0.005 
percent. DDT was much less effec- 
than 


for dieldrin was 


tive against clothes moths 
against carpet beetles, but dieldrin 
was almost completely effective at all 
concentrations against clothes moths 
even after the second infestation. 
Fleas 

USVINE and Nash (1) 

ported dieldrin to be approxi- 


te 


mately 10 times more toxic to fleas 
than DDT and more toxic to fleas 
than eight other compounds tested 
except r=BHC. Ryckman and co- 
workers (21,22) 
possibility of controlling plague vec- 
tors on rodents by application of in- 
secticides to rodent-infested areas 
and by dusting rodent burrows. 
Their data show that dieldrin two 
percent dust, aldrin 2.5 percent dust 


and heptachlor 2.5 percent dust ap- 


investigated the 


plied to burrows will maintain flea 
populations below economic levels 


up to nine months. 


Ticks 
ie results of Therrien et al., 


populations in 24 hours by applying 
dieldrin as a dust at the rate of one 
pound dieldrin per acre. Dieldrin 
was more effective in Therrien’s 
tests than any other chemicals test- 
ed. Gouck and Fluno (24) found 
DDT and dieldrin effective against 
the American dog tick at one pound 


per acre. 


Other Pests 
N addition to the results on the 
above pests, the wide range of ef- 
fectiveness of dieldrin against house- 
hold, industrial and public health 
pests is illustrated by the results ob- 
tained by workers on the control of 


25), sand fly larvae (26,27), 


lice 
chigger vectors of scrub typhus 
28), boxelder bugs (29,30), ter- 
mites (31), earwigs (32), and mud 
daubers (33). 


Residual Characteristics 
ONG residual activity is prob- 
L ably of equal importance to ini- 
tial toxicity for effective household, 
industrial and public health pest con- 
trol. Tests under a variety of con- 
ditions have shown dieldrin to be 
one of the longest residually active 
chemicals this 
Busvine and Nash (1) determined 


available for use. 
the persistence of nine chemicals by 
exposing bedbugs to filter papers 
impregnated with each chemical at 
the rate of 0.1 mg. per sq. cm. 
Mortality of batches of bedbugs was 
determined at intervals up to six 
months after application. The ap- 























areas. (23) indicate that ticks in bi- 
Kearns et al. (11) deter- vouac areas may be reduced to low (Turn to Page 195) 
Table 2. Dust tests on male American and German cockroaches. 
(15 insects exposed to 0.25 gram of dust for 1 hour.) 
U. S. Department of Agriculture, February, 1949. (13) 
Percent Mortality at Indicated 
Percentages of Active Ingredients 
American Cockroaches German Cockroaches 
Material 1.0 0.5 0.1 0.05 0.01 0.005 1.0 0.5 0.1 0.05 0.01 0.005 
24 Hour Mortality 
Dieldrin 100 1¢0 80 33 0 0 100 100 100 20 20 
Chlordane 80 67 7 0 0 0 100 100 27 40 0 0 
DDT 100 83 53 27 0 0 100 27 0 13 0 7 
48 Hour Mortality 
Dieldrin 100 100 100 53 7 7 100 100 100 100 33 47 
Chlordane 100 93 47 13 0 0 100 100 60 67 7 0 
DDT 100 87 60 33 0 7 100 33 0 20 0 13 
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Va 
FILLING 


sf 


THREE COMPLETE PLANTS TO SERVE 
OUR CUSTOMERS BETTER ANYWHERE IN 


THE UNITED STATES , 


UNLIMITED CAPACITY 
UNSURPASSED LABORATORY FACILITIES 


UNEQUALLED STRATEGIC LOCATIONS 


* 


G. BARR & COMPANY 


NEW YORK ° CHICAGO . LOS ANGELES 


Address Inquiries to: 360] So. Racine Ave., Chicago 9, Illinois 
Phone: YArds 7-1700 





EASY AS PIE 
10 USE !! 


& SONS, INC 
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Saves Money! ~*~ 


Mail This 
Coupon 


TODAY! 


NO-MO-WAX is positively guaranteed 
to remove either water wax or spirit 
wax accumulations! Removes even 


hard encrusted wax film easily! In al- 
most every instance NO-MO-WAX does 
all of the work—little if any mechanical 


resistance is needed. 


NO-MO-WAX means exactly what it 
says — NO MORE WAX on your floors! 


Saves Labor! 


NO-MO-WAX cuts through 
accumulated wax so quickly 
and easily that labor 
problems are reduced to 

@ minimum! 


New Wax 
Can Be 


Applied 
‘mmediately 


‘era: oy 


Tames Varley LV Yondine 


ST. toums V5 MISSOURI 


Please send me without cost a Pint of your NO-MO-WAX for 
a thorough ON-THE-FLOOR Test. Also complete information 
and prices. 

Name 

Firm 


Address 











YOUR, COMPETITION 


Many a sale is won by a nose. Use MM&R Perfume Oils— famous the 
world over for strength and well-rounded bouquet — to give your product 
a sales-stimulating fragrance...a refreshing odor that buyers can’t resist. 
Complete listings of MM&R Perfume Oils for every product, every 
budget. Our modern perfume laboratories will gladly recommend a per- 
fume ow, or compound one for your particular needs. 

Let us tell you of the advantages to be derived through the use of MM&R 
products. Or contact your MM&R representative — the “MAGNA man.” 


Ye C= Fhoynard, Me. 








Dine JZ&Q5 ONE OF THE WORLD’S GREATEST SUPPLIERS OF ESSENTIAL OILS 
16 Desbrosses Street, New York 13,N.Y. + 221 North La Salle Street, Chicago 1, INlinois 
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URING the warm months 

of the year, the sales of the 

various types of insecti- 
cides to household users reaches a 
peak, and it is at this time that the 
importance of proper _ scenting 
comes to the fore. The insect spray 
is of a type that spreads through- 
out the area of use very quickly and, 
due to a combination of heat and 
humidity, it tends to linger in the 
room for a considerable length of 
time. In addition, mothicides, which 
are used in the confined areas of 
closets and small storage rooms, 
tend to settle and permeate clothing 
and other material with their odor. 
Odor is an important factor to be 
considered in formulating a house- 
hold insecticide. 

Although the killing power 
of an insecticide is important to the 
consumer, very few users have any 
knowledge of the active insecticidal 
ingredients listed on the label of the 
container. To the majority, the com- 
plex chemical names and other tech- 
nical data mean very little. Most 
people buy on the basis of odor 
when the contents are sprayed, 
sometimes giving this factor even 
greater consideration than the kill- 
ing or knock-down power of the 
product. Repeat sales of insecticides 
may often be traced to the odor as- 
sociated with the product. 

The importance of the in- 
secticide market in the United States 
is evidenced by sales figures pre- 
sented in a recent survey. It was 
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By Victor DiGiacomo and Leonard Stoller 


Givaudan-Delawanna, Inc. 
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reported that during 1953 the Amer- 
ican public spent $92,390,000 for 
insecticides, moth control agents and 
fly sprays. This compares with 
$79,250,000 spent in 1952 and $74,- 
650,000 in 1951, evidencing a steady 
growth in insecticide business. If 
the trend continues, as is expected, 
sales during this and future years 
will be much higher. 


Odor Selection 


HE scenting of household in- 
T secticides is not a simple prob- 
lem. The producer of insecticides 
cannot purchase any odor of his 
choice, use it, and expect to have a 
successfully perfumed product. The 
selection of a fragrance material 
must be carefully considered be- 
fore a scent is chosen which is suit- 
able for the insecticide in which it 
is to be used. 

There are several odor types 
which are now popular among in- 
secticide users. For room insecti- 
cides, such scents as non-descript 
bouquets, mints, lavenders and other 
types which are acceptable to both 
sexes, have been used. For mothi- 
cides, where the product comes in 
direct contact with clothing which 
may be worn soon after spraying, 
such types as cedar, cedar-pine are 
popular. Odors having a neutraliz- 
ing effect have also been found ac- 
ceptable. Clothing which has been 
sprayed must not carry with it the 
scent of the mothicide. 
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Perfuming 
Insecticides 







After a particular odor type 
is selected, other factors must be 


considered before the final choice is 
made. There are problems that must 
be solved and questions which must 
be answered before the right odor 
can be selected for a given insecti- 
cide. These problems must be stud- 
ied by the perfumer-chemists who 
are familiar with the insecticide in- 
gredients and the effects they may 
have on the various perfume ma- 
terials which will be used. 

We must mention, even at 
the risk of being repetitious, that 
the perfumes used in insecticides 
must be chosen with great care. A 
perfume which is ineffective will 
fail to mask the bad odor of the 
insecticide mix and will lack con- 
sumer appeal. Many producers feel 
that the cost of perfumes used in 
insecticides must be kept to a mini- 
mum. Although price is important 
to them, they ignore the fact that 
perfume compounds must be cus- 
tom-made to fit the particular in- 
secticide for which they are intend- 
ed. A slightly higher expenditure to 
purchase better scents results in a 
more pleasing product. By endeavor- 
ing to over-economize, many manu- 
products 


facturers launch 


will, in 


may 


which themselves, create 
constimer resistance. 

The majority of the insecti- 
cides now in use contain one or a 
combination of insect-killing in- 
gredients including such active-in- 


secticidal materials as lethane, chlor- 
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dane, pyrethrum extracts, allethrin, 
lindane, malathion, thanite, DDT, 
methoxychlor, and piperonyl buto- 
xide, etc. Each of these chemicals 
undoubtedly is very effective as an 
insect kiiler but, because of inherent 
properties and the method by which 
they are applied, produce disagree- 
able odors. These odors, if not 
satisfactorily masked, can result in 
lost sales. 

In addition to these active 
materials, the perfumer - chemist 
must also consider the solvents 
which are used to dissolve some of 
the insect-killing ingredients. Cer- 
tain aromatic hydrocarbons which 
are used in many low-cost insecti- 
cides are highly cdoriferous, In 
themselves these solvents create a 
rather difficult cdor problem. They 
require odor coverage before finish- 
ed insecticides using such solvents 
can be considered suitable for sale 
to and use by the consumer. 

The use of ispropyl my- 
ristate,* has been found to be 
very effective in minimizing basic 
insecticide odors. It has also been 
reported that the material has been 
found to reduce, in certain cases, 
sneezing and lacrimation. The com- 
pound helps reduce the high odor 
level of many of the hydrocarbon 
and other type solvents that are 
normally employed. Just what mech- 
anism is involved in the deodoriza- 
tion of the odoriferous constituents 
is difficult to ascertain. However, it 
is our opinion that there is a mole- 
cular coating which subdues odors. 


Aerosol Insecticides 


HEN considering the scenting 

of aerosol insecticides, two 
factors must be kept in mind. Com- 
patibility and solubility of the vari- 
ous aromatic chemicals and essential 
oils which may be employed are 
very important in perfuming aero- 
sels. Many of these perfume ma- 
terials have a low degree of solu- 
bility in the hydrocarbon solvents 
which are used to dissolve the active 
ingredients. Others, which are solu- 
ble, inay not be entizely compatible 
with the propellents used in aerosol 


**“Deltyl Extra” is a registered trade mark 
of Givaudan-Delawanna, Inc., New York. 
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insecticides. This incompatibility 
causes the decomposition of the per- 
fume oi! and would, of course, be 
detrimental to the insecticide spray. 
The predominantly isopropyl my- 
ristate, mentioned above, has also 
been found effective as a cosolvent in 
solubilizing various aromatic chem- 
icals, essential cils and other in- 
gredients of the acrosol mix. This 
is a rather important function since 
a great many azrosol perfume in- 
gredienis have a lunited degree of 
solubility, In fact, by eliminating 
all aromatic chemicals, essential oils 
and other materials which are diff- 
cult to solubilize in insecticides, it 
would be almost impossible to 
formulate many of the scents which 
users have requested. 

If perfume oils are not prop- 
erly made for the particular insecti- 
cide, the solubility of the perfume 
composition may affect the working 
properties of the applicator which 
is used to spray the insecticide. If 
incompatibility is involved, the final 
odor of the insecticide mix may be 
more objectionable than that of the 
unperfumed product. It is essential 
that insecticide perfumes be custom- 
made for the individual insecticid 


formulation. 


Concentration 


A” we mentioned above, cost is 
a very important factor in the 
scenting of insecticides. Perfume 
concentrations therefore, must be 
kept as low as possible. 

Effective concentrations maj 
vary depending entirely on the type 
of application. If the insecticide is 
to be formulated as an aerosol prod- 
uct, the concentration of insecticide 
principal varies between 15 and 20 
percent and 80 to 85 percent propel- 
lent. Perfume concentrations vary 
from 0.05 to 0.3 percent. 

Concentrations for hand spray 
insecticides differ somewhat in that 
the principal is usually diluted with 
certain grades of kerosene. There- 
fore, the perfume concentration may 
be somewhat higher. 

It is important that the per- 
fume used be of the type that will 
diffuse at the same time as the in- 
secticide itself. An odor that will 





linger in the area of use long after 
the insecticide has dissipated may 
become offensive, especially if con- 
tinuous spraying is necessary. 

It cannot be overemphasized 
that an insecticide scent must be 
custom made. An ill-chosen scent 
may become a liability to the prod- 
uct rather than aid in its promotion. 
Proper scenting can give an in- 
secticide an added sales incentive 
and give the manufacturer an op- 
portunity to increase his sales. 


Summary 


UMMARIZING what we have 

discussed above, the important 
factors to be considered when scent- 
ing an insecticide are: 

1. The odor should be selected by 
perfumer-chemists who are fully 
familiar with the insecticide to be 
perfumed. 

2. Although cost should be consider- 
ed it should not affect the choice 
of an effective odor. 

3. Active insecticidal ingredients and 
solvents must be effectively mask- 
ed by the fragrance formulation. 

4. Aerosol insecticides require odors 

which are fully compatible and 

soluble. 

. The scent must be custom made 

to fit the individual insecticide 


cn 


mix, 
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Goett Atlas Director 

Edward J. Goett, head of the 
commercial development  depart- 
ment, has been elected a director 
of Atlas Powder Co., Wilmington, 
Del., it was announced last month. 
He has also been named vice-presi- 
dent in charge of the chemicals, 
“Darco,” and commercial develop- 
ment departments of Atlas. Mr. 
Goett, formerly a director and sales 
developement manager of Charles 
Pfizer & Co., Brooklyn, joined At- 
las last July to head the newly 
formed commercial development de- 
partment. 

At the same time, Atlas an 
nounced the appointment of W. 
Clayton Lytle as general manager 
of the chemicals department to suc- 
ceed Kenneth E. Mulford, who be- 
came assistant to Mr. Goett. 


SOAP and CHEMICAL SPECIALTIES 











For Tops in Quality 













PARA- 
DICHLOROBENZENE 







4 Sizes to Meet ALL YOUR REQUIREMENTS 


{ACTUAL SIZES) 


Compare these outstanding advantages... No. 9 


jy Uniform Granulation! 


jy Highest Purity! 
Mail Coupon Now for Test Samples! 





py Attractive Crystals! ee ee ee ee ee ee ee ee ee ee oe, 
Good Color and Appearance! 
ai PP llied SOLVAY PROCESS DIVISION 
jy Produces Uniform Blocks! hemical ALLIED CHEMICAL & DYE CORPORATION 
= 61 Broadway, New York 6, N. Y. 














Gentlemen: Please send me at no cost or obligation: FREE TRIAL 
REPACKERS ..-COMPOUNDERS .. .BLOCK- PACKAGE OF SOLVAY Para in the following granulations: 
MAKERS ... the best way to prove the superiority 


of SOLVAY Para is to make your own comparison 




















NAME 

tests! We will be glad to supply samples of our four 

different granulations. COMPANY — 
POSITION 

Soda Ash + Snowflake® Crystais * Potassium Carbonate + Chlorine ADDRESS_— 

Calcium Chloride * Sodium Bicarbonate * Ammonium Bicarbonate CITY ZONE__STATE 


Cleaning Compounds « Caustic Potash « Sodium Nitrite * Caustic Soda 


Ammonium Chioride * Monochlorobenzene «+ Para-dichiorobenzene 
. mm mmr me ee 
Ortho-dichlorobenzene * Methylene Chloride * Methy! Chioride Branch Soles Offices: Boston + Charlotte + Chicago + Cincinnati + Cleveland + Detroit + Houston 


Chloroform « Carbon Tetrachloride New Orleans + New York + Philadelphia + Pittsburgh + St. Louls + Syracuse 


DMm-12 


—_—— —_—_— oe ame awe eee ee ee ome eee eee eee 
GN ee ee ee 
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STOCK AND SERVICE CENTERS 
FOR WARWICK WAXES! 


ATLANTA 


L. C. Morris Company 

P. O. Box 3218, Station F 
1156 Dalon Drive, N. E. 
Atlanta 6, Georgia 
ATwood 0122 


BALTIMORE 


J. G. Roger Chemical Co. 
3500 Ash St., Baltimore 11, Md. 
TUxedo 9-1505 


BOSTON 

N. S. Wilson & Sons 

150 Causeway St., Boston 14, Mass. 
CApitol 7-5010 


BUFFALO 

*Buffalo Solvents & Chemicals Corp. 
Box 73, Station B, Buffalo 7, New York 
BEdford 1572 


CHICAGO 


*Central Solvents & Chemicals Co. 
2540 W. Flournoy St., Chicago 12, Ill. 
SEeley 3-0505 


Warwick Wax Company, Inc. 
24 North Racine Ave., Chicago 7, Ill. 
MOnroe 6-9604 


CINCINNATI 


*Amsco Solvents & Chemicals Co. 
4619 Reading Rd., Cincinnati 29, Ohio 
Melrose 1910 


CLEVELAND 

*Ohio Solvents & Chemicals Co. 

3470 W. 140th St., Cleveland 11, Ohio 
Clearwater 1-3770 


DETROIT 


*Western Solvents & Chemicals Co. 
6472 Selkirk Ave., Detroit 11, Michigan 
WaAlinut 1-6350 


FT. WAYNE 


*Hoosier Solvents & Chemicals Co. 
P. O. Box 147, Nelson Road, East 
Ft. Wayne 1, Indiana 

ANthony 0213 


GRAND RAPIDS 


*Wolverine Solvents & Chemicals Co. 
1500 Century Ave., S.W., 

Grand Rapids 9, Michigan 

GRand Rapids 5-9111 
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HOUSTON 


*Texas Solvents & Chemicals Co. 
8501 Market St., Houston 15, Texas 
ORchard 6683 


INDIANAPOLIS 


*Hoosier Solvents & Chemicals Co. 
1650 Luett Ave., Indianapolis 22, Indiana 
ATlantic 1361 


KANSAS CITY 


Thompson-Hayward Chemicals Co. 
29th & Southwest Boulevard 
Kansas City &, Missouri 

TAlbot 2473-4-5-6-7-8 


LOS ANGELES 


E. S. Browning Co. 
2321 Yates St., Los Angeles 22, California 
RAymond 3-3374 


LOUISVILLE 


Dixie Solvents & Chemicals Co. 
660 S. 5th St., Louisville 1, Ky. 
WAbash 3393 


MILWAUKEE 


*Wisconsin Solvents & Chemicals Corp. 
1719 S. 83rd St., Milwaukee 14, Wis. 
GReenfield 6-2630 


MONTREAL 


**Charles Tennant & Co. (Canada) Ltd. 
Canada Cement Bidg., 

Montreal 2, Quebec, Canada 

Plateau 4811 


NEW ORLEANS 


*Southern Solvents & Chemicals Corp. 
1352 Jefferson Highway 

P. O. Box 4067—Carrollton Station 
New Orleans 18, Louisiana 

TEmple 4666 


NEW YORK 


Warwick Wax Company 

10-10 44th Ave. 

Long Island City 1, N. Y. 
STillwell 6-1100, Ext. 50 


PHILADELPHIA 


Shamrock Chemicals Corporation 
401 North Broad St. 
Philadelphia 8, Pennsylvania 
MArket 7-0690 


PORTLAND 


***Van Waters & Rogers, Inc. 
3950 N.W. Yeon, Portland 10, Oregon 
CApitol 1721 


ST. LOUIS 


*Missouri Solvents & Chemicals Co. 
419 De Soto Ave. 

St. Louis 7, Missouri 

GArfield 3495 


SAN FRANCISCO 


E. S. Browning Co. 

1515 Third St., 

San Francisco 7, California 
DOuglas 2-0631 


SEATTLE 


***Van Waters & Rogers, Inc. 
4000 First Ave. Sou'h 

Seattle 4, Washington 

SEneca 5050 


SPOKANE 

***Van Waters & Rogers, Inc. 
809 N. Washington St. 

c L " WwW Li gto 


Riverside 4183 





TOLEDO 


*Western Solvents & Chemicals Co. 
Central Ave. at Reynolds Rd. 
Toledo, Ohio 

JOrdan 0761 


TORONTO 


**Charles Tennant & Co. (Canada) Ltd. 
1303 Yonge St. _ 

Toronto 7, Ontario, Canada 

WAlnut 2-5103 


VANCOUVER, B. C. 


***Van Waters & Rogers, Inc. 
650 Industrial Ave. 

Vancouver 4, B. C. 

PAcific 7578 


*Member, Solvents and Chemicals Group 


**Member, Tennants Group 


***Member, Van Waters & Rogers Group 


= 


SOAP and CHEMICAL SPECIALTIES 











save this handy specification chart 


Warwick Waxes — waxes of proved performance — offer 
you the broadest selection in the wax field. Whatever 
your product or your problem — for expert help on 
formulations, for samples, for technical data, our wax 
chemists are at your service. Get in touch with Warwick 
today . . . ask for our 1954 price list. Prompt delivery. 
Stocks in principal cities. Address Dept. W4. 






































































































MELTING 
name revertation | couor | acip ia 
WAX 5 SEC , NPA NUMBER 

7 VALUE 
CARDIS* ~~ EMULSIFIABLE 
penny 195-200 1-2 4-5 12-16 | 55-65 petata bien WAX 
CARDIS* | Se 18 | : EMULSIFIABLE | 
oo 184-189 4-6 4-5 13-16 45-55 PETROLEUM WAX 
CARDIS* ; a | . ~~ EMULSIFIABLE 
ate 180-185 7 4-6 18-20 65-70 PETROLEUIA WAX 
; ae Sako Cae vidi 
CARDIS* EMULSIFIABLE 
sae 180-185 5-7 4-5 28-30 75-80 onvemhinien Wax 
———— | i | : Dee anal 
7 | SPECIALLY 
—- 195-200 | 3-5 BROWN 14-17 | 40-45 PROCESSED 
PETROLEUM WAX 
MICRO- 
FORTEX | 190-200 3-5 219-31 0.0 | | 0.0 CRYSTALLINE 
HARD AND PLASTIC 
— 190-195 3-5 BROWN-BLACK MICRO- 
pe 190-195 3-5 AMBER-6 MAX | 0.0 CRYSTALLINE 
at + 4 190-195 3-5 YELLOW-3-3! HARD AND BRITTLE 
ck-... Mako 8 ———_  . | a! SPECIALLY 
POLYMEKON* 200-MIN. | 0-3 YELLOW | 0.0 0.0 PROCESSED 
| PETROLEUM WAX 
—_ : —_ : eee es = _] 
WARCO MICRO- 

180-185 4-7 WHITE 
WAX ghee: > it snowne 00 | 00 CRYSTALLINE 
180 } HARD AND BRITTLE 

WARCO MICRO- 

145-155 | 15-20 YELLOW 1-2 | 
WAX 145.138 | 13-20 SROWN 00 | 0.0 CRYSTALLINE 
150-A PLASTIC 

MICRO- 
WARCOSINE =| 150-155 | 15-20 WHITE | ee | 0.0 CRYSTALLINE 
PLASTIC 
PARAFFIN > FULLY REFINED CRYSTALLINE 
SUGAR CANE : ] “a i 
a 5 | 169-174 1.0-1.5 BROWN 25-30 70-90 VEGETABLE WAX 
| | PE ES eee | i Sees 
SUGAR CANE 
WAX TECHNICANE| 171-176 3 MAX LIGHT BROWN | 25-35 | 55-70 VEGETABLE WAX 
500 
SUGAR CANE 
WAX DUPLICANE* | 165-170 | 1 MAX BROWN | 20-30 | 65-75 VEGETABLE WAX 
517 | 
e 
7 ps ¥ 
A SUBSIDIARY OF Su CHEMICAL CORPORATION 


Warwick Wax Co., Inc. 


10th Street and 44th Avenue, Long Island City, New York 
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2 CONSIDERATIONS 
THAT WILL DETERMINE 
YOUR PRODUCT'S SALES 


When you put good money and effort into the production, mar- 
keting and merchandising of a technical product, be sure of two 


things: 
1. That it is a product worthy of such support. 


2. That it has a correctly chosen fragrance, pre-tested 
to determine its consumer acceptability and appeal. 


Point No. 1 is your problem; let point No. 2 be ours! All of our 
facilities and experience are ready and waiting to help you choose 
the right fragrance for your product. 


FRITZSCHE + 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 





Chicago, Illinois, Cincinnati, 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, 
San Francisco, California, 


Ohio, Cleveland, Obio, *Los Angeles, California, Philadelphia, Pennsylvania, 
St. Louis, Missouri, *Toronto, Canada and * Mexico, D.F. FACTORY: Clifton, N. J. 
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Sanitary Supply Advertising 





DECEMBER, 1954 


By Frank J. Reilly* 


Editor, Soap & Chemical Specialties 


LL of us agree that adver- 
tising pays; the only ques- 
tion is who pays for it in 

a normal jobber-manufacturer re- 
lationship. The sanitary supply job 
ber looks to the manufacturer, 
whose products he is promoting to 
help foot the bill, and the manu- 
facturer, in turn, takes the attitude 
that it is the function of the jobber 
to sell his products, and if it takes 
advertising to do it, that is part of 
the jobber’s sales cost. Depending 
upon whom you talk to, either posi- 
tion is attacked or defended. 

Advertising on its own can 
gain wide attention, but salesmen 
have got to get off their fannies 
and follow it up if advertising is 
to achieve its maximum sales effec 
tiveness. 

The jobber’s salesmen must 
know about his firm’s advertising 
plans if they are to be followed up 
intelligently. Just recently a neigh- 
bor of mine saw a full page adver- 
tisement in the New York Times 


in which one of the automobile 


manufacturers announced the details 
of a new, super collossal trade-in 
allowance deal. All the particulars 
were listed, including the allowances 
made for various makes of cars by 
years. At the bottom of the adver- 
tisement authorized dealers of that 
particular car maker were listed. 

My neighber took his old 
car into the dealer in owr neighbor 
hood and asked what sort of allow 





*Based on a talk given at the fifth eastern 
regional meeting of the National Sanitary 
Supply Association, New York, Oct. 28, 1954. 


ance would be given. The dealer 


offered him just half of what the 
advertisement promised. My neigh- 
bor then showed the clipping of the 
advertisement to the dealer and ask- 
ed, ““How come?” The dealer gulp- 
ed and said, “Well, that’s all I can 
allow you on your old car.” Ob- 
viously, he was totally unaware that 
the advertisement was to appear, 
even though his name, as a dealer 
hac appeared in the advertisement. 
[or his company the money put in- 
to that advertisement was a total 
loss. 

The sanitary supply distri- 
butor, like the automobile or the 
chewing gum dealer, should take ad- 
vantage of every possible advertis- 
ing or selling aid that comes along. 
The time and thought of the world’s 
most highly paid advertising, mer- 
chandising, market research, com- 
mercial artists and printers and 
lithographers or radio or television 
people go into many of the advertis- 
ing presentations of products sani- 
tary supply distributors are selling. 
They are intended to open sales doors 
and keep them open for the distri- 
butor and his products. Are jobbers 
taking maximum advantage of 
them? Are they calling to the at- 
tention of their customers the fact 
that the products they see advertised 
in national magazines, on radio, 
television, newspapers and by other 
media are available for industrial 
use at their local sanitary supply 
distributors? Notifying customers 
and prospects of up coming adver- 
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Regal Chemical’s Alphabet 


Aerosols 


Regal has been a pioneer since 1943. 


Bottles 


Pressure packaged. 


Containers 


Metal or plastic. 


Regal packages pressure-propelled shave creams, shampoos, 
hand lotions, suntan lotions, hair-sprays, colognes, 
perfumes, deodorants — pharmaceuticals — 

insect sprays, moth sprays, room deodorants. 

Regal was the first to employ statistical quality control 
in the pressure packing industry, assuring uniform 
finished production. Regal distributes no products of 
its own, packing only for the trade. 

We have packaged for many well-known 

national distributors. Why gamble with inexperience? 
Let us help you. Your problems are our concern. 


Regal Chemical Corporation 
115 Dobbin Street, Brooklyn 22, N.Y. 
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tising can be done for very little 
cost. A two-cent postal card, a word 
or two by jobber salesmen merely 
calling attention to the fact that an 
advertisement is appearing or will 
appear shortly will aid the jobber 
in his sales efforts. 


Fear of Direct Selling 

HE jobber may be afraid to cir- 

cularize a manufacturer’s mail- 
ing piece because of the ever-present 
fear (in his mind at any rate) of 
the bugaboo of direct selling. Actu- 
aily, the distributor who is doing 
an outstanding job for his manufac- 
turers has nothing to fear from di- 
rect selling. The jobbing business 
in the past 10 or 15 years has grown 
to the point where the industry is on 
completely solid ground economical- 
ly and financially. It has proved that 
it can do a job for the manufacturer 
better and at less cost than he could 
do it for himself by direct selling. 
That is why many companies ope- 
rating nationally rely so heavily on 
the jobber for their industrial sell- 
ing. 

Finally, because of the di- 
versity and numbers of products 
handled by the average distributor, 
he is in an enviable position. The 
old addage about security in num- 
bers applies very well in his case. 
For the few manufacturers who feel 
they can do better by direct selling, 
there are others in the same or re- 
lated lines who feel the jobber is 
his best bet, and thus are glad to 
have an opportunity to work more 
closely with him if given the op- 
portunity. 

How much should the jobber 
spend on This, of 
course, is the $64 dollar question. 
One very successful distributor to 
whom the question was put said he 
felt it should be in direct relation 
to the profit or mark-up on the item 
to be advertised. Thus, on short 
mark-up items, such as paper prod- 
ucts, one percent of annual sales 


advertising ? 


might be a reasonable figure. Chem- 
ical products, on which the jobber’s 
profit spread is larger, can be sup- 
ported quite adequately with a four 
to five percent of total sales expendi- 
ture. 
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But whether the distributor 
spends one percent or five percent 
of his annual sales volume on adver- 
tising, he should have some sort of 
a definite budget on which to oper- 
ate. Thus, he can allot so much for 
direct mail advertising, so much for 
his catalog, so much for exhibits at 
trade shows, so much for Red Book 
advertising, so much for church, 
lodge or school 
books, etc. 

In setting up an appropria- 
tion for advertising some considera 
tion should be given to the broad 
undefined area known as public re- 
lations. Under this heading should 
This will be dis- 


programs, year 


come publicity. 
cussed in more detail later on. 

Not only should a budget be 
set up for advertising, but the ap- 
propriation should be sufficiently 
large to cover a 12 months effort. 
Continuity in advertising is recogn- 
ized as essential to the successful 
program. 

Because sanitary supply sell- 
ing by the distributor is largely 
lecalized in a few cities or states at 
most, in more sparsely settled areas, 
the choice of advertising media is 
limited. National magazines, whether 
business, trade or professional, are 
out because of the waste circulation 
involved in going to readers beyond 
the distributor’s area of operation. 
Newspapers represent so much 
waste circulation because their read- 
ership is composed of only a very 
limited number of consumers of in- 
dustrial sanitary supply type items. 


Newspaper Advertising 
ATELY, however, there has been 
a trend among distributors in 
the larger cities to take space in 
local newspapers to announce an- 
niversaries, plant expansions, moves 
to new quarters, etc. As part of this, 
manufacturers selling these jobbers 
are asked to contribute to the cost 
of running such advertisements. The 
names of manufacturers who contri- 
bute to such advertising efforts by 
jobbing firms are listed in these 
insertions, and sometimes _ their 
equipment is shown. Recently one 
jobber filled nearly three pages of a 
daily newspaper telling the story of 





his business. Manufacturers selling 
materials and equipment to this job- 
ber were prominently represented 
with advertisements on these pages. 
Is this type of advertising 
worth the cost to the jobber? And 
how about the manufacturer? Such 
advertising, which is generally clas- 
sified under the heading of instita- 
tional advertising, does build a cer- 
tain amount of prestige. It is cost- 
ly, difficult to evaluate as a source 
of business, but the newspapers love 
it because it puts advertising dollars 
in their coffers. Frankly, it is our 
feeling that the money “invested”’ 
in such efforts could be spent more 
profitably in other types of adver- 
tising. In addition to reaching many 
people who are not interested in the 
purchase of sanitary supplies, and 
thus represent just so much waste 
circulation, these one time shots are 
quickly forgotten, since nothing is 
staler than yesterday’s newspaper. 
They take a big bite out of the ad- 
vertising budget in one fell swoop. 
Basically, industrial buvers of main- 
enance supplies and equipment buy 
the stuff because they need it and 
not because Joe Doakes is opening 
a new Office or has just celebrated 
his 13th year in business. 
Manufacturers go along on 
these advertising deals reluctantly, 
and if they do it for one customer, 
they must do it for all. This also 
applies in the case of jobber cata- 
logs. If the manufacturer contri- 
butes cash, cuts, photographs or 
drawings for one distributor’s cata- 
log, then he must do it for all. Some 
manufacturers make catalog sheets 
of their 
available as inserts to be bound into 


chemicals or equipment 
catalogs. However, because these are 
one of the jobber’s most fruitful 
types of advertising, manufacturers 
are usually glad to cooperate with 
the jobber in this effort. 


Jobber Catalogs 

ITH the growth of the sani 

tary supply industry, the qual- 
ity of the catalog issued by the job- 
ber has improved and expanded both 
in size and quality. Because thes 
represent a sizeable expenditure of 
time, money and ingenuity, the job 
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NO OTHER SHELLAC 
OFFERS ALL 
THESE ADVANTAGES 


Lower Acid Number (74-77) ° Pale Amber Color 
Less than .1% ash e Less than 1% air-borne dust 
Less heat and alkali required to dissolve it. 

Cuts brilliantly ad Highest Gloss e Longest stability 





The above advantages of COLD-PRO 60 assure a better product for you. Compare stabil- 
WRITE TODAY... ity, gloss and hardness with the present shellac you are using. Note too, that COLD-PRO 
60 has longer storage life than ordinary shellacs. Yes, comparison will show why COLD-PRO 
FOR SAMPLES AND 60 has become the preferred shellac . . . and priced no higher. 
TECHNICAL DATA 
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105 BLANCHARD ST., NEWARK 5, N. J. 
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ber is careful to see that they go to 
the people who are most important 
to them in terms of buying or using 
their merchandise. Today’s sanitary 
supply catalog is a beautifully illus- 
trated book, ranging in size from 
40 to 250 pages, usually printed on 
good paper and in two or three 
colors. In a sense they are the land- 
marks charting the upward progress 
of the sanitary supply industry. 
They represent the biggest advertis- 
ing and promotional effort staged 
by the jobber during the year. All 
of the jobbers with whom we spoke 
on the question of the effectiveness 
of catalogs as continuing sales pro- 
ducers agreed that they ranked first. 

Direct mail, with all of its 
various ramifications up to and in- 
cluding so-called external house or- 
gans, necessarily represents a major 
advertising media for the jobber. 
The cost, effectiveness and results 
of direct mail vary from firm to firm 
and product to product. One jobber 
stated that he found he achieved 
better results with 1,000 pieces of 
direct mail costing 15 cents each 
than 5,000 pieces that cost three 
cents each. One mailing of 1500 
lithographed two-color post cards 
showing a photograph of a floor 
sweeper and offering a demonstra- 
tion resulted in the sale of 50 sweep- 
ers, this jobber reported. The suc- 
cess of the mailing indicated that 
not only must the direct mail piece 
be of high quality, but the personal 
contact element is essential. The 
post card offered a demonstration, 
and when followed up by the job- 
ber’s salesmen resulted in what he 
considered was his most successful 
promotion. 

The yardsticks jobbers use to 
measure the effectiveness of their 
advertising vary. One well-known 
mid-western jobber confided that his 
most effective piece of advertising 
was a small puzzle, the parts of 
which when put together correctly 
resulted in a square. While it is 
impossible to trace sales of specific 
items to such “gimmick” advertis- 
ing, which would include fountain 
pens, automatic pencils and paper 
weights bearing the name of a parti- 
cular company, requests for such 
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novelty give-aways can be used as 
door openers to formerly inaccessi- 
ble sanitary supply buyers. 

Also under the heading of 
good direct mail are the so-called 
Hooven typed letters. Because they 
appear to be individually typed, job- 
bers report they produce better- 
than-average results. 

Another axiom of sound di- 
rect mail advertising is the use of 
an individual's name in the address 
on the flyer or circular. Almost in- 
variably direct mail bearing only a 
company name winds up in the 
waste basket with tons of other 
similar mail. Be specific in address- 
ing direct mail pieces. If a distri- 
butor is selling one individual in 
a company he shouldn't include the 
names of everyone in the firm from 
the office boy to the shipping clerk 
to receive direct mail. While direct 
mail may be cheap, it is not intelli- 
gent to throw money away on un- 
productive ground. There isn’t a 
mailing list in the country that 
couldn’t be tightened up to eliminate 
overlapping, duplication and waste 
of good paper, stamps and time. 

Occasionally, it may be part 
of the promotion to see that the 
president, sales manager or some 
other executive in addition to the 
buyer receives a direct mail piece. 
In these exceptional cases, the mail- 
ing should be in keeping with the 
dignity of the person or the office 
to which it is directed. Just as the 
jobber wouldn’t send a penny post 
card to his mother on her birthday, 
so, too, he must excercise judgement 
and care in what he mails to the 
heads of the companies with which 
he is doing business, 

Advertising equipment pulls 
better by direct mail than expend- 
able chemicals, according to a jobber 
who has had considerable experience 
in direct mail. 

When advertising equipment, 
whether by direct mail or in the 
pages of the Red Book, illustrations 
are of paramount importance to at- 
tract attention and interest. 

In discussing advertising 
media with sanitary supply firms 
conflicting opinions were offered as 


to the effectiveness of classitied di- 





rectories. The “agins” say Red 
Book readers are looking for serv- 
ices not merchandise. They contend 
that if someone is looking in the 
classified telephone directory to have 
a floor machine repaired he will 
check the list of sanitary supply 
firms, but not if he is looking for a 
source of supply for soaps, deter- 
gents, waxes, insecticides, etc. 

Those with good Red Book 
advertising results claim that this 
medium pulls provided the adver- 
tisement is illustrated. They also 
say that service calls can result in 
business. If an industrial user wants 
his floor machine or soap dispenser 
repaired the jobber has an opening 
to sell him a new one. 

In other instances, it gives the 
seller an opportunity to visit a wash- 
room, or other area in the institu- 
tion or plant of an actual or poten- 
tial customer that he might not 
otherwise have an opportunity to 
visit. Some jobbers go out of their 
way to find access to their custom- 
er’s plants, warehouses or offices to 
check what supplies they are buy 
ing, how much and how they are 
using them. Checking on number- 
ed drums is an old routine to achieve 
this end. Answering service calls 
can open doors. In addition, there 
is a gratitude factor on the part of 
the individual or firm for whom the 
service has been rendered. Some- 
times this can result in substantial 
business. Service generaily costs 


little more than manpower. 


Trade Shows 


THER avenues of promotion 

or advertising include trade, 
business or professional shows or 
expositions. Such shows are increas- 
ing in number in various localities. 
They can present the jobber or dis 
tributor with an opportunity to sec 
many customers or prospects in one 
place or under one roof at very low 
cost per call. The success of the 
N.S.S.A. annual trade show is proof 
positive of the value of the exposi 
tion. 

At the recent Chemical Ex- 
position in Chicago, in a symposium 
on “Exposition Marketing,” E. P. 
Sutorius, vice-president of Gardner 
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Aerosol Research Co.—pioneers in the manufacturing of 


THE K-38 AEROSOL VALVE is literally 


two valves in one. A new engineering bt ; 
aerosol valves and originator of the two-piece paint 
principle, discovered in our laboratory al- valve—is constantly working to bring better valves to the 
lows quicker intake and more uniform dis- aerosol field. A complete staff of qualified research per- 
4 , P : sonnel is ready to help you solve your aerosol problems. 
pensing. Available with smartly designed ve eee : 
We invite your inquiry. Samples and prices sent on 
metal or plastic protective cover. request. 
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MALATHION 


a new insecticide of dramatic 
promise available Now... in all-purpose 
PENICK formulations 





PENICK MALATHION for outstanding advantages: 


ap LOW MAMMALIAN TOXICITY gi. COMPATIBILITY 


Rip HIGH INSECT TOXICITY ge ONE OF THE SAFEST 
INSECTICIDES TO HANDLE 


"9 FAST DISAPPEARING RESIDUES 





Other reliable and effective 


Penick basic insecticides such as An Outstanding Penick Rodenticide: 
ALLETHRIN — Technical; Solutions 
LINDANE — Technical; Formulations 


PYRETHRUM — Extracts; Synergized Extracts D et h m 0 r Wa ir fa r i n 


ROTENONE — Extracts; Powders 

















RYANIA — Powders; Synergized Concentrates 
r EE ee ee ee ee a UD 
1 
, S. B. PENICK & COMPANY | ticide Div., Dept. 
Samples and literature on request! 1 Tema © 
I 50 Church Street, New York 8, N. Y. 
Use this coupon: XY eee 
i Please send samples and literature covering the follow- 
1 ing items: () PENICK MALATHION [] DETHMOR WARFARIN 
; (CO ALLETHRIN [) LINDANE [] PYRETHRUM [] ROTENONE [] RYANIA 
oxpouy 
vf §.B. PENICK & COMPANY 7 xu 
» 
50 Church Street, New York 8, N.Y. 735 West Division Street, Chicago 10, Ill. ! 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-5651 [| COMPANY 
city ZONE STATE 
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Display Co. said that many exhibits 
seen at trade shows leave some- 
thing to be desired. Sometimes they 
are overpowering and the merchan- 
dise is lost, he pointed out, At other 
times displays fail to capitalize on 
the “what’s new” approach. And 
still others utilize crowd-gathering 
gimmicks which have no relation to 
the products shown. 

“Successful exhibitors,” Mr. 
Sutorius said, “recognize that they 
are host to the buyer and provide 
in the exhibit a pleasing back- 
ground to the merchandising story. 
Here they have the opportunity, he 
said, to teach their product’s ad- 
vantages to a buyer who is relaxed 
and attentive. 

Another speaker at the ex- 
position, E, E. Robinson, director of 
research for Swift & Co., Chicago, 
called exposition marketing a sort 
of “showcase promotion.” He rank- 
ed it as the “best selling method” 
with results beneficial to both seller 
and buyer. 

Trade shows are only one of 
many tools available for promotional 
work, said Frank F. McKinney, 
sales manager of the chemical de- 
partment of the Quaker Oats Com- 
pany of Minneapolis. He also men- 
tioned advertising, direct mail, sam- 
pling, demonstration, among others. 
All of which applies equally to the 
marketing and merchandising of 
sanitary supply distributing firms 

Frequently the success of one 
promotional tool depends on its use 
with another of these tools. The 
synergistic effect has been the key 
io success of many of today’s large, 
successful enterprises, Mr. McKin- 
ney concluded. 


"“Keepability”’ Factor 
RITING in Modern Lithogra- 
phy for October, Charles V. 
Morris, assistant to the president of 
Henry Lindenmeyer and Sons, Di- 
vision of Hubbs Corp., New York, 
had some very interesting things 
to say about advertising pieces. He 
stressed their “keepability.” Mr 
Morris pointed out that no matter 
how clever a piece of advertising is, 
it will hit the wastebasket with a 
thud if it doesn’t have some element 
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of permanence about it that will 
keep it in front of the customer's 
eyes for a long time to come. Spe- 
cification sheets, catalogs, and of 
course, calendars, current postal and 
freight rates, dictionaries of terms 
used in the sanitary supply trade, 
and similar ideas have the sort of 
permanence to which Mr. Morris 
refers. 

Delivery trucks, salesmen’s 
station and packaging 
should not be overlooked as ad- 
vertising media. In the case of 


wagons, 


trucks, these can carry advertising 
messages, but they should advertise 
the idea of sanitation by being spot- 
lessly clean at all times. This also 
applies to showrooms, display win- 
dows, ete. 

Some jobbers maintain their 
own, so-called external house or- 
gans, generally published monthly, 
or at other regular intervals. These 
contain items or articles of interest 
about products, personnel and pro- 
motions of the jobber. Some of them 
deal with the maintenance opera- 
tions of various types of customers. 
This type of advertising, which 
comes under the heading of “pres- 
tige’”’ promotion can be expensive, 
and may be difficult to trace sales 
to. However, it is part of a gen- 
eral advertising and promotion plan 
that the jobber 
should consider. 


more successful 


Public Relations 

| om question of public relations 
and publicity mentioned earlier 

Actually, 

it is a valuable tool that any jobber 


capable of writing a letter can put 
There is no 


is sometimes overlooked. 


to good advantage. 
mystery about it. Newspapers, trade 
magazines and various types of class 
magazines run news items and arti- 
cles about personnel changes in 
companies, the activities of the ex- 
ecutives of firms, anniversary stor- 
ies, moves to new quarters, ete. 
If a jobbing firm elects a new presi- 
dent, appoints a new sales manager 
or promotes someone to the exect- 
tive vice-presidency of the company 
send the facts to the local news- 
paper or trade magazine and they 
will give it the attention they feel 





it deserves. This is not costly, but 
is part of an all-round good ad- 
vertising and promotion program 
that every progressive jobber should 


have. 

The jobber should take an 
active part in civic affairs, yes, and 
even politics in his community. 
Particularly important to those in 
the sanitation business is to parti- 
cipate in cleanliness or community 
clean-up drives. This helps the com- 
munity and the sanitary supply busi- 
ness. 

We have been running articles 
in Soap & Chemical Speciaities 
about the way the more successful 
sanitary supply distributors operate. 
Many of these are reprinted and 
mailed to customers. True, we 
doubt that many sanitary supplies 
have been sold as a result of such 
articles, but they do enhance the 
prestige of the firm in the eyes of 
its customers. They are just an- 
other “plus” in the process of build- 
ing up a successful business. 

Finally, is the sanitary supply 
business being advertised and pro- 
moted to consumers as effectively 
as it might be? An institutional ad- 
vertising program in trade and busi- 
ness publications reaching consum- 
ers of sanitary supplies should be 
undertaken, broadened and continu- 
ed. In many places where compan- 
ies buy direct, they do so because 
they are unaware of the advantages 
of buying through their local sani- 
tary supply jobber. It is all very 
well for jobbers to meet and tell 
each other how wonderful they are 
as an industry and how fine its trade 
association is. But it is much more 
to the point for customers to hear 
about this as an industry-message 
told in a dignified, convincing and 
continuing fashion. 

_——— 

A pressure packed small fire 
extinguisher was introduced recent- 
ly by Hagemeyer Chemical Co., 
Erlanger, Ky. The extinguisher re- 
leases a 10 to 12 foot stream of fire 
quetiching fluid and is designed for 
use on all incipient fires. The pro- 
duct is currently being promoted by 
newspaper and magazine advertis- 
ing and in I«cal TV programs. 
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Suilll 


HEN the Aerosol Divi- 
sion of the Chemical 

Specialties Manu factur- 
ers Assn. was organized, a Safety 
Subcommittee was 
established in the 
mittee to accumulate information on 
consumer aerosol CS. 
M.A. members were advised to re- 


port all accidents where there was 


and Accidents 


Scientific Com- 


accidents. 


bodily injury or would have been if 
persons had been adjacent to the 
accident. All information received 
was coded so that the manufacturer 
would not be identified. 


This subcommittee was form- 
ed for several reasons: 

1. To be a source of accurate in- 
formation on consumer accid- 
ents. Several articles in news- 

papers and trade publications 
the 
industry and to the consumer, 


have caused confusion in 


particularly where misinforma- 
tion or incomplete facts were 
given. As there was no indus- 
try source of correct informa- 
tion, these situations could not 
be rectified. 

2. To determine the major causes 


*Paper presented at 40th mid-year 






meeting 
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Aerosol Safety Record... 


By J. F. Brandenburg* 
Standard Oil Co. of Indiana 


and frequency of accidents in 

the industry. No information 
on this subject was available 
except in a few individual com- 
pany files. 

3. To advise the industry on how 
to avoid accidents of this na- 
ture. The importance of label 
cautions against exposure of 

these units to sun in closed 

cars, etc. has been brought to 

the attention of members. 
Information received does not 
cover all accidents which have oc- 
curred, and there is no way to deter- 
the total is 


represented by the figures in the 


mine what percent of 
file. One recent example of an un 
that of Orville 
Milwaukee, who 


reported case is 
Grutzmacher of 
placed a can of Christmas snow in 
hot water to make it spray as recom- 
mended by his dealer—result $1,000 
damage and injury to his hand. 
However, the safety record of the 
aerosol industry has been good. 

The accompanying chart sum- 
marizes the information obtained 
(no accidents have been reported in 
1954 to date). 

Although only a few accid- 


ents have been reported, the avail 
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most common type involves ex- 
plosions. Perhaps further reduction 
in these figures could be obtained 
by educational means and careful 
consideration of caution statements 


label. 


cautionary Labeling Committee is 


on the Currently, the Pre- 
circulating a standardized caution 
label pro- 
moting safer consumer handling of 


which should assist in 
these dispensers. Apparently, most 
people do not realize that this type 
of unit will explode if exposed to 
excessive temperatures, and they do 
not always recognize sources of ex- 
treme temperatures. Of course, there 
will always be people who ignore 
cautions and labels. Some of this 
group would seem to me to be repre- 
sented by the cases involving dis- 
pensers placed on a hot stove. On 
the other the 
reached in closed automobiles, stand- 


hand, temperature 
ing in the sun where the outside 
temperatures do not get above 90° 
l*., are much higher than is general- 
ly recognized. 

All C.S.M.A. 


nature have been kept by the sub- 


records of this 
committee in the past. However, a 
proposal has been made that such 
information be retained at the C.S. 




















ai ee eee able information shows that the (Turn to Page 195) 
Aerosol Accidents Reported to C.S.M.A. 
Approx. Explosions 
Aerosol - Other No. No. 
Product Other- Other- Type States Migrs. 
Year Sales Cont. Crown Unknown Stove Car Window Unknown Accidents’ Repr. Repr. 
(Units) 
1947 — — 2 ] 2 -— — — 3 2 
1948 15,000,000 — ] — — — — ] — l 
1949 29,000,000 2 _ l — ] ] ] — 3 2 
1950 35,000,090 l i 3 2 ] l ] — 4 3 
1951 40,000,000 4 — l — 3 — ] l 4 4 
1952 96,000,000 5 _ — ] 2 l l l 5 3 
1953 i35,009.900 8 2 ] ] g — _ ] 7 4 
TOTAL 21 6 .-.:. 2° Oe oe oe 4 Fd 
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AEROSOL PROJECT 


DON’T WASTE A MINUTE... GET LGO\IMGG@RIAUIE IN ON IT! 











For your household, drug or cosmetic product (no matter what), consider aerosol and consult 
Connecticut Chemical Research Corp. Put your project in the experienced hands of pressure 
packaging specialists, not just“‘fillers” . . . creative chemists and engineers with a versatile 
and flexible filling operation. Within one efficient organization we have the facilities (and the 
faculties) for originating, developing and executing an individual product or complete line 
. . » foam or spray, wet or dry . . . in self-dispensing metal, plastic and glass containers. 


REMEMBER, THE HOTTEST IDEA CAN COOL OFF IN THE WRONG HANDS. 
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ete ENGINEERING 


FOR COMPLETE AEROSOL SERVICE PACEAGINS 


SELF OISPENSING 


CONNECTICUT CHEMICAL | 706 BOSTWICK AVENUE 


BRIDGEPORT 5, CONN. 


RESEARCH CORPORATION ES Forest 28-2511 


“EVERYTHING IN AEROSOLS, FOR EASIER LIVING” 
CANADA: CONNECTICUT CHEMICAL CANADA, LTD., CURITY & HOLLINGER RD., TORONTO ENGLAND: MIDLAND AEROSOLS, LTD, WOLVERHAMPTON 
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BIG MARKET— BIG PROFIT 


Mothproofing woolens is a national howSehold f LEAVES NO VISIBLE RESIDUE 
problem. Every woman wants to protect family.” : HAS PLEASANT MILD ODOR 
woolens. New efficient pressurized spray opens ; 
tremendously profitable market. Write for details. 


*Reg. T.M., B. F. Goodrich Chemical Co. 
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® Please rush full formulating, packing, label- 
ing, and registration information on new MGK 
PRESSURIZED MOTHPROOFER. 
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in the long run! 


Reg. U. S. Pot. Off. and Canada 


” 


THE GERMICIDE OF 1,000 USES 





Quaternaries are being used more and more as germicides 
and fungicides in widely diversified fields: 





DAIRIES TAVERNS 
1 PN MILK PRODUCERS 
ay maar! POULTRY FARMS 
wie en ee EGG BREAKING AND , 
“Sp! DRYING PLANTS FOR YOUR PROTECTION 
D REFRIGERATION PLANTS 
2 Look for our laboratory Control Number 


FROZEN FOOD PACKERS : . 
BAKERIES In proper dilutions Roccal Is: 
> 


BATHING PLACES POTENT ODORLESS 
BARBER SHOPS STABLE NON-POISONOUS = $ 

TASTELESS © NON-CORROSIVE 
HOSPITALS NON-IRRITATING TO SKIN 
LAUNDRIES = 
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SUBSIDIARY OF STERLING DRUG INC. 


1450 BROADWAY, NEW YORK 18, N. Y. 
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Aerosol Safety 


(From Page 191) 





M.A. office. This change appears 
desirable and should facilitate sub- 
mission of reports as there may be 
some reluctance on the part of cer- 
tain companies to give such infor- 
mation to an industry representative. 
Several companies submitting 
reports have stated that this infor- 
mation is not for distribution to any 
company that is not actively co- 
operating in the accumulation of 
such records for the good of the 
industry. Unless the majority of the 
manufacturers represented by C.S.- 
M.A. actively support such a pro- 
gram, these companies will discon- 
tinue supplying these reports. Six- 
teen companies have supplied infor- 
mation to date, and one company 
has supplied negative information. 


Dieldrin 


(From Page 173) 








proximate order of persistence was 
dieldrin = DDT = toxaphene > 
“Pyrolan” > r BHC = chlordane 
= aldrin > allethrin > pyrethrin. 


(11) deter- 
properties of 


Kearns et al. 
mined the residual 
some chlorinated organic compounds 
as well as the toxicity of these com- 
pounds to various economically im- 
portant insects. Data from their pa- 


Fig. II. Residual toxicity of one mg. per 1000 sq. cm. deposits 
against German roaches exposed for 24 hrs. at various 









per are recorded in Figures I and II. 
Dieldrin exhibited the longest resi- 
dual activity of the compounds test- 
ed. In tests on the effect of weather- 
ing on the residual activity of sev- 
eral insecticides, Teotia and Dahm 
(34) exposed treated panels to out- 
door conditions and determined the 
toxicity of the residue at various in- 
tervals after treatment. They list the 
order of persistence as follows: 
dieldrin, aldrin, parathion, chlor- 
dane and lindane. Data from these 
tests are shown in Figure III. 
Davidson and MacDonald 
(7,35) have thoroughly investigated 
the residual properties of dieldrin 
as used for adult malaria mosquito 
control. When dieldrin was applied 
at the rate of 0.6 gm. per square 
meter (approximately 55 mg. per 
square foot) a mortality rate of 95 
percent or greater was maintained 
for five months, 60 percent or better 
for 18 months and had fallen to less 
than 50 percent only after 23 
months. These data indicate that 
where mosquitoes are of seasonal 
occurrence, one application of dield- 
rin would provide remarkably ef- 
fective control for an entire season. 
In a competent VU. S. labora- 
tory, comparisons were made of the 
residual properties of DDT at 200 
mg. per square foot and dieldrin at 
25 mg. per square foot, against 
Anopheles mosquitoes. At the end 
of 17 weeks both materials were 
still very effective. In another la- 


boratory, several chemicals were 
tested for residual properties against 
German roaches. Dieldrin was the 
most residual material tested. A de- 
posit of 30 mg. dieldrin per square 
foot was highly effective for 12 
weeks while chlordane at 90 mg. per 
square foot was effective for two 
weeks, but showed only 80 percent 
kill after four weeks. Results of 
these two tests are not yet published. 


Irritant Effect of Deposits 
EVERAL research workers (7, 
35,36) have found that most in- 

secticidal deposits have some irri- 
tating effect on mosquitoes causing 
them to leave treated surfaces be- 
fore they have picked up a lethal 
dose, These same workers have re- 
corded the longest contact time and 
consequently the highest mortality 
with dieldrin against Anopheles mos- 
quitoes. 


Summary 
REVIEW of 
search work has shown that 

dieldrin is highly effective against 

many household pests and is resi- 
dually active for long periods. These 
two characteristics make dieldrin 
ideally suited to household, mdus- 
trial and public health pest control. 

Years of toxicological studies and 

use experience have demonstrated 

the safety with which dieldrin can 
be used. Lower dosages and long 
(Turn to Page 199) 


extensive re- 


Fig. I. Percent mortality of houseflies 24 hrs. after a 30-minute 
in- exposure to a deposit of 50 mg. per sq. ft. on glass plates at 














tervals after application. Kearns et al (11). varous intervals after application. Kearns et al. (11) 
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ORTHO LINDANE more tha 


ORTHO Lindane 100 is actually purer than the 
minimum government standards — has a minimum 
gamma isomer of 100% ... highest potency... 
combines effectiveness with economy. 





Easy to formulate 
ORTHO Lindane is easy to handle and formulate 
as a spray or dust. The crystals are dry and free- 


CALIFORNIA SPRAY- CHEMICAL Corp. 


Portland, Ore. Sacramento, Calif. Orlando, Fla. Linden, N.J. 
Whittier, Calif. Caldwell, Idaho Phoenix, Ariz. Medina, N.Y. 
San Jose, Calif. Maryland Heights, Mo. Shreveport, la. Goldsboro, N. 
Fresno, Calif. Oklahoma City, Okla. Maumee, Ohio 


n meets government standards 


flowing, easily ground to micro-size. 

ORTHO Lindane may be purchased in prepared 
formulations under the ORTHO brand name of 
ISOTOX. A variety of ISOTOX formulations in 
liquid, wettable and concentrate form is available. 


Call your nearest ORTHO sales office for full 
details and free explanatory literature. 


7.M.°S REG. U.S. PAT. OFF.: ORTHO, ISOTOX 


World leader in 
scientific pest control 


Cc. 





Home Office: Richmond, California * 25 Additional Branch Offices 


On all chemicals, read directions and cautions before use. 
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“The happy marriage of your quality product and 
a VCA valve is positive assurance of a ‘repeat’ customer” 





B-2 Standard Foam Valve 
with “Twistlok” feature. 








B-4 Standard Brass Valve 
for insecticides, room deodor- 







ants, etc. 






B-6 Stainless Steel, Nylon 
Stem for foam or spray. 







B-7 Twist-on glass aerosol 
valve. New principle in aero- 


sol valves — utilizes threaded Look to VCA for all your valve 


neck bottle, dipped tube and needs. Our research engineers are 
sealing ferrule — crimped on at your service for the discussion 
to seal the bottle and dis- of your problem. Inquiries cordially 
charge contents. Actuating invited. 


button is screwed in and the 
first time operator uses it, 
pierces the ferrule. When bot- 
tle is completely discharged 
the valve can be unscrewed 
and placed on another valved 
container. Reuse of valve on 
many bottles. 


Visit our Hospitality Room 521 at 
the Hotel New Yorker—Dec. 6-7-8 


B-8 Stainless Steel, Nylon 
Stem for glass aerosol with INCORPORATED 


“tablok” operating button. 





B-8 Stainless Steel, Nylon 
Stem for glass aerosol with 
standard or private mold 
operating button. 


1720 FAIRFIELD AVENUE 
BRIDGEPORT + CONN. 


Leading Manufacturers of Valves for Aerosol 
and Aerated Products 
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COAL TAR CHEMICALS 


Reilly has a complete selection of Coal Tar Chemicals 
_ including: 
Cresylic Acid 
Cresols 


Naphthalene 
Tar Acid Oils 
Xylenols 


For a brief listing of other Reilly Chemicals send for a copy of the Reilly Chemical Index. 


Heterochemicals « Coal Tar Chemicals « Acetylene Derivatives 


i@ REILLY TAR & CHEMICAL CORPORATION | Eb 


MERCHANTS BANK BUILDING, INDIANAPOLIS 4, INDIANA y j CHEMICAL IN 
Sales Offices in Principal Cities 4 bie § a4 = 
Pes 
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FIG. ttt 


Effect of weathering on res- 90 
idual toxicity. Applications 
of 50 mg./sq. ft. of each in- 
secticide to three types of 
wood panels which were 
exposed to out-of-door con- 60 
ditions during winter of 

1949-50. Mean daily tem- so} 


(From Page 195) 
residual activity mean economy and 
convenience to the householder and 
the supplier. 





Dieldrin 


unpainted 
painted 
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We’re not selling the Brooklyn Bridge. 
No, not even a pig in a poke. The man 
with the POWCO BRAND insecticides 
knows exactly what he’s getting — 
fast knockdown and quick kill. 


HOUSEHOLD and INDUSTRIAL CONCENTRATES 


Solubility, stability and dependability make POWCO BRAND 
the leader in this field. Formulations include Pyrethrum, 
DDT, Lindane, Chlordane, Dieldrin, and Malathion. 


AEROSOL FORMULATIONS 


All formulations (regular Powell products or custom made) 

are subjected to Powell's rigid laboratory control. Formulations 
include Allethrin, Pyrethrum, Sesamin, Piperonyl Butoxide, 

DDT, and other approved toxicants. 


LOOK TO POWELL...For Consistent Trouble-Free Quality 
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The story’s 
the same 
wherever we go 


only Warwick's exclusive 3-wax combinatic 
gives 3-D GLOSS to your emulsion polis 


Here’s an example of exceptional economy and high quality 
in wax-rich polish emulsions you’ve never been able to achieve . 
before. This new exclusive combination of three Warwick waxes © 
gives your product high, hard gloss... durability... 

non-slip and non-tack qualities and better resistance to soil and 
water. There’s a real profit story in 3-D GLOSS’. . . the deep- 
lasting brilliance you can only get with this unusual combination. 
For samples, specifications, technical service and suggested 
formulations, write, wire or phone today. Address Dept. W1. 


A SUBSIDIARY OF CHEMICAL CORPORATION 


Warwick Wax Co., Inc. 


SUN CHEMICAL BUILDING, 10th Street and 44th Avenue, Long Island City 1, N. Y., STillwell 6-1100 
MIDWESTERN OFFICE: 24 North Racine Avenue, Chicago 7, Illinois, MOnroe 6-9604 














Now...in the MIDWEST and SOUTH! 


Complete custom packaging service for Aerosols and liquid specialties ! 


Find out how these plants and services can 
save money for you! See us at the C.M.S.A. 
Convention in New York, or write, 


Baxter Scoggin, Vice Pres. in charge of production 
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Want to market liquid specialties in the rich 
Midwest or South, without investing a dime in 
plant or packaging facilities? Want to package 
Aerosols in sprays or foam... liquids in bottles 
or cans? If you do, the custom packaging service 
of Kan-Jax can save you time and money! 


Kan-Jax has two complete, modern plants, 


staffed with men with years of experience in 
Aerosol and liquid packaging. One plant is stra- 
tegically located in Kansas City, hub of the na- 
tion’s freight system. The other plant is in Baton 
Rouge—the only Aerosol packaging plant in the 
rich Southern market, and providing ideal fa- 
cilities for export shipments. Look at the ad- 
vantages these two plants give you: 


e No need to invest money in packaging plant or machinery! 
e Complete laboratory service for dependable quality control! 


© Lower freight costs! 
e Convenience to major markets! 


© Modern packaging for your product—Aerosols, cans or bottles! 


KAN-JAX ==» 


P. O. Box 1011, Kansas City, Missouri 
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What Specitications 


Chemical Specialties ? 











R. Charles B. Dudley, (1), 
the first ASTM president, 
had this to say about speci- 
fications: “A workable 
specification represents a very high 


complete 


order of work. It should combine 
within itself the harmonized anta- 
gonistic interests of both the produ- 
cer and the consumer; it should 
have the fewest possible require- 
ments, consistent with securing sat- 
isfactory material; it should be so 
comprehensive as to leave no chance 
for ambiguity or doubt; and above 
all, it should embody within itself 
the results of the latest and best 
studies of the properties which it 
covers.” 

Modern industry has become 
increasingly product-quality con- 
scious, and on the whole does not 
follow a “laissez-faire” policy to- 
ward customers. On the contrary, 
chemical products manufacturers are 
proud of reliability and uni- 
formity of their products, and often 
advertise them as conforming to 
rigid self-imposed _ specifications. 
Reputations of products are built 
upon the foundations of reliability, 
which only specifications can estab 
lish and maintain. 

Dr. Dudley (2), pointed out 
as far back as 1904 that “the in- 
fluence and voice of the consumer in 
the manufacture of commercial 
products have come to stay, and it 
is simply the part of wisdom for all 
concerned to recognize the situa- 
tion.”” lederal, state, and local gov- 
ernments have used _ specifications 


*Before 4ist annual meeting of the Chem- 
ical Specialties Manufacturers Assn., New 
York, Dee. 7, 
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By F. E. Chapman* 
S. C. Johnson & Son, Inc 


for years as measuring rods of com- 
modity procurement. The establish- 
ment of minimum standards of qua- 
lity and the maintenance of fair pro- 
curement have usually been the pri- 
motivations for preparing 
specifications. The 
then, is nothing more than a device 


mary 
specification, 


used to accomplish the basic func- 
tions of assured product quality and 
to provide a procurement standard. 
All too often a 
thought of as being a complicated 


specification is 


devious document with snares and 
traps to catch the unwary one who 
seeks to comply with its multifar- 
ious machinations. This should not 
be. 


Need for Specifications 
NDUSTRY in general, and the 
chemical specialties industry in 

particular, have a need for specifi- 

cations to fill the two basic functions 
already enumerated. Consider now 
the function of product quality. 

There are three aspects of concern 

here to the chemical specialties man- 

ufacturer. First, he wants to buy 
raw materials which are free from 
adulteration, and which have certain 
necessary characteristics of quality 
and performance at a minimum 
cost. Secondly, he wants to manu- 
facture products from these raw 
materials which meet his own 
specifications of quality. Thirdly, he 
wants to sell his products by rep- 
resenting them to conform with 


self-imposed standards of quality 


quality which he is glad to define. ~ 

F. J. Schlink (3), of Ameri- 
can Engineering Standards Com- 
mission, prophetically voiced this 
need in 1928 when he wrote concern- 
ing the desirability for more wide- 
spread use of specifications in the 
chemical industry: “The influence 
of specifications arises in the main 
through eliminating waste arising 
from forms of competition based 
on meaningless or misleading claims, 
pettifogging comparisons, and com- 
petition along curious lines that are 
literally labyrinthine in their com- 
plexity and inter-relationships with 
other goods and other markets. 

“Specifications force busi 
ness to follow direct lines from need 
to product. They penalize useless 
expense to provide fictitious ap 
peals. They consider not only talk 
ing points and selling appeals, but 
disadvantages, defects, and difficul- 
ties. They cut out futile, time con- 
suming correspondence in which 
neither side knows precisely what 
the other is talking about. They 
sharpen the edge of inspection, re- 
ducing it often times to an instru- 
ment of precision capable of elimi 
nating all or nearly all the manifest 
intangibilities and variabilities of 
personal judgement. Through speci 
fications, buyer and seller speak the 
same language, and that a logical 
one, bereft of magic, nonexistent 
distinctions, and ambiguities.” 

So far only needs have been 
expressed, but what about meeting 
these needs in a practical way? 
Much can be said about the virtues 
of specifications, but can a work- 
able plan be developed for everyday 
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GREATER 
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Leading manufacturers of water emulsion 


waxes and polishes have adopted Mantrose 





Shellac because of its high quality, uniform- 





ity and stability. 





THE MANTROSE CORPORATION 


Importers + Bleachers + Manufacturers 
138A FORTY-FIRST STREET, BROOKLYN 32, NEW YORK 


Agents in Principal Cities: 
Allied Basie Chemical Co J. A. Castro J. H. Hinz Company Harry Holland & Son, Inc. J. G. Roger Chemical Co., Inc. E. M. Walls Co 
Toronto 12. Canaua Havana, Cuba Cleveland 15, Ohio Chicago 6, Illinois Baltimore 23, Maryland San Francisco, California 


\llied Basie Chemical Co. C. M. Durbin Company Grant Chemical Co. R. L. Kelley H. C. Ross 
Montreal 24. Canada Cincinnati, Ohio Boston, Mass. Danbury, Conn Burbank, California 
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FIGURE I 





Specification Manual 


Date Issued Specification No. 








List products here. 
4. APPROVED SOURCES 


List approved sources here. 





S. C. Johnson & Son, Inc., Racine, Wisc. lune 8, 1951 T.S. W-641 
Supersedes By Order of 
Hydrogenated Castor Wax Dec. 1, 1949 J.V.S. 
1. DETAILED REQUIREMENTS 
Name of Test Test No. Limits 
Acid Number A-3 5 Max. 
Color, NPA C-6 2 Max. 
Melting Point M-2 83.0-88:8°C. 
Saponification Number S-3 175-189 
2. ADDITIONAL AND PERIODIC TESTS 
Hydroxyl Value A-2 135-165 
Ash Content A-8 0.005% Max. 
Iodine Value I-1 7 Max 


3. PRODUCTS IN WHICH THE MATERIAL IS USED 








use? 

A comprehensive — specifica- 
tion system will be presented here 
which has been in successful opera- 
tion for over seven years. It con- 
sists basically of the following types 
of specifications : 

Test Specifications—Raw Ma- 
terials 
Performance Specifications — 
Raw Materials 
Test Specifications — Finished 
Products 
Performance Specifications— 
Finished Products 
By a test specification is meant one 
which is used internally by the qua- 
lity control department of the chem- 
ical specialties manufacturer. The 
performance specification, on the 
other hand, is one which is released 
by the manufacturer for use out- 
side of his company—to raw mate- 
rial suppliers and to customers. All 
of these specifications are preferably 
bound in manuals, including a sep- 
arate manual which contains the an- 
alytical test methods to which the 
specifications refer. 


Raw Material Specs. 
FINISHED product can 
hardly be expected to be uni- 

form and of good quality if the 

raw materials entering into it lack 
uniformity and quality. However, 
two problems are presented. If the 
specification for the raw material 
contains only those requirements 
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which the chemical specialties manu- 
facturer requires for routine con- 
trol, the specification is not suffi- 
ciently definitive for the raw ma- 
terial supplier. On the other hand, 
if the specification is completely de- 





Raw Material Test Specification 


(1) Name—The name of the 
material shall be placed in 
the space allocated on the 
form for the name. 
Number—The number of 
the specification shall be 
placed. in the space allo- 
cated on the form for the 
number. 

Body—The body of the 

specification shall contain 

1. Detailed Requirements— 
There shall be listed the 
name of test and the test 
number taken from the 
analytical methods man- 
ual and the limits in 
which the results of the 
tests may fall 

2. Additional and Periodic 
Tests—There shall be 
listed the tests and limits 
which are not a part of 
the regular tests, but 
which may be required 
from time to time. 

3. Products in which the 
Material is Used—There 
shall be given a complete 
list of the products for 
which the raw material 
has been approved. 

4. Approved Sources—The 
specifications shall in 
clude a list of approved 
sources of supply, includ- 
ing brand name and 
number. 


~ 


Le) 
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finitive, the quality control labora- 
tory of the chemical specialties man- 
ufacturer who buys the raw mate- 
rial is conducting needless tests. 
The answer to this problem is to 
have two types of specifications. 
One is a test specification for in- 
ternal use and the other is a per- 
formance specification to furnish to 
the raw material supplier. The 
forms, center, below, will illustrate. 

Figure I gives an example of 
this type of specification. Quite ob- 
viously in this example, Sections 3 
and 4 are omitted, 

The specification is*brief and 
states all the requirements which 
have bearing on suitability. Only 
those, however, under Detailed Re- 
quirements need to be run an every 
incoming shipment of raw material. 
The Additional and Periodic Tests 
are to be run only when there is 
some question about the suitability 
of the raw materials as revealed by 
Detailed Requirement results. 


Raw Material Performance 
Specifications 
EINSMITH has pointed (4), 
out that the procurement or 
referee specification, which serves as 
a basis for agreement between pro- 
ducer and consumer, is considered 
the greatest problem in writing speci- 
fications. The following gives an 
outline for a successful specification 
of this type: 

) Name—The name of the material 
shall be placed in the space allo- 
cated on the form for the name 

(2) Number—The number of the speci 
fication shall be placed in the space 
allocated on the form for number 

(3) Body—The Body of the specification 
shall contain 
1. Type, Grade and General Des- 

cription—The type, grade and 
general description shall be 
clearly described 
Material and Workmanship—The 
purpose for which the specifica- 
tion material is to be used, its 
component parts, restrictions on 
use, and quality of workmanship 
shall be stated 

3. General Requirements—Any 

portant and special properties or 
requirements shall be listed brief- 
ly and in the case of finished 
products (see below) directions 
shall be given 

4. Detailed Requirements — The 


chemical, physical performance 
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LORASYNTH SPECIALS 





AEROSOL BOUQUETS 


MINT BOUQUET No. 3121 OIL BOUQUET E.T. No. 3126 
APPLE BLOSSOM No. 3122 OJL BOUQUET P.C. No. 3127 
OIL SWEET PEA No. 3123 OIL BOUQUET H.L. No. 3128 
OIL WISTARIA No. 3124 OIL BOUQUET K.L. No. 3129 
OIL GARDENIA No. 3125 OIL BOUQUET H.C.S. No. 3130 
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PARA BLOCKS 


OIL APPLE BLOSSOM No. 4314 
OIL LILAC No. 4315 

OIL NARCISSUS No. 4316 

OIL ROSE No. 4317 
PINE BOUQUET No. 4318 













Florasynth Research Laboratories are always 
at your service for the development of more 






practical and quality-improving materials for 






your production requirements. 






NA ae” 
fLORASYNTH OFFERS AN EXTENSIVE LINE OF HIGHLY EFFEC- > nS 

TIVE PERFUME BOUQUETS, NEUTRALIZERS, AND DEODORANTS 
FOR YOUR INSECTICIDES . . . AS WELL AS FOR MANY 
OTHER INDUSTRIAL USES. 


Catalog and Samples Furnished Upon Request 


Merasynlle  srvrirvriis INC. 
Cc 


HICAGO 6 @© NEW YORK 62 © LOS ANGELES 21 


DALLAS - CINCINNATI 2 - DETROIT2 - MEMPHIS1 - NEW ORLEANS 12 - ST. LOUIS 2 SAN BERNARDINO - SAN FRANCISCO 


florasynth Labs. - ( Canada Ltd.) — Montreal - Toronto - Vancouver - Winnipeg — Productos Y Laboratorias Florasynth, $. A. Mexico 11, D. F 
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requirements, name end number 
of any standard published test 
method applicable, and the es- 


tablished limits shall be listed 
separately. 

5. Methods of Testing—When test- 
ing procedures other than stand- 
ard and published methods are 
used in examining the material, 
they shall be clearly stated in 
the specification. 

6. Packaging, Packing and Mark- 
ing—Instructions shall be given 
as to requirements of packaging, 
packing and marking. 

7. Notes—Pertinent data not covered 


above, including information 
furnished by the supplier, shall 
be listed. 


Figure II is an example of 
such a specification. 

The performance specifica- 
tion is distributed by the chemical 
specialties manufacturer to his raw 
material and prospective raw mate- 
rial suppliers, and clearly defines 
what the raw material supplier is 
to furnish. Furthermore, if new raw 
material suppliers wish to become 
approved sources for a given raw 
material, needless testing of raw ma- 
terials by the producer is unneces- 
sary if the potential raw material 
supplier knows how he stands in 
relation to his prospective custo- 
mer’s specification. 


Obtaining Data 

OW does one go about obtain- 

ing data on which to establish 
raw material specifications? The 
formulator usually works with raw 
materials and 
sometimes from only one lot. He 
may have some preconceived opin- 
ion from his formulation work con- 
cerning specific characteristics which 
a given raw material should have, 
and any such opinions serve as a 
starting basis for the specification ; 
otherwise, most raw material sup- 
pliers are willing to furnish suffi- 
cient data on which to build a speci- 
fication. Occasionally neither of 
these possibilities furnish sufficient 
or adequate information, in which 
case the characteristics must be de- 
termined by other means, probably 
by the chemical specialties manu fac- 
turer’s quality control laboratory. 


from one _ source, 


The same arrangement used 
for Raw Materials Test Specifica- 
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S. C. Johnson & Son, Inc., Racine, Wisc. March 20, 1952 P.S. W-220 
Supersedes - By Order of 
Candelilla Wax J.V.S. 





(1) 


(1) 


(2) 


(1) 


(2) 


(1) 


(1) 


(2) 





1. TYPE, GRADE AND GENERAL DESCRIPTION 


This specification covers one type and grade of tan colored, hard, 


brittle, lustrous, vegetable wax obtained from the weed, Pedilanthus 
Pavonis or P. Aphyllius. 


2. MATERIAL AND WORKMANSHIP 


The material is intended for use as an ingredient in wax base coating 


compositions. 
It shall be of good quality, free from dirt, leafy matter, synthetic or 


other natural waxes. 


3. GENERAL REQUIREMENTS 


It shall be characterized as having an aromatic odor, a surface capable 
of taking a high polish, sparingly soluble cold in the common organic 
solvents, but soluble hot, forming gels on cooling. 

The material must pass a performance test conducted by the Research 
and Development Division of S. C. Johnson & Son, Inc. in order to be 
considered an approved material under this specification. Continued 
approval will depend upon the ability of shipments to duplicate the 
performance of material previously approved under this specification 
Shipments which do not duplicate performance of previously ap- 
proved material will be subject to return by S. C. Johnson & Son 
Inc. for credit. 


4. DETAILED REQUIREMENTS 


Name of Requirement Test Method Limits 
(1) Acid Number Para. 5 (1) 15-25 
(2) Ash Content Para. 5 (2) 0.5% Max. 
(3) Melting Point, Modified Para. 5 (3) 70-75°C 

Drop Point 

(4) Moisture (5 hours) ASTM D280 2% Max 
(5) Saponification Number Para. 5 (4) 45-60 
(6) Specific Gravity at 25°C ASTM D7] 0.973-0.988 
(7) Unsaponifiable Content AOCS Official 65-67% 


Method Ca-6b-40 


5. METHODS OF TESTING 


Acid Number 
Test in accordance with ASTM D555, Section 5, except to use one 
gram sample and titrate hot. 


(2) Ash Content 
A sample is weighed into the tared porcelain crucible which has been 
first thoroughly cleaned and pre-blasted to remove moisture or res- 
idual organic matter. The crucible and contents are then carefully 
ignited until all combustible material is burned off. Blasting should 
then continue at 1200-1500°F. for at least fifteen minutes more. The 
crucible is removed with tongs to the desiccator to cool. A final 
weight is taken and percent ash is calculated. 

(3) Melting Point, Modified Drop Point 
Test in accordance with ASTM D127 except to coat the full thermo- 
meter bulb 1/8” thick and note temperature at which material slides 
down uncovering one-half of the bulb. 

(4) Saponification Number 


Test in accordance with ASTM D555, Section 6, except to use pne 
gram sample and KOH and HCl. : 


_ 


6. PACKAGING, PACKING AND MARKING 


This material should be packaged in a burlap bag containing apprfoxi- 
mately 175 lbs. net weight. This container should have a top opening 
which must be closed by thread stitching. 

Each container should be clearly identified by name and type of 
contents, lot number, as well as data consisting of gross, tare and net 
weights. 








tions is used for finished products 
and Figure III gives a specific ex- 


ample, Here the manufacturer is 
free to establish what, in his opin- 
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PEST-TESE£ED insecticidal concentrates. 


Whether you require individual ingrédjents or completed formulations for your aerosol, 




















PRENTISS is ready to meet your requiremérgs. Our technical staff is at your command to: 





aid you in marketing your aerosol. 


Rely upon PRENTISS to give you the exactly right insecticidal concentrate for your aerosol 


to control home and garden pests. 


Try these PRENTOX 
PEST-TESTED Products 


Chlordane Concentrates * DDT Concentrates 
Lindane Concentrates * Pyrethrum Concentrate 


Pyrony! Concentrates 





Send today for information on the complete line of 


Le Cs Prentox Pest-Tested Insecticides for use in aerosols 


PRENTISS DRUG & CHEMICAL CO., INC. 


110 WILLIAM STREET, NEW YORK 38, N. Y.* 9 SO. CLINTON STREET, CHICAGO 64, ILL. 
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Specification Manual 


S. C. Johnson & Son, Inc., Racine, Wisc. 


Specification No. 
T.S. W-5017 


Date Issued 
August 1, 1953 





W.E. 1568—20 


By Order of 
J.V.S. 


Supersedes 
April 13, 1951 





1. DETAILED REQUIREMENTS 
Name of Test 
Appearance 
Clarity of Film 
Dilution 
(1 part to 3 parts water) 
Non-Volatile 
(5 g., 4 hr., 110°C., F.D. Oven) 
pH 
Sediment 
Separation 


Drying 

Gloss 

Spreading 

Weight per Gallon 
*To match standard 





ADDITIONAL AND PERIODIC TESTS 


Test No. Limits 
A-7 T.M.S.* 
C-16 T.M.S 
..D-7 No separation— 
One hour 
N-1 20.0-20.4%, 


P-4 8.4-8.7 
S-12 0.25% Max. 
S-20 None 


D-6 T.M.S 
G-12 T.M.S 
S-22 T.M.S 
W-! 8.37 + .02 Ibs. 








ion, should be the limits of quality 
of the product produced. A number 
of factors will enter into his deci- 
sion. Fundamentally, two questions 
must be answered: what specifica- 
tion requirements are necessary to 
assure that the quality of the prod- 
uct measures up to that which was 
originally formulated ; and what are 
the limits of fluctuation in specifica- 
tion requirements beyond which the 
customer will detect a variation in 
performance? 

These are not the only prob- 
lems involved in establishing finish- 
ed product control requirements. 
The ability of the factory to produce 
material which satisfies require- 
ments of the laboratory and the 
technical sales engineer must be re- 
conciled. Only after answering these 
questions can the finished product 
test specification be established. 


Finished Product 
Performance Specs. 


OLUME buyers of consumer 

goods desire and, in many 
cases, require the chemical special- 
ties manufacturer to furnish prod- 
uct specifications for his products, 
just as the chemical specialties man- 
ufacturer requires specifications 
from his raw materials suppliers. 
The specification must completely 
set forth those features of the prod- 
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uct which characterize its perfor- 
mance and quality. The form of the 
specification follows the same pat- 
tern as described above for raw ma- 
terials, except that in this case, the 
finished product is involved, This is 
shown in Figure IV. 


Selection of Test Methods 


HE chemical specialties manu- 

facturer is faced with a several 
fold problem in the selection of an- 
alytical methods to use in his la- 
boratories for the testing of raw 
materials he consumes and the fin- 
ished products he produces. Test 
methods must be as simple and con- 
venient as possible within the re- 
quired limitations of accuracy. How- 
ever, another factor must be con- 
sidered. If there is to be agreement 
in quality control testing results be- 
tween the raw material supplier and 
the manufacturer, and between the 
manufacturer and the customer, the 
methods specified should be those 
most commonly used in the trade. 
One of the most accepted sources of 
such methods are those of the 
American Society for Testing Ma- 
terials. The Chemical Specialties 
Manufacturers Assn. itself has been 
developing official _ test 
which are specifically tailored to the 
chemical specialties industry. The 
official methods of the American 


methods 


Oil Chemists’ Society provide an- 
other source of useful reference and 
there are Federal Specification test- 
ing method manuals which are wide- 
ly used, an example of which is V V- 
L-791, LUBRICANTS, LIQUID 
FUELS, AND RELATED PROD- 
UCTS; METHODS OF SAMP- 
LING AND TESTING. 

Many times there are no ac- 
ceptable methods 
available, in which case it becomes 
necessary to work out a proprietary 
method with the aid of other liter- 
ature, and the accumulated exper- 
ience of the testing laboratory. 


published _ test 


Revised and Tentative 
Specifications 

NY specification system must 

provide for revisions. The 
practice of issuing amendments si- 
milar to those of government speci- 
fications is too cumbersome for use 
in an industrial specification system. 
For the presented 
here, a mere reissuance of the speci- 


specifications 


fication is satisfactory, the newly 
dated specification simply supersed- 
ing the one of the older date, In- 
dustrial specifications are much 
shorter than government specifica- 
tions, so that retyping and reprint- 
ing is usually no problem. 

Tentative specifications have 
a place in the industrial specification 
system, also. Often in the case of 
a new product or new raw ma- 
terial, an absolute specification can- 
not be established, and requirements 
are subject to change by issuance 
of tentative specifications. The qua- 
lity control chemist in such cases 
is required to refer all deviations 
from the tentative specifications to 
the development chemist. This as- 
sures that the latter is kept constant- 
ly informed of the status of a given 
material, and he is in better posi- 
tion either to reformulate or to 
readjust specific requirements in 
light of the accumulated quality con- 
trol data, This effectively aids in 
making for flexibility of operation 
of the specification system. The ten- 
tative specification is marked in bold 
red letters across the top of the page 

‘TENTATIVE. 


209 











AMAZING NEW SOLVENT 


x+ no fire hazard 
s+ extremely low toxicity 


x+ safe for all metals 


x+ extra-high solvency 


HLOROTHENE 


A product of Dow Chemical and certainly the 
finest cold cleaning solvent yet produced. Fully 
the equal of carbon tetrachloride in cleaning power 
and drying time yet no more toxic than the petroleum 


naphthas.* Completely nonflammable and safe for all 


metals, including aluminum, brass, magnesium. 


*M.A.C. 500 ppm 


FOR SAFER - - - FASTER - - - BETTER CLEANING 
Write or phone the nearest stock point of 


THE SOLVENTS and CHEMICAL GROUP 


2540 WEST FLOURNOY STREET, CHICAGO 12, ILLINOIS 


AMSCO SOLVENTS & CHEMICALS 
CO.—Cincinnati 29, 4619 Read- 
ing Road—MElrose 1910 


BUFFALO SOLVENTS & CHEMICALS 
CORP.—BUFFALO—Box 73, Sta- 
tion B—Bedford 1572 


CENTRAL SOLVENTS & CHEMICALS 
co. — CHICAGO — 2540 W. 
Flournoy St.—SEeley 3-0505 


' 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| DIXIE SOLVENTS & CHEMICALS 
| CO. —LOUISVILLE—Dixie High- 
| way at Appleton Lane—ATwood 
| 5828 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 


HOOSIER SOLVENTS & CHEMICALS 
CORP. — Fort Wayne 8, Nelson 
Rd., East — ANthony 0213 — 
Indianapolis 22, 1650  Luett 
Ave. — MElrose 8-1361 


MISSOURI SOLVENTS & CHEMI- 
CALS CO. — St. Louis 7, 419 
De Soto Ave.—GArfield 1-3495 


OHIO SOLVENTS & CHEMICALS 
CO. — Cleveland 11, 3470 W. 
140th St. — Clearwater 1-3770 


SOUTHERN SOLVENTS & CHEM- 
ICALS CORP.—NEW ORLEANS— 
1354 Jefferson Highway, P.O. 
Box 4067. Carrollton Station— 
Temple 4666 


TEXAS SOLVENTS & CHEMICALS 
CO. —HOUSTON—8501 Market 
Street—Orchard 6683 


WESTERN SOLVENTS & CHEMICALS 
CO. — DETROIT — 6472 Selkirk 
Avenue — Walnut 1-6350 


WESTERN SOLVENTS & CHEMICALS 
CO.—TOLEDO —Central Avenue 
at Reynolds Rd. — Jorden 0761 


WESTERN SOLVENTS & CHEMICALS 
(Canada) Ltd. — WINDSOR — 
1454 Crawford Street—Clear- 
water 2-0933 


WISCONSIN SOLVENTS & CHEM- 
ICALS CORP. — MILWAUKEE — 
1719 South 83rd Street—Green- 
field 6-2630 


WOLVERINE SOLVENTS & CHEM- 
ICALS COMPANY — GRAND 
RAPIDS — 1500 Century Ave., 
S.W.—Grand Rapids 5-9111 


Summary 


ECAUSE the chemical indus- 

try is becoming increasingly 
quality control conscious, a work- 
able specification system covering 
raw materials and finished products 
can be established and effectively 
utilized. The system presented has a 
successful background of experience 
of over seven years. The chief di- 
visions of specifications are test 
specifications and performance spe- 
cifications. One type of performance 
specification is for use by the raw 
material supplier, and the other type 
is for use by customers of the chem- 
ical specialties manufacturer. Analy- 
tical test methods for these specifi- 
cations are those commonly used in 
the trade, such as ASTM, govern- 
ment specifications, or those being 
developed by CSMA itself. 
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(From Page 53) 





Thiry of the Societe Belge Tensia, 
spoke of the use of nonionic com- 
pounds in the scouring of wool “in 
the grease,” and control-of the com- 
pounds developed during the last 
several years. These controls have 
to do with surface activity, degreas- 
ing power, and the appearance of 
the wool fibers before and after 
scouring, This same type of study 
was made by Madame N. Stas Sari- 
ban of the Union Chimique Belge 
who spoke of detergent power in 
the scouring of greasy wool of 
homologous series of ethyleneoxide 
condensation products with alkyl- 
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phenols, and cresol. These results 
were translated into work on a prac- 
tical scale. In each series it is possi- 
ble to find one or more products 
that show optimum effectiveness for 
the purpose mentioned. 

S. G. Carter, of the Inter- 
national Wool Secretariat, enunci- 
ated the principles of applied deter- 
gency in the commercial scouring 
and degreasing of raw wool, and 
studied the effect of various influ- 
ences, the grease to be removed, 
importance of the quantity of resid- 
ual grease and soap content. 

E. A. Leidelmeyer, of the 
Vezelinstitut TNO of Delft (Hol- 
land), described some trials on a 
practical scale in scouring wool piece 
goods. He has developed a small 
laboratory washer and a method of 
using it which makes it possible to 
determine the value of detergents. 

W. Schonberger, of Farben- 
fabriken Friedrich Bayer (Ger- 
many), gave an account of the 
catalytic damage which fibers may 
undergo, in the course of scouring 
operations, and particularly that due 
to impurities such as iron, copper, 
chrome and cobalt, in washing, 
bleaching and treatments with me- 
tallic salts. 

J. Preston and R. Epton of 
Manchester University carried out 
experimental work on two aspects 
of adsorption of secondary alkylsul- 
fates on cotton, M. Corin ( Solvay- 
Belgique) showed the results of 
many experiments in washing cotton 
fabrics, pointing out the great value 
of softening water for laundry pur- 
poses, for washing with soap, and 
the after-rinsing. 

J. Corbiere, of the Societe 
Rhodiceta, listed the chief textile 


applications of nonionic compounds 


in the making of spooling oils, self 
emulsifying lubricants, synthetic 
wax lubricants, antistatic agents, 
leveling agents, and dyeing by 
means of the plasto-soluble colors 

P. Flamant, of the Etablisse- 
ments Doittau, sketched an outline 
ot the properties of the chief types 
of cellulosic fibers, giving full di 
rections to make it possible to define 
the conditions of surface activit\ 
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1-12 GALLONS 


LUG CLOSURE 
POURING 
PAILS 


Combination shipping 
and dispensing containers 
which insure safe delivery 
of your products and con- 
venience in using them. 
Full opening for easy fill- 
ing. Made of fine quality 
steel on modern produc- 
tion equipment to exact- 
ing standards. 





DRUM-TYPE 
CLOSED-HEAD 
CONTAINERS 
Required for the shipment 
of many thin liquids, these 
Vulcan containers have 
welded side-seam, top and 
bottom double-seamed, 
and are offset at the top 
for solid stacking. 





STANDARD 
LUG-CLOSURE PAILS 


Made in a wide range of 
trade sizes for liquid, dry 
and solid products, these 
sturdy pails have accu- 
rately formed cover lugs 
which are crimped beneath 
the curled rim of the pail 
to make a closure which 
defies all shipping hazards. 





HI-BAKE LININGS — POURING NOZZLES 
AND SPOUTS — Hi-Bake Linings are applied under 
the control of scientific instruments and are available in 
all styles of Vulcan pails and drums. Pouring openings 
may be had with Push-Pull Spouts and either screw or 
U-Pressit caps with tamper-proof seals—with reversible, 
flexible polyethylene spouts or other popular pouring 
nozzles and spouts as required. 


Samples gladly sent upon request 


Over 30 Years of Top Quality Containers 
"It’s Better to Ship in Steel” 


VULCAN STAMPING & MFG. CO. 
P.O. Box 161, Bellwood, Illinois (Suburb of Chicago) 
In Toronto, Canada—Vulcan Containers Limited 
Representatives in All Principal Cities 
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of the ideal retarder. 

Parisot, Cannepin and S. 
Provost of the Institut Textile de 
France investigated the stability of 
emulsions and wool oiling com- 
pounds, as well as the migration of 
emulsions from the oil phase to the 
water phase of an oil-in-water emul- 
sion, at the moment of coalescence 
of droplets of the emulsion. 

G. Scholler of the Badische 
Anilin und Sodafabrik, Germany, 
described the specific properties of 
ethylene oxide condensation prod- 
ucts and their uses. The nonionic 
compounds were the subject of sev- 
eral papers. 

The use of optical bluing 
agents and tests to control the yel- 
lowing of silk were the subject of 
papers by A. E. Siegrist of the Ciba 
Co., and Canon Pinte and his fellow 
workers at the Centre de Recherche 
de la Soierie et des Industries Tex- 
tile de Lyon. 

K. J. Niewenhuis, of the 
Centre Experimentale de Blanchis- 
sage de Delft (Holland), reported 
on the results of practical experi- 
ments on the correlation of the re- 
sults of practical washing tests with 
those obtained in the laboratory, 
with soiled cotton cloth of different 
origins. 

In Section 6 were treated all 
questions bearing on the use of 
surface active agents in the leather, 
fur and paper industries. 

Section 7 discussed problems 
of laundering, cleaning and degreas- 
ing. Paul Gruel, of the Societe Ben- 
dix, gave a paper entitled “Indus- 
trial Determination of the Activity 
of Detergents,” completing a lecture 
which appeared under the title “Ex- 
perimental Method of Control of 
Laundering,” in the Bulletin d’In- 
formation de I’IL.T.E.R.G. (April 
1953, p. 186), at the end of a lec- 
ture by the author before the 
Groupement Technique des Corps 
Gras. 

R. Hette of the Consortium 
des Produits Chimiques et de Syn- 
these in his paper on “Soaps and 
Sequestrants, Complete Modern De- 
tergents,” made a comparison be- 
tween the properties of soaps and 
those of synthetic detergents, and 
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concluded that, although the latter 
sometimes possessed to a high de- 
gree certain desirable characteristics, 
soaps constituted an incomparable 
complete detersive, due to their wet- 
ting, foaming, detersive, emulsify- 
ing, solvent, colloidal and anti-re- 
deposition properties. Their prin- 
cipal defect is their lack of resist- 
ance to hard water. So, it seems 
logical to try to give them this sta- 
bility by the employment of mineral 
sequestrants. 

A mathematical and statisti- 
cal method for the determination of 
the detergent value of a surface ac- 
tive compound was the theme of the 
paper delivered by M. Amouroux 
and Mademoiselle Constant of the 
Institut Textile de France. 

Section 8 was interested 
chiefly in household arts. J. Krit- 
chevsky and M. L. Sanders, of the 
Ninol Laboratories, Inc., gave a lec- 
ture on ‘Stabilization of Foam by 
Alkylolamides ; Effect of Molecular 
Weight.” In experiments carried 
out with the diethanolamides of 
capric, lauric, myristic, palmitic, 
oleic and stearic acids, only the first 
two have a really satisfactory effect. 
The effectiveness of these com- 
pounds appears to decrease with 
increase of the molecular weight. 
In the cases they investigated, the 
laurylamides derived from mono- 
ethanolamine, diethanolamine and 
monoisopropylamine are revealed as 
being efficaceous foam stabilizers. 

Section 9 was reserved for 
consideration of hygienic and beauty 
products. J. Morelle pointed out that 
for biochemical reasons, only soaps, 
in the strictly chemical sense of the 
term, should be used as cleansing 
agents for the skin. 

H. Colson spoke on “Impor- 
tance of Surface-Active Products 
in Cosmetology.” He drew atten- 
tion to: 

1. The supplementary 
ments of cosmetology toward 
the use of surface-active prod- 
ucts, used on living skin. 

2. The practical necessity of a pre- 
cise and standard terminology, 
which should be realizable, 
thanks to international coopera- 


require- 


tion. 


3. fhe extent of the field of ap- 
plication of surface-active pro- 
ducts in cosmetology far be- 
yond the limits of strict deter- 
gency, and especially in the 
making of many different types 
of emulsions, creams, milks, 

etc., which constitute the ma- 
jority of cosmetic products. 

Section 10 covered the role 
of surface active agents in pharm- 
aceuticals, medicine and surgery. 
Among the papers given was that 
of Jean Vallee, who gave the results 
of a comparative study of the bac- 
tericidal power of modern synthetic 
detergents. In this work, he intro- 
duced into sterile solutions, microbes 
of distinctly differing types, such as 
B.Coli, Staphylococcus and B.Sub- 
tilis. Samples of textile fabrics were 
soiled with microbial cultures, wash- 
ed at various temperatures, rinsed 
and placed in a sterile culture med- 
ium, to determine the real bactericidal 
value. The author gave the compara- 
tive results and made public the 
conclusions which seemed to him 
could be drawn from his observa- 
tions. 

Section 11 covered the appli- 
cation of these agents in the mech- 
anical and metallurgical industries ; 
while Section 12 was occupied with 
flotation of ores, and the elimination 
of dust in mines. 

Section 13 treated of the use 
of surface active agents in washing 
equipment in the transportation in- 
dustries, washing automobiles and 
trucks, cars, public streets, quays, 
ports, docks, boats, railroad cars, 
boilers, drains, ditches and sewage. 

In Section 14 such questions 
were discussed as the role of deter- 
gents in the agricultural industry, 
food manufacture and phytophar- 
maceuticals. V. E. Botwright, of 
Rohm & Haas Co. of Philadelphia, 
discussed the problem of bactericidal 
detergents in the dairy and egg in- 
dustries. He investigated the use of 
bactericidal detergents consisting of 
a mixture of quaternary ammonium 
germicides, nonionic detergents, alk- 
aline builders and water softeners. 

Dr. Rossner discussed the use 
of synthetic detergents for cleaning 
and disinfection in the dairy indus- 
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Premium quality 


PARADICHLOROBENZENE 
ORTHODICHLOROBENZENE 
All forms of refined NAPHTHALENE 


In selecting your source for these products, remember our 
plant is strategically located for prompt and effective 
delivery — our years of experience guarantees a dependable 
product — high quality and uniformity in every order. 


— Made in grades and sizes to fit all needs at one of the most 
modern plants in the country — 


STANDARD CHLORINE CHEMICAL CO. 
Standard Naphthalene Products Co. 
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try. He showed that the essential 
problem to be resolved is the total 
elimination of germs, to improve the 
qualities of milk and to determine 
its possible new uses. The paper 
presented by J. C. L. Resuggan, 
F.R.LC., of Great Britain, “Appli- 
cation of Surface Active Cationic 
Germicides and Similar Products in 
the Dairy Industry” had to do with 
the use of the quaternary ammon- 
ium compounds, 

The presentation of F. Sau- 
vage of Belgium and J. E. Seymour 
of the United States dealt with the 
use of surface active agents in ferti- 
lizers, while that of R. Ferrando 
and Mademoiselle J. Jacques investi- 
gated the utilization of detergents in 
the feeding of domestic animals. Ac- 
cording to their experiments, that 
incorporation of detergents in the 
food of domestic animals has no 
positive value, Nevertheless, they 
did indicate that the test proved 
the harmlessness of these products, 
as they are frequently used on farms 
for washing containers, milk pails, 
etc. 

The 15th section was con- 
cerned with the paint and varnish 
industries, including resins and elas- 
tomers. In the last classification, 
five papers were presented covering 
the uses of surface active agents in 
the domain of natural rubber latex, 
where anionic or nonionic com- 
pounds are used to stabilize latex, 
to make it possible to prepare con- 


centrated mixes, to disperse the vari- 
ous ingredients in the mix, and final- 
ly to transform it into latex foam. 

The 17th Section considered 
the social and economic questions 
arising from the manufacture and 
use of synthetic detergents. The 
members of this section expressed 
the wish that, after all the lectures 
had been delivered, it might be pos- 
sible to continue on a permanent 
basis the diffusion and exchange of 
ideas concerning the present and 
future evolution of the world deter- 
gent market, as well as the methods 
of studying the problems posed by 
this market. 

The two committees appoint- 
ed to consider the matter of an in- 
ternational system of nomenclature 
and for standarization of the meth- 
ods of analysis and testing, have 
given rise to a fruitful exchange of 
ideas. Since the closing of the last 
session, opinions have been express- 
ed favoring establishment of an In- 
ternational Committee, grouping the 
delegates of the various countries 
with the idea of studying the prob- 
lems considered. The discussions of 
the Committee on Terminology have 
shown that even the definitions of 
detergents and detersives ought to 
be revised. 

The term “synthetic deter- 
gent” is not satisfactory and could 
be replaced by the term “saponide,” 
a word suggested by several authors 
and by Professor Robinet of Ver- 


viers. It signifies “similar to soap,” 
and is derived from the Latin, Sapo, 
saponis, meaning soap, to which is 
from 


“ee 


added the termination “ide,” 
the Greek, eidos, which signifies 
“similar to.” 

A connection has been estab- 
lished between the national commit- 
tees already in existence, or to be 
created. It will be maintained by 
the International Committee on De- 
tergency, which, with the various 
other associations, will continue the 
liaison established by this Congress 
for the study of the problems of 
nomenclature, analysis and testing. 

At the closing meeting of the 
Congress, at which Mr. Echards, Di- 
rector of Industries Chimiques, pre- 
sided, J. P. Sisley invited each sec- 
tion to present a report of its pro- 
ceedings, together with suggestions. 

Numerous features 
took place during the meeting — re- 
ception at the Hotel de Ville (City 
Hall) for foreign delegates, cock- 
tail parties at the invitation of the 
Union Syndicale de la Savonnerie 
Francaise, Société Shell and Société 


social 


Sinnova. The last day was devoted 
to visits to the works of two large- 
scale producers of surface-active 
compounds, the Société Sinnova at 
Meaux-Trilport, Société 
Shell at Petit-Couronne. 

The closing of the Congress 
was followed by a dinner at the 
Ledoyen restaurant in the Champs- 


and the 


Elysees. 





“Biologically Active Floor Coatings” by Kurt J 
Wasserman, Trio Chemical Works, Inc., Brooklyn, 


“Device for Sampling Wax Emulsions During 
Kettle Processing” by Frank J. Pollnow, Jr., Vestal, 
Inc., St. Louis 

Forum: “The Role of ASTM as a Standard Setting 
Organization in the Chemical Industry'W—Moder- 
ator: B. S. Johnson, Franklin Research Company, 
Philadelphia, Pa. 

“How A.S.T.M. Committees Operate” by Samuel 
F. Etris, American Society for Testing Materials 
Philadelphia. 

“Organization and History of ASTM Committee 
D-21" by Dr. W. W. Walton, National Bureau of 
Standards, Washington, D. C 

“Activities of Sub-Committee One” by J. T. Hohn- 
stine, Boyle-Midway, Inc., Cranford, N. J. 
“Activities of Sub-Committee Two” by Melvin 
Fuld, Fuld Bros., Inc., Baltimore. 

“Activities of Sub-Committee Three” by G. R 
DeNapoli, Masury-Young Company, Boston. 


“Activities of Sub-Committee Four” by C. S. 


Kimball, Foster D. Snell, Inc., New York. 


C.S.M.A. Program [ao 
(From Page 159) 
N 
secticide Division’’ by Dr. George S. Kido, Wis- W-8 
consin Alumni Research Foundation, Madison, 
Wisc 
1-8 “The Use of the Organic Phosphorus Com- W-9 
pounds in Fly Control” by Dr. H. F. Schoof, Tech- 
nical Developments Laboratories, Public Health 
Service, Department of Health, Education and 
Welfare, Savannah, Ga. W-9a 
1-9 “Mites as Household Pests’ by Dr. Edward W. 
Baker, U. S. Department of Agriculture, U. S. 
National Museum, Washington, D. C. W-9b 
I-10 “Some Problems in the Control of Clover Mites” 
by Dr. Phillip J. Spear, National Pest Control As- 
sociation, New York. W-9c 
I-11 “Pyrethrum Outlook from the British Viewpoint’ 
by Henry E. Coomber, Mitchell, Cotts & Co., W 9d 
London, Eng. 
W-9e 
Waxes and Floor Finishes Division— W-ot 
Parlor G 
W-9g 


C. S. Kimball, Presiding 
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“Activities of Sub-Committee Five” by W. H. Joy, 
American Telephone & Telegraph Co., New York. 
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TOP LEADERS in their special fields 
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If you manufacture 

Pres-O No. 200 Spray is © Cosmesin 
® Fully approved @ Insecticides 
® Completely dependable @ Space deodorants 
® Easy to assemble and use @ Hair preparations 
® Gives control of spray pattern @ Fire extinguishers 


YOU OWE IT TO YOURSELF and your customers 
to investigate Pres-O’s unmatched advantages. Write 


OIL EQUIPMENT LABORATORIES, INC., 600 Pearl Street, ELIZABETH, N. J. 








FREE WAX SCOOP 


A SPECIALLY DESIGNED PADDLE FOR 
SCOOPING PASTE WAXES FROM CANS 


TRI-O-GLOSS Waterproof PASTE WAX 


Now comes that new quality kind of paste wax that dry 


MBUTGILUEy cleans, polishes, and protects as it waxes wood and linoleum 
floors. All in a single toil-free operation! TRI - O- GLOSS 

Paste Wax is manufactured from the finest waxes available 

MU ay . . . buffs to a brilliant hard dry finish . . . Won't mar, scratch, 
or crack off — spreads evenly and smoothly. Surfaces polish- 

ed with TRI-O-GLOSS ‘‘shine on”’ indefinitely even when ex- 


| POLISHES f posed to heavy traffic. 
CHEMICAL SPECIALTIES; , 


TRIO CHEMICAL WORKS, Inc. 
PRIVATE LABELING 





i 

| 

| BROOKLYN 6, N. Y. DEPT. N-12 
| Gentlemen: 
| 

| 

| 





[] Please send free catalog 
[] Please forward latest price list 
[] Free wax scoop for paste wax 








EN ene an es ee Ce eee 
TRIO CHEMICAL WORKS, INC. IR hsvedioascatucceisuennmicl Fates . Pane tasetaseabans ; 
341 SCHOLES STREET » BROOKLYN 6, N. Y. [Cig weseeeees SHON 
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Lehn & Fink Director 

O. G. Kennedy, general sales 
manager of the Lehn & Fink Di- 
vision was elected to the board of 





O. G. Kennedy 


directors of Lehn & Fink Products 
Corp., New York, it was announced 
last month by Edward Plaut, presi- 
dent. At the same time Mr, Plaut 
reported that the company’s sales 
through Oct. 31 were $8,021,351, 
which was $87,000 below last year’s 
figure. But profits for the three 
months of this fiscal year, as releas- 
ed to the New York Stock Ex- 
change, amounted to $195,993, as 
compared to $120,302 for last year. 
He expressed the belief that orders 
for Christmas merchandise will be 
above 1953. 
—— *& — 

Hollingshead Appoints Two 

R. M. Hollingshead Corp., 
Camden, N. J., appointed Walter S. 
Pollard and James W. Coffman to 
newly created positions, it was an- 
nounced recently by Anthony C. 
Kupris, general advertising man- 
ager. 

Mr. Pollard has been named 
supervisor of advertising programs 
and Mr. Coffman is supervisor of 
sales promotion and sales training. 
Mr. Pollard, a graduate of the Uni- 
versity of Delaware and the Charles 
Morris Price School of Advertising 
in Philadelphia, was previously as- 
sociated with Baldwin-Lima-Hamil- 
ton Corp., and with Quaker Rubber 
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Co., both of Philadelphia. Mr. Coff- 
man has been associated with Stand- 
ard Oil Company (Indiana) for the 
past five years. 


Opens Dallas Warehouse 

A new southwestern division 
warehouse and conversion plant was 
opened in Dallas, Tex., last month 
by U. S. Sanitary Specialties Corp., 
Chicago, it was announced by W. S. 
Jessop, president. Harry E. Seum, 
southwestern division sales man- 
ager, is in charge of the new facil- 
ities. 

a eee 
New CSMA Wax Groups 

A manual of test methods, 
official, tentative, and informational, 
applicable to all products and raw 
materials covered by the scope of 
the Waxes and Floor Finishes Di- 
vision, is to be compiled by sub- 
committee T of the divison’s scien- 
tific committee, it was announced 
last month by the Chemical Special- 
ties Manufacturers Association. 
Thomas Smith, Simoniz Co., Chi- 
cago, has accepted chairmanship of 
the newly formed subcommittee. 
CSMA stresses that at no time will 
specifications be issued for any pro- 
duct manufactured by members of 
the division. 

In the same division sub- 
committee S has been established to 
lay the ground work for specifica- 
tions for carnauba and ouricuri 
waxes. Any CSMA member willing 
to serve on this subcommittee is 
asked to communicate with Bayard 
Johnson, Franklin Research Co., 
5134 Lancaster Avenue, Philadel- 
phia, its temporary chairman. 


—— 


Puritan Names Frey 

Robert D. Frey, formerly 
regional sales manager, was recent- 
ly appointed assistant sales manager 
of Puritan Chemical Co., Atlanta. 
A native of St. Louis, Mr. Frey 
joined the sales staff of Puritan 
in 1952, after spending several years 


in merchandising and sales work. 
During World War II, he served 
with the U. S. Navy for four years. 
At the time of his discharge he 
held the rank of Senior Grade 
Lieutenant. 

Mr. Frey is a graduate of 
the University of Illinois, He also 





Robert Frey 


holds a master’s degree from the 
Harvard Graduate School of Busi 
ness. 

In January of this year he 
received the Harry J. Fisher 
memorial trophy, a company award 
made to the salesman who during 
the preceding year made the great- 
est single contribution to Puritan's 
overall sales effort. 

His new duties will include 
sales recruiting, selection, territorial 
development and initial field train- 
ing. 

a 
New Velsicol Product 

A new catalyst deactivator to 
prevent decomposition of certain 
chlorinated insecticides by carriers 
and diluents contained in their 
formulations has been developed by 
Velsicol Corp., Chicago, it was an- 
nounced recently by J. F. Kirk, vice 
president and director of sales. The 
new product was developed for use 
with heptachlor dust and granular 
formulations, Many types of clay, 
commonly used in such products are 
active catalysts liable to decompose 
organic insecticides. A patent ap- 
plication has been filed for the new 
stabilizer, which is expected tu ex- 
tend the use of heptachlor. 
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~ *TANCTYP... 


A Better Soap Dispenser 
that works for YOU! 


TANCTYP in busy washrooms, keeps customers 
happy and soap sales booming. 

It’s trim, smart and smiling — gleaming white 
enamel over heavy gauge steel body. 

The tank holds 40 ounces, three times as much 
as the average dispenser—enough for thirty people 
over a busy month. 40 ounce capacity means less 
frequent fillings. 

TANCTYP operates easily — 200 times per 
ounce of soap. Can be installed by any handyman, 
in just a few minutes, on any washroom wall. 





The chrome finished Locktite cap adds the crown- 
ing touch. 

PROMPT DELIVERY — on al/ Moore Soap 
Dispensers ! 

Our complete catalog sheet tells more about 
TANCTYP and other potential profitmakers. 
We'll be glad to send it, together with price and 
discount sheet, on request. 








7” TALL, 5” WIDE 
AND 2%” DEEP 











Quality-proven Soap Dispensers & Dispensing Equipment 
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Buckeye DY-DUST 

chemical FLOOR GLEANER 

ae and DUST 
SH CONTROLANT 


cuts sweeping time 50% 


@ Absolutely safe 

@ Faster, more efficient 
@ Non-slip 

@ Protects floor surface 


@ Controls dust-borne microbes 
and safeguards health! 


Scientific control of dust and dirt on wood, terrazzo, tile, 
concrete, vinyl, rubber, marble, cork, 
and composition floor 


DAVIES-YOUNG SOAP COMPANY Dy-Dust 
P. O. Box 995, Dayton 1, Ohio 


CD Send free sample () Have your representative call 
(CD Send further information 


NAME 





ADDRESS 








QUALITY 


The DAVIES-YOUNG Soap Company 
SINCE 1844 P. O»Box 995 Dayton 1, Ohio 
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New Breuer Vacuum 

A new “Series 80” heavy 
duty industrial and commercial type 
vacuum cleaner was anncunced re- 
cently by Breuer Electric Mfg. Co., 
Chicago. The new machine features 
a motor that can be removed by a 
14 turn from the top of the tank 
cover. The motor unit can then be 
converted into a portable electric 
blower, a pack carried vacuum 
cleaner, an insecticide sprayer, or 
an air sweeper for removal of paper 
and debris. 

In addition, a large size tank 
cover plate is aveilable to fit a 55- 
gallon drum for converting the ca- 
pacity of the cleaner to 5: 
with the addition of a large size 
filter bag. 

Features of the new machine 
include a new type motor that it is 
claimed cannot overheat or burn out 
when operated under) maximvin 
load, and constant duty conditions. 
A new type air impeller gives air 
speeds for cleaning and blowing up 
to 325 m.p.h. Tanks are 15 gallon 
capacity for wet or dry pickup, and 
made of stainless steel. New dust 
filter bags are designed to remove 
all seams from the direct air stream 
and provide maximum filter effi- 
ciency with greater filter life. The 
Series 80 is equipped with four 
large ball bearing caster whee!s and 
20 feet of heavy duty, gray, non- 
marking neoprene covered cable. 

Three models are available 
in 34, one and 1% horsepower sizes 


ae FY oe 


Bans Insecticide Claims 

An order prohibiting alleged- 
ly false advertising of the insecti- 
cides “Cedar Wall” and “Cedar 
Wall with DDT” was issued recent- 
ly by the Federal Trade Commission 
against Edward L. Millen, trading 
as Edward L. Millen Co., Brook- 
line, Mass. According to the find- 
ings the products are designed for 
application to closet walls. 

Under the order, Millen is 
forbidden to represent that “Cedar 
Wall” contains DDT; that either 
product repels moths or prevents 
damage by moths; or that “Cedar 
Wall” with DDT repels .carpet 
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Present for the un- 


veiling of the new 





heavy duty vacuum 
cleaner at a pre 
party at the Sher 
man Hotel, Chicago, 
recently, were ex- 
ecutives of Breuer 








Electric Mfg. Co., 
Chicago, and the 
account executive 


of Breuer’s adver- 
tising agency. From 
left to right are 
Walter T. Craigle. 
Grimm & Craigle 
Advertising Agen- 
cy, Chicago, and 
three Breuer execu- 
tives, P. M. Wil- 
liams, assistant 
sales manager; 
Adam Breuer, presi- 
dent, and A. M 
Anderson, general 
sales manager. 

The new “Series 
80" heavy duty in- 
dustrial and com- 
mercial type vac- 
uum cleaner is 
shown at right 


moths or 


carpet 


beetles, resists 
beetles or prevents moth damage to 
clothes or fabrics. 

* 


Reasor-Hill Buys Machinery 

Reasor-Hill Corp., Jackson- 
ville, Ark. insecticide firm, will pay 
to the government $22,000 for the 
removal of certain machinery from 
the piant it operated until the land 
was taken over for construction of 
ihe Little Rock Air Force Base. The 
$22,000 sale will be deducted from 
the $305,000 judgement awarded the 


company for its land. 


chemist of 








Heads Gallowhur Research 

Sylvan Cohen, formerly chief 
Gallowhur Chemical 
Corp., New York, has been appoint- 
ed vice-president in charge of re- 
search, it was announced recently 
by George Gallowhur, president. Dr. 
Cohen holds B.S. and Ph.D. de- 
grecs from the State College of 
Washington. Before joining Gallow- 
hur in. 1948 he had a research fel- 
lowship in plant pathology and later 
a teaching fellowship at Washing- 
ton State. Subsequently he was an 
assistant professor at Rhode Island 


State College. 
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Viking Valve to Louisville 
E, D. Axton, Jr., Louisville, 
Ky., who bought control of Viking 
Valve Co., Minneapolis, a few 
months ago, recently moved the 
plant and equipment to Louisville, 
where extensive development work 
has been underway for some time. 
The firm plans to announce shortly 
after the first of the year new type 
aerosol valves for which dies and 
tools are now being manufactured. 


The offices and plant are located at 
419 E. Woodbine Ave. 
seslite Wisenibtixe 

Can. Ag. Chem. Meeting 

The Canadian Agricultural 
Chemicals Association held its sec- 
ond annual meeting and conference 
at the Seigniory Club, Montebello, 
P.Q., October 28 and 29. Theme 
of the two-day event was: The Im- 
portance of Agricultural Chemicals 
in Our National Economy. 








from every point of view... 


VULCAN PAILS 


meet your needs 











Vulcan Steel Container Co. 
is known for its fast, flexible 
“personalized” service. Call 
Vulcan for immediate deliv- 
ery for your Pails and Drums. 


Increase your sales with 
Vulcan Pails. 


Size, quality, appearance ... Vulcan Pails 
and Drums are made to meet exacting speci- 
fications in all three, assuring you of just the 
right container to do your job. Vulcan Pails 
are made of high quality steel in all practical 
sizes, with a wide selection of pouring nozzles 
and spouts .. . Hi-Baked Interior Linings . . . | 
Expertly and colorfully lithographed with 


your name, trade mark or sales message .. . 














Made in the 





VULCAN STEEL CONTAINER CO. 


Main Office and Factory 


3315 N. 35th Ave. 
BIRMINGHAM 
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Ziegler Canada Rep. 


The appointment of Drew, 


Brown, Ltd., Torento and Montreal, 
as their sole sales representatives 
for the Dominion of Canada, was 
announced recently by G. S. Zieg- 
ler & Co., New York. Ziegler spe- 
cializes in compounding and rerun- 
ning of fatty acid pitches for use 
as extenders and replacements for 
higher price oils. The firm also 
mines and supplies Gilsonite at its 
extensive properties in Utah. 
Drew, Brown, Ltd., is also hand- 
ling the sale of such waxes as re- 
fined carnauba, bleached montan and 
other grades of commercial waxes. 





Glass Aerosols 


(From Page 161) 





Based on the results obtained 
during extensive drop tests, the 
ultra-low pressure system made its 
commercial debut in its now fa- 
miliar constricted waist two ounce 
bottle in October, 1953. Within the 
comparatively short time that has 
elapsed, approximately one million 
units have been marketed in unpro- 
tected glass containers and with 
several bottle shapes, and with no 
untoward effects. 

Products utilizing the three- 
phase principle and the ultra-low 
pressure system, available on the 
market are at present limited to 
household items and cosmetics. An 
ever-increasing number of product 
possibilities utilizing this system are 
being shelf-tested. Many pharma- 
ceutical and veterinary products are 
well suited to these systems. Some 
examples of products under test 
are: antiseptic soaps, antiseptic so- 
lutions, burn remedies, local anes- 


thetics, etc. 


Summery 

HE convenience of dispensing, 

lack of corrosion, the gentleness 
of application, particularly to sensi- 
tive tissue, and the minimization of 
product breakdown due to the ex- 
clusion of oxygen, add up to 
great potentialities for the pharma- 
ceutical industry in utilizing the 


glass aerosol. 
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FTC Clears Purex 

The Federal Trade Commis- 
sion announced recently that the 
hearing examiner’s dismissal of a 
complaint charging Purex Corp., 
Ltd., South Gate, Calif., with price 
discrimination in the sale of “Purex” 
bleach has become final. 

An order issued last month 
noted that upon the withdrawal of 
an appeal filed by counsel support- 
ing the complaint, the initial deci- 
sion of hearing examiner John Lewis 
dismissing the complaint had auto- 
matically become a Commission de- 
cision under its Rules of Practice. 
Counsel supporting the complaint 
had originally filed notice of inten- 
tion to appeal but filed a notice on 
August 23 that they would not per- 
fect the appeal. 

Examiner Lewis had ordered 
dismissal of the complaint on mo- 
tion of the company at the close 
of the evidence offered in support 
of the complaint. He held that coun- 
sel supporting the complaint had 
failed to prove that the effect of 
territorial price differentials offered 
by Purex may be substantially to 
lessen or injure competition. 

Purex Corp. was identified 
in the initial decision as the second 
largest manufacturer in the bleach 
industry, ‘“‘Purex” bleach is one 
of several household products sold 
by the corporation, whose net sales 
in 1951 totaled nearly $20,000,000. 

As outlined in the initial de- 
cision, the discrimination charge of 
the complaint was based on the fact 
that Purex offered price reductions 
from its list prices — mainly in 
the form of “special deals” — in 
certain territories but did not offer 
them elsewhere. 

After reviewing the evidence 
presented by counsel supporting the 
complaint, consisting of approxi- 
mately 3000 pages of testimony and 
several thousand pages of exhibits, 
the examiner found that there was 
not only no showing of actual injury 
to competition but that there was 
“no reliable, probative and sub- 
stantial evidence that there is a rea- 
sonable probability of such injury 
resulting from respondent's pricing 
practices.” He accordingly granted 


DECEMBER, 1954 


the motion of Purex that the com- 
plaint be dismissed on the ground 
that no violation of the Clayton Act, 
as amended by the Robinson-Pat- 
man Act, was established. 
sine 
Klix Chemical Moves 

Klix Chemical Co. recently 
announced the removal of its offices 
to new quarters at 551 Railroad 
Avenue, South San Francisco. The 
new telephone number is PLaza 
6-1107. 





New du Pont Lab 

Plans for construction of a 
$1,815,000 laboratory building to be 
shared by the organic chemical and 
explosives departments were an- 
nounced last month by E. I. du 
Pont de Nemours & Co., Wilming- 
ton, Del. The new two-story labora- 
tory, scheduled for completion in 
early 1956, will provide facilities 
for about 40 scientists. It will be 
located at the firm’s Wilmington 
experimental station. 


Importers and Refiners 
CARNAUBA - OURICURY - CANDELILLA 
Crude - Refined - Bleached - Flaked - Powdered 


7 
MAMARONECK REFINED BRAND 
Vegetable Waxes 


CERESINS - OZOKERITES 
PALM WAXES - RESIN BLENDS 


Cerita 
INDUSTRIAL WAXES 


Compounds and blends made to your specifications 


M. ARGUESO & CO. INC. pRITA 
442 Waverly Avenue, Mamaroneck, N. Y. C AXES, 
Mamaroneck 9-4746 © Cable MARGUESO Ww 
Refinery: Mamaroneck Chemical Div., Mamaroneck, N.Y. 


M. ARGUESO & CO. INC. 


Establish 


d 1908 
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Packed to Ship Easy to Rack 


DRUM CRADLE 


Heavy Drums and Barrels are FURNISHED KNOCKED DOWN IN 
EASY for One Man to Handle CARTONS COMPLETE WITH WHEELS 
+ 1520 FOR ALL SIZES DRUMS AND BARRELS + 3055 
FOR 15 AND 20 POSITIVE SAFETY — No Slipping or Back-Breaking Effort FOR 30 AND 55 
GALLON DRUMS GALLON DRUMS 
$7.45 TIME SAVER — Takes Just a Second to Rock Over $7.95 
f.o.b. Newark NO WASTE — It Drains the Drum or Barrel Bone Dry f.0.b. Newark 


Resale Price Resale Price 


$11.95 $12.95 


FORMULA FLOOR PRODUCTS, Inc. Sicisate'.as 











TO THOSE FIRMS STILL LOOKING FOR AN "I 
EFFICIENT LOADER! 


why not let America’s Newest, most Revolutionary 
Pressure Filling Plant solve your 


AEROSOL PROBLEMS? 


To you who are tired of production excuses, shortages, rejections, loss of time 
and money: you are invited to visit our NEW MODERN PLANT .. . without 
obligation. 

OUR THREE PRODUCTION LINES are fully equipped to handle large and small 
runs. Your product will get the INDIVIDUAL ATTENTION and CONTROL 





you expect! 
NEWLY DESIGNED EQUIPMENT assures you of consistant quality, exacting 
weight measurements, never before obtainable. The result . . . a better 


product at a lower cost to you. 

You can be sure of quick, efficient service whether your product be a delicate 

perfume in the new glass bottle, a man’s shaving cream or a fine spray paint. 
OUR LABORATORY, MACHINE SHOP, ENGINEERS and STAFF ARE AT YOUR 

eS DISPOSAL. IN ADDITION, AMPLE WAREHOUSING FACILITIES, TRUCK PLATFORM, 

AUTOMATIC HOISTS AND RAILROAD SIDING ARE HERE FOR YOUR CONVENIENCE. 
If you want an aerosol filler that 
will never disappoint you: 


WRITE - WIRE - PHONE or VISIT 
















re 


ee a eCemen a cel @-mmamen, 


135 STEPHENS AVE. Phone Little Falls 4-1910 LITTLE FALLS, NEW JERSEY 


222 SOAP and CHEMICAL SPECIALTIES 








GMA Elects Curlett 

John Curlett, executive vice- 
president of McCormick & Co., Bal- 
timore, was elected a director of the 
Grocery Manufacturers of America 
during the 46th annual meeting of 
the group in New York last month. 
William A. Dolan, president of Wil- 
bert Products Co., New York, was 
reelected secretary of GMA. 

Participating in the discussion 
at the three day meeting were Char- 
les P. McCormick, president of Mec- 
Cormick & Co., Baltimore; Walter 
S. Shafer, vice-president of Armour 
& Co., Chicago, and O. E. Jones, 
executive vice-president of Swift & 
Co., Chicago. They were members 
of a panel discussing “what will help 
the grocery industry to broaden to- 
morrow’s market ?” 

——_- « —— 

Maintenance Show Program 

The three-day Plant Main- 
tenance & Engineering Conference 
to be held at the International 
Amphitheater, Chicago, January 24- 
26, will include 37 sessions, it was 
announced by Clapp & Poliak, Inc., 
New York, conference management 
firm. The conference and the con- 
current four-day Plant Maintenance 
& Engineering Show are in their 
sixth year. The subjects scheduled 
for study include, among others: 
“Organization of the Maintenance 
Force,” “Maintenance Cost Con- 
trol,” “Sanitation,” “Preventive 
Maintenance,” and “Training the 
Maintenance Force.” 


———- 


Pesticide Memoranda 

Copies of the 1954 revision 
of Clinical Memoranda on Economic 
Poisons prepared by the Technical 
Development Laboratories of the 
U.S. Public Health Service are now 
available, it was announced recently 
by the National Pest Control Asso- 
ciation which has reproduced the in- 
formation as a public service in con- 
junction with the Pest Control As- 
sociation of Greater Kansas City. 
Pertinent facts on important pesti- 
cides which should be considered by 
a physician handling a case of sus- 
pected poisoning are contained in 
this collation. The association is 
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Representatives of companies sponsoring Annual Sanitarians Award of $1,000, 
at the annual meeting banquet of International Association of Milk and Food 
Sanitarians, Inc., held recently at the Hotel Morton, Atlantic City, N. J 

Left to right: James M. Sharp of Diversey Corp.; W. H. Haskell and W. J. Dixon 
of Klenzade Products Corp., Beloit, Wis.; Lawrence C. Dormuth of Pennsylvania 
Salt Manufacturing Co., Philadelphia; John Griese of Oakite Products, Inc., New 
York; Mr. & Mrs. W. A. Hadfield of Pennsalt, (Representatives of Olin-Mathieson 
Chemical Corp., New York, co-sponsor were unable to attend.) 





urging that a copy of these mem- 
oranda should be in pest control 
operators’ offices, to be made avail- 
able to doctors and hospitals when- 
ever a question of poisoning from 
one of the listed pesticides arises. 
— 
Shattuck Names Millmaster 
Millmaster Chemical Co., 
New York, has been named eastern 
sales agent for S. W. Shattuck 
Chemical Co., Denver, Colo., it was 
announced recently. Millmaster is 
now offering working samples of 
Shattuck’s sodium molybdate for 
use as an agricultural specialty. 
ee 
Represents Federal Fibre 
Federal Fibre Corp., Long 
Island City, N. Y., recently an- 
nounced the appointment of Philip 
Shore & Associates, Los Angeles, 
as its West Coast representative for 
California, Oregon, Washington, 
Idaho, Nevada, and Arizona. Philip 
Shore is currently president of the 
National Sanitary Supply Associa- 
tion. 
——-  —— 
Build Canadian Freon Plant 
Construction of a plant to 
manufacture “Freon” aerosol pro- 
pellent and refrigerant is now under 
way at Maitland, Ont., by the new 
Du Pont Co. of Canada, it was 
announced recently. The unit is ex- 
pected to be in operation within 
a year and will produce enough to 
fill all Canadian requirements. 


Paul Mansell Retires 

Paul Mansell, vice president 
of American Sponge & Chamois 
Co., New York, retired last month, 
it was announced by Arthur J. Sloss, 
president. Mr. Mansell had been in 
the sponge business for 52 years, 
during 32 of these he was connected 
with American Sponge. His grand- 
father established the first natural 
sponge house in the United States 
in Key West in the early 1800’s. He 
will live in Sarasota, Fla. 

ae oer 

New Insecticide Firm 

Handy Products Co., Louis- 
ville, Ky., was recently granted a 
State Charter to deal in insecticides 
and other products, Authorized 
capital stock is 200 shares of no par 
value. The incorporaters were Rob- 
ert C. Whitney, Jr. of Shelbyville ; 
Robert C. Whitney, Sr., of Louis- 
ville and others. 

— 

New Milner Newsletter 

The first issue of a monthly 
newsletter to housewives was pub- 
lished last month by Milner Prod- 
ucts Co., Jackson, Miss., manufac- 
turers of “Pine-Sol” disinfectant 
cleanser; ‘“‘White Wave’’ sudsless 
detergent, and “Gala” bleach. Called 
“Homemakers Forum,” the bulletin 
is edited by Jane Stewart, home 
economist. The first issue deals 
with rug cleaning and emphasizes 
spot cleaning of rugs with “Pine- 
Sol”. 
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DAIRIES & 
DAIRY FARMS 








used in ALL FIELDS 


for GREATER SANITATION 


toury! Dimethyl 
Benzy! | 
Ammonium Chloride 
| 
| 


a powerful ANTISEPTIC - GERMICIDE - 
BACTERICIDE & FUNGICIDE 


widely used for easier, safer SANITIZING, 
DISINFECTING & DEODORIZING 







PHARMACEUTICAL 2 FOOD 
INDUSTRIAL PLANTS PROCESSORS 


ANIMAL 
& POULTRY FARMS 


 % 


PUBLIC HEALTH, HOSPITALS 
& INSTITUTIONS 






SWIMMING POOLS 
THEATRES, SCHOOLS & BATH HOUSES - 
& CHURCHES 2. 




















There must be a reason why GERM-I-TOL is 
used in so many diversified fields to solve 
sanitation problems. 
Though highly potent it is 
¢ NON-CORROSIVE to metals — 
¢ NON-INJURIOUS to rubber — 
¢ NON-TOXIC in recommended 


solutions — 
¢ NON-IRRITATING to the skin 
Practically odorless, colorless and tasteless 


¢ ECONOMICAL — 4 little goes a long 


way and the sanitizing effects are lasting. 


Join the many satisfied users of GERM-I-TOL and be 
assured of uniformity, quality, potency and stability. 


Write to Dept. S for complete information on 
GERM-I-TOL and other F. O. QUATERNARIES 


FINE ORGANICS, in. 


211 East 19th St. - New York 3, N.Y. 
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Aft Last - 


the Effective, Odorless Disinfectant 
that Leaves No After-Odor! 


juckingham 


ODORLESS 
DISINFECTANT & DEODORANT 
PHENOL COEFFICIENT 10 PLUS F.D.A. 
The modern Odorless Disinfectant—pow- 
erful and quick-acting . . . free from any 
objectionable disinfectant odor. Can be 
used as safely as soap and water without 

damage or staining. 
Requires only % oz. to 2% oz. per gal- 
lon of water — depending on particular 
use. 

Highly recommended for — 

@ Schools @ Hospitals @ Industrial Plants 
@ Plant Buildings & All Washroom Sanitation 
Can be used for — 

Cleaning and Disinfecting Sanitary Receptacles 
Disinfecting Instruments and Sick Room Supplies 
Washing Floors, Furniture and Walls 

as a Mopping Solution, Deodorant Bacteria 
Wash, Fungicide 

Send for Laboratory Release +137 


[juckin ham 
C Go. 


WAX 


Manufacturers of Chemical Maintenance Products 
for Over 30 Years 


LONG ISLAND CITY 1, NEW YORK 
Warehouse: Dallas, Texas 
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Clarifies Aerosol Patent 

The following statement clar- 
ifying the status of the original in- 
secticide aerosol patent was issued 
recently by H. L. Haller, assistant 
director, Crops Research, U. S. De- 
partment of Agriculture, Washing- 
ton, D. C. Dr. Haller’s clarification 
of the patent status was issued to 
the Chemical Specialties Manufac- 
turers Assn. in response to many re- 
quests for the information made to 
CSMA. Dr. Haller’s statement fol- 
lows: 


Requirements for License Under the 
Goodhue-Sullivan Aerosol Patent 


The method of propelling insecti- 
cides in the form of aerosols is covered 
by United States Patent No. 2,321,023 
granted June 8, 1943, to Lyle D. Good- 
hue and William N. Sullivan, assignors 
to the Secretary of Agriculture, of the 
United States of America, and his suc- 
cessors in office. Licenses are issued 
for the manufacture, for use or sale of 
insecticidal aerosols covered by the 
patent. 


The license is royalty-free, non- 
transferable, nonexclusive, and revok- 
able. The license provides that the li- 
censee will agree to use propellents 
and toxicants that are acceptable to the 
Department. Experience has shown that 
performance will vary considerably with 
formulation; it is therefore necessary 
to consider each formula on its merits 
The list of formulations and test data 
which have been accumulated over a 
period of years by the Department of 
Agriculture serve as a basis for ac- 
cepting new formulations 


When considering an application 
for license the Department finds it help- 
ful to have information regarding the 
company or individual who is applying, 
including data as to familiarity with 
various kinds of insecticidal materials 
and the use of such materials. Also the 
Department would like to have infor- 
mation as to the experience of the ap- 
plicant in handling gases under pres- 
sure and the filling of aerosols, as well 
as the type of container and valve that 
might be used in preparing the pack- 
age. 

If it is planned to engags in busi- 
ness which will involve interstate ship- 
ment of the aerosol product, it will be 
necessary to take steps to register the 
product under the Federal Insecticide, 
Fungicide and Rodenticide Act. The 
Act is administered by the Pesticide 
Regulation Section, Plant Pest Control 
Branch, Agricultural Research Service, 
United States Department of Agricul- 
ture. Application for registration should 
be addressed to Dr. W. C. Reed, in 
charge of the Section. The practice of 
submitting to the undersigned, pro- 
posed formulations for approval of in- 
gredients, effectiveness and particle 
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Close to 300 aerosol products from the United States and six other countries were 
examined by the judges of the aerosol packaging competition sponsored by the 


Chemical Specialties Manufacturers Assn. 


Winners in ten product classifications 


are to be announced Dec. 7 during the 4lst annual meeting of the Chemical Spec- 
ialties Manufacturers Assn., being held at the Hotel New Yorker, New York, Dec. 6-8. 
Judges from left to right are: Albert C. Burgund, vice-president and New York man- 
ager of Carr-Lowrey Glass Co., Baltimore; Alexander Robbie, president of Alexander 
Robbie Associates, Inc., New York art and advertising agency; Miss Audrey Noxon, 
New York packaging designer and Dr. Ephraim Freedman, director of the Bureau 
of Standards of R. H. Macy & Co., New York 

While the bulk of the entries have been received from manufacturers and marketers 
in the U. S., packages have also been entered by producers in Canada, England, 


Mexico, Japan, France and Germany. 
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size prior to application for registration 
was canceled on May 11, 1954, and is 
therefore no longer required. However 
a license must be obtained prior to 
manufacture. Anyone wishing to apply 
for a license may obtain a copy of a 
standard license form from H. L. Haller, 
Assistant Director, Crops Research, Ag- 
ricultural Research Service, U. S. De- 
partment of Agriculture, Room 320-A, 
Washington 25, D. C 

Patent No. 2,321,023 covers in- 
secticides and combinations of insecti- 
cides and fungicides. Other products 
that might be packaged involving the 
principle of the use of compressed gas, 
are outside the patent. It would depend 
on the nature of the products as to 
whether they would need to be re- 
viewed by other agencies but, general- 
ly speaking, except for insecticides 
covered by the patent the Department 
knows of no agency of the Government 
that would be directly concerned with 
such product other than the Interstate 
Commerce Commission. That agency 
may be concerned with interstate ship- 
ment if the pressure of the package 
does not conform to regulations they 
have prescribed. 


ome @ same 

To Alter Claims 
American Hospital Supply 
Corp., Evanston, IIl., agreed to 
abide by a Federal Trade Commis- 


sion stipulation to stop representing 
that the use of the detergent 
“Dynaklen” eliminates the need for 
rubbing or scrubbing in cleaning in- 
struments or glassware. The firm 
will also stop claiming that pyogens 
are not easily removed by other de- 
tergents. 
a 

Tall Oil Growth Seen 

Tall oil will be consumed by 
industry at the rate of 756,350,000 
pounds a year by 1960 it was esti- 


_ mated recently by George H. Eick, 


Arizona Chemical Co., New York. 
This figure was disclosed in a paper, 
“Tall Oil in Protective Coating 
Vehicles,” presented by Mr. Eick be- 
fore a recent meeting of the New 
York Paint, Varnish & Lacquer As- 
sociation. The rapid growth of the 
tall oil industry, engendered by the 
fats and oils shortage after World 
War II, was reviewed by Mr. Eick, 
who gave detailed information on 
properties and applications of tall 
oil products, and on maleic acid 
modification, 
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Importers 


3248 WEST 47th PLACE 


FOR BETTER 


GLOSS— LEVELING—STABILITY 


Leading no-rub floor polish manufacturers 
use 


CERTIFIED REFINED WAX FREE SHELLAC 


Bleachers Manufacturers 


BRADSHAW-PRAKGER & CO. 





CHICAGO 32 




















DURABILITY 





Eastern’s superior work- 
manship guarantees 
strong, durable contain- 
ers that will take your 
product safely to market. 


Eastern’s experts can be 
of major assistance in de- 
signing packages that win 
sales success. 


Eastern is noted for top- 
quality lithography cn 
every shipment. 


No costly interruptions 
with Eastern’s service — 
shipments arrive when 
and where you specify. 


Eastern’s advantajes 
available at compctitive 
prices because of our 
modern plant and long 
experience. 


All Signs Point to 
EASTERN 


for Distinctive 
PACKAGING 


Start on the road to a distinctive package for 
your waxes, cleaners, polishes and other spe- 
cialties by calling in Eastern. Plain or litho- 
graphed — a package by Eastern guarantees 


satisfaction for both you and the consumer. 


Further details available without obligation 


ASTERN CAN CO., INC. 


31 Keap St., Brooklyn 11, N. Y. 
ULster 5-0100 
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New Freon Stock Points 
Two new stock points for 
“Freon” propellents were an- 
nounced recently by E. I. du Pont 
de Nemours & Co., Wilmington, 
Del. The Kinetic Chemicals Divi- 
sion’s warehouse in Los Anyeles 
now maintains stocks of ‘“Freons 
12,” “22,” and “114” and ton tanks 
of “Freon-22” are now available 
from stocks at East Chicago, Ind. 


At the same time the Kinetic 
Chemicals Division announced the 
appointments of Stuart L, Richard- 
son, James Gay Gordon III, and 
Robert B. Sangston to handle sales 
of “Freon” in the middle west and 
east coast areas, respectively. Mr. 
Richardson takes over the Michi- 
gan, Indiana, and Ohio territory and 
will make his headquarters in the 
Chicago district cffice of the or- 
ganic chemicals department. Mr. 
Gordon has been assigned to the 
New York State and New England 
area with headquarters at the or- 
ganic chemicals department’s New 
York district office. Mr. Sangston 
has been named manufacturers’ 
sales representative in the east coast 
area from Pennsylvania and New 
Jersey south with headquarters in 
Wilmington, Del. 


oe 
P &S Adds Salesman 
Polak & Schwarz, Inc., New 
York, recently announced the ap- 
pointment of Charles E. Weeks to 
its New England sales staff. Pre- 
vious to his appointment, Mr. Weeks 
spent a period familiarizing himself 
with the firm’s methods at the New 
York sales headquarters and in the 
plants and laboratories in New Jer- 
sey and New York. 


— 


In Crown Cork Post 

T. Stanley Gallagher has 
been appointed director of market- 
ing of Crown Cork & Seal Co., 
Baltimore, it was announced recent- 
ly by E. J. Costa, vice-president 
and director of sales. Mr. Gallagher 
was formerly director of market re- 
search for Ball Bros., Muncie, 
Ind. In his new post he is to assist 
the vice-president and director of 
sales in developing a centralized 
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marketing department for analysis 
of sales potentials and other func- 
tions in the field of market research. 
eee 
Soil Conditioner Rules 
Trade Practice Rules for the 
chemical soil conditioner industry 
were issued by the Federal Trade 
Commission on October 12. The 
complete set of rules, consisting of 
twelve sections, appeared in the 
Federal Register, October 15, 1954, 
volume 19, number 201. Copies of 
the rules may be obtained from the 
FTC. 








Coming Meetings 

American Society for Testing 
Materials, Committee D-21 on Wax 
Polishes and Related Materials, 
Shoreham Hotel, Washington, D. 
C., December 9-10. 

Association of American Soap 
and Glycerine Producers, 28th an- 
nual convention, Waldorf-Astoria 
Hotel, New York, January 26, 27, 
and 28. 

Chemical Market Research As- 
sociation, joint meeting with Com- 
mercial Chemical Development 
Association, Edgewater Beach Ho- 
tel, Chicago, January 20-21; annual 
meeting, Plaza Hotel, New York, 
May 18-19. 

Chemical Specialties Manu- 
facturers Association, 4lst annual 
meeting, Hotel New Yorker, New 
York, December 6-8; mid-year 
meeting, Drake Hotel, Chicago, 
May 16-18, 1955. 

Drug, Chemical and Allied 
Trades section of the New York 
Board of Trade, annual dinner, 
Waldorf Astoria Hotel, New York, 
March 3. 

National Sanitary Supply As- 
sociation, annual convention and 
trade show, Convention Hall, At- 
lantic City, March 20-23, 1955. 

Packaging Machinery Manu- 
facturers Institute, semi-annual 
meeting, Palmer House, Chicago, 
April 16-17, 1955; annual meeting, 
The Homestead, Hot Springs, Va., 
September 15-18, 1955. 

Plant Maintenance and Engi- 
neering Show, International Am- 
phitheater, Chicago, Jan. 24-27. 

Society of Cosmetic Chemists, 
annual meeting, Biltmore Hotel, 
New York, December 9. 

Synthetic Organic Chemical 
Manufacturers Association, month- 
ly luncheon meetings. Commo- 
dore Hotel, New York, January 12 
and February 9, 1955. 

Toilet Goods Association, sci- 
entific section, December 8; an- 
nual meeting, May 10-12, 1955, 
both at the Waldorf-Astoria Hotel, 
New York. 











Newman-Green Expands 

The completion of a new 
factory at Addison, IIl., and the 
acquisition of the services of Gor- 
don R. West as sales director joint- 
ly for Newman-Green, Inc., and 
Pressure-Pack, Inc., Detroit, was 
announced recently by Edward 
Green, president of Newman-Green. 

Mr. Green produces aerosol 
valves designed to disperse paints 
and other surface coatings from 
pressurized packages. The new 
plant at Addison was designed with 
complete automation in mind. It 
will turn out a new and improved 
line of aerosol valves, which are now 
being produced at the new plant. 

Gordon West, a pioneer in 
the aerosol paint nad surface coat- 
ings industry, is coordinating sales 
policies for both firms. 

a ae 

Askin Heads Nuodex 

Simon Askin, president of 
Heyden Chemical Corp., New York, 
has been elected president and a di- 
rector of Nuodex Products Co., 
Elizabeth, N. J., which was acquired 
Nov. 1 by Heyden, it was announced 
recently. Mr. Askin was also elected 
board chairman of Nuodex Inter- 
national, a wholly owned subsidiary. 

Heyden bought the entire 
stock of Nuodex and an affiliated 
real estate company for an aggre- 
gate purchase price of $2,800,000. 
Payment was made in the form of 
$2,650,000 in cash and 9,500 shares 
of Heyden common stock. 

Arthur Minich continues as 
executive vice-president of Nuodex 
Products Co., and H. V. Whelan 


_retains his office as president of 


Nuodex International. The position 
of board chairman of the interna- 
tional company is newly created. 

Also elected directors of 
Nuodex were the following five 
Heyden officials: John P. Remen- 
snyder, chairman of the board ; Her- 
man Sokol, vice-president; Arthur 
Broadman, vice-president and James 
k. Lindsay, secretary. 

New directors elected by 
Nuodex International include Mr. 
Remensnyder, Mr. Askin and Mr. 
Lindsay. 
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is mostly labor cost. 


QUALITY 
MOPS 


Reduce } | 
_Man-Hours! _— 















Cuts Clean-up 
Time in Half ? 











Here’s a mop that 
snatches up dust on contact. 
And it’s amazingly durable... lasts 
and lasts. Can be removed from block for 
washing. Handles can’t break due to exclusive new, rugged 
“Gibraltar” brace... BIG X comes in various widths 
up to 5 feet! ...It’s our leader! 








VICTORY 
Wet Mop 


Your maintenance men 
will cheer you for ordering ff). |. 
VICTORY mops. Soak up dirt and /jj/y))) 1) 
water at high speed. A heavy-duty, long- 4/, qe! j 
wearing mop—the choice of /j///))’ 
thousands of buyers. Cry 













Applicator 





A high-speed performer. Reduces 
cost of applying wax, seals, varnish. 
More professional floor finishers use 
HOLZ-EMS than any other applicator. 


When you sell AMERICAN STANDARD mops you 
build sound, repeat business. Ask for catalog and prices. 


TOPS IN MOPS ' 
AMERICAN STANDARD MFG. COMPANY 


ncorporated 1908 


CHARLES E. KREBS and WALTER C. KREBS 
2515 SOUTH GREEN STREET * CHICAGO 8, ILLINOIS 
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Windsor Wax 


Can Help You Solve 
All Your Wax Problems 


You Make MORE MONEY with 
Specialized WINDSOR WAXES 


e Greater Customer Satisfaction 
° Higher Markup 

© Bigger Wax Orders 

We shall be happy to analyze any of 
your wax problems without obligation. 
@ NO RUBBING WAXES 

@ WATER-EMULSION PASTE WAX 

@® SOLVENT LIQUID WAX 


@ SOLVENT PASTE WAX 


© PIGMENTED WAXES IN RED, GREEN, 
BLACK, BUFF, GREY 


@® POWDERED DANCE WAX 

©@ FURNITURE POLISH 

@ FURNITURE WAX 

@© WAX-BASE CLEANER 

© WAX REMOVER 

® KARE-33 INSECTICIDAL WAX 
® WAX COMPOUNDS 

®@ SPECIAL FORMULA WAXES 

® WAX COATINGS 


PACKED FROM THE PINT CAN TO THE 55 GALLON DRUM 
AVAILABLE UNDER PRIVATE BRAND 


HOBOKEN 3-1700 CORTLANDT 7-0868 





“THE WAX HOUSE” 
WAX SPECIALISTS FOR OVER 30 YEARS 


WAX COMPANY, Inc. 


611 NEWARK STREET 
HOBOKEN, NEW JERSEY 
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New information and sample kit for use by jobber and distributor salesmen of its 
line of soap products and cleaning compounds was announced late last month by 
National Milling and Chemical Co., Philadelphia. Kit holds 12 actual samples of 
the company’s products with a descriptive chart that explains the properties of the 
products shown. Chart is affixed to the inside of the lid of the sample case. The 
kits are available to qualified janitor supply houses, jobbers and distributors of 


soaps and cleaning compounds on request. 


Full particulars may be had by 


writing National Milling and Chemical Co., 4601 Nixon St., Philadelphia 27, Pa 
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Geigy Consolidates Units 

The consolidation of its 
Aberdeen, N.C., and McGregor, 
Tex., branch offices into one office 
centrally located in Leland, Miss., 
was announced last month by Geigy 
Agricultural Chemicals division of 
Geigy Chemical Corp., New York. 
Geigy recently constructed and en- 
larged its manufacturing facilities 
at Leland. 

E. L. Jarrett, Sr., has been 
named manager of the enlarged 
southern territory comprising those 
states in the cotton belt, together 
with Florida. Sales offices, plants 
and warehouses are being main- 
tained at Aberdeen, N.C.; Mc- 
Gregor, Tex., and Orlando, Fla. 

New construction work at 
the Leland plant and installation of 
additional equipment to provide in- 
creased production capacity is now 
in progress and will be completed 
by the end of the year. 

Geigy’s new “Diazinon” resi- 
dual fly killer, its line of “Seques- 
trene” chelated minor elements, 
chlorobenzilate, and a complete line 
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of livestock insecticides and special- 
ty products will be formulated and 
packaged at the Leland plant to sup- 
ply the southern market. 
—— 

Entomology Council Meets 

The advisory council of the 
Thomas J. Headlee Fellowship in 
Entomology held its tenth annual 
meeting at Rutgers University, New 
Brunswick, N.J., November 23. The 
council is composed of 35 represent- 
atives of commercial, industrial, and 
agricultural contributors to the 
Headlee fund, which is devoted to 


fundamental research. 
- 


Milner Promotes ‘’Pine-Sol’’ 

Milner Products Co., Jack- 
son, Miss., is currently promoting 
“Pine-Sol” cleanser and disinfec- 
tant through a nation-wide contest, 
which solicits household hints 
through “Mrs. Homemakers 
Forum”. Contestants are required 
to write their hint on the back of 
a “Pine-Sol” label. The campaign 
is supported by counter displays and 
other visual aids in stores. 








Varley Son Dies 

The infant son, Bradford, of 
James G. Varley, sales manager of 
James Varley & Sons, St. Louis, 
died October 29 after a brief illness. 
The youngest son of the James G. 
Varleys was nineteen months old 
and is the second son which they 
have lost in the past two years. 
James G. Varley is the son of Jim 
Varley, board chairman of the com- 
pany and younger brother of Jack 
C. Varley, president. 

wield 
Engineers Hear Todd 

Harry C. Todd, manager of 
the advertising and sales promotion 
department of Solvay Process Di- 
vision, Allied Chemical & Dye Corp., 
New York, presented a talk on 
“Advertising and Sales Promotion 
in the Chemical Industry” before 
the Chemical Engineers of Greater 
New York at the Chemists’ Club, 
New York, on Nov. 23 at 7:30 p.m. 
Advertising in trade papers and 
magazines in addition to technical 
bulletins, direct mail, salesman’s 
give-aways, and the use of the trade- 
mark were discussed by Mr. Todd. 

ee Ot ca 
Tennessee Corp. Changes 

Tennessee Corp., Atlanta, 
Ga., recently announced the ap- 
pointment of E. H. Shelton to the 
newly created position of general 
sales manager with offices in New 
York. Mr. Shelton was formerly 
sales manager of the firm’s Atlanta 
sales office. 

At the same time L. S. Kan 
iecki was advanced to manager, 
chemical sales, and H. G. Cunning- 
ham to assistant manager, chemical 
sales, with offices in Atlanta. R. W. 
Alexander was named assistant gen- 
eral manager of the company’s 
Lockland, O., plant. 





—- 

J. H. Ostberg Dies 
J. Harry Ostberg, 80, form- 
er general manager of Forhan Co., 
manufacturer of toothpaste, died at 
his home in New Rochelle, N. Y., 
Nov. 10. Mr. Ostberg had also 
served as secretary-treasurer of 
Primrose House Sales Co., New 


York. 
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of Roaches, Ants, 
Waterbugs, Silverfish, 
Carpet Beetles, 


and certain other 
household pests 


Control of persistent household and institutional insect 
pests depends on use of an insect toxicant consistent in 
performance, high in initial kill and with long residual 
action. 
ee 3 

Apply it early Because chlordane delivers this all-over effectiveness, 
millions, worldwide, prefer it as the insecticide with 
the bigger payoff. 
Write for complete technical information. 


VELtris:YtC¢CO tL Cc OR P OFRATI1ION 


General Offices and Laboratories 


330 E. Grand Ave., Chicago 11, Ill. 100 E. 42nd St., New York 17, New York 





Export Division ms 


Se Ft © Fe © OP? ea Fe ve Ss 1 oN rr 8&4ek € + PP 4 © f-Ff tt € Ss 


] 








Bases of 

Be ntfovn 
SeciGilttery 

Plold fragrance 








W. J. BUSH « CO., Inc. 
Essential O:b 
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Tremaine Joins Rhodia 
Breckinridge K, Tremaine 

joined Rhodia, Inc., New York, as 

technical director of the industrial 





B. K. Tremaine 


reodorant division, it 


“Alamask” 


was announced last month. Mr. Tre- 


maine, formerly associated with E. 
I. du Pont de Nemours & Co., 
Wilmington, Del., had been on loan 
to Rhodia as acting technical direc- 
tor since April of this year. The 
“Alamask” division, purchased by 
Rhodia from du Pont earlier this 
year, makes products for the abate- 
ment of air and water borne odors 
originating from various manufac- 
turing operations. 

A graduate of the University 
of Delaware, Mr. Tremaine started 
his career with du Pont’s organic 
chemical 1927 as 
chemist and technical representative 
in Wilmington and New England. 
From 1930 until 1936 he was with 
Canadian Industries, Ltd., as On- 
tario and Western district manager 
ior the company’s dyestuffs and 


department in 


chemicals division. 
— 

N.E. Weed Control Meeting 

The ninth annual Northeast- 
ern Weed Control Conference will 
be held Jan. 5-7, 1955 at the Hotel 
New Yorker, New York. Producers 
of weed control chemicals and 
equipment; research personnel of 
state and federal experiment sta- 
tions, and commercial users, both 
farm and industrial, will be among 
those expected to attend. The meet- 
ing is open to the public. Public 
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health and aquatic weed control will 
be among the subjects slated for 
study. A. O. Kuhn, University of 
Maryland, will be president of the 
1955 conference. 
nee 
Perkin Medal to Williams 
Roger Williams, vice-presi- 
dent, member of the board of direc- 
tors and member of the executive 
committee of E. I, du Pont de Ne- 
mours & Co., Wilmington, Del., has 
been chosen to receive the Perkin 
Medal of the American Section of 
the Society of Chemical Industry for 
1955. Presentation of the medal to 
Mr. Williams will be made at a meet- 
ing of the American Section of the 
Society of Chemical Industry to be 
held at the Waldorf Astoria Hotel, 
New York, on January 14, 1955. 
This will be the 49th impression 
of the Perkin Medal, bestowed for 





outstanding achievement in applied 


chemistry. 


Milner Sales Meeting 

Milner Products Co., Jack- 
son, Miss., held its year end sales 
meeting on November 27 and 28. 
Milner makes ‘“Pine-Sol” disinfec- 
tant, “Gala” bleach and a new all 
purpose detergent “White Wave” 
for use in washing machines. It is 
being introduced in additional south- 
ern and western markets. 


— 


CSC Names Two 

The appointment of Richard 
I. James and Thomas B., Gilday to 
the staff of the industrial chemicals 
sales department, a unit of the petro- 
chemicals division, was announced 
recently by Commercial Solvents 
Corp., New York. Mr. James has 
been assigned to the Los Angeles 
district office. A graduate chemist 
of the University of California, he 
was formerly with Swift & Co.. 
Chicago. Thomas B. Gilday, is with 
the Boston district office. 
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Dr. Ralf B. Trusler, left, director of research for Davies-Young Soap Co 
receives his 25 year service pin from R. H. Young, president of the firm. Duri 
his years with the company, Dr. Trusler 


Dayton, O 
ng 
has been responsible for many new 





developments in specialty soaps, waxes and drycleaning fluids 
He was graduated from Syracuse University, where he studied mining and 
general science. He received his master’s degree and doctorate from the University 


of Pittsburgh. He was then employd by the Mellon Institute for work in 
He joined the Davies-Young Co. in 1929 


of organic synthetic chemistry 


Dr. Trusler is chairman of divisions 
Materials and Chemical Specialties Manufacturers Association 


the field 


of the American Society for Testing 
He is a member of 





the American Chemical Society, American Oil Chemists Society, Indiana Academy 
of Science and American Association for the Advancement of Science. He is married 


and has two children, Dr. R. B. Trusler, Jr 


a dentist, and Mrs. Roy Price of Cin 


‘ar 
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Perfection in Rubber y Matting 


mMeCANS..«- 







To gather dirt and keep it from spreading 


Result is 
A cleaner place with more customers 


Use 
Wear Proof’s 51 years’ experience 
for quality 


Wear Proof Mats pictured are: 
Top: Cross-Rib Runner 
Center: Shad-O-Rug 


Bottom: Tile Runner 


All styles available in Black, Red and Green. 
NIRU grease and chemical proof in Grey and 


White only. 
Write for information 


2156 W. FULTON 
CHICAGO 12, ILLINOIS 





Importers and Refiners of 
Carnauba Wax 
Candelilla Wax 





Refiners and Bleachers of 


Beeswax 
7 





also 


Private label compounding our specialty 
* 





A source for all natural waxes backed by 
over 90 years of experience 


SMITH & NICHOLS, INC. 


dealers and suppliers of every wax known to commerce 


121 MAIDEN LANE EST. 1861 NEW YORK 38, N. Y. 
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Aerosol Lather Shave Patent Trial On 


HE aerosol shaving lather pat- 
} gk trial, which got under way in 
Baltimore, Noy. 15, is now enter- 
fourth week. The suit, 
brought by Carter 
New York, involves the patent on 


ing its 
Products Co., 
“Rise” shaving cream. The de- 
fendants named in the original suit, 
filed in the United States District 
Court for the District of Maryland, 
are: Colgate-Palmolive-Peet Co., 
Jersey City, N. J.; Noxzema Chem- 
Stalfort Pressure-Pak 
Corp.; John C. Stalfort & Sons, 
Inc., and Read Drug and Chemical 
Co., all of Baltimore. Of the five 
defendants, four are contesting the 


ical Co.; 


action, Noxzema Chemical Co. hav- 
ing pleaded nolo contendere, which 
means Noxzema will not contest the 
case, but will abide by the court’s 
decision. 

The case, which is_ being 
tried before Judge William C. Cole- 
man, involves alleged infringement 
of the so called “Rise” patent, U. S. 
Patent No. 2,655,480, 
Irving Reich, Joseph G. Spitzer and 
Norman Fine. The patent is owned 
by Joseph G. Spitzer and Marvin 
Small, who are licensors of Carter 


issued to 


Products, maker of “Rise.” 

Judge Coleman has appointed 
a technical adviser for the case. 

In addition to charging in- 
fringement of the patent, the plain- 
tiff is suing for unfair competition, 
charging that Norman Fine, one of 
the patentees and an employee of 
Foster D. Snell, Ine., New York, 
engineering and research consult- 
ants, when he left the employ of 
Snell allegedly revealed trade sec- 
rets to Colgate-Palmolive-Peet Co., 
by whom he was subsequently em- 
ployed. Colgate produced and mar- 
keted an aerosol shave lather prod- 
uct, “Rapid Shave” sometime after 
the introduction of 

Witnesses who 


“Rise.” 

have ap- 
peared before the court include 
Foster D. Snell, head of the firm 
bearing his name, C. S. Kimball, 
Snell vice-president, and Edmond 
G. Young and R. C. 


E. I. du Pont de Nemours, the 


Downing of 
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Kinetic Chemicals Division of which 
produces the aerosol propellents 
sold under the registered trade name 
of “Freon.” Because of the growth 
of the aerosol shave cream market 
in less than five years to a point 
where it now produces and sells be- 
tween 40 and 50 million units a year, 
great interest is attached to the 
case. 

It is generally believed that 
whichever way the cecision of the 
court goes, the rulling will be ap- 
pealed to a higher court. 

* 
Bushes’ Golden Wedding 

Mr. and Mrs. B, T. Bush 
will celebrate their fiftieth wedding 
anniversary among their immediate 
family at the Molly Pitcher Hotel, 
Red Bank, N. 
Mr. Bush retired in September 1953 
from the management of the Aroma- 


J., on December 15. 


tics Division, Dow Chemical Co., 
Midland, Mich. He had been in the 
aromatics industry for nearly fifty 
years. He served as first president 
of the Salesmen’s Association of the 
American Chemical Industry and as 
chairman of the Drug, Chemical, 
and Allied Trades section of the 


New heavy-duty 
all-steel janitor’s 
atility cabinet in- 
troduced recently 
by Marvel Metal 
Products Co., Chi- 
cago. New Marvel 
No. 905-L provides 
storage space on 
shelves and hooks 
in the doors, plus 
space for push 
brooms pails 
soaps, brushes 
and bottles. Doors 
are chrome trim- 
med and have 
chrome handles 
Cabinet is finished 
in white baked-on 
enamel. It meas- 
ures 66 inches 
high x 28 inches 
wide x 14 inches 
deep. Retails for 
$29.95 








New York Board of Trade, Mr. 
and Mrs. Bush now live in Orlando, 
Ila. 
ae tee 

Review Specs for Cleaners 

A special committee on speci- 
fications of the Soap, Detergents, 
and Sanitary Chemical Products 
Division of the Chemical Specialties 
Manufacturers’ Association has 
made recommendations on revisions 
of certain specifications for pur 
chases by Federal agencies. The re 
view was undertaken at the request 
of the General Services Administra- 
tion with a view to bringing the 
specifications in line with current 
practices. The study covered: 

P-P596a 


Highly 


Powder Scouring 
( for ) Polished Glass—1 
24/42. 
P-L-137 
Fluoride Type 
P-D-236 


ial; (for Aluminumware, Dishwash 


Laundry Sour; 
2/23/49. 


Detergents, spec- 


ing Machines and Manual cleaning 
11/18/41. 
P-C-431 
Painted Surfaces, Containing Syn- 
thetic Detergents—4/17/47. 
P-C-576 Compound; 
Grease Cleaning, 


11/6 42. 


Cleaner ; for 


Solvent-Emulsion 


Type 


arm te 


7 


_— 
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SHELLAC 


BLEACHED REFINED, Wax- Free 
COLD WATER SOLUBLE 


(Patent Pending) 


EXTREMELY LOW ACID NUMBER 


SPECIAL 63-A 








REG. TRADE MARK 


F. H. PAUL & STEIN BROS., INC. 


235 FIFTH AVENUE NEW YORK 16, N. Y. 











THE EYE BUYS 
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 LEEBEN COLORS WILL INCREASE | 
Our 86th Year | YOUR SALES OF | 


PINE OIL DISINFECTANT COEF. 4 


| 
I Soaps Floor Products 
Phenolic Emulsifying Disinfectants | nants se h ee 
Coefs. 2 to 20 | iene 
| Shampoos Sweeping Compounds 


Soluble Cresylic Disinfectants | Bath Salis 
(B.A.I. and Commercial Standard) I Toilet Preparations and other 
i izi Chemical Specialties 
Saponated Solution of Cresol, N. F. | Deodorizing Blocks P 
en eee | Oil, water and alcohol soluble colors. H 


Ail made under careful laboratory control. Phenol coefficient determined HI 
by a well known independent laboratory. i|| 


Other ‘‘GOOD”’ Products 


Samples Matched | 








We also carry a complete line | 














Insect Sprays Vegetable Oil Soaps | . a 
Cattle Sprays Liquid Soaps of certified colors. I 
Weed Killers Scrub Soaps (Liquid & Jelly) 1 | 
Agricultural Insecticides Floor Wax and Polishes 


BULK PACKAGES AND PRIVATE LABEL 


JAMES GOOD CO. 


Manufacturing Chemists — Since 1868 


LEEBEN CHEMICAL C0., INC. 


INTERSTATE COLOR CO. 
A DIVISION 





New York 13, N. Y. 






2112 E. Susquehanna Ave. Phila. 25, Pa. 














SEIL, PUTT & RUSBY, INC. 


Analytical and Research Ch2mists 
For over thirty years we have specialized in the analysis of pyrethrum, rotenone 


and other 
ORGANIC INSECTICIDES 


It has been our privilege to make many analyses for government agencies and most leading im- 
porters and manufacturers in the insecticide field. 
We are also making frequent analyses of the synthetic insecticides, such as D.D.T., B.H.C., Chlor- 


dane, Toxaphene, Heptachlor, Allethrin, etc., etc. 
Consultation without obligation 


16 East 34th Street, New York 16, N. Y. ° Phone: MU 3-6365 
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Edward V. Killeen Dies 

Edward VY. Killeen, 83, re- 
tired president of George Lueders 
& Co., New York essential oil and 
aromatic chemical firm, died Novy. 10 
in Peck Memorial Hospital, Brook- 
lyn. He joined Lueders in 1891, 
became secretary in 1906, vice-presi- 
dent and general manager in 1916, 
and served as president from 1930 
to 1940. 

A native of New York City, 
Mr. Killeen attended City College. 
He received honorary degrees from 
Holy Cross College and St. John’s 
University. 

Mr. Killeen was a director ot 
Merchants and Manufacturers In- 
surance Co. and American Equitable 
Assurance Co. of New York. In 
addition to his business activities, 
Mr. Killeen was vice-president of 
St. Mary’s Hospital and had been 
active in the Brooklyn Society for 
the Prevention of Cruelty to Chil- 
dren. He had served on Archbishop 
Molloy’s Lay Committee for Char- 
ities. In 1929 Mr. Killeen was named 
a Knight of Saint Gregory for his 
charitable work. 

Mr. Killeen is survived by 
his widow, Julie; a son, Wilbur; 
two daughters, Mrs. Ruth K. Mar- 
tin and Mrs. Clare K. Sullivan; a 
sister, Sister Mariam Anita, thirteen 
grandchildren and four great-grand- 
children. 


—_ eee 


Mich. Assn. Honors Three 

Three life memberships in the 
Chemical and Allied Industries As- 
sociation of Michigan were awarded 
during the recent first winter meet- 
ing, designated “Old Timers and 
Past Presidents Meeting.” Honor- 
ed were R. P. Cole, formerly of 
Eaton Chemical & Dyestuff Co.; 
William Lowry formerly of Merck 
& Co., and Roy L. Clark, formerly 
cf Hazel Atlas Glass Co. 

A moment of silent prayer 
was observed at the meeting for the 
18 members who have died since the 
organization of the Michigan section 
in 1933. 

Golf trophies were awarded 
at the meeting to John P. Lonsberg 
of the Detroit office of Monsanto 
Chemical Co., St. Louis, who de- 
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Samuel Lenher, above, of E. I. du Pont 
de Nemours & Co., Wilmington, Del 
has been selected by the nominating 
committee of the Synthetic Organic 
Chemical Manufacturers Assn. as pres 
ident for 1955. Mr. Lenher and the re: 
of the slate were voted on at the an- 
nual meeting of SOCMA, Dec. 6. Others 
on the nominators’ slate were: first 
vice-president R Wolcott Hooker 
Hooker Electrochemical Co., Niagara 
Falls, N. Y.; second vice-president J. H 
Hilldring, General Aniline & Film Corp 
New York; treasurer, J. Robert Fisher 
Gamma Chemical Corp., New York 
Board members include (class of 1957) 
A. E. Cleghorn, National Aniline Divi- 
sion, Allied Chemical & Dye Corp., New 
York, and Alfred T. Loeffler, Food Ma- 
chinery & Chemical Corp., New York 


feated Dr. John P. Stanley of R. P. 
Scherer Corp., Detroit, for the 
championship. Robert Watt of West 
ern Solvents & Chemicals Co., De- 
troit, was second flight winner and 
Daniel I’. Bradley of the Detroit 
office of Shell Chemical Corp., New 
York, won the third flight. 

The annual Christmas party 
was held at the Sheraton-Cadillac 
Hotel, Detroit, Dec. 4. 


Fatty Acids 


(From Page 55) 








plementing 
utilization research at the Eastern 
Regional Research Laboratory. 
Our program is concerned 
with the phosphorus derivatives of 
fatty acids. We do not know what 
lies at the end of the road — per- 
haps an insecticide or fire-proofing 
textile finish or lube additive — or 
perhaps a blind alley, It is doubt- 
ful if our companies would concern 
themselves directly with any such 
end-use. But how can we expect 
our research-minded customers to 
experiment with fatty derivatives, 





the government’s fat 


if we do not have enough confidence 
in these fatty acid “chains” to lay 
the groundwork on which specific 
individual application research must 
be built ? 

Of course, some of our mem- 
bers regard the industry program as 
a mere “token” to research, as com- 
pared with large amounts they are 
spending on their own. Others of 
those contributing, however, have 
had no cyclical earning power based 
on past research to help pay the 
bill. As evidence of a healthful “to- 
getherness,”” we have 100 percent 
membership contribution to this 
work, This experiment in working 
together, in the face of research 
competition and technical competi- 
tion of non-fatty acid raw materials, 
may help to meet any of the shocks 
that may lie ahead. 

When I talked with some of 
our members about this invitation to 
speak to the 
they were all anxious to emphasize 


rendering industry, 


this same possibility of “together- 
ness.” 
competition with animal fats and 


Every day, new areas of 


fatty acidsa re being brought to 
light. In the grease field, new non- 
soap gelling agents, like du Pont’s 
Ester-sil. In other fields, new low 
rosin fatty acids derived from tall 
oil. And, of course, glycols for gly- 
cerine and syndets for soap. 

But it is interesting to see, 
as well, an increasing recognition 
of animal fats as chemical starting 
points and intermediates by some of 
the very industries whose initial 
chemical efforts were to supplant 
fats. As for research, one such com- 
pany has 200 PHDs! 

We believe these companies 
are for the most part, so attuned 
to uniform, fixed-specification chem- 
icals for synthesis that they will be 
customers for highly purified fatty 
acids, rather than for tallow and 
grease as such. We suggest, then, 
that our job is as a chain link be- 
tween the render, the producers of 
these animal fats, and the end-prod- 
uct maker in dozens of different 
fields. The stronger each link in this 
chain, the greater the volume of 
profitable business we can expect 
it to support. 
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in PERL machines | sieeen 


ACCURACY REPRESENTATION 
WEST AND SOUTHWEST 





stands out | 





West Coast and Texas sales representation wanted 


straight line bottle filling machines 
by a well-known chemical manufacturer located 


automatic and semi-automatic models for 


gravity, vacuum or pressure. Capaciiies up . . 
is S ations, 10 eb to 908 bettas or cons in the East. We are now expanding our market 
a minute. Micrometer screw adjustment sets | to include the West Coast and Southwest and re- 
Wi i ision. ircul 101). | P P , -_ P . 
a a ee Pe FON). quire a high-type individual or sales organization 
. . . | e ° 

piston filling machines in each area to represent us in the sales of 
power driven or hand operated for jars and ° P 
tubes up te 32 ccs. Up te 40 portect Mills a our basic raw materials to manufacturers of floor 
minute with high accuracy and trouble-free waxes, polishes, and allied products. 
performance. | 





The sales representatives should be located in 


tube closing machines . 
San Francisco or Los Angeles and Dallas or Hous- 













semi and fully automatic, for tubes up to 2” 


diameter. Up to 40 tubes a minute without | ton, and should now know the manufacturers 
ith crimping. Tal rae : 
ee ee indicated above. We have no objection to his 
Used by many of the world’s foremost manufacturers representing us along with other non-competitive 
A Complete Line of Machines lines, but the organization or individual must be 
Bottle Filling : é 
Jar and Tube Filling and Closing substantial and experienced. 
Can Filling 
Ampoule Filling 
Write for Catalog D. Write to Chemical Manufacturer, Box No. 327 


PERL MACHINE MFG. CO. | c/o SOAP & CHEMICAL SPECIALTIES 


68 JAY STREET BROOKLYN 1, N. Y. 254 West 31st St. New York 1, N. Y. 











Sole Agent for Canada: Canners’ Machinery, Ltd., Simcoe, Ontario, Can. — 

















Distributors of | PRIVATE 
Standard Oil Company of California —" FORMULA — 


WORK 
Let us 


manufacture 
it for you! 











WAXES 











TS 





Those products which you are not equipped to 
manufacture yourself . . . those odd items which 
do not fit into your plant . . . mosquito repellent, 
flea powder, salves, ointments, tube filling, 
| || powder filling, etc. . . . we buy materials, con- 
| |] tainers, pack, store, and ship your specialties 

. most modern methods and equipment... 
strictly confidential . . . and our charges are 
low ... consult us without obligation. 


Est. 1922 





























F. W. SEADMAN COMPANY 
“waxes of every description” 
aint aiid Gees | R. Gesell, Incorporated 
New York 4, N. Y. | 200 W. HOUSTON STREET NEW YORK 
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PROFESSIONAL Directory 











Carl N. Andersen, Ph.D 


Consulting Chemist 


Cesmetics, Soaps and 
Synthetic Detergents 


52 Vanderbilt Ave. 
New York 17, N. Y. 
Room 2008 
Phone: MU 93-0789 


laboratory: Briarcliff Manor, New York 
Phone: Briarcliff 6-1550 


ALVIN J. COX, Ph. D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of Californiz Department of 
Agriculture.) 

ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including imports of fruits and nuts, 
formulas, labeling, advertising and compliance with 

law. 


1118 EMERSON STREET 
PALO ALTO, CALIFORNIA 


We serve industry through 
science in the biological field 








e@ ROUTINE yal - 
© DEVELOPMENT ("= / » "P 
eA 

e RESEARCH REN 


Scientific Problems? Consult us! 


HILL TOP RESEARCH 
INSTITUTE, INC. 


925 Wm. H. Taft Rd., Cincinnati, O. 














HUDSON LABORATORIES, INC. 


Consulting : 
Chemists and Bacteriologists 


117 W. 13th St., New York 11, N.Y. 


Bacteriology Chemistry 
Toxicology Dermatology 


Testing Analysis Formulation Research 
Disinfectants Antiseptics Sanitizers 
Antiseptic and Deodorant Soaps 
Advice on labeling and advertising claims 
Albert F. Guiteras, Ph.D. 
irector 


Rebecca L. Shapiro, M.S. 
Chief Bacteriologist 


WAX PROBLEMS? 


Experienced in the Development and 
Manufacturing of Wax Blends, Floor 
Waxes, Emulsions, Shoe Polishes, Dress- 
ings, Cleaners, Household Specialties. 


KRONER LABORATORIES 


Inc. 
275 Water St. New York City 
OFFER 


Consulting Service in Analysis 
Research and Formulation, 


LANCASTER, ALLWINE & ROMMEL 


Registered Patent Attorneys 
Suite 402, 815 - 15th St. N. W. 
Washington, D. C. 
* 
Practice before U. S. Patent 
Office. Validity and Infringe- 
ment Investigations and Opin- 


ions. 
Booklet and form “Evidence of 
Conception" forwarded upon 


request. 











W. W. Lewers, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
207 Norman Ave., Brooklyn 22, 
N. Y. 
EV 9-4224 


Specializing in 
Waxes, polishes, emulsions, 
paints, pigment dispersion. 


MANUFACTURERS AID CO. 


Contract Packagers 
315 34th Street 


UNION CITY N. J. 
Reduce your packaging cost by 
letting us package for you. We 


also warehouse and ship. 


Large or small runs. 


J. W. McCutcheon 


475 Fifth Avenue New York 17 
MU. 3-3421 


Consulting Chemist 


Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 


Laboratory: 367 E. 143 St., New York 54 
ME. 5-4298 

















MOLNAR LABORATORIES 


Consulting, Testing and Research 
Specializing in 
Organic Synthesis 


Product Development and Control 
Disinfectant Testing and Formulation 
Toxicity and Dermatitis Tests 
Clinical Studies 


Member A. C. C. & C. E. 
211 E. 19th St., New York 3, N. Y. 











JAMES P. O'DONNELL 


Engineers 





Complete Process Plants 
Automatic Instrument Control 





Surveys — __ Estimates 
Construction Supervision 
Initial Operation 


39 Broadway New York 6 








@ SELLING 


Is Our 
Business 


BILL PLOWFIELD 
© © and Associates, Inc. 
4 South 15th St. 
PHILADELPHIA 45, Pa. 
LOcust 7-1872 
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NT MODERNIZATION and EXPANSION 
i ou can rely on NEWMAN'S 







TOILET SOAP MILLS 


in new, used and reconditioned om. 6a bee 
STEEL and Granite Rolls 


and CHEMICAL 
SOAP EQUIPMENT 
All items in stock, ready for shipment 
Consult us on all your soap machinery needs 
We are at your service 


JONES Horizontal Type AUTOMATIC 
combination laundry and toilet soap 
presses. Single or Double Kick. 


r | 







SEASON’S GREETINGS 


to the 


C. S. M. A. 


on their 








‘41st Annual Meeting 






Additional Precision Rebuilt Machinery 


with New Equipment Efficiency 
@ H. Single Screw Soap @ Filling and Weighing Ma- © Proctor & Schwartz Soap 





Jones Vertical type 







Plodders, 4, 6, 8, and 10” chines for flakes, powder. Chip Dryers complete 
© H-A Automatic Soap ete. © Dopp Steam Jacketed AUTOMATIC Toilet Soap Presses. 
Slabbers @ Steel Soap Frames, 1.000 Soap Crutchers 
to 1200 Ib. cap. © Powder Mixers. Day, 





@ Empire State and Crosby 









Foot Soap Presses @ Automatic Soap Wrapping Robinson, Broughton, etc., 
; ‘ Machines all sizes 
- ws Fe | Mills — 2, © Sperry and Shriver Filter | © Soap Dies for Automatic 
oo Presses, various sizes and Foot Presses 
© Blanchard 10A and 14 © Amalgamators © Pumps, various types and 





sizes 
Crystallizing Rolls 


—— @ H. Automatic Soap Cut- 


ting Tables 







Mikro Pulverizer 





or Wire for Additionol 


Information 


Single screw soap plodders with 6, 8, 
10 or 12 inch screws. All completely 
rebuilt and unconditionally guaranteed 


TALLOW and 
SOAP MACHINERY 
Company 


1051-59 W. 35th Street 


CHICAGO 9, ILLINOIS 


YArds 7-3665 Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
BRAND NEW. Sizes 1,000 to 10,000 Ibs. 









AUTOMATIC POWER CUTTING TABLES 


SOAP and CHEMICAL SPECIALTIES 


238 

















SEIL, PUTT & RUSBY, Inc. 


Earl B. Putt, President and Director 
Stephen S. Voris, Ph.D., Chief Chemist 


Analytical and Consulting Chemists 


Specialists in the Analysis of Organic In- 

secticides, Pyrethrum Flowers, Derris Root, 

Barbasco, or Cube Root — Their Concen- 
trates and Finished Preparations. 


DRUGS—ESSENTIAL OILS—SOAP 
16 East 34th St., New York 16, N. Y. 
MU 3-6368 


DONALD F. STARR, Ph.D. 


mak ta 
Consultant specializing in: 
Aerosols 
Insecticides 
Rodenticides 
Fish Control 
ney" eal 
256 N. Mountain Avenue 
Upper Montclair, N. J. 
Telephone: MO 3-2598 





STILLWELL AND GLADDING, INC. 
ANALYTICAL & CONSULTING CHEMISTS 
Over 80 years 


SPECIALIZING IN ANALYSIS 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 


130 Cedar Street 
New York 6, N. Y. 














POWDER MIXING 


Soaps — Alkalis — Detergents 


carefully compounded 
according to your own 
specifications 


LABORATORY FACILITIES 


WAREHOUSING 
SHIPPING 


Tex-ite Products Corp. 


885 Flatbush Ave., Brooklyn 26, N. Y. 
Tel. BU. 2-8112 








FRIAR M. THOMPSON, Jr. 
128'4 College Avenue 
Athens, Georgia 


Consultant specializing in insec- 

ticides, rodenticides, fungicides, 

weed controllers for industry, 
household and farm. 


formulation, testing, 


labeling. 


Product 


E.G. THOMSSEN, Ph,D. 


Consultant on plant lay-out 
equipment design and product 
formulation for manufacturers 
of insecticides, disinfectants, 
floor waxes, soaps and allied 


products. 
e 


The Cedars 
Hendersonville, N. C. 


























CLASSIFIED 








Positions Open 








Classified Advertising — All 
classified advertisements will be 
charged for at the rate of ten cents 
per word, $2.00 minimum, except 
those of individuals seeking employ- 
ment where the rate is five cents per 
word, $1.00 minimum. Address ali 
replies to Classified Advertisements 
with Box Number, care of Soap & 
Chemical Specialties, 254 West 31st 
St., New York 1. 








Positions Open 








Salesman: to sell miniature 
guest soap to janitor, institutional 
and hotel jobbing trade. ‘““Wrapped 
and unwrapped.” Low prices. State 
territories, & trade items you now 
sell. Address Box 328, c/o Soap. 


Salesman Wanted: To repre- 
sent established Eastern wax man- 
ufacturer in Virginia, West Vir- 
ginia, Maryland, District of Colum- 
bia, Delaware, and Pennsylvania. 
Salary, travel expense, and com- 
mission. Our men know of this ad. 
Address Box 329, c/o Soap. 








pany, located in the East. Write, 
giving full details of past experience 
and salary desired. Address Box 
330, c/o Soap. 


Product Development Chem- 
ist: B.S. or M.S. 3 to 5 years ex- 
perience in industrial research or 
development. Opening from expan- 
sion in laboratory of prominent Chi- 
cago manufacturer of consumer 
products. Challenging and varied 
problems in colloid and surface 
chemistry. Give full resume and 
salary expected. Address Box 331, 
c/o Soap. 


Chemist Wanted: Established, 
rapidly growing chemical company 
within a 90 mile radius of Chicago 
needs a chemist with ideas. Must 
be conversant in wetting agents, 
organic and inorganic chemistry. 
Capable of developing and formulat- 
ing new products and improving 
present formulations, This man will 
head our present laboratory. A real 
challenge to the man seeking ad- 
vancement, Write giving education, 
experience and salary desired to 
Box 332, c/o Soap. 














Sales Manager: Experienced in 
sales of synthetic detergents for 
household and industrial use. Sales 
made on a direct and distributor 
basis. This is a splendid opportun- 
ity with expanding chemical com- 
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Product Promotion Manager: 
Excellent career opportunity in sales 
promotion & sales management with 
expanding company that is leader in 
the maintenance chemical field. Re- 
quire a man, age 30 to 40, experi- 








Positions Open 








enced in sanitary maintenance chem- 
ical merchandising. Should be fami- 
liar with distributor and national ac- 
count selling. Good starting salary 
commensurate with qualifications 
and experience. Send resume to R. 
M. Hollingshead Corp., Personnel 
Dept., 840 Cooper St., Camden 2, 
New Jersey. 


Salesman Wanted: To call on 
laundry trade in Brooklyn and 
Queens area by national manufac- 
turer of soaps and detergents, Sal- 
ary plus commission. Car furnished, 
business expenses paid. Prefer ap- 
plicant living in vicinity. Excellent 
opportunity for qualified man 28 to 
35. Give full details — age, educa- 
tion, experience, and marital status. 
Write Box 333, c/o Soap 


Distributors Wanted: To handle 
United States & Canadian distribu- 
tion of top line of nationally adver- 
tised Carnauba Wax based self- 
polishing floor waxes. Extensive 2 
year tests in institutions and indus- 
try show exceptional product. Ex- 
tremely long wearing. Up to 50° 
savings in maintenance costs. Will 
send full particulars. Write out- 
lining vour qualifications. Address 
Box 340, c/o Soap. 


“Handbook of Pest Control” 
by Mallis, a completely new up-to- 
date book. See page 144. 
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CASTOR OIL 


For Industrial Users 

UNIFORM QUALITY 

LIGHT COLOR LOW ACID 
Stocks Carried at New York 


TANKCARS DRUMS 
TANKWAGONS 


OITICICA OIL 


A.S.T.M. Specifications 
. 


Sole Distributors 


BRAZILIAN INDUSTRIAL OILS 


INCORPORATED 


75 West Street New York 6, N. Y. 
Tel. Digby 4-5393 





































TOXICOLOGICAL STUDIES 


to ascertain ingredients having sensitizing or 
irritating properties 

to eliminate such ingredients and utilize suit- 
able ones. 


if you have such problems 
send details for 
our comment or quotation — free 


[RESEARCH LABORATORIES ) 
Ty ocerARCH LABORATORIES 
> | RESEA 


FOSTER D. SNELL inc.-#02, 


29WEST IS*ST. NEW YORK I1,N-¥.— WA 4-8800 

























E-Z-GO, the new scientific, antiseptic, SNOW 
WHITE cream Hand Cleaner does a remarkable 
job of thoroughly cleaning hands WITHOUT IR- 
RITATION! 
Contains Lanolin 

Instantly removes hand soil caused by grime, 
grease, paint, asphaltum, carbon, shellac, putty, 
oil, sap, printing inks and other soil that is difficult 
to remove. 


AMAZA LABORATORIES, INC. 
Macedonia, Ohio 
In Canada — Write 
Copeland Laboratories, Toronto, Ont. 
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Write to Department A for catalogue 


1214 Nostrand Ave., Brooklyn 25, N.Y. 


Shipping stocks also available at: 

Atlanta, Chicago, Dallas and Los Angeles 

Canadian Representative: 

Wyant & Co. Ltd., Montreal, Toronto, Calgary, Edmonton, Vancouver 
Export Managers: 

Dayton, Price and Company, Ltd. (Ambard Division), 

One Park Ave., New York 16, N.Y. 
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ion Situations Wanted 


Sales Rep. — Canada: Looking 
for a full time sales representative 
for your products throughout Can- 
ada ? Am well acquainted over period 
of years. Appreciate your full pro- 
posal. C. Ferguson, P. O. Box 173, 
Calgary, Canada. 





Advertising Sales Promotion 
Manager. Is yours the progressive 
firm (NYC or vicinity) that needs 
this capable business builder? Years 
of experience planning, producing 
effective advertising: skilled sales 
correspondent. Address Box 334, 
c/o Soap. 


Specialties Chemist: Graduate 
chemist with additional courses in 
chemical engineering seeks position 
in chemical specialties field. Experi- 
enced in laboratory control, develop- 
ment and production of shampoos, 
hair dressing and lotions and 
creams. Familiar with tablet formu- 
lation and operation of tablet press- 
es. Veteran, 31 years old, married, 
one child. Willing relocate. Pre- 
sently employed. Address Box 335, 


c/o Soap. 








Chemical Engineer: M.Ch.E. 
Age 32, 7-Y% years experience. 5 
years spray drying experience in 
production, plant engineering, pro- 
cess development, administration ; 
anionic, nonionic household and in- 
dustrial detergents, perborate and 
hypochlorite bleaches, Desires posi- 
tion in production or development. 
Will relocate. Address Box 336, 


c/o Soap. 


Chemist: Widely experienced in 
waxes, polishes, emulsions, floor 
coatings, automotive chemicals, 
household products, — desires con- 
nection with progressive firm. 
Metropolitan New York area pre- 
ferred. Experienced in production, 
development and research. Address 


Box 339, c/o Soap. 





Situations Wanted 








Soapmaker, Kettle Man: 30 
years experience in all types of 
boiled soaps. Desires position. Sin- 
gle, can locate anywhere. Address 
Box 337, c/o Soap. 


Soapmaker: With more than 
20 vears experience on all kinds of 
laundry and toilet soaps, glycerine 
recovery. Experienced soap chem- 
ist. Seeks new connection. Ad- 
dress Box 338, c/o Soap. 











Miscellaneous 


For Sale 


For Sale: By I. E. Newman, 
5602 Blackstone Ave. Chicago, IIl. 
Jones automatic laundry & toilet 
soap presses; 1500 Ib. to 6000 Ib. 
crutchers; 10” plodder; Automatic 
cutting table ; Type S wrapper ; Fil- 
ter presses; Powder mixers, etc. 











For Sale: Soap dispensers for 
waterless, cream, paste — porcelain 
enameled — heavy construction—10 
pound capacity. National Soap Dis- 
penser, 10216 L. Salle Ave., Los 
Angeles 47, Calif. 





Packaging Facilities Avail- 
able: Automatic liquid, powder, etc. 
filling lines. 10,000 sq. ft. of ideal 
mfg. storage and shipping space. 
Control laboratory. Good Metropol- 
itan location. The Slick Shine Co., 
Inc., 207 Astor St., Newark 5, N. J. 

Wanted: Complete soap or pro- 
cess chemical plants and machinery 
including kettles, frames, crutchers, 
pulverizers, cooling rolls, chip dry- 
ers, plodders, cutting tables, evapor- 
ators, packaging units, automatic 
soap presses, mixers, stainless steel 
tanks. P. O. Box 1351, Church St 
Sta., New York 8, N. Y. 


For Sale 


For Sale: Stainless Steel Tanks 
15 gal. to 8000 gal. Stainless steel 
kettles 10 gal. to 550 gal. Powder 
mixers 200# to 4000#%. Alum- 
inum and steel tanks, pulverizers, 
etc. Perry Equipment Corp., 1410 
N. 6th St., Phila. 22, Pa. 




















For Sale: Economically priced 
for immediate disposal old establish- 
ed sanitary, chemical and soap plant 
in the central west, manufacturing 
bulk items of detergents, powders, 
soap chips, bar, jellys, pastes, dis- 
infectants, compounds, etc. Address 
Box 341, c/o Soap. 


For Sale: Reprints of article 
“Synthetic Detergents up-to-date 
... II”... 44 pages listing over 
1000 detergent products by trade 
name, manufacturer, class, type, 
formula, manufacturer, class, type, 
formula and uses—price $1.50. Re- 
mittances must accompany order. 
Available direct from author. John 
W. McCutcheon, 475 Fifth Avenue, 
New York 17, N. Y. 





For Sale: Pneumatic Scale 
Packaging line complete; Houchin 
10” jumbo plodder; Lehmann 14” 
plodder ; Houchin 14” x 36” 5-roll 
inclined w.c. mill; Jones automatic 
laundry & toilet soap presses; Pkg. 
Machy. model TT and model N 
soap wrapping machines; 1500 Ib. 
to 6000 Ib. crutchers; 12” to 42” 
filter presses ; powder mixers ; paste 
and liquid mixers; Rotex screens; 
Hammer mills; soap frames; 
jacketed kettles; pumps; agitators ; 
gluer-sealers, etc. Ask us to quote 
— Send us your iist of surplus 
machines or plants. Consolidated 
Products Co., Inc., 59 Garden 
Street, Hoboken, New Jersey. Tel: 
HO 3-4425. N. Y. Tel: BA 7-0600. 





Standard Reference Books: 
See pages 84, 85 





IMMEDIATE DELIVERIES 


s 
LATE-TYPE REBUILT U —— 
Rebuilt 


Machinery 


AND GUARANTEED 
MACHINERY Established 1912 


Reduced For Quick Sale 
Gemco 66” diam. Double Cone Blender, 56 cu. ft. 
Mikro 4TH, 3W, 1SH and Bantam Pulverizers. 
Pneumatic Scale Cartoning Line Consisting of Bottom Sealer, 
Top Sealer and Wax Liners. Both 30 and 60 per minute. 
Pfaudier King, Horix. Elgin Stainless Steel Rotary Fillers. 
Capem 1SF and R LC Aut tic Cappers. 


Tell Us All Your Machinery Requirements 
Complete Details and Quotations Available On Request 








Kyler A and Burt adj. Wraparound Labelers, (up to 1 gal. cap.) 

Stokes, Baker Perkins BB and Readco, Day, Hottman Mixers. 

J. H. Day 650 gal. Steam Jacketed Jumbo Mixer. 

R. A. Jones E and Houchin Semi and Automatic Soap Presses. 

J. H. Day 15 to 10,000 Ib. Dry Powder Mixers. 

Robinson, Tyler Hum-mer, Raymond, Great Western, Gayco 
Sifters. 

National and Lehman 3 and 5 Roll Mills; steel-granite-porcelain. 

New Era Soap Amalgamators. 

Stokes and Smith G1, G2 and HG88 (S.S.) Auger Powder Fillers. 

Ermold and World Semi and Fully Automatic Labelers. 

Standard Knapp 429 Carton Sealer; Jones, Ceco Carton Sealers. 

Hudson Sharp Campbell Automatic Cellophane Wrapper. 

Package Machinery FA, FA2, FA4; Scandia Wrappers. 


UNION STANDARD EQUIPMENT CO. 


318-322 LAFAYETTE STREET NEW YORK, N. Y 
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NO-TRAX MATS 


HEAVY-DUTY NO-TRAX ALL RUBBER LINK MATS afford 
safe, sure footing under all conditions. Sure grip treads hug 
the floor, HOLD the mat in place. Tapered edges prevent 
tripping. Famous ‘‘Squee-Gee” action catches all mud, 
gravel, dirt, snow, water, etc. . . . cleans shoes as they pass 
over the mat in normal walking. Rust-resistant spring steel 
wires and rubber construction throughout make NO-TRAX 
MATS indestructible by weather . . . Ideal for outside as 
well as vestibule use... 


Write Today for Prices and Details 


SUPERIOR RUBBER MFG. CO. 


501 West 82nd Street Chicago 2C, Ill. 














MORE MIXING ACTION! 


FOR MIXING YOUR 
@ SOAPS 
@ DETERGENTS 
@ SWEEPING 

COMPOUNDS 

@ DRY POWDERS 
@ CHEMICALS 
@ COSMETICS 
@ PLASTICS 
@ RESINS 
@ PHARMACEUTICALS 


MARION MIXERS 


Are Engineered for Your Jobs 
The unique scooping and lifting action of 
Marion Mixers assures laboratory uniform- 
ity batch after batch. japan wax, microcrystalline, montan 


Enables you to introduce oils, wetting 
agents, or any liquid additives from 0 to 













carnauba, ouricury, candelilla 


all grades crude and refined, 


beeswax, african and south american 


crude, yellow refined, white bleached, 


50% — forcing liquid into material to the 
limit of its absorption. |MERCANTILE WAX DIVISION 
SIZES OF MERCANTILE METAL & ORE CORP. 


300, 500, 1000, 2000, 3000, and 4000 Ibs. 


gor IC ’ 274" sj- OO 
Write for Literature and Names of Users 595 madison avenue, neu york 22 


RAPIDS MACHINERY COMPANY murray hill 8-8212 


889 11th St. Marion, lowa 





























Lancaster, Allwine & Rommel 


Registered Patent Attorneys 


Practice before U. S. Patent Office. 
Validity and Infringement Investigations 
and Opinions. 
Booklet and form “Evidence of Conception” forwarded upon request. 


Suite 402 815 — 15th STREET, N.W. Washington 5, D. C. 
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For Sale 





More Money for Jobbers: 
Bionetic—proven by industrial and 
municipal waste treatment technol- 
ogists. Used by hotels, resorts, in- 
stitutions, and cities. Cleans Sep- 
tic tanks and cesspools. Eliminates 
odor. Clean grease traps. National 
and local co-operative advertising 
to assist you. Write Reliance Chem- 
icals Corp., P. O. Box 6724, Hous- 
ton 5, Texas. 





For Sale: Proctor & Schwartz 
7 section 3 apron conveyor soap 
chip dryer with 60” chilling roll 
unit, motor driven, late modern 
type. Principals only. Address Box 
343, c/o Soap. 


For Sale: Back copies of SOAP 
available from 1940 to present, Any- 
one desiring to complete their files, 
please communicate with Welmaid 
Manufacturing Corp., 1731 North 
Campbell Ave., Chicago 47, III. 


Exclusive Franchise: Complete 
repellent action insecticide against 
flies and mosquitoes up to 56 days, 
even with the doors open; long res- 
idual insecticide action. Address 


Box 342, c/o Soap. 


Full Up-To-Date Facts on 
Chemical Specialties. See page 85. 


For Sale: 














Proctor & Schwartz 
automatic soap chip dryer. All- 
bright-Nell 4’x9’ chilling rolls. 
Blanchard #14 soap powder mill. 
Lehmann 4-roll W.C. 12”x36” steel 
mill. Houchin 8%”x16” 3-roll and 
18”x30” 4-roll Granite Stone Mills. 
Kettles and tanks. Jones automatic 
soap presses. Empire State foot 
presses. Soap frames. Slabbers 
and cutting tables. Crutchers. Six- 
knife chipper. Filter presses 12” to 
42”. Wrapping & sealing machines. 
Powder, paste & liquid mixers. 
Rotex sifters. Filling . machines, 
Grinders, Hammer mills. Portable 
elec. agitators, pumps, etc. Send 
for bulletin. We buy your surplus 
equipment. Stein Equipment Com- 
pany, 107—8th St., Brooklyn 15, 
N. Y. STerling 8-1944. 


576 Pages of practical informa- 
tion covering formulation, proper- 





ties, history, testing & uses of 


disinfectants, household & indus- 
trial 


soap specialties, etc. Covers also the 


insecticides, floor products, 
subject of labeling and packaging 
of insecticides, etc. See page 85 


for further particulars. 
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Books 


(From Page 107) 





chemicals division of Monsanto 
Chemical Co., St. Louis, Mo. “Sky- 
drol” is approved by the Civil Aero- 
nautics Administration. The Mon- 
santo bulletin lists physical, chemi- 
cal, physiological, mechanical, ther- 
mal, and electric properties of the 
product and tabulates man hours 
required for conversion of aircraft 
from present systems to “Skydrol.” | 
aay eee 

Forster 4-H Director 

Albert E. Forster president 
of Hercules Powder Co., Wilming- 
ton, Del., has recently been elected 
a member of the National Commit- 
tee on Boys and Girls Club Work, 
an organization which directs the 
activities of 4-H Clubs throughout 
the United States. Hercules has 
been closely connected with 4-H 
Club activities for the past three 
years as sponsor of the national 
entomology awards program. Six 
college scholarships of $300 each 
for top winners selected from 12 
sectional winners are provided by 
the program. Sectional winners re- | 
ceived all-expense trips to the Na- | 
tional 4-H Club Congress in Chi- | 
cago, held Nov. 29 to Dec. 3. Each | 
state winner receives a wrist watch. | 





Gold pins are awarded to county 
winners under the Hercules spon- | 
sored program, which seeks to en-| 
courage 4-H boys and girls to learn | 
about insect life, to recognize insect | 
pests and to understand and prac- | 
tice insect control. 
mn Gt come 

Canadian California-Spray 

Formation of a Canadian 
subsidiary by California Spray- | 
Chemical Corp., Richmond, Calif., | 
was announced last month by Arthur | 
W. Mohr, president. The new! 
organization, Ortho Agricultural 
Chemicals, Ltd., has headquarters 
in Vancouver, B. C., and a new mill | 
and warehouse in New Westminster, | 
a. 
be formulated and distributed under | 
the new company label in British | 
Columbia and Alberta. The com- 
pany expects to develop facilities to 
service the entire Dominion. 


where “Ortho” products will 


| 
| 





NEED TO CUT 


FREIGHT COSTS? 


CONTRACT 


PACKAGING® \ 
CAN DO IT! 


# 





%*A specialized service performed by Products Packaging, 
Inc., utilizing automatic equipment, trained personne! and 
engineering know-how, to package and distribute scores 
of related items, often at costs substantially lower than 
would exist if each manufacturer did the job himself. 


If the biggest percentage of your busi- 
ness comes from the “market center of 
America” (an area within 500 miles of 
Cleveland) we can reduce your freight 
costs, especially if your plant is outside 
this area. For we're located in the center 
of the “best packaging location in the 
nation” and can do your packaging and 
distributing for less than your present 
costs. We can handle the entire operation 
—compounding, packaging, storage, dis- 
tribution. Complete inventory records 
maintained and materials insured while 
in our possession. 


You'll not only reduce shipping costs, 
but also save valuable space in your own 
plant and eliminate packaging “over- 
head” costs. You'll know exactly the 
unit cost of each package, for ours is a 
complete price—your product complete, 
packed, ready for shipment. 


We're equipped to handle automotive, 
household and chemical specialties—in 
sizes from an ounce to a gallon or several 
pounds—packaged in glass, metal, fibre 
board or cellophane containers. 

So, if freight costs are eating into your 
profits—let us explain how we can do 
your packaging and distributing at 
greater convenience and less cost. Write 
us today. 


PRODUCTS PACKAGING, Inc. 


f 
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COLUMBIA-SOUTHERN 
paradichlorobenzene 

















A free-flowing Nay | We Sell 

| casy forming | More of THESE 

yY good crystal clarity | than Any Other Type 
seven mesh sizes ~..- YOU WILL TOO! 

















Shipped in 25, 50, 100 and 200 pound 
Y fibre containers (200 pound Leverpak) THE HAVILAND HEAVY DUTY SQUEEGEE — durable, 
flexible — effective on any kind of surface. That's why it's 
the most used by the most users. In straight or curved 


are) a U M B | A . Ss @) U 7 H F RN blades, 15 to 36 inches. Replacement blades available. 
WARREN HAVILAND As 










CHEMICAL CORPORATION 
SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 


rewnsvivayia fl CORPORATION 


1810 CHOUTEAU AVE. a ST. LOUIS 3, MO. 
DISTRICT OFFICES: Boston, Charlotte, Chicago, Cincinnati, 
Cleveland, Dallas, Houston, Minneapolis, New Orleans, New York, 
Philadelphia, Pittsburgh, St. Louis, San Francisco 























SHANCO RESINS 


an | Smutolon Wares 
& CEYLONELLA No. 1 ON --- 











or 


Direct Fired Kettl 
Best replacement for a Cn eee 


Citronella Oil in soaps, Alkali — Resins 
or 


chemical specialties Leveling Agents 


| 








Quality 





Shanco Plastics & Chemicals, Inc. 





Tonawanda, N. Y. Philadelphia, Pa. 
BE 0383 RI 6-3875 
45 West 16th St., New York 11, N. Y. Brooklyn, N. Y. 
One of the World's EV 9-3480 
Largest Producers of Fine Aromatics Agents in all Principal Cities 








Piant: Newark, N. J. . | 
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Aerosol Bulk Products 


© SHAMPOOS © COLOGNES 
® SHAVE CREAMS ® HAND LOTIONS 
© SUN TAN PREPS. ® HAIR LACQUERS 


@ ALCOHOLIC SPECIALTIES 


Extensive development laboratories at your service. 
Inquiries Solicited @ Samples on Request 





Mt. Prospect & Verona Aves., Newark, N. J. 
HUmbolt 4-2121 

















CERTIFIED COLORS 


A broad range of shades for Shampoos, 
Soaps, Drugs, Medicines, Creams, Rinses, 
and Cosmetics. 


PYLA-SYNTH COLORS 


Fast colors for the New Synthetic Deter- 
gents in Red, Blue, Green, Amber and 


Yellow. 











© We offer a full line of fast colors for 


Forgotten Something? all soap and soap products. 


— ® Send for free samples. 
Have you forgotten to renew your subscription Py oe 
Send for price lists. 


to SOAP AND CHEMICAL SPECIALTIES? Have you 


suddenly discovered you are missing back copies? PY, AM PRODUCTS C0. ING. 


Don't let YOUR subscription expire. Renew now! 
Manufacturing Chemists, Importers, 
Exporters 


MAC NAIR 7 DORLAND COMPANY 799 Greenwich St. New York City 14 


254 W. 31st Street New York 1, N. Y. Cable Address “Pylamco” 





























TAMMS SILICA T 
: AMMS 7 
Soft Amorphous Type Senegarane - 


Grades 
Ss to me ari 
po ether et various abrasive Top srade, g 
poe - tts... for all kinds of fine milder ab 
al polishes, 7 lica. Best for s 
Silica. Best for 


PREFERRED FOR 


POLISHES 
amms 


Tamms products are widely 






extremely 
er abrasive than 
silver polish. 


TAMMS TRIPOLI TAMMS BENTONITE 


Rose and Creq 
m : 
raat Colors Suspension Medium) 












d . 
ouble - ground A very finely groun 


a 


used in the polish trade, pre- buffing seat ideal grades for clay... wholly = nd colloidal 
ferred for quality results. bing compounds. ung. Also rub- five times its wh om - eoesie 
Write today for prices and ‘ r. 
samples. . 

TAMMS INDUSTRIES, INC., DEPT. RM-3, 228 N. LA SALLE ST., CHICAGO 1, ILL. 
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WURSTER & SANGER 


LAUNDRY and TOILET 
SOAP PLANTS 


To meet your particular production needs, our 
consulting or engineering design facilities are avail- 
able to you for the supply of the complete plant or 
the improving and modernizing of your existing plant. 





Soap Kettle Room — Stainless 
Clad Steel Kettles and Covers 


WURSTER & SANGER, INC. 
Consulting Chemical Engineers Contracting 


52nd Street and S$. Kenwood Ave. 
Chicago 15, Illinois 











——— a Ce 
; oo, 
\ : : it! 
¥ ad a 
me > —_—_ 
on = . 


@ Flexible liquid (or powder) 
packets of detergents, sanitary 
chemicals, and other chemical 
specialties. 


@ We offer a complete custom packaging 
service. 


@ Centrally located for your Western Market. 


R. HURWICH Co. 


Berkeley, Calif. ff 





1043 Hearst St 
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AEROSOL - TESTED 
PERFUME 
CONCENTRATES 


Aerosol-dispensed cosmetics are rap’ ly in- 
creasing in volume. 

To meet this demand, S. B. Penick has been 
systematically submitting each of its perfume 
compounds to aerosol dispensing tests, in our 
own research laboratories. 

Special testing equipment and a complete 
familiarity with the techniques involved place 
Penick in a unique position to supply a widely 
diversified line of perfume specialties for all 
types of cosmetics to be aerosol-dispensed. 
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ROM way “down under” in Well- 
F ington, New Zealand, we have re- 
ceived a very beautiful New Zealand 
Pictorial Diary for 1955. In it are 
dozens of scenes of that picturesque 
land which would give anybody a yen 
to visit the country. Our copy was sent 
to us by S. W. Peterson, president of 
S. W. Peterson & Co. of Wellington, a 
subscriber to “Soap” for almost twenty- 
five years. Thank you, S.W.P. and best 
season‘s greetings to you and all your 
good folks of New Zealand from us 
here in the States. 

* * * * * 

Warning: The annual warnings, 
“ .. don’t send our employes no booze 
for Christmas,”’—are being issued earlier 
this year. More large companies are 
sending out anti-gift notices to their 
suppliers. Some people are very touchy 
on the subject. Others not so. Now, 
for us, if some ardent admirer sent 
us a bottle of scotch or something, we 
feel it would be highly unappreciative of 
a friendly gesture not to drink it. But 
we would be stern in warning said ad- 
mirer not to do it again, that is until 
next year anyway. Of course, we're 
broad minded, but elsewhere it looks 
like Santa Claus ts going to get the boot 
again right in the seat of his pants. 

* * * * * 

Do you make a waterless hand 
cleaner? If so, avoid the use of chlori- 
nated solvents, especially carbon tetra- 
chloride, in the product. We hear over 
the grapevine that FDA is out picking 
up these hand cleaners, cream, liquid and 
pressure packages, on the open market 
looking for violations of the Food, 
Drug and Cosmetic Act. Carbon tet and 
similar solvents are not permitted in 
any product designed for use on the 
human body, including waterless hand 
cleaners. 

* . * * * 

At the recent meeting of the Na- 
tional Association of Food Chains in 
N. Y., 43 door prizes were handed out. 
One was a Cadillac sedan donated by 
Swift & Co. Another was a ten-day all 
expense trip to Hawaii for two donated 
by Simoniz. Still others were a mink 
coat, four console television sets, five 
Royal noiseless typwriters, a jeweled 
platinum cigarette lighter——and more. 
Boy, oh boy, we'll bet that their busi- 
ness sessions were well attended. Dis- 
creetly, NAFC refused to give out the 
names of lucky winners. We wonder 
what the fellow who won the Cadallac 
is going to tell the Internal Revenue 
man. 

* « * + * 

With deep regret, we announce 
that Mary McCrea, the San Francisco 
stenographer who was awarded $75,- 
000 by Lever for winning a “Rinso” 
slogan contest a few months back, 
has been pounced upon by Uncle 
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Sam’s tax hawks. The tax boys didn’t 
fool around. They slapped a $45,000 
tax lien of Mary’s winnings, just like 
they do with some known crook who 
is about to high-tail right out of the 
country. By the time federal taxes, 
state taxes, lawyer’s fees, etc. are de- 
ducted, maybe Mary would have been 
better off to have taken a case of 
“Rinso” as the prize and called it a 
day. 
* x « c 

Via Stockholm comes a report 
from Germany that a new kind of tooth 
paste is creating quite a furor. News 
reports state that the product is com- 
posed more than one-third of alcohol 
and has a flavor like schnapps, (Loosely 
translated, schnapps is any type of high- 
alcoholic booze, whiskey, brandy, et al.) 
Thus far, no word has come whether 
this novel product will be sold in drug 
stores or saloons. Could be either judg- 
ing from its unique composition. Might 
have merit as a hangover treatment. 
With bated breath, we wait for it to hit 
the U. S. market. But wait till these 
blokes see the first U. S. aerosol tooth- 
paste to come out soon we hear. 





Insecticide vaporizers were the 
subject of another report recently is- 
sued by the Committee on Pesticides 
of American Medical Assn. As before, 
the report puts the usual whammy on 
these devices. But it sort of looks 
like they have shot the old horse after 
he has already died of natural causes. 
With only a few exceptions, insecticide 
vaporizers have just about put them- 
selves off the market. The fly-by- 
nights long since have fled the scene. 
Empty and unused vaporizers have 
become just dust collectors all over 
town. The subject is a dead duck. 
The tempest in the teapot has sub- 
sided,—and we hate to tell the com- 
mittee, but its report is a trifle late. 


* * ‘ * * 


New occupational disease re- 
ported in London, “soap wrapper jig,” 
Recently atttacked fifteen girls in a 
soap factory, It seems that in wrap- 
ping soap by hand at three per min- 
ute, their muscles get so fully into 
the rhythm of their work that they 
can’t quit jigging until they are taken 
away from the table. The London 
Medical Research Council is puzzled. 
Maybe they don’t know about mechan- 
ical wrapping machines which go 120 
per minute. Anyway, they’re also 
puzzled because some girls pick up 
the jig and others don’t. Not such a 
puzzle. Some girls are like that. 





(Wiens 





From us te you! 





REETINGS and salutations! Christmas and the 

New Year are almost upon us once again. 
To our readers, our advertisers, our many friends 
in the trade all over the world, we want to extend 
in this our 30th year heartiest holiday greetings 
from the Editor and Staff of 
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